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IT’S GOING PLACES 
CASUALLY, TOO! 
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FOR CHILDREN, MISSES AND SENIOR MISSES 


| Falistoniles 





A Capital Asset 


in Your S 


IN-STOCK NO. 7675 


IN-STOCK NO. 6467 
Red Kip 2 Strap 


Brown Kip Moccasin Oxford, White 
6%, to 6 B to £ 


Kip Plug 
8% te 12 Ate € 
6% to 8 f 12% to 3 Atot 


B te 
8% to 12 Bto E rt 
12% to 3 B to € mo ¢ 7 


‘A capital asset in your store''!!! 
Quality shoemaking combined with tailored 


smartness make KALI-STEN-IKS the favorite 
shoe for Children, Misses and Senior Misses. 


THE GILBERT SHOE CO., © THIENSVILLE, WISCONSIN 
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SHE’S A DIFFERENT CUSTOMER EVERY TIME SHE COMES IN TO YOUR STORE — 
IT TAKES ONE COMPLETE LINE TO WARDROBE-SELL-HER 

AMERICAN GIRL IS THE #1 COMPLETE LINE IN THE $6.99 TO $10.99 FIELD 
SPORTS, DRESSY, BASICS, CASUALS, NOVELTIES 


IN OUR NATIONAL ADVERTISING WE TELL HER, 
"POR EVERY YOU, FOR ALL YOU DO, THERE IS AN AMERICAN GIRL SHOE.” 


»* 


CB hgpzelAw GIRL swe 


today more than ever America’s standard of value 


\ 


288 A Street, Boston, Massachusetts Div: Consolidated National Shoe Corp. 
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IF YOU CAN BACK-UP SOME 
WORDS, YOU SAVE WALK-OUTS, 


3 such words are THE WHITEST WHITES‘ 


Allow a customer to hesitate and chances 
are strong that she'll walk-out. There's a lot of 


positive persuasion in conversation like this: 


"This white leather is LEVOR'S 
most famous and finest quality 
of all whites. It's dazzling white; 
it will stay white. You can 


sponge any soil off instantly. CLOVER CALF & KIP 
KID & CABRETTA 


and also in White, 


TAN-ART SUEDE 


"That's the quality we offer 
without any premium.” 


BE GOOD TO YOURSELF: 


emphasize LEVOR whites in your buying G. LEVOR & CO., INC. GLOVERSVILLE, WN. Y. 
as well as in your selling. Tanners Since 1876 


Member of Kid Leather Gulid 
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Change over now 





to 


cooler. lighter 


“'THREE-SEASON 


SHOES! 


The FLORSHEIM ¥ KEYNOTER 


Once again Florsheim KEYNOTES a totally new 
advance in men’s shoe styling-—-lower, lighter, more 
flexible; with the casual look and the casual comfort 
men have learned to like--but with the fit and wear of 
regular weight street shoes, Here are shoes that recog. 
nize no season~-for correct, comfortable wear from 
Spring right into Autumn! As always, Florsheim leads 


the field again-——with the KEYNOTER! 


The Minwav, 9-1652; two-evelet plain toe 
top lett: jiucher in back walnut calf; piped trim 


The Minway, 83-1653; twe-eyelet plain toe blacker 
in brown walnut calf; contrasting piping 


top right: 


nt The Mioway, 5-1654; two-eyelet plain toe 
COMET: Kacher in tan walnut calf, contrasting piping 


THE FLORSHEIM SHOE COMPANY « CHICAGO 6 
MAKERS OF FINE SHOES FOR MEM AND WOMEN 
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EVERYBODY KNOWS 





A full schedule of full-time commercials 
on the famous GOODFYEAR TV Playhouse! 


Alternate Sundays 9-10 P.M., EST, NBC-TV Network 


Here’s the greatest, most powerful, most 
persistent advertising the shoe industry 
has ever seen! It’s the NEOLITE Showcase 
which displays and demonstrates shoes 
with NEOLITE Soles. And it’s seen and 
heard by over 24,000,000 men and 
women every time! You can’t beat that 
for salesmanship in action! 








A full schedule of full-page advertisements 


in leading fashion magazines! 


Minch Shoes made with NEOLITE are smart, trim-looking, 
yp isefle) easily salable! And tremendously colorful ads tell 
| this NEOLITE story to fashion-conscious men and 


women in the leading fashion magazines! 


PLUS 


A series of ads in Life 
and Parents’ maga- 
zines sell long-wear- 
ing NEOLITE Soles to 

even more millions! 








NEOLITE SOLES 


MADE ONLY BY 


GOOD/YEAR 
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NEOLITE BECAUSE 





Meolite does 
more than anyboay 
to help you sell! 


In a recent “Brand Recognition” Survey, 
NEOLITE was known to nearly 9 out 

of 10 people... outranked the next 
competitive brand by more than 13 to 1. 
The reason? Strong, consistent, 
hard-selling advertising year after year! 


That's right—of all soling materials made anywhere, NEOLITE has 
by far the greatest public recognition and acceptance. All America 
knows and is “sold” on NEOLITE! 


It’s just good business to take advantage of the selling power of the 
NEOLITE name. So, whether you manufacture men’s, women’s or 
children’s shoes—or all three categories— you'll find it profitable to 
feature NEOLITE Soles. The tremendous popularity of NEOLITE can 
add tremendously to the consumer acceptance your brand 


already enjoys. 


NEOLITE Soles provide the lightness, flexibility and long wear that 
millions of Americans “go for”! Be sales-wise. Join the dozens of 
leading shoe manufacturers who are stepping up their sales by 
featuring NEOLITE. Ask your Goodyear Representative for the 
complete NEOLITE story. Or, if you prefer, write to Goodyear, 
Shoe Products Division, Akron 16, Ohio, 


MEOLITE, AM ELAST 
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OMER #ESIM BOLERO 


| |} 
NEOL 


ar 


ITE EXHIBIT 
ALT 
FACTORY 
MANAGEMENT 
CONFERENCI 
Booths 343 & 344 
Hall of Mirrors 
Netherland Plaza Hotel 


Cincinnati, Ohio 
February 18 to 21 


Tre 


® See the sensational new Crown NEOLITE 
high-fashion 
Crown neouTe Toplift 
. shift. 


Toplifting for women’s 
“needle” heels 
resists abrasion . spreading o° 
ing; stays firm, level and neat-looking 
even after long, hard wear. 

See the new Crown NEOUTE Soles—the 
longest wearing soles ever made for 


children’s shoes, 





THE GOODTEAR TIRE & HUBBER COMPANY, AHRON, 


2010 





AMALGAMATED LEATHER COS., INC 
THOMAS 8. HARVEY LEA. CO 


HALE 


IS THE FASHION 


SHEATH DRESSES 


KiD SHOES 


Slim, natural shapes in sheath costumes 
are what you must keep in mind 
for 1956 shoe selling. 


KID LEATHER is so right 
for this dominating influence. 
Promotions all over the country will 


co-ordinate kid shoes with sheath dresses. 


Suppleness has the appeal .. . 


KID LEATHER best provides it in footwear. 


Members of THE KID LEATHER GUILD 1270 Broadway, New York 1, N. Y. 


WILLIAM AMER CO. DUNGAN, HOOD & CO., INC. JOHN R. EVANS & CO. 
G. LEVOR & CO., INC. SURPASS LEATHER CO. TAN-ART CO., INC. 
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every try-on ig a wrap-up: 


Gaily printed corduroy zip boot for 
infants. Available in seven color 

and pattern combinations. Mothers 
like the washability feature especially 


during the younusters crawling stave 


The corduroy romeo is a perennial 
favorite in the children’s and misses’ 
size ranges. With seventeen different 

patterns and color combinations to 
choose from, you can certainly offer 

an eye-appealing array to suit the 
individual preferences of any of you 
customers, The FOAMTREAD 
feature of washability is a strong selling 
feature in these sizes ranges, too. 


The simple tailored lines of this 
corduroy slipper offer a styling 
versatility that women prefer. Ideal 
for wear all during the day with a 
house-dress or slacks. Nine color 


combinations to choose from, 


This mesh-gore saddle loafer slipper is 
another favorite with women who 
prefer comfortable, casual footwear to 
wear while they're busy around the 
house. Nine color and fabric 
combinations to select from. We've 
received reports from several dealers 
that many girls even wear them to 
class .,.no wonder they're more 
popular than the flouncy, “bed-roomy” 
types of slippers. Washable, of course. 


Year after year, men have shown an 
overwhelming preference for the 
FOAMT READ romeo in corduroy. 
The light weight, rugged durability 
and unusual comfort enable you 

to sell them as easily in July asin 
December. Fourteen patterns and 
color- ombinations to choose from. 


This style also available in boys’ sizes. 


There are more than 300 smart styles and color combinations for you 
to choose from. If you haven't received our latest catalog, drop us a line. 


ewe WELLCO SHOE CORP., Waynesville, N. C. 


In Canada, POAMTREAD Slippers are manufactured by Kaufman Rubber Company, Kitchener, Ont. 


LOR DHE WALK THAT REELANES 


Printed in U.B.A, *Reg. T.M, U.S. & Foreign Pats. and other Pats. Pend. 





FOR DEBONAIR MASCULINE WEAR 


100 STYLES IN STOCK ~ RETAILING FROM $19.95 TO $55.00 


NO. 1671 


STONE DELDICALF 


On the premise that his house is a man’s castle, The Hosr is 
fashioned to make him feel like a king. It puts him at his 
elegant ease, while it pampers him in luxurious comfort. ‘he 
Host is to the manner born because its origin is continental 


. and it is crafted of rich napped, imported French leather 


. at home 


NO. 1872 - RED DELDICALF 


NO. 18673 ~ AVOCADO DELDICALF 


STETSON 


NO, 1670 ~ BLACK DELOIBELL 


Decpica.r. It can be quite readily vashed clean, it is absolute! 


color fast it will not crock. kitting companion to the colorful 
of today, this 


host coats, shorts or slack is just the lure you 


need to hook those 


sell. Priced to retail about $23.95. In 


‘6 7 
extra pairs you fe aiways hop! 
STOCK for 


spring del 


order now to avoid disappointment 
THE Srerson SHoe Co., Ine 


P South Weymouth Y , Ma 
* ® Neu 


York Office: 475 Fifth 


4 venue al 





everyone’s been looking for! 


ROYALTY LINE of @yphedte 


LEATHERS by NORTHWESTERN 


We've got it...and now is the time to see it... 
on all the new patterns by leading shoemakers 
displayed at the show. ROYALTY WHITES are 
TERRIFIC... the answer to every shoemaker's 
demand for white leather in all ranges of 
weights and sizes. Customary NORTHWESTERN 
Uniformity and Dependability in every foot. 
SPECIFY ROYALTY WHITES, today. 


NORTHWESTERN LEATHER COMPANY 


210 SOUTH STREET, BOSTON 11, MASSACHUSETTS 





BOOTH 94 


WALDORF ASTORIA + FEBRUARY 28 and 29 


Complete /ine of famous 


* 


WORKSHOE: MALLARD * NORTHWEST MOUNTED © KITCHENER 
COMBINATION: SMOOTH PAC + MACKINAC + TAMARAC +» MANCHESTER 
ELKS: SOOTAN + ELKO » SOONAC + NOWESCO 

GRAINS: HIKER » BORDEAUX 

MELLOW SPORT: NIPIGON + ARCADIA 





BOOTH 109 


WALDORF 
ASTORIA 


3 TANNERIES AT 
PEABODY, MASS 


HARTLAND, MAINE 


we ee SEND FOR SAMPLE SWATCHES 


130-140 BEACH STREET, BOSTON 11 MASSACHUSETTS 





OUTLOOK 


Time for Temperance and Moderation 


“CoLLECTIVE confidence is the principal criterion 
affecting the state of business at any particular time,” 
according to Crawford H. Greenewalt, president of the 
Du Pont Company, who addressed the Delaware Cham- 
ber of Commerce at Wilmington, January 26. 

Perhaps there is nothing startling or new in that state- 
ment. The psychological importance of public con- 
fidence has been recognized for a long time. But Mr. 
Greenewalt chose a very opportune time to re-emphasize 
it, and in doing so he expressed some thoughts that are 
deserving of a much broader circulation than that 
afforded by a limited and local audience. 

Why is it specially desirous that the role of public 
confidence in business should be reiterated and _ re- 
emphasized at this time? Partly, perhaps, because there 
seems to have been a subtle change in the way some 
people have been thinking about the business future 
since the end of 1955. Certainly the forecasts pub- 
lished around that time were hopeful in the extreme. 
They may have been, if anything, too hopeful. Ex- 
aggerated optimism does, it seems, have a tendency at 
any time to breed certain doubts and suspicions. That 
kind of reaction is entirely human and natural. 

There is a tendency on the part of a good many 
observers at the present time to be a little more guarded 
and cautious in appraising the business future. Busi- 
ness activity is going forward at a record pace, but 
some are inclined to question how long it can continue. 
More and more people seem to be emphasizing the 
probability of a mild and temporary readjustment be- 
fore the year has run its course. Why this change of 
attitude? As we have suggested, it is probably in large 
part the natural reaction from over-exuberant enthu- 
siasm to a more thoughtful and analytical frame of mind, 

There probably have been some definite causative 
factors also, Some inopportune expressions regarding 
foreign policy have probably given rise to a certain 
amount of popular concern, Production cutbacks in the 
automotive industry and the release of some work- 
ers from a few plants have lent color to suggestions 
that a two-year boom can almost always be counted 
over-age. Behaviour of the stock market just after the 
middle of January seemed to reflect these viewpoints, 
although doubts as to the political outlook and the 
intentions of Mr. Eisenhower also probably played a 
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part. The market declined for several consecutive days 
but then reacted more favorably. As this is written, the 
trend is uncertain. 

execu. 


to offer 


At this juncture comes Mr. Greenewalt-—an 
tive with a broad view of economic horizons 
some very sound and timely observations, “Don’t Rock 
the Boat” was the title of his address. “A few weeks 
ago,” he recalled, “we heard the President's message 
on the ‘State of the Union,’ with word of economic 
prosperity unequalled in the history of any nation, . . . 

“Under these circumstances it seems a bit odd to 
hear so often the question raised as to whether our luck 
will hold, Businessmen wonder, audibly and frequent 
ly, whether or not the boom has hit its peak. When 
they go out in company the burning question is always 
the permanence of current levels of business activity. 
The specter of 1929 seems forever in the background. 

“As we look into the crystal ball, we find a rather 
odd paradox: It is much easier to predict the long- 
term future of American enterprise than it is to say 
what precisely will happen in the next six months or 
in the next year or two. This is because the under 
lying factors that lead inevitably to long-term growth 
are clear and well defined 

“I do not think it is important to know precisely 
what the developments of the future will be and how 
they will affect our lives. It is enough to know that 
they will come, and that the long-term future of this 
nation is as bright today as it has been at any time 
in its history. 

“We do, however, still 


months. 


have those nasty questions 
about the next six Will there be unemploy 
ment? Have we reached the top of the present peak? 
1932? that the 


peaks ahead are pleasant enough, what about the 


Are we headed for another Granted 
valleys through which we will have to travel to reach 
them ? 

“I doubt that it will ever be possible for us to ride 
along indefinitely on a smoothly graded inclined plane, 
extending eternally upward and onward, Human nature 
being what it is, there will inevitably be low points to 
cross in our travels toward the high industrial peaks 
that lie ahead. The problem is to see that the hesita- 


tions in our business progress are kept within small 


[TURN TO PAGE 132, PLEASE | 


17 











MICROLITE 
soles in color! 


TREDAIR 
soles in color! 

















SOF-TRED 
soles in color! 

















‘PICTURE’ YOUR NEW SHOE LINE 
" L 
wW 
SOLE = & 


co LO: o sete 


You'll see a brighter sales picture, too... when you style your 
dress, sport and leisure shoes with these stunning colored 
soles! Color comes as an added attraction when you specify 
fashion-wise soles by Cat's Paw—already famous for excep- 
tional comfort and wear. On any shoe bottom, there’s no surer 
sign of quality than the Cat's Paw name! FEATHERWATE 


Cat's Paw Rubber Co., Inc., Baltimore 30, Md. soles in color! - 


/ ¥ 


























by caATs PAW 


for samples and full details... today 
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FAMOUS BOOTS FROM THE HISTORY OF FOOTWEAR 








Of all the Chinese, Mon 
golian women's apparel 
was most colorful. Their 
felt-soled, leather boots 
had bright, all-over em- 
broidery and applique 
and were large enough 
to permit the wearing of 
several layers of thick 


stockings 
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TODAY eee Acme Cowboy 


Boots provide the beautiful colors and 
authentic western designs wanted by 
American women. As with all Acme 
Boots, ladies’ styles are made of the 
world’s top-quality leathers and by the 


finest craftsmen. 


RETAIL PRICES: 
intents’ — $3.95 to $6.95, Boys’ ond Girls’ ~ $4.95 te $12.95 
ACME BOOT COMPANY Ladies’ and Men's — $12.95 to $19.95 


Clarksville, Tennessee 
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WILL TURN A SALE INTO A 


REGULAR CUSTOMER! 


DREW shoes simply out-perform 


others with — 


@ Superior fit and comfort for loyal repeat customers 
@ Always IN-STOCK for greater turnover 
®@ Sales contest for retail sales personnel 


@ Extra sales and profits at $14.95 — $15.95, the 


volume price in the quality field 


@ Extra markup — lowest markdowns 


High fashion leadership changes constantly, 


with resulting loss of sales and profits, plus big 
markdowns! With Drew and Dr. Hiss shoes you 


get and keep repeat customers. If you’ve been over- 
looking the steady market for comfortable shoes, 
you've been passing up steady, assured profits! 


Financial assistance available, to preserve turnover 


of your investment. Write us for details on how 
this plan can get you started in this profitable 
business, and ask for our NEW IN-STOCK CAT- 


ALOG. 





THE MOON 


No. 13277—Black patent and 
rich mesh, 44 last, 141/,/8 Cu- 
ban heel, $9.15. Sized AAAA 
to EE, SY, to 11. 


THE SABRE 


No. 48763—Blue swirl mesh 
with leather trim, 44 last, 
14/8 Cuban heel, $9.10. Sized 
AAAA to D, 51/, to 10. 


THE ELITE 


No. 13279—Black patent and 
swirl mesh, 44 last, 14/8 Cu- 
ban heel, $9.10. Sized AAAA 
to C, 51/ to 11. 





THE PECK 


No. 42273—Blue calf, 44 last, 
14/8 Cuban heel, $9.15. Sized 
AAAA to C, 51/, to 11. 


THE ANNE 


No. 52296 — Red calf, $9.15; 
No. 12296—Black calf, $9.10; 


014 last, 14/8 Cuban heel. 
Sized, AAAA to C, 51/, to 11. 


THE BALL 


No. 11770 — Black kid, Clas- 
sified P3 Leisure last, 14/8 
Cuban heel, $9.20. Sized 
AAAA to E, 51/, to 11. (In- 
stock April 15) 











THE IRVING DREW CORPORATION, LANCASTER, OHIO 
(NEW YORK OFFICE—746 Marbridge Bidg.) (LOS ANGELES OFFICE—Suite 610, Warner Bros. Theatre Bidg.) 


OR. HISS SHOES © BLUE GRASS SHOES © DR. 


- REED CUSHION SHOES 
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YOU CAN SELL ALL THESE WORKERS ON VUL-CORK 


. 


4G 


ed) 
Da 
sh 


Here’s why. : . 


First of all, Vul-Cork and Vul-Cork Neoprene soles are the finest work shoe soles 

made. The unique quality characteristics of these two soles are the result of over 17 years 
continuous experience by the manufacturing organization that originated the cork and rubber 
sole .. . and first introduced it to the work shoe field. Behind these soles is a combination 

of experience and exclusive manufacturing techniques which cannot be duplicated. 


Second, the top-quality, largest selling lines of work shoes made by the leading work shoe 
manufacturers . . . stocked by leading mail order houses and wholesalers . . . merchandised by 
the leading retail chain and independent outlets . . . feature work shoes with 

Vul-Cork and Vul-Cork Neovrene Soles 


Third, over the years millions of people have bought work shoes with Vul-Cork and Vul-Cork 
Neoprene soles, These soles have more than given the service these people paid for. Their 
unexcelled flexibility, waterproofing characteristics, insulation, non-slipping features 

and lightness have built an unequalled backlog of buyer‘ preference. Lag 3 ask for work 
shoes with the Vul-Cork label on the sole. 


This is why you'll find it easy to sell all these workers on Vul-Cork. 


ul-Cork 


VUL- CORK & 
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THE FORWARD LOOK 
of the Chrysler Corporation 


NOW COMES TO YOU IN 
WATERLESS AIR CONDITIONING 
FROM ° 


with the greatest savings 
possibile in operating costs! 


When you install an Airtemp Waterless Air 
Conditioner, you can anticipate a big saving 
in operating costs. And with good reason! 


Airtemp waterless systems are finely engi- 
neered and carefully designed to give you 
more cooling at less cost. 


It’s a matter of record that Airtemp 
Waterless Air Conditioners have saved own- 
ers as much as 31% in cost of operation. 

Your Airtemp dealer, a factory-trained 
specialist, will be glad to make a free survey 
of your air conditioning requirements. Why 
not phone him today? (See the Yellow 
Pages). Or write Airtemp Division, Chrysler 
Corp., Dayton 1, Ohio. 


aa ‘ 

THE FORWARD LOOK Ainxtomp 

IN AIR CONDITIONING DIVISION 
CHRYSLER CORP 


Airlemp gives you the wide choice in both waterless 
and water-cooled packaged air conditioning. 
13 sizes from 2 to 30 H.P. 


AIR CONDITIONING ¢ HEATING FOR HOMES 
BUSINESS ¢ INDUSTRY 
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as new as tomorrow 


another fashion creation in “SHAG” 


This design available 1'HE TEXTURED LEATRAER 


to shoe manufacturers 
Send for FREE sketch 
There's new-day verve and spirit in every detail of this 


medieval buskin gone modern! Lines are cleaner, fit is truer, 
because supple "SHAG", Brezner's textured leather, molds 
effortlessly to every contour of the foot. And — you'll find 


versatile "SHAG" fits your shoe styles just as beautifully. 


Send for swatches — TODAY! "SHAG" is available in 


standard and pastel colors. 


THE BREZNER DIVISION OF ALLIED KID COMPANY 
145 SOUTH STREET, BOSTON 11, MASSACHUSETTS 


"Fashion Right” Leathers from our Tannery, Penacook, New Hampshire 


ST. LOUIS, MO CINCINNAT!, OHIO NEW YORK AND PENN MIAMI, FLORIDA ORIENTAL EXPORT 
H. B. Avery Co, John A. Spille Co Homer Bear Jack G. Mendelsohn Liebman & Cumming 


MILWAUKEE, WIS ROCHESTER, N. Y LOS ANGELES, CALIF San Francisco, Calif 
Harold |. Stewart John E. Graham & Sons Russ White Co 


Handbag Representatives New York, N. Y., Chilewich Sons & Co 
Representatives in All the World's Leading Leather Markets 
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4. EASY STEPS 


to extra profits with 


30” x 23" x 17” 


the comfortable 8-t-r-e-t-c-h 
nylon socks! 


FREE! 
SEND IN COUPON FOR 


Trimfit Spring-Summer 
Catalog! Styles for all 
the family, illustrated in 
color! Plus displays, ad 
mats, promotions, etc. 


_™ 

iood Housekeeping 

TRIMFIT et ener 
EMPIRE STATE BUILDING - NEW YORK 1, N. Y. 


Los Angeles * Dallas * Toronto, Canada 


24 


ee ee eee 


$-t-r-e-t-c-h-a-b-l-e nylons 


For perfect fit all-ways! The 
beauty is in the sheerness 
..» the strength is in the 
stretch. Small (8-9), Medium 
(94-10), large (10% -11). 
Beigetone, «i 
Tavpetone. - 

See catalog. |, 


4 


8-t-r-e-t-c-h-a-b-l-e nylon 
foot-sox 


Style B-75. In run-resistant knit. New 
Foam Rubber non-slip heel. Neutral 
shade, One size fits all ladies sizes. 
Shipped in 3 doz. units in self-selector 
display carton. $3.75 per doz. 

Order from coupon below. 


TRIMFIT, Dept. $-2, Empire State Bidg., N. Y. 1, N. Y. 
Please Send Me: 


Style Doz. | Price 

t EE 
B-75 Foot-Sox B-75 | $3.75 Doz. 
(3 doz. total) 





[-] FREE Trimfit Spring-Summer Catalog 
Store Name 

Store Address 

City 


Buyer 


(signed) 
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fantasia Jf malta 


cosi provocante 


sono veramente europee !° 


*So exciting, so very Continental. 
The magic of Italian styling at its 


best... by Viner, of course. 


from $5.95 


sabrina 


aot better stores everywhere, or write 


VINER BROS., INC., Bangor, Maine 
Established 1905 


Another in the New Series of VINER ads appearing in GLAMOUR © CHIARM °¢ 


VIADEMOISELES 





FLEETWOOD 
OXFORD 


A year ago, Tyer began making the 
FLEETWOOD on a brand-new last for greater 
comfort, better fit and sturdier service. 

This new FLEETWOOD proved so popular 
that Tyer is now expanding the line... 
adding a handsome blucher and strap-on for 
children. Both styles are attractive, beauti- 


decree chet fully made and moderately priced. 
BABS 4 / 


The FLEETWOOD family offers you 


tremendous sales potential. Nationally ad- 


vertised, it has been commended by the 
Consumer Service Bureau of Parents’ maga- 
zine... which thousands of families rely on 
as their shopping guide. 

Make it a point to be well-stocked with 
every style in the FLEETWOOD line. 


; : en eee FLEETWOOD 
Now available—Tyer’s new Fleetwood a STRAP-ON 


Merchandising Kit 


Our 1004 SF Annivowany 
TY EK RR fila 


Ah ee ¥ 2 Rs MASSAC 
TYER RUBBER COMPANY Footwear Division, Andover, Massachusetts BS 
Gentlemen: |} Please send me latest Tyer Price Lists on Canvas and Rubber Footwear. [) Please send me the new 


Tyer Fleetwood Merchandising Kit. 


NAMI STREET 
FIRM cITy ZONE STATI 








ALWAYS 
IN GOOD 
STANDING 










SS.61 
Bamboo Nylon 
{ alf Trim 










RV-35 
Bamboo 
Soft Grain 






s SOXEUTY Yr 


TABLISHED 18° 


















IN-STOCK 


Season after season, styles by 
Edwin Clapp become “best sellers” 










for leading retailers, setting the 

Sie ‘ lette eS ».§ 
pace for the entire industry. No Write for new Spring-Summer 
other shoe Whas sO consistently 


and so successfully — interpreted 


Catalog Supplement — and 
for information regarding an 


masculine fashien in a distinctively Edwin Clapp franchise 
maégu line form. The results: a line 
. that’s as authoritative in style as it , " wie 
eS . EAST WEYMOUTH, MASSACHUSETTS 
‘iin qwality and crafts 
2, a 6 Tae - 


America’s Fin a ae ; b 3 aiff 2 . a * gir me. <i ey ~~ 
oon iz 2 - ee enh = 


~ we s SUT TH 1 Spee 


os ‘ 

_> me ~ 
ON . \ 
/;. 


EDWIN CLAPP & SON, INC, 










caarnent 


BEST FOR “FIRST STEPPERS’”’ 
Soft, flexible shoes of leather are kindest for little 


feet—and the popularity of these Simplex Flexies is typical of \ 
=> 
that experienced by more and more manufacturers 


who look to Rueping leather when fashioning fine footwear. 


Contact Rueping for fine leather for fine shoes. 


Simplex BY loxios 


FOR YOUNG FEET 


SHOES: Style No. 427-B 
By Simplex Shoe Manufacturing Co. 
Milwaukee 1, Wisconsin 


LEATHER: Rueping’s KANKAKEE White 


fine beatleet for fine -dhtoef- 


FRED RUEPING LEATHER CO., FOND DU LAC, WISCONSIN, U.&.A. 





Headlines and Footnotes 


Important Trade News and Trends of the Fortnight 
As Reported by RECORDER Correspondents 





White and Gold Gleam at Syracuse 


Show 


Empire State Shoe Group Holds Most Successful Gathering to 


Date, with Sizeable Buying and Convention Features at Which 


Possible Changes in Dates and Cities Were Discussion Topics. 


by ESTELLE G. 


Tue Empire State Footwear Association held its most 
successful show to date at the Hotel Onondaga, Syra- 
cuse, January 22 through January 24. Registration 
started “like a house afire” on Sunday and added up to 
a sizable and impressive number by the end of the 
first day. Total registration, through Monday evening 
was 610. At previous shows, everyone who attended 
registered, but this year it was on the basis of one 
registration from each firm, so that the 610 figure 
represents single registrations and does not include 
those additional salesmen or extra members of an 
organization who might have come to the show. Buyers 
came from the surrounding cities, large and small, and 
some from as far away as Erie, Pennsylvania. 

There were 181 exhibits of men’s, women’s and chil- 
dren’s Spring shoes and rubber footwear, as well as 
some allied products and the general report was that 
trafic was good and sizable orders had been booked 
for deliveries in March and up to Easter. 

In many instances, this show saved the salesmen a 
selling trip to the outlying cities and for the buyers 
it represented an opportunity to see many lines and a 
chance for a choice. 

As to the style aspects of the lines exhibited, some 
of the manufacturers of women’s shoes mentioned that 
they found white with touches of gold, “exceptionally 
good” and they were selling “lots of it.” Also variations 
of the gold trim. Many indicated that spectators would 
be extremely important again this year, especially the 
closed style with medallion tip. In casual shoes, too, 
there was a good deal of gold, both solid and trim. A 
fine-textured millinery Milan straw was reported as 
“good,” One manufacturer indicated that he was doing 
“real volume” in a low wedge linen-like fabric with 
lace flower petal and rhinestone trim, while another 
reported that he was selling as many closed-up casuals 
as open. 

In high style women’s shoes, yellow gave every indi- 
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cation of being very popular and pink is still very good. 
Scarlet suede was shown in combination with black and 
there were also combinations of textured leather with 
smooth or suede. In casuals, orange and yellow vied 
for first place and black was a strong second. 

Ventilated types and low tops were the popular styles 
in the men’s lines, while in children’s shoes, sweater 
pumps with baby Louis heels, in sizes to ten for girls, 
and in skimmer-type flat heels, were getting a good deal 
of attention. Saddle oxfords and moccasins, with crepe 
or leather soles, were important in the boys’ lines. 

For the lighter side, and to get away from the busi 
ness of the show, there was an informal cocktail party 
on Monday evening, followed by a banquet in the grand 
ballroom of the Onondaga Hotel. Jim Swan, noted 
raconteur and after-dinner speaker, contributed greatly 
to the laughter and general well-being of the assembled 
guests (305 of them) with anecdotes and comic situa 
tions concerning the military branches and aspects of 
war, 

A membership “brunch” was the official business on 
the agenda for Tuesday and many important subjects 
were discussed at great length, including the advisability 
of moving the show to some other city, like Rochester 
or Buffalo. The best and most advantageous timing for 
the Show also came up for consideration. Some of the 
members expressed the feeling that perhaps it might be 
a good idea to hold the Empire State show around 
February | in order to give retailers a chance to wind 
up their year-end clearance sales, inventory-taking, etc 
and in that way assure a maximum attendance of buy 
ers. There was some slight dissension on this score 
since some of the members felt that even January 22 
to 24 was too late. The solution arrived at was that the 
Board of Directors was to be empowered to consider 
these matters and report back to the members at a date 
in the near future. 

Fred Bloom, executive vice-president of the 210 Asso 
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ciates, spoke briefly and outlined the aims and pur- 
poses of that charitable association and invited mem- 
bers. 

The last piece of business to be enacted was the elec- 
tion of the new officers and directors of the Empire 
State Footwear Association for 1956. They are: Lloyd 
Lawson, president; Ralph Rowley, Ist vice-president; 
John Quinlan, 2nd vice-president; Edward Fox, chair- 
man of the board; Lou Lichtenstein, treasurer; Rollin 
Tuttle, secretary and John Funnell, sergeant-at-arms. 

Members, exhibitors and buyers acknowledged that 
this year’s show was the best to date in the history of 
the Empire State Footwear Association from the stand- 
point of registration, attendance, business booked and 


accomplishment. 


Perey N. Burton Elected President 
Of Craddock-Terry Shoe Corporation 


Piercy N. BURTON has been elected president of 
Craddock-Terry Shoe Corporation to succeed Charles 
C. Craddock who retired recently. The election took 
place at a meeting of the Board of Directors held Janu- 
ary 28 in the Virginian Hotel, following the annual 
meeting of stockholders. 

Mr. Burton started his shoe career with Craddock- 
Terry Company and later joined the J. K. Orr Shoe 
Company of Atlanta, Ga., becoming an executive and 
director of that concern. When the J. K. Orr Shoe Com- 
pany was purchased by the General Shoe Corporation 
of Nashville, Tenn., Mr. Burton moved to Frankford, 
Ky., as general manager of that division. He returned 
to Craddock-Terry Shoe Corporation in 1940 as director 
of manufacturing. In 1944 he was elected vice-president, 
and in 1951 was made executive vice-president, which 
position he has held until his election as president. 

Closely associated with the industrial development of 
Lynchburg, Mr. Burton is also active in other com- 
munity and civic affairs. At the present time he is a 
director of the Lynchburg Community Chest and 
Council, as well as vice-president and director of the 
Lynchburg Chamber of Commerce. He is also a Di- 
rector in the Lynchburg National Bank and Trust 
Company and the First Federal Savings and Loan As- 
sociation, and is currently serving on the Board of 
of the National Shoe As- 


Directors Manufacturers 


sociation, 

Members of the Board of Directors elected by the 
stockholders were: L. F. Almond, C. C. Baber, D. E. 
Basten, P. N. Burton, C. G. Craddock, D. H. Dillard, 
W. Martin Johnson, Elias Richards, Jr., and John L. 
Stone, In addition to the election of Mr. Burton as 
president the following other officers were re-elected: 
John L. Stone, vice-president in charge of sales; L. F. 
Almond, vice-president in charge of merchandising; A. 
V. Weekley, treasurer; H. A. Hogan, secretary-con- 
troller, and J. T. Hopkins, assistant vice-president in 
charge of sales. 
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Mr. Craddock announced his retirement as _presi- 
dent of Craddock-Terry at a testimonial dinner given 
in his honor at the Boonsboro Country Club on January 
27, 1956, which was attended by the company’s di- 
rectors, officers and many of Mr. Craddock’s friends. 

Tribute was paid to Mr, Craddock’s achievements 
during his 44 years with the Company, and he was 
presented with an engraved silver pitcher from the 
officers and directors. He was born in Lynchburg, 
November 17, 1890, and is the son of the late John 
W. Craddock, one of the founders and first president 
of Craddock-Terry. 

Mr. Craddock’s accomplishments have been many, 
but notably among them his wisdom and foresight in 
developing and streamlining the company’s operations. 
His modernization of the company’s sales program 
resulted in separate sales divisions for its many lines. 
He has served as an officer and director of the National 
Shoe Manufacturers Association. 


New York Sales Executives 
Begin New Monthly Program 


| NAUGURATION of the “Half-Day Sales Seminar,” a 
new experiment in monthly sales conferences, expand- 
ing the operation and services of the Sales Executives 
Club of New York, has been announced by Harry R. 
White, executive secretary. 

Under the direction of SEC Education Committee 
Chairman, Carl W. Priesing, vice-president, American 
Lead Pencil Co. and James F. Kingsley, SEC Educa- 
tion Director, the “Half-Day Sales Seminars” will com- 
press into one afternoon what is covered normally in a 
full day’s sales conference. 

Mr. 


White, “are designed to bring to sales executives in 


“These compressed monthly seminars,” said 
streamlined fashion the latest and best in new market- 
ing ideas and techniques plus down-to-earth demon- 
strations and discussions of methods already tested and 
found good,” 

The new feature will be scheduled for the last Tues- 
day of each month. After the regular Tuesday luncheon 
program there will be a two-hour afternoon session 
penetrating deeply and dramatically into the subject of 
the day. Discussion, showmanship, films and audience 
participation will be brought into play to demonstrate 
sales management methods which until now have been 
covered only orally. 

This new service will be available to members and 
non-members, with the luncheon and afternoon session 
sold separately or as a package. 

The first of these seminars was held on January 31st 
on the subject “How to Brainstorm Your Sales Prob- 
lems.” Alex F. Osborn, vice chairman, Batten, Barton, 
Durstine & Osborn, will be the featured speaker at the 
luncheon. During the afternoon session Willard Pleuth- 
ner, BBD&O, will conduct two “brainstorming” panels 
solving actual sales problems. 


Boot and Shoe Recorder 





Shoe Promotion Program Explained to Press 


Tue National Shoe Institute held a conference at the 
Overseas Press Club in New York City January 26 to 
outline to the press its plans for the collection of $200,- 
000 from manufacturers and retailers to make Ameri- 
cans more shoe-minded and persuade them to purchase 
more pairs. The formula for an equitable assessment 
has been carefully evolved so that the volume of gross 
sales would be the basis upon which the contribution 
would be made. Shoe manufacturers throughout the 
United States are being asked to contribute only eight 
cents per $1,000 of gross sales ($80 per million) and 
retailers five cents per $1,000 of gross sales ($50 per 
million), as reported in the February | issue of Boor 
AND SHOE RECORDER. 

Maxey Jarman, Chairman of the National Shoe Insti- 
tute and Chairman of the Board of the General Shoe 
Corporation, of Nashville, Tenn., presided at the press 
conferences, Officers and representatives of the four 
associations that make up the National Shoe Institute 
were on hand, namely: S$. L. Slosberg, president of the 
Shoe 
member of the New England Shoe and Leather 


National Manufacturers Association, and as a 
A sso- 
ciation; L, E, Langston, executive vice-president of the 
Shoe Retailers 


Atkins, executive vice-president of the National Asso- 


National Association, and Edward 
ciation of Shoe Chain Stores. Other industry leaders, 
who completed the roster at the head table were; Larry 
J. Horan of J. & J. Slater-Hanan; Louis Keane of A. 5. 
Beck, and Clifford O. Anderson of G. R. Kinney. 

Mr. Jarman emphasized the fact that the shoe in- 
dustry has just ended the best production year in its 
history and that 1956 is expected to be as good or even 
better, with an estimated probable production of 600,- 
000,000 pairs. Shoe retailing, too, has chalked up a 
good record for 1955 and is optimistic about the oppor- 
tunities for this year. It would seem, therefore, that 
the goal of $200,000 is a very conservative one and it 
is hoped that the funds will be collected within the next 
two or three months, 

It was pointed out that the National Shoe Institute 
has been operating with very limited funds for the past 
five years, without contributions from individuals or 
companies. Despite this handicap, it has carried out a 
successful program of encouraging newspaper publicity 
and retailer advertising tied to its Seasonal Openings. 
Last year, more than 750 newspapers, with 24 million 
readers, had either run whole sections devoted to the 
news about shoes, or printed editorial matter or local 
retail advertising for which basic mats, copy or photo- 
graphs had been supplied by the Institute on request. 

When the additional funds are collected, this program 
will be considerably expanded. The second phase of 
operations will include: 

Bigger and better seasonal opening newspaper pro- 
motions, similar to those that have enjoyed such suc- 


February 15, 1956 


cess in the past. This means supplying newspapers and 
retailers with mats, editorial matter, photographs and 
suggested layouts. 

Expansion of cooperation with fashion magazines and 
with general mass circulation magazines to put shoes 
more directly and prominently into the editorial lime- 
light, 

Creation of educational film material for use by 
television stations throughout the United States as a 
public service to viewers. 

Distribution, free of charge, of material for use as 
sales aids and displays and for sales training. 

A steady flow of publicity in all media, using every 
angle possible—fashion, health, prestige-—to make 
people want more shoes. 

By this time, every shoe manufacturer and retailer 
in the country has received a copy of the National Shoe 
Institute’s Spring “newspaper section,’ containing the 
editorial material and suggested advertising tie-ins to 
boost the sales of new Spring shoes on the target date 


of March 1. 


representing a cross-section of the shoe retailing and 


A letter bearing the endorsement of leaders 


manufacturing industries, from the smallest to the larg- 
est firms, accompanied this special section and an- 
nounced that the campaign has begun and that funds 
are being sought. 

There were questions and general discussion from 
the floor at the press conference and a definite em 
phasis was placed on the fact that this must be an all- 
industry program. The advantages that will result will 
benefit shoe manufacturers and retailers alike, it was 
indicated, There is a definite need for a sales training 
program, an educational program beamed to the con- 
sumers——men, women and children—to make them 
aware of the inherent values within each pair of shoes, 
Additional funds that are collected through this new 
program can help sell, promote and merchandise the 


shoe industry to the consumers across the United States. 
* * * 

Hyde Named to Manage 

U. S. World Trade Fair 


Z. B. HYDE has resigned from the U. S. Department 
of Commerce to assume the position of general man- 
ager of the United States World Trade Fair, to be held 
in the New York Coliseum April 14-27, 1957, accord- 


ing to an announcement by Charles Snitow, president 


of the United States World Trade Fair Corporation. 

A native of Eufaula, Oklahoma, Mr. Hyde had been 
with the U. S. Government over twelve years, where 
among others, he held the post of Chief of the Fairs 
and Exhibition Section in the Office of International 
Trade of the Department of Commerce. 

In 1951 and 1953, Mr. Hyde headed the U. S, Gov- 
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ernment’s Marketing Mission to the Milan Fair. He 
was a member of a similar mission to the German In- 
dustry Fair in Berlin in the Fall of 1953, and served as 
consultant on fairs and exhibitions to ECA, MSA and 
FOA in Paris. A U. 8. Department of Commerce repre- 
sentative to the Canadian International Trade Fair in 
Toronto from 1950 to 1953, he also worked on the 
government's exhibit in the International Trade Fair 
in Turkey. 

Mr. Hyde is a member of the Oklahoma and Federal 
Bar 
before the U, S$, Supreme Court. 


Associations and has been admitted to practice 


* * * 


Shoe Finalists Chosen for 
1956 Brand Names Awards 


From the thousands of entries received in the 1955 
Brand Name Retailer-of-the-Year competition a record 
number of 570 “Finalists” has been selected, Henry E. 
Abt, president of Brand Names Foundation, has an- 
nounced, 

stores 


shoe 


are 26 
located in 14 states, with Indiana having the greatest 


Included among the finalists 
representation. Four of this year’s finalists have pre- 
viously won runner-up Certificates of Distinction. They 
are The Marott Shoe Stores, Indianapolis, Ind., 1953, 
1954; Heckert Shoe Co., Appleton, Wis., 1953, 1954; 
Marmer’s Shoes, Cincinnati, Ohio, 1954; and Milgram’s 
Quality Shoes, Gary, Ind., 1954. 

“All reports agree that 1955 was the best 12-month 
period business-wise and in terms of family income the 
United States has ever enjoyed,” Abt stated in an- 
195 Brand 


finalists. “The public had money to spend but it sought 


nouncing the Name Retailer-of-the-Year 
quality and value, With such a made-to-order set-up 
for selling ‘brands that have made a name for them- 
selves’, the Foundation expects from the finalists an 
outstanding assembly of presentations. The advance 
entries submitted by these finalists and forming the 
basis of their selection indicate we will not be dis- 
appointed,” 

Other finalists this year Bethel Shoe Store, 
Bethel, Conn.; Hubbell Bros., Derby, Conn.; Nettleton 
Miami Beach, Miami Beach, Fla.; J. J. Sholem Stores 
Co., Champaign, Ill; Sax Junior Footwear, Gary, Ind.; 
Ind.; The Shoe Box, 


Haute, Ind.; David, Inc., Northampton, Mass.; Bond 


are: 


Eckelman’s, Seymour, Terre 
Shoes, Woburn, Mass.; Robinson's, Kansas City, Mo.; 
Hirsh Shoes, Irvington, N. J.; Stanley’s, Athens, Ohio; 
Taylor's, Wooster, Ohio; Lazarus Bros., Tulsa, Okla.; 
H. E, Pliner Shoe Co., Philadelphia, Pa. 

Also, Shoe Pottstown, News- 
wanger’s, York, Pa.; Manss, Nashville, Tenn.; Hail 
Shoes, Inc., Plainview, Texas; Huntsberry’s, Winchester, 
Va.; The Beaver Bootery, Beaver Dam, Wis.; and 
Dyers Shoe Store, Madison, Wis. 


Boston Store, Pa.; 


Each finalist has now been invited to submit a de- 
tailed and illustrated presentation of his 1955 advertis- 
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ing and other brand promotional activities to compete 
in the final selection of winners. 

The 570 presentations will be reviewed on March 
7-9 in New York at which time the Judging Committee 
will select the 120 winners, Five winners will be named 
in each retail classification—-a plaque for the Brand 
Name Retailer-of-the-Year and Certificates of Distinct- 
ion to the four runner-up winners. The Judging Com- 
mittee, under the Chairmanship of H. B. Price, Jr., 
President, Price’s, Norfolk, Va., is composed of the 
24 executives whose stores won top honors in last 
year's competition, The shoe store category will be 
represented by Harvey Farr, Farr’s, Allentown, Pa. 

The awards will be made on Brand Names Day, 
Wednesday, April 18, at a dinner in the grand ballroom 
of the Waldorf-Astoria Hotel, New York, before an 
audience of 2,000 of the nation’s leaders in manu- 
facturing, media and retailing. 


ay ae * 


Announce Program for Tanners 
Spring Meeting in Florida 


INrerest in the 1956 Spring meeting of the Tanners’ 
Council indicates that it will be one of the best attended 
in the Council’s history. The meeting will be held at 
the Boca Raton Hotel and Club, Boca Raton, Florida. 
This beautiful resort hotel was the site of the 1953 
Spring meeting. 

The meeting dates, April 5th and 6th, are the Thurs- 
day and Friday following Easter. The weather in early 
April is ideal for all types of outdoor activities, includ- 
ing golf, swimming, sun bathing, tennis, deep sea fish- 
ing and sailing. 


SCHEDULE OF EVENTS: 

The tentative schedule of meetings, business sessions 
and other activities for the Spring meeting is as 
follows: 


WEDNESDAY, APRIL 4TH 
12:30 P.M. 


Luncheon Meeting—Leather Industries 
of America Board of Directors. 

5:00 P.M,—Meeting—Tanners’ Council of America 
Board of Directors. 

7:00 P.M. 


Dinner—Tanners’ Council of America 
Board of Directors. 


THURSDAY, APRIL 5TH 
9:30 A.M. 
2:00 P.M. 
7:00 P.M.—Reception and Dinner Dance. 

FRIDAY, APRIL 6TH 
9:00 A.M. 


General Business Session. 
First Round Annual Golf Tournament. 


Brief Breakfast Session and Fashion 
Show. 

2:00 P.M.—Second Round Annual Gold Tourna- 
ment. 

7:00 P.M.—Steak Roast at the Cabana Club. 


(Award of Golf Prizes.) 
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From coffee bean, to gourmet’s liqueur, to 
beauty in leather—a capsule history of Allied’s 
important, new mid brown for Fall °56. 

To achieve KAHLUA, we borrowed the rich 
coffee essence of Kahlua, the liqueur, added 
a smidgeon of taupe, and came up with the 
most versatile of all browns. KAHLUA glazed 


or KAHLUA suede, KAHLUA straight or 


7 
KAHLUA mixed (with black, green, grey, 


blue) — we like it any way and every way. 


We think you will, too. 








af ey 


ee 
UAC ALLL: 


« 
YORK @ PHILADELPHIA «© WILMINGTON @ CAMDEN @ PENACOOK 
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Ano we continue, today, to add to our 


reputation for high-quality tannage . . . with 
these fine SETON leathers: 


SETON PATENT VERONA 
DOVER DURONA RUMSON 
WHITE ZEPHYR BUCK 


Booth 86 at the Leather Show 


6-19. 
YFARS 
Wa 
“ils 
LEATHERS 


ol 
SETON 
LEATHER CO. 
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-and that makes 


CONVERSE 
easier to sell! 








Jean R. Keith, 3rd generation president, 
discusses WALK-OVER's expansion. 


We at WALK-OVER are frankly overwhelmed by 
the enthusiastic response to our revitalization pro- 
gram. Our salesmen tell me that dealers everywhere 
are as thrilled as we are over the freshest, most 
exciting Spring line WALK-OVER (or anyone else) 
has ever presented, 


Our accounts are increasing accordingly. We aren’t 
cocky, but we are busy. So, if the new WALK-OVER 
salesman in your area hasn't reached you, please 
drop us a line or call collect. I honestly believe that 
when you see our new sure-fire styles, you'll want 


WALK-OVER on your shelves. 
Jean R. Keith 


President 
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No. 4882 


Tan and beige softone 
gluv. Hand threaded, 
Kent last by Walk-Over. 
ae 


w 
° 
w'0 penownt? 


No. 3844 


Brown Calf 
Romano last by Walk-Over 


den Kb but our 


attitude is showing 
WALK-OVER’s new spirit creates 


more volume-selling styles 





more volume-conscious dealers 


No. 4164 








Genuine Black Llama Calf 


Monte Carlo last by GEO. E. KEITH COMPANY, Brockton 63, Mass, 


Walk-Over 


MAKERS OF WALK-OVERS, KEITH HIGHLANDERS AND WM. JOYCE SHOES FOR MEN 
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timed \ 

for 

Easter... 
your 

customers 





will see ACO MEAN > 





on GOODYEAR TV /#») PLAYHOUSE 






Here's a feather in your promotional cap: LAeCOs*NI*ANS 
will again be the feature of the ‘“Neolite Showcase" on the 
Goodyear TV Playhouse. And just when your customers 
are thinking in terms of Easter shoes! Tie in — feature 
LAsCO+*NIeANS in your windows and ads. LAeCO*NIeANS 
are consistent top-sellers, wherever and whenever featured 
Show off the new Spring line, for the grandest Easter Sales 
Parade in your store's history! 

Remember: Your customers also see LA*eCO-NI-ANS in Parents’ 
and Seventeen 


ly ~ SUNDAY— 


fl FEBRUARY 26th 


9-10 PM* 
103 stations, NBC network 


24,000,000 viewers, 
coast to coast 





¢ Same-day in-stock shipping 
e Over 250 tot-to-teen styles 


e Retail from Gee to 6°5 


*EST—Check your newspaper's TV listings for day, hour and 
channel in your area, 


LACONIAN SHOES CORPORATION «+ Laconia, New Hampshire 
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BAROMETER FALLING 
SALES RISING 


with 2 sensational new 


US. ‘, 


Fashion Over-The-Shoe 

















The Flirt—a fashion eyeful The Sou’ wester —a ‘‘natural’’ to 

made with Lastex®... just loaded take the young set by storm! You and 

with sales-appeal! You—and your your customers— will see it advertised 

ay customers—will see ‘The Flirt’’ in SEVENTEEN! In Scholastic Roto! 

i hij: itt : advertised on a full page in And in 280 College Newspapers! 

Wy! itl ‘ VOGUE! 
TAM 
tila 


' ‘ by 1S RE PSE EGA BREE cruel LO PRI SOE Saar: eee Sey ed 
am 
ili ) 

AA , cP 


Bi S\ Reap extra profits with these exciting ...nationally advertised new rain shoes. Your ‘'U. 8.” 
representative will work with you and help you make both these promotions a big success! 




















4, 


= And to keep your year ’round sales at a new peak... stock... display ... promote 
§ 


the full line of U. S. GAYTEES. 


oY 
S 


Any 


CD unitea States Rubber 
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Over 1700 dealers 
can tell you-There’s no business like 


all yous — with a franchise wrapped around it 


There are two ways to merchandise juvenile footwear. 
You can be a trained-seal showman barking for the business 
of the gallery T. V. watchers. Or you can be a dedicated 
salesman and run your own show with a brand like CHILD 
LIFE . . . reaching out to mothers with the three appeals 
that motivate women. 1) Their concern with better construc- 
tion; 2) Their interest in fit and fashion; 3) Their satisfaction 


in extended wearing qualities. 


Yes, the CHILD LIFE dealer has a great performance 
presentation . . . a solid line, a solid profit and a solid 
franchise agreement that makes him the only dealer in his 
trading area. And when youngsters grow out of CHILD 
LIFE sizes they grow into TOM SWIFT shoes for larger boys, 
and SPORT LIFE shoes for sub-teen girls extensions of 
this golden line. Write today for the happy facts that make 
CHILD LIFE the shoes that pay back best for the retailers 


of America. 


HERBST Shoe Manufacturing Co., Milwaukee 45, Wis. 


New York Office — 557 Marbridge Bldg., New York 17,N.Y. 
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JUMPING" JACKS 


Polls are generally the order of the day when election 
{ime draws near 

This year. they will be even more rampant, and_ start 
much earlier, in view of the fact that the people will be 
electing or re-electing a president 

The VALLEY NATIONAL BANK of Arizona has issued 
their “Gallop Poll on the Outlook for 1956” with their 
editor's note: “Having rounded up most of the horseback 
opinions available to date. we find that they straddle the 





situation very neatly.” 


Saeed ates MOTHERS IN YOUR CITY 
othe pape interiened we opinisic beawe in = WILL SEE THIS AD 


flation has been stopped 
are optimists because more inflation is inevitable 
No opinion 
of interviewed are optimistic because people are saving 
more money than ever before 
are optimustie because people are borrowing more 
money than ever before 
N. S. F 
are optimists because the threat of war is diminishing 
optimistic because the threat of war is increasing 
How’s that again? 
ar optimsti because government 1 exercising less 
control over business 
ire optimistic because government has guaranteed to 
take care of everything 
Left glasses at home 
of voters think Ike will run again 
of voters think Ike won’t run again 
Other candidates 
of people interviewed report that they better off 
than a year ago 
feel it is their turn next 
Don’t ask 
of businessmen are pessimistic because things can’t be 
as good as they look 
of businessmen are pessimistic because things are too 
good to last 


98% Don’t rock boat! 


FT inns 


Editor Emeritus 
Boor ano SHog Recorper 


(Nki® IN 


VAISEY-BRISTOL SHOE COMPANY 


MONE A RI 
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Weather and Sales Retail shoe sales thus far this year are clicking along at \ 


rates, according to the January sales reports now arrivin 


Department of Commerce 

Sales totals are running at or near the 1955 totals, and in 
are running ahead of the 1955 totals 

Weather, it appears, is an unusually dominant factor in the retail 
picture this Winter. In sections of the nation where the weather has been 
mild or fair, sales are running at very encouraging level But where 
heavy snow, rain, or unusually low temperatures have hit, busine ha 
been very thin. In these areas of severe weather, retailers in all lin 
trade are hoping that this year’s early Easter | April 1) will pull them 


of the sales doldrums by stimulating an early Spring buyin rush 


Are Hides Surplus? The government still was insisting in early February that the bl. s 
of hides and skins is so plentiful as to constitute a urplu hii 
tion, which hardly matches the rise in hide and skin— price 
months, is being attacked by shoe manufacturers 

Being classed as “surplus,” U.S, hides and skins are therefore eligibl 
for export under the foreign aid program. And any substantial rise in the 
volume of exports can mean only one thing to shoe manufactures 
namely, higher prices. 

Shoe manufacturers are hoping to convince the Department 
culture (which slapped the “surplus” label on hides) to change 
but there is strong pressure from farm and cattle groups to pre 


new “surplus” status 


Foot X-Rays The National Bureau of Standards reports “repe ated inquire 
and city officials on questions of controlling radiation. Some 
quiries are concerned with the safe method of operating fo: 
chines such as are found in retail shoe stores in some area 
majority of the inquiries deal with problems of radiation which 
of the application of radiation in medicinal and manufacturing usage 
To answer these inquiries the Bureau of Standards has prepared a i 
pamphlet on the subject Regulation of Radiation Exposure By Le 
lative Means: NBS Handbook No. 6] Copies are available for 25 cent 
each at the Government Printing Office, Washington 25. D. ¢ 
Antitrust Attacks Wave ol antitrust investigations and attacks on 2) bu 
cost the taxpayers more money, 
President Kisenhower, in his budget for the fiscal ye 
July, is asking for hefty increases for four governmental 
with regulating business 
Ike asks Congress for An increase in the Federal Trade Commi 
budget from the present $4.6 million to $5.3 million to triple the 
staff charged with enforcing controls over corporate merger 
in funds for the Justice Department's antitrust di 
to $4.3 million with authority to hire about 150 new 
tigators: an increase for the Securities and I.xch 
$5.2 million to $5.7 million for more adequate re 


and increased securities trading, and an increase 








IRIs News reel oo 6 continued 





merce Commission from $13.1 million to $13.7 million to improve en 
forcement of motor carrier regulations and assure better compliance with 


alety regulations 





Small Business Loans The Small Business Administration has liberalized its loan policies so that 





many small retailers, wholesalers, and service organizations for the first 
time will be able to secure government loans of up to $15,000 without stifl 
collateral Es 


Under the new program, known as the limited loan participation plan, 





the agency has authorized its field offices to make loans to small retailers 
and others of up to $15,000 provided the borrower’s bank will take at 
least 25 per cent of the amount of the loan. 


Phe 25 per cent must consist of new funds loaned by the bank. But 





the bank may include good outstanding loans made to the borrower in 
computing the participation percentage of the bank. Interest rate on these 
loans will not exceed six per cent and the loans may run as long as 


five years 





Income Tax Cuts—Mavybe Dont write off the possibility of income tax reduction this year. Despite 
President Kisenhower’s warning to Congress against “premature” tax 


cuts, nearly every member of the Senate and House facing an election con- 





test this year is privately determined to vote for reductions just as soon 
as the opportunity to do so arises. This goes for Republicans as well as 
Democrats. 


\ $100 increase in personal exemptions-—boosting the allowance from 





$000 per person to $700-—is the most favored type of reduction now being 
discussed. There’s little or no hope, however, for pulling down the 52 per 


cent rate on corporation income, or for softening the existing excise set-up 





To Boost Government Spending \ moderate across-the-board rise in federal spending, sparked mainly by 
i $1 billion gain in defense outlays, is being fattened up by an election 
conscious Congress 


President Eisenhower's new proposal to boost government expenses 





by $1.6 billion over this year’s $64.3 total spending bill is regarded by 
congressmen of both parties as “only the beginning” in campaign-year 
politicking. Vote-hungry congressmen hint they'll add as much as an 


extra half a billion dollars to the White House proposal for spending an 





extra $1.5 billion in the fiscal year that begins July 1. 
Mr. Eisenhower is proposing not only a balanced budget for the cur 
rent fiscal year, but also one for the 12 months starting July 1, as well. 


He warns Congress, however, against voting premature tax cuts. He . 





reiterates his earlier warnings against tax reduction in place of debt 
reduction, 


It is important to note that he does not close the door on tax reduc , * 





tion, nor does he threaten to veto any tax-reduction legislation voted this 
year by the Congress. In fact, he hints that Treasury Secretary Humphrey 
will “discover” in about 90 days that the government’s strong revenue 


position will permit “modest” trimming of federal tax bills for individuals 





In presenting his case for higher defense spending, Mr. Eisenhower 


[TURN TO PAGE 125, PLEASE 
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Good Shoes 





are Not Cheap, 


Cheap Shoes 


are Not GOOD ! 


A retail price is of /Jittle importance, if it is an 


honest value. Consumers consume the shoe. 


fF. wholesale price is of mammoth 


importance, regardless of the value. 


The Retailer must RESELL the shoe. 


When there is a Special Price, Special Terms, 
etc... there's a reason 
which reason is usually the difference 


between success and failure. 


Since the same money can not be spent for better 
shoes, AND concessions, Heydays elects to 

spend all it's energy and money on the product. The 
retailer... more interested in his future than a fast 


buck at present...can prosper with the Heydays Line. 


SUBTLE 
The Shoe that Feels Better 


HEYDAYS SHOES INC ° 2032 LOCUST STREET LOUIS 3, MISSOURI 


46 Boot and Shoe Recorder 





BOOT and SHOE 


TALK 


Leonarp LAL WASSER, wom 
en’s shoe buyer for the Boston Store 
in Milwaukee, Wis., 


“There will be opportunities for 


Says: 


growth this Spring for those re- 
tailers who plan on a sound and 
realistic basis. The retailer who goes 


into the season blindfolded, with- 


out a sound plan, will find himself 
in a sad state on Easter Sunday. In 
the coming Spring season there will 
be both treacherous and opportun- 
retailer may 


istic roads which a 


choose. The treacherous roads lie 
in the many colors being ‘pushed’ 
for Spring, the many new kinds of 
leather, new treatments of mesh and 
fabrics, new heel interest, etc. It 
stands to reason that one cannot 
successfully sell all of these profit- 
ably. A retailer must plan realisti- 
cally now just how long these newer 
things will last, to what extent cus- 
tomers will buy and to what extent 
he must be represented to remain in 
the fashion picture. The decision 


must be based on volume and traffic 


February 15, 1956 
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TRADE 


of an operation and the kind of cus 
tomer a retailer attracts. 
“The 


tailer 


merchandise stories a re 
believes in for Spring and 
pre-Kaster will have to start flowing 
reaction.” 


early to get customer 


4 os 


Wiruiam BURSTON, manager of 

the Merchandising Division of the 

NRDGA, 
“Our 


itinerant peddles 


Says: 
began with the 


He bt ought the 


industry 
store to the customer. The conges 


tion of population at the natural 


commercial catchbasins anchored 
the peddler and his first crude store 
was the foundation of the merean 
tile palace of today. Now, in the 
epoch of the branch store, we're 
again bringing the store to the cus 
tomer, so we are told, 


“We're told 


move outward will not be the last 


also that this first 


As increasing population engulfs 
the present relatively new shopping 
centers and the population continues 


to move outward like a sea, we will 


brane hes 
we il 


again be having to bring the store 


talking 


branches! for 


apain be 


branches of 


to the customers 
“l am die-hard enough to believe 
that the present wave outward from 


downtown’ need not have been so 


Ms _A * 
Ord 


as 
Li 


marked, nor need a second wave in 
the future be at all necessary. If 
we will but spend half the time and 
energy and money we spent on the 
branches on the necessary renova 
tion of ‘Downtown, this outward 


move might to all purposes halt, 


Spe ial circumstances exce pled 


We need to be 


territory to our 


reminded that 
we add no new 
trading area when we establish a 


branch The 


has always been there —and 


territory is already 
there 
we have been drawing on it. The 


could all still be ‘Down 


Downtown’ could still 


territory 
town’s’ and 
growth 


wcommodate the regional 


in population if ten years, twenty 


years, thirty vears ago we had 


made sure to kee p ‘downtown’ from 


stifling We let it congest 


slowly 





we let it run down, we let it change 


character, we refused to see that 


something revolutionary was chang- 


ing our customers’ ways of doing 


business. Now we see all this and, 


of course, it’s harder to stem, turn 


about, correct, clean up, change, 


accommodate, But we're beginning 


have hope and with hope we'll 


succeed,” 


BAKER, vier 


and general manager of the 


president 
General 
llectric ¢ ompany, says 

lo me. the idea of doing a ‘bet 


ter job’ doesn’t mean spending 


more money. It means obtaining 
better results with the dollars pres- 
ently spent and ultimately reducing 
costs so that the customer may bene- 
fit by reduced prices across the 
sales counter, 

Phe retailer desiring prestige in 


his own community must identify 
himself with national brands if he 
isto obtain the reputation he wants 
This is one thing which probably 


wont change much over the years. 


It as as true today as it will be 
the years ahead 


The consumer family today is 
pretty much pre-sold by the manu 
eflorts be 


retail store. But 


promotional 


at the 


flacturer s 
lore arriving 
the need for point of sale contact is 
as important as it ever was. For 
the dealer who builds a solid seller 
customer relationship builds — his 
market for future sales. 

The retailer is paid for sales 
manship the salesmanship he uses 
in moving a product on its merits 
and impressing a buyer with advan- 
tages of smart styling, good design 
and high quality. Any retailer who 
doesn't do the selling job he is in- 
tended to do isn’t entitled to par- 
ticipate in merchandise mark-ups, 
egardless of how small they may 


be. Anyone can sell price—even a 
vending machine, 


‘This point of salesmanship can- 


not be stressed too much, for we 


are going to need more of the old 


quality of ‘hard sell’ in our market- 


ing in the future, when aggressive 
companies make greater efforts to 
of the avail- 


increase their share 


able market.” 


* * * 


Jican FONTAINE, 
the Jean Fontaine Junior Footwear 
Shop in Milwaukee, Wis., 


much style will our 


proprietor of 


says: 

“Just how 
conservative customers accept, and 
just how far can we go into style 
without losing our reputation for 
fitting juveniles? In spite of the 
fact that we approach each new 


season with a certain amount of 


trepidation, we're convinced that 


high style for kids is here to stay 
for some time, so we might as well 
go along with it. We're enthusiastic 
about the Spring °56. 
“Sell boys’ 


fact that they're 


prospec ts for 
shoes with emphasis 
on the versions of 


their dad’s shoes. Promote straps 


for girls for they've already done a 
good job of crowding out oxfords 
and will be bigger than ever. In 
fitting 
youngsters cannot wear pumps suc 
Make the most of the 
Youngsters like red 
While 


eat h 


girls, remember that all 
cessfully, 
color picture. 
and other bright colors, too. 


patent will be out in front, 


year sees more suede on children’s 
feet.” 


2 * * 


SAMI EL MESSINGER of Mes- 

singer's Shoe Store in Philadelphia, 

Pa., says: 
“There are perhaps a dozen times 


during the year when a pair of new 


OL 


shoes would be a welcome gift to 
Today 


woman or child who 


he wad ne 


many a person. there is 
hardly a man, 
would not like to 


pair of shoes as a birthday gift 


have the extra 
shoes seen in a new window display 
or an attractive magazine advertise 
colors 


ment. The variety of styles. 


and materials that are available in 
should make the shoe 


conscious at any 


shoes now 
merchant sales 


date on the calendar. Being aware 
of his sales potential instead of just 
taking a back seat during certain 
periods of the year will give him a 
working outlet that can bring bet 
ter than expected results 

“Spirited seasonal window dis 
plays with new shoes in the most 
attractive settings will do much for 


suggestive shoe selling 
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A Shoe Salon for the Small Fry 


Entrance to the children’s fitting platform is by means of a three-step unit made to 
look like an airplane landing platform. The railings are baseball bats 


SOMETHING over a year ago, four 
Detroit shoemen, John McAleer, Don- 
ald Weithoff, James R. Kosloskey and 
Philip Krysinski, took over the prop- 





erty formerly occupied by Mueller’s 
Shoes in the suburb of Harper Woods, 


and began operating it as a small salon 


: Vu ave inelled to oo ( Juand 


type family shoe store. Philip Krysin- 
ski was the active manager. The part 
ners then decided to remodel the store 


and change its policy from that of a . We Are Proud to Announce 
. . . ae ee 4 the opening of our new 
family store to one spec ializing mn coool il 


women’s and children’s shoes. Now, mapper erthn-abtesitte 


eed letert fermions 
remodeled, enlarged and reincarnated 
as the Junior Boot Shop, the store is 
one of the most distinctive small shops 
: f ~ Hendreds OF Styles Te Choose 
in the Detroit area. Paris Vashion 

Conne lo heelers 

An unusual feature of the remodel- Count 

Natural Powe 


ing was that it was done by the part- Jacqueline 


ners themselves although none of them An JUNIOR BOOT SHOP 


19756 Kelly Rood 
on }.7287 


are carpenters or builders. Careful 











planning was a major factor in making 
the remodeling a success. For in- The store opening was announced with a series of attractive 
[TURN TO PAGE 128, PI newspaper spreads in the local paper, one spread half a page 
5; Ss 

TUR , AGE 120, mAR and another three-quarters of a page 
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Numerous possibilities in 

contrasts; tone-on-tone or 

sharp color contrasts, tex- 
ture combinations. 


SMOOTH 


For All Daytime W ear 

Amonc the leathers that will attract attention at the 
Fall Leather Show, to be held at the Waldorf, February 
26 and 29, will be classic and new finishes for all types 
of women’s shoes. Tanners will also feature Aniline 
calfskins, smooth and glazed calfskins, glazed kidskins, 
matte calfskins and kidskins, new mottled finishes and 
new blackened antiqued finishes. These will be shown 


in all the fashions, basic and classic colors. 


GLOVE TANNAGES AND SOFTIE LEATHERS 
Continue Important for Very Soft Constructions 


on All Heel Heights 


Glove tanned leathers for Fall shoes are being fea- 
Newer 


softie leathers have a dull matte grained finish or a 


tured in all tannages including sheepskins. 


50 





Unlined glove tannage, 
suede or grained leathers. 


All-over smooth, nappy 
textures and shrunken 
grains, contrasting bow. 


Twis is the year for leathers. Never before 
have there been so many tannages resulting in 
so many different textures and surfaces and 
weights. Never has there been so much free 
dom in the uses of leathers. Such unexpected 
adaptations, for example, as glove tanned and 
softie leathers to be used in dressy as u ell as 
casual and sports types. Such a wide use of 
gold touches on everything from casuals and 
young flats to the most sophisticated women’s 
high style shoes. The inclusion of perforated 
nappy pigskins in tailored lines as well as more 
casual, Imagination in the end use of leathers 


as well as in their creation the keynote of 1956. 


distinctive creased surface. Classic soft leathers include 
grained kidskins, creased kips, horsehides, sheepskins 
and, always important, elk finish cattle hides. 

These highly popular leathers are shown in the whole 


gamut of basic colors, dark tones, neutrals, new pastels 


and bright colors. They are to be used in two tones 
laced together with contrasting thongs, with contrasting 
surfaces, such as suedes and buffed leathers. They will 


be offered in lined and unlined weights, their newest use 


being with laminated lining or leather backing for 


reversible shoes. 
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. In Her Daily Like 


/ 


~ - / 


Patent, lus 
ored suedes, £O 


kidskins, white kips. 


Luster, bril 
suedes, gold or silver ku 


patent, 


or reptiles. 


Sharp contrast in textures \ 
and colors, Matte textured 
leather or suede with glossy 
luster or smooth leathers. 


Printed or embossed gold 
or silver leathers or em 
bossed or printed suedes, 


ry ; rom ' ; 
Phe Best Fashion Test of Leather Is in Action in Daily Life. Leather 


Performs Wellin Action. And That ls How We Show It Here— In Shoes 
On the Feet of Women—W omen on the Go in the Daily Routine of 
Home or Office Work—Baby or Dog Walking 


cialty Store Shopping. The Routine Is Ordinary 


Super Market or Spe- 
The Shoes and the 
Leathers Far from Ordinary—Outstanding in Variety of Surface Interest 


and Colors—In Combinations of Surfaces and Colors. 


LUSTER. GLOSSY. kidskin and kip in dark metallic ce 


METALLICS 


Interpret the Fashion Emphasis 
on Glitter and Glou 


NOVELTY TEXTURES 
{ ppear in Vew Versions for Fall 


Luster leather is to be extremely important for trims lizards and 


All types 


snakeskins in fashion colors are to be used for combina 


of reptiles in classic alligator 


and combinations with suede, smooth and matte 


leathers. Black patent leather is newly emphasized for Allover new buffed reptiles with subtle 


rold fle ks 


There will be new embossed patterns on calfskin, kip 


tions. nappy 


Fall in combination with brilliant and neutral suedes, surface effect, will he seen, also reptiles with 
Beautiful gold and silver kidskins, made with real leaf 


for glamorous evening shoes and for luxurious trims, and 


kidskin and side leathers to simulate fur 
New soft pebble 


dull 


patte rns 


will attract notice at the show. to gain a shrunken effect ‘rains will 


be shown and surface effects in basi 


New type laminated gold and copper leathers are 


featured for volume use. Pearl luster leathers on calf. 
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in glazed 


( olor Ss 








Kips, calfskins, shrunken 
grains, elk finishes. 










Suede, nappy textured 
or pigskin, aniline, softie 
leathers. 






Textured matte, shrunken 
grains, anilines and suedes. 







Vew Textures and Important Classics Are 
Ready in Basic Colors and in the New 
Promotional Colors. 












HIGH FASHION COLORS 
Taupe * Curry * Rosewood * Sepia * 
Khaki * Clear Reds * Persian Tones * 
Blues and Greens * Brilliant Reds * Blues 
and Greens * Pale Pastel Suedes for 
Vhree contrasting textures Evening and Resort * Gold and Silver + 

or colors. Printed Leathers. 


















Vote gold and silver printings. Also black 
on medium and neutral tones. Especially 
important will be black on brown. 











SUEDES patent leather for mid-season or transition types is 


specially important. Black suede will be extremely 





Appear in Big Fashion Revival for Fall 





fashionable with gold, silver and copper or luster bows, 





touches and underlay. 


New suedes on kidskin, kip, calfskin and side will be 


prominent in Fall leathers to be shown at the Waldorf, 
New York, February 28 and 29. Also suede finish splits 


for volume shoes. A whole new family of suede leathers 





Black suedes with brown and brown’ suedes with 





black surface contrasts continue the important black- 






brown fashion. Also prominent will be scarlet, bright 





for all types of footwear has been developed, including green, brilliant blue, chamois yellow, Victorian beige 





and rosewood tones with black matte, black patent, 


black calf or kid, 






leather for sports and casuals, tailored and dress styles. 







New suedes, embossed in raised patterns ribbed, 


chevron-stripes, swirls—are of special interest. There SHRUNKEN GRAINS 


are fine suedes printed in metallics and lacquers, white 






Vew Classics for Tailored and Travel Shoes 





and pale pastel suedes, touched with gold, 







Newest use of suedes is in subtle or sharp contrasts Genuine and shrunken leathers in lined and unlined 







with smooth or grained leathers. Suede with luster or weights will be in Fall calfskins and kips. Simulated 
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/ a 


Her Special Occasions 


Kidskin, calfskin, suede, 
piped in gold, silver or 
copper, textured matte. 


{11 sorts of subtle contrasts 

in colors. Softie leathers, 

anilines, shrunken grains, 
nappy leathers. 


Glove tannages,  softie 
leathers, shrunken grains, 
suedes. 


‘ 
F or Special Occasion W ear — the Off-Duty Occasions when 


a Woman Travels, Whether Its Three Hours by Train 
or Twenty-Four by Plane. For Those Special Occasions 
Iwo leathers in color con- ps . , 
trasts plus texture con- when She Takes a Vacation Cruise to South America or 

Pant Hi ‘ 
trasts. Printed leather trim, a Long Weekend in the Country or at the Shore. When 
She Relaxes in Her Own Back Yard, Does a Bit of Gar- 


dening or Goes Glamorous at a Local Yacht Club Dance. 


shrunken grains embossed on calfskins will be seen at pigskin. Other shrunken leathers of more distinetios 
the Leather Show, also kidskins, kips and sides in on calf, kip or veals are lightly buffed to look like cork 
similar treatments. These are ideal leathers for shoes Distinctive in a special range of colors rosy red 
to contrast their grainy surface with the sleek smooth muted blues, subtle greens, biscuit and toast tones 
fabrics that will be important for Fall. They are also 

suitable to wear with tweeds available in a whole new SCREEN PRINTED LEATHERS 

range of bright colors. Also the volume tones of In New Effects for Fall 


neutrals, pale tans, briarwood and russets. Floral, paisley and all-over geometric desigt i} bye 


BUFFED GRAIN AND NAPPY SHRUNKEN shown in black on medium and neutral tones, Black 
LEATHERS on brown is especially important. Gold and silver print 


ings on colored leathers can also be « Kpected with napp 


Equally Smart for Tailored and Dress Types 
on All Heel Heights 


leathers, suedes, smooth and luster leather block 
effects on suede and smooth leathers will be included 

One of the newest surface finishes on leather is the with embossed and printed effects on linings. Sereen 
buffed treatment. It appears on natural grain, boarded — printed leathers will be used all-over or in Combinations 


or creased, also on genuine shrunken calf, kid, kip and = with suede, smooth and luster 


February 15, 1956 





Downstairs 


ConverTING unused basement storage space into a 
handsome “Den for Men” upped volume an estimated 
50 per cent at Seymour’s Shoe Salon, 1110 J St., Sacra- 


mento, Calif. 


The store is owned by Frank H. Seymour, a 47-year- 


veteran in shoe retailing and a member of the Sacra- 
Veon sign visible from sidewalk points the way to i 

Frank Seymour's “Den for Men.” mento city council. Formerly it catered only to women. 
Not long ago, Seymour decided to take advantage of 
his oversize basement to set up a separate department 
for men. The job was undertaken by a former shoe 
clerk, Tommy Thomas, who accomplished the remodel- 
ing at a cost of approximately $3,000. 

\ flight of steps was put in directly in front of the 
entrance, with a large “Den for Men” neon sign visible 
from the street, The stairs lead down to a knotty-pine- 
paneled room with green asphalt-tiled floor. 

Features include recessed fluorescent lighting behind 
fluted valances, lighted wall niches for display of fea- 
tured items, and even a tiny bar for accommodating 
regular customers and friends at holiday times. 

A masculine atmosphere prevails throughout, with a 
deer's head mounted on one wall and Navajo rugs on 
the floor. The builder also constructed two table lamps 
and a floor lamp in the shape of a pump. At the foot 
of the stairs is a counter with another illuminated niche 
helow. An attractive mural tops a display of men’s 


The Den For Men incorporates the added advantage socks behind the wrapping counter, 
of an intimate bar (or storage area) built in under gene ae ce —— ; 
staircase. Left, Jim Williams; right, Roland Belliveau Pine pane ling also encloses a « omple te air condi- 


tioning and heating system. There is still room in the 
basement for a 10 by 10 foot private office and a 
20 by 50 foot shoe storage area. The store stocks some 
000 pairs of men’s and women’s shoes, and annual 
volume approaches the $100,000 figure. Of this, men’s 
shoes rate roughly a third of the total—volume that was 
previously nonexistent, 

The need for staffing the Den for Men with a full- 


time clerk was eliminated by installing a buzzer under 





one of the stair treads to summon sales help when a 


customer enters, 


Lejt: Customers descending stairs can be seen from 

downstairs office; otherwise, wired stair tread rings an 

upstairs buzzer, alerting one of the clerks from the 

common pool of sales help upstairs that a customer 
is awating service pelou 





Den Ups Stores Volume 


An Unused Basement Turned Into 
a Men's Shoe Department Increased 
Volume Fifty Percent. A Masculine 
{tmosphere Has Been Developed 

There Is Even a Small Bar for Regular 


Customers at Holiday Time. 


by BERT GOLDRATH 


ee 





fhove: Hluminated niches recessed into walls, and 


“ ” framed in rustic motif lay shoes to best advantag 
Below: Overall view of “Den for Men” reveals com- amed in rustic motif, display shoes to best advantage 


fortable masculine atmosphere—Navajo rugs, deer’s 
head and pump-shaped floor lamp. 


Vote how furnishings are in keeping with rest of den 

















eather Show Is Index 0 


Once again the Leather Show, 
February 28-29, at the Waldorf- 
Astoria in New York, will bring into 
focus the facts and opinions that 
spell the beginning of a new season. 
With the completion of a satisfac- 


tory Spring season impending, all 


branches of the industry have be- 
vun to look ahead to the Fall and 


Winter. 


plans and policies for the coming 


In considering operating 


months, the industry has rarely been 
confronted with such an array of 
positive facts as are apparent cut 
rently, 

The background of 


and demand is extremely favorable. 


produc tion 


More than a year of brisk activity. 
with shoe production setting a new 
record, finds a continued absence 
of troublesome excess all along the 
line of supply. Peak operations in 
1955 were not accompanied by ac- 
cumulation of inventory. From 
tanners through retailers, stocks can 
only be characterized as sound and 
normal and in = some instances 
leather inventories have been cut to 


minimum operating requirements. 


{hot e 


Buffers for removing scratches and other 


Wash pits and lime pits, the first steps in tanning 


Perhaps for the first time in dec- 


ades, a prolonged period of good 


business in shoes has not engen 
dered maladjustments. 

An even more important aspect 
of the shoe and leather background 
is the clear indication given in 
1955 of consumer responses to the 
promotion of new. styles and pat- 
terns. In men’s shoes, for example, 
a ferment was started by new styles 
and new leather textures. a ferment 
which promises to revitalize the 
men’s shoe industry. For the first 
time in years, the trend of per capita 
shoes was 


consumption in’ mens 


reversed, The change last’ year 
marks only a beginning which can 
spell out an extraordinary gain in 
dollar volume as the trend broadens 
throughout the men’s shoe field 


Definite evidence began to grow 


Left: 


defects. Right: Tanning 


wheels. Chemicals are fed to the wheels through a maze of piping 


from the balcony. 


4. ©. Lawrence Leather Co 





at retail that consumer interest in 
quality cannot be ignored. By the 
end of last year, many retailers had 
found that in practically all soft 
eoods lines the value of the average 
sales check had been creeping up 
ward. Price, obviously, was not re- 
sponsible since price indexes were 
virtually stable during the previous 
months. The 


twelve underlying 


trend becoming manifest in re- 
tail selling was the inevitable re- 
sponse to the gain in real purchas- 
ing power resulting from the rise in 
national income. On an increasing 
scale, consumers have begun to 
translate a higher standard of living 
into demand for better merchandise 
as well as more merchandise. 
Exact forecasts of shoe produc- 
1956 are 


irrelevant to the basic consideration 


tion or consumption in 
that the industry is faced by a gen- 


uine merchandising opportunity. 


The underlying factor in the ex 


pansion of shoe demand has been 


Merchandising Strength 


based essentially on population 
growth, In 1955, aggregate volume 
would still have been close to a re 

ord level if per capita demand had 
averaged no higher than during. the 
preceding five years, The latter ob 
servation can be stated more blunt 
ly: the shoe industry itself has only 
begun to scratch the surface of the 
potential in consumer demand 
Phere is no reason to expect that 
the inherently stable rate of shoe 
consumption will change apprecia 
bly during the coming year. Whether 


outlook 


conforms to present optimistic ex 


or not the broad economit 


pectations, the prospects for shoes 
and accessories specifically should 
remain at least comparable to 1955 

At the forthcoming Leather Show 
tanners will again disclose the re 
sults of an accelerated product de 


Looking back 


over the past two or three seasons 


velopment in leather 


there can no longer be any question 


that innovations in leather have 


given tremendous power and drive 
to the merchandising of shoes and 
accessories, 

Research and technical progress 
at an unpre edented rate have made 
it possible for tanners to develop 
and merchandise new leathers mor 
quickly than ever. Product develop 
ment in the tanning industry ha 


backed by 


promotion ol 


been intensive nation 
leather shoes 


Through 


Ameri i i 


wide 
and all other leather goods 
Leather Industries of 
basis for shoe and 
last be 


i result, thi 


( oordinated 


leather promotion has at 


come available and ais 
industry is reaching consumers with 
increasing effectiveness 

effort 


The success of industry 


must ultimately be measured by the 
simple criteria of progress and 
profit. On both counts the shoe and 
leather industries have within thei 


rasp the possibility al rreatet 


achievement than ever before 


r ’ . * . on? " . . 
Phe Shoe and Leather Industries Have Within Their Grasp the Possibility 
of Greater Achievement Than Ever Before. The Confidence That Springs 


from Genuine Merchandising Strength Should Be the Keynote of Industry 


Sentiment at the 


Fall Leather Show. 








FASHION FOREWORD 


Never before, in the history of the world, has 
Fashion reflected so many International influences 
There are strange new words in our Fashion lan 
guage “kaftan,”’ “chalwar,” “papush.” Christian 
Dior introduced the kaftan coat, with the traditional 
iraight lines and slit sides of the classic Near East 
garment. The baggy trousers called “chalwar” are 
worn by the Balkan women, and are ideal for loung 
ing at home. “Papushes” are the bright colored slip 
pers worn by the Algerians, and they are naturals 
for our own popular leisure wear. “Sari” is so well 
known in Fashion that it does not even sound strange 
lou and we understand it in design and color and 
ilhouette. and are grateful to India for this touch 
{ glamour and richness that is straight out of an 


Arabian Nights’ Tale. The Mediterranean Pallet 


is reflected in the wide spread of color and the Per 


“” 


ian Pallet has given us colors and combinations 
that belong in the fairy tale classification. 
Silhouettes, fabrics, laces and embroideries and 
colors pour into our markets from our own inspired 
urces as well as from the wide world. There are 
exotic colors and gossamer silks and fabulous em 
broideries from the Far East. There are new sil 
houettes from alien nations the straight hung 
the tube-like dress from 
the Orient the wide, wide skirts from peasant 


draperies from India 


Kurope, from Greece and the Balkans There are 
the Empire lines from the French, and the holiday 
ind play clothes that have blossomed on the Riviera 
ind the Lide 

American Fashion is all things to all women, and 
they expect to find here the things that are made in 
every corner of the world merchandise from 
fabled shops of Bagdad, the Rue de la Paix, or the 
gilded stalls of Bangkok, The amazing products of 
our mills reflect these countless influences from 
Canada to the Gulf 


ness” is the anpetizer—new shapes, new designs and 


. this is a rich feast and “new 


new colors. These are all born in the top-fashion 
family, where they can be sampled or discarded 
where they can fail or succeed according to their 
integration with the broader picture. These are the 
Fashions at the small top of the pyramid and they 
may fade away or spread down to the volume base 
*“Newness” should be presented as a sales induce 
ment to the passer-by who has an adequate ward 
robe, but who can be intrigued by something differ 


ent. Men respond to this lure as well as women 


APPAREL 


Fabric colors for 1956 promise us a wondrous and 


delectable choice in many hues. 


BLACKS. 





LEATHER Codor GUIDE 


WOMEN’S AND CHILDREN’S FOOTWEAR 


. . Black will continue its sombre swath, 





good in all price levels, good by itself and good in com- 
binations. It will be color highlighted, combined with 
color in tweeds and plaids and checks, in stripes and 
in prints. It will be a dominating factor in all age 
vroups and will be the most important accent. 
WHITES. 


and in late day and evening dress. Feather-weight, 


.. Winter white will star in accessories 


downy, top coats will be in demand for resort wear. 


BROWNS. ... 


all Fashion categories, and will increase in demand. 


Brown tones will spread widely across 


There will be the dark browns, the olive-toned browns 
and the black browns. There will be the coppery light 
browns that will look new and right for campus, for 
casuals and for sportswear. Beige will be spread widely 
and khaki and camel will star in casuals and sportswear. 
The dark, olive-toned browns will be top fashion for 
town and country, The flat, dark browns will be for 
town wear. 

Taupe will be top-price fashion and serve as a new 
replacement for charcoal. Camel will continue its classic 
position and a medium brown will be the volume one, 
and in combination it will be best with black. 

COPPER AND APRICOT TONES. 


warm new glow to winter fabrics, and will also be ex 


will give a 


cellent accent colors. 
BLUES. 


volume. The bright royal blues 


.. Navy is perennial but will decrease in 
warm and strong 
will increase and the smoky Wedgwood tones of 

this color will be right for the older women who look 
so well in this hue. 
TUROUOISE . 


for casual wear and leisure items. A strong hue will be 


will be softer and darker, mostly 


used for accessories only. There will be an increase in 

a brilliant range of blues——clean-cut and as clear as 

jewels, 
GREENS . 


ing off the pyramid base and the new dark olive is 


. are on the move. Avocado is mov- 
showing at the peak of fashion. The olive greens will 
be dark and often laced with black. Tartan green will 
increase in many categories and will be special in the 
plaids. Emerald green will be important for casual and 
sports wear and beautiful in evening silks. A new 
froup of dark, rich greens 1s developing, the true, deep 
Forest greens that are so beautiful in velvets and fine 
wools. The yellow-greens will be best in blouses and 


in sportswear, 


REDS 


A beautiful, bright red will hold its own 


and Shoe Recorder 
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FALL and WINTER 1950 


Issued by The Color Bureau, Tanners’ Council of America 


and the newer red will swing toward a bluer tone-——a 
rich raspberry. The plum family shows some promise 
in velvets and wools and print grounds. 
GOLED:. .:. 
sportswear and in the after five fashions. 
GRAYS... 


plaids where they will be 


srassy golds will Increase Mm casuals, ith 


will be the most important in tweeds and 
beautifully combined with 
color, 

Taupe will be a top-fashion color and will fill some 
of the vacuum left by charcoal. 

ORIENTAL pinks and reds and blues will highlight 
Winter 
gentle vogue—apricot, pink, blue, lemon and mint. 

SURFACE AND DESIGN interest: will 
customer, and the new lighter weights in tweeds and 


make 


‘ weeds 


fireside fashions. pastels will continue their 


intrigue the 


them suitable for more cate- 


look Many 


fabrics will have a regal and polished look, silky or 


wools will many 


COrles, will restrained in’ color. 
furred, and fur trim will increase in fashion importance. 
The casual look will be the knitted 
fabrics will develop in many new designs and weights. 


SILHOUETTE. 


several classifications . . 


wide volume and 
The silhouette spreads across 
. there will be the lovely mold 
ing sheath, sometimes quite plain, sometimes accented 
at the bust line and sometimes accented at the hip line 
There will be the straight box lines, mostly in suits and 
There will 


and wide, wide skirt for the 


coats. continue, in volume, the heavenly 


tiny waist figure 


Slacks will 


in fabric 


young 


be streamlined, trousers will be fabulous 


and color for home wear, sweaters will be 
brief and lightweight for casual wear and bulky and 
soft for sportswear. Capes on coats, suits and dresses 


will be excellent and increase in furs also, 


LEATHERS 


1956 will have the most wonderful Fashion Show 


of all time and the leather industry is working with 
inspiration and imagination to spearhead this extrava 
vanza of the most beautiful apparel in the history of 
Fashion. 

influence from the four corners of the world 
sifted, 


Editors 


very 
been consulted: 


thinking: 


has been Great mills have 


Fashion have shared their Shoe 


designers, manufacturers and retailers and tanners have 


viven generously of their time and experience and 


foresight. and have coordinated their skills and talents 


to present this galaxy of leather colors that will be the 


1956 


February 15 


volume base of all shoe and 


1950. Lhe 


firm sales in the 
Winter Otheial 


for women’s shoes for the Fall and Winter of 


season ol Leather 
1956 are 
the final result of careful evaluation of all these fashion 


potentialities, 


LEATHER COLORS 


off-white with a yellow cast 


VANILLA 


and is specially right with the golden toned tans and 


is the clear 


It is the best pale tone with the reds, and the 
black. It is a 


with golden 


browns 
resort color 


kidskin 


blues, and is staccato with 


in its own right and is beautiful 


for evenings at home and for dancing feet 


CAMELTONE—A_ neutral 
leather that looks 
right for the footwear that is soft and pliable 
flying feet 


light color in’ crushed 


vrain well with casuals and sports 


weal 

and yet sturdy enough for from morning to 

night. 
MACAROON-—A 


parkling an arresting acce 


new gold tan vibrant and warm 


color for hy ind 


It looks Sper ially well 


imaginative designs It i 


and SSor\ 
bags and belts as well as shoes 
and 


in high-heeled pumps 


smart with black and charming with Vanilla 
BENEDICTINI A classic 


correct tor 


color for countle ust 


town weat lt 


stacked 


just as country as for 
looks just right in a streamlined design with a 
leather heel, 

FRENCH BREAD—This is a 
warm light brown as delicious as the crust of homemade 


htful in 


fashion darlin i 


bread just hot out of the oven. It is most deli 
fine calfskin 
of fabric browns. It is for 


GOLDEN SABLE is 


furs and fabrics 


and is a natural complement to the host 


handbags and belt ils 


a color to wear with preciou 


a lustrous Sunny brown i a medium 


tone, glowing and gleaming with life This is a sue 


cess color for accessories as well as fine footwear 
PERFECT BROWN is a new 
light in its dark looks 


day and is a degree of the brown hue that will have a 


fabrics It 


brown with life and 


richness It brown by night of 


wide affinity with the new ahiine with a 


soft patina 
FLAX is a 


neutrality of real Irish flax 


natural color that has the ubtle soft 


It is a neutral tone slanted 


to the browns and is the color to use with the warm 


reddish browns and tans. It is a skin color——a living 
lovely tone by itself and the perfect Winter pastel for 


[TURN TO PAGE 122, PLEAS 








base 


Tet Taetes Cour © Ae RiCe 


LEATHER SHOW 


wy 20-29, O8e 





- 4 
eet tl? Forks 


COLOR COMMITTEE 


Robert E. Binger, Allied Kid Company 
Frederick J. Blatz, Amalgamated Leather Cos. 
Milton E. Burr, Eagle-Ottawa Leather Co 
Hugh H. Connett, Surpass Leather Company 
Rudolph Correll, Hermann Loewenstein, Inc 
Polly Drew, Beggs & Cobb, Inc 

D. Malcolm Fleming, Fleming-Joffe, Ltd. 
DeFred G. Folts, Jr., American Hide & Leather ‘ 
William Garver, Thomas B. Harvey Leather (¢ 
Martha Geilich, Geilich Leather Co 

James T. Gormley, B. D. Eisendrath Tanning ¢ 
Austin Harding, Northwestern Leather Co 
Milton Hubschman, £. Hubschman & Sons, |r 
Rolland L. Jensen, Fred Rueping Leather ( 
Harry L. Johnson, Endicott Johnson Cort 
Robert W. Kasten, Albert Trostel & Sons ( 

H. K. Kirschner, Willard Helburn, |r 

Frank R. Lemp, Armour Leather ‘ 

J. W. Macpherson, John R. Evans & ( 

George J. Martin, Barrett & Co., Ir 

George H. Mealley, The Ohio Leather ( 
Frank H. Miller, G. Levor & Co., In 

Earl L. Peirce, A. F. Gallun & Sons Corp. 
Lester E. Rosenburg, Agoos Leather C 
Samuel Rubin, Colonial Tanning C: 

Stuart A. Spaulding, A. C. Lawrence Leather ( 
J. J. States, A. C. Lawrence Leather ( 

Mrs. Helen D. Taylor Director 
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LEATHER SHOW EXHIBITORS 
THE WALDORF-ASTORIA 
NEW YORK 
FEBRUARY 28 AND 29, 1956 


Company Booth 


Acme Leather Co., Inc. 
Peabody, Mass. 106 
Agoos Leather Companies, Inc. 
Boston, Mass. 
Allied Kid Company 
Standard Division 
Boston, Mass. 
McNeely Division 
Philadelphia, Pa. 
Sterling Division 
New Castle Division 
New York, N. Y. 
Quaker City Division 
Brezner Division 
Boston, Mass. 
Amalgamated Leather Cos., Inc. 
Wilmington, Del. 
Amdur Leather Co., Inc. 
New York, N. Y. 
William Amer Co. 
Philadelphia, Pa. 
American Belly Tanning Corp. 
New York, N. Y. 93 
American Hyde & Leather Co. 
Lowell, Mass. 6| 
American Kid Company, Inc. 
New York, N. Y. 83 
Armour Leather Company 
Chicago, Ill. 82 
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OFFICERS 
TANNERS COUNCIL OF AMERICA 


PRESIDENT 
TREASURER 
EXECUTIVE 


VICE-PRESIDENT 
SECRETARY 


Joseph F. Eberle 
Eberle Tanning Co. 


Paul Legallet, Jr. 
Legallet Tanning Co. 


Irving R. Glass 


Leif C. Kronen 





Company 


Peter Baran & Sons, Inc. 
Harrison, N. J. 

J. S. Barnet & Sons, Inc. 
Lynn, Mass. 

Barrett & Company, Inc. 
Newark, N. J. 

Beadenkopf Leather Co. 
Wilmington, Del. 

Beggs & Cobb, Inc. 
Boston, Mass. 

Besse, Osborn & Odell, Inc. 
Boston, Mass. 

Blanchard Bro. & Lane 
Newark, N. J. 

W. D. Byron & Sons, Inc. 
Williamsport, Md. 


Carr Leather Company 
Peabody, Mass. 

Chilewich Sons & Co. 
New York, N. Y. 

Colonial Tanning Co., Inc. 
Boston, Mass. 

Crestbrand Leather Co. 
Boston, Mass. 


Donnell & Mudge, Inc. 
Salem, Mass. 

F. C. Donovan, Inc. 
Boston, Mass. 

Dreher Leather Mfg. Corp. 
New York, N. Y. 

Dungan, Hood & Co., Inc. 
Philadelphia, Pa. 


Eagle Ottawa Leather Company 
Grand Haven, Mich. 

Eastern Tanning Company 
New York, N. Y. 

B. D. Eisendrath Tanning Co. 
Racine, Wis. 

John R. Evans & Co. 
Camden, N. J. 


Flagg Tanning Corp. 
Milwaukee, Wis. 
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Company 


Fleming-Joffe, Ltd. 
New York, N. Y. 

John Flynn & Sons, Inc. 
Salem, Mass. 

S. B. Foot Tanning Co. 
Red Wing, Minn. 


A. F. Gallum & Sons Corp. 
Milwaukee, Wis. 

Garden State Tanning, Inc. 
New York, N. Y. 

Garlin & Co., Inc. 
Boston, Mass. 

Geilich Leather Co. 
Taunton, Mass. 

Gordon-Gruenstein, Inc. 
Long Island City, N. Y. 

Granite State Tanning Co., 
Nashua, N. H. 

Griess-Pfleger Tanning Co. 
Waukegan, Ill. 

Gutmann & Co., Inc. 
Chicago, Ill. 


Haight & Company, Inc. 
Middleville. N. Y. 

L. H. Hamel Leather Co. 
Haverhill, Mass. 

Thomas B. Harvey Leather 
Philadelphia, Pa. 

Hebb Leather Co., Inc. 
Boston, Mass. 

Hecht American Corporation 
New York, N. Y. 

Hiteman Leather Co., Inc. 
West Winfield, N. Y. 

Hoffmann-Stafford Tanning Co. 
Chicago, Ill. 

Horween Leather Company 
Chicago, Ill. 

Howes Leather Company, Inc. 
American Oak Chrome Retan 
Division 

Cincinnati, Ohio 

E. Hubschman & Sons, Inc. 

Philadelphia, Pa. 


FINISHES 


EXHIBIT COMMITTEE 


Dan Hickey, Surpass Leather 
Company, Chairman 
Frederick J. Blatz, Amalga 
mated Leather Cos. 

S. B. Foot, S. B. Foot Tanning 
Company 

D. N. Gutmann, Gutmann & 
.0:, Inc. 


Milton Hubschman, E. Hubsch 


man & Sons, Inc. 


Frank R. Lemp, Arn 
Company 

Joseph W. Macpherson, John 
R. Evans & Co. 

George H. Mealley, The Ohio 
Leather Company 

Stuart A. Spaulding, A. C. 


Lawrence Leather Co. 


ur Leather 





Company 


Irving Tanning Company 
Boston, Mass. 


Johnstown Tanning Corp. 
Johnstown, N. Y. 


Kirstein Leather Co. 

Peabody, Mass. 52 
Korn Leather Co. 

Peabody, Mass. 2! 
Kroy Tanning Company, Inc. 

Salem, Mass. 97 


A. C. Lawrence Leather Co. 

Peabody, Mass. 42 
G. Levor & Co., Inc. 

New York, N. Y. 53 
J. Lichtman & Sons 

Newark, N. J. 29 
Loewengart & Company 

New York, N. Y. 60 
Hermann Loewenstein, Inc. 


New York, N. Y. 1 


Marcus-Forscher & Co. 
New York, N. Y. 49 
Merrimack Leather Company 
Merrimack, N. H. 84 


R. Neumann & Co. 

Hoboken, N. J. 68 
Northwestern Leather Co. 

Boston, Mass. 94 


Ohio Leather Co. (The) 
Girard, Ohio 55 
Overseas Commerce Corp. 


New York, N. Y. 39 
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GROWING FEET 
need tt... 


ACTIVE FEET 


deserve tt! 


OOT HEALTH AUTHORITIES all agree—nothing 


takes the place of a genuine leather sole! 


“SUPERSOLE” is the only leather sole tanned 
by the revolutionary new VOTAN process that 
imparts LONGER WEAR, LIGHTER WEIGHT, 
GREATER FLEXIBILITY and WATER-RESISTANCE. 


“SUPERSOLE” breathes naturally . . . won't 
slip on wet surfaces ... is highly puncture- 
resistant. It’s the easiest sole to stitch or cement 


you've ever handled! 


Samples? Certainly! Just call or write 


VIRGINIA OAK TANNERY 


SALES CORPORATION 
27 SPRUCE STREET ~ NEW YORK, N. Y. 





Varied Items at Products Show 


ry. 

Phe Allied Trades Group Will Be Showing a Wide Variety of the 
Latest in Shoe Fabrics, Ornaments, Trimmings, Lasts and Other 
Products and Services at the Hotel Belmont Plaza in New York 


Opportunity week for the shoe 


industry 


comes at the 


end of 


this 


month in New York City. Busy opti- 


mism will be the factor 


the 
industry's intensive drive to come up 


behind 


with the answers for anothe top level 


production year. 


And this time shoe 


manufacturers, their executives. styl- 


ists and buyers, and 


also 


interested 


retailers, will be setting their most 


accurate sights on every possible ad- 


vance season trend to stimulate sales. 


Cost factors are also expected to come 


in for close attention. 


The trade will find the Allied Prod- 


COMPANY 

Bernard Abrams, Inc. 

Allens Mfg. Co. Inc. 
American Biltrite Rubber Co 
American Shoemaking 


American Shoe Specialties Co. 


American Stay Co 
Amory Counter & Plastic 
Andrews-Alderfer Co 
Ardor of Paris, Inc 
Armstrong Cork Co 
Atco-Flex Innersole Co 
Atlantic Heel Co., 
Avon Sole Co. 
Bay State Fabrics, Inc 
Bayco, Inc. 
Beebe Rubber Co 
Ben-Berk Fashion Creators 
Bing Bow Co. Inc. 
Henry S. Blackwood Co. Inc. 
B. Blumenthal & Co., Inc. 
Boot and Shoe Recorder 
Borg Fabric Division— 

The Geo W. Borq Corp 
Bowcraft Trimming Co 
Bristol Fabrics, Inc. 
Bristol Rubber Co. 
Brookside Mfq., Inc. 
A. S. Burg Co., Inc. 
Canada Last Co., Ltd 
Carlinn Fabrics Corp. 


Co. 


Inc. 


LOCATION 
306 
407 
Blue Room A 
707 

Ine 
639 640-641 
428 
638 
602 
629 
304 
638 
638 
Oak Room A 
350 & 351 
Moderne 
Moderne 
412-414 
329 
520 
339 
1645-1646 


Oak Room B 
Crystal Room 
701 & 702 
701 & 702 


Moderne—Foyer 


1531-1535 
1436 
604 


C. & C. Button & Trimming Co., Inc. 


Clemtex Mfg. Co 


Inc 


Consolidated Rubber & Plastics Co. 


Continental Textile Corp. 
Cooney-Weiss Fabric Corp 
1. L. Cracovaner 

Crest Industries, Inc. 
Crown Thread Co., Inc 
Daniels Mfq. Co., Inc. 
Davidson Rubber Co 
Delco Rubber Corp. 

J. Einstein, Inc. 

Elaine Novelty Co. 

Elfskin Corp. 

Essex Shoe Supply Co., Inc. 
Far Eastern Fabrics 
Federal Leather Co. 
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639-640-641 
733-734 
529 

522 
612-614 
403 
343-344 
335 
712-714 
424 

523 
433-434 
421 

738 

626 

422 
1445-1446 


from February 26 through 29. 


ucts Show at the Hotel Belmont Plaza 
an important center of interest during 
the week. More than 150 lines will be 
on display throughout the hotel, in 
rooms and suites, as 
“Moderne,” “Blue,” 


“Oak” rooms on the second floor 


well as in the 


and 
The 


allied trades group will be showing a 


“Crystal 


wide variety of the very latest in shoe 


fabrics, ornaments, trimmings, lasts, 


other basic products and services, al 


under one roof. Show visitors have 


found this exhibit to be very much to 
their liking for quickly and conveni 


ently “shopping the market 


COMPANY 
Felch-Anderson 
Jack Feldstein 
Fells Mfg. Co. 
Flamm & Gladstone, Inc 
Flex-Tex Combining Co., Inc 
Folger Embroidery Co 
Footcraft Novelty Works 
Fred Frankel & Sons 

Gilbert Freeman, Inc. 

French Beading & Novelty Co 
General Stay Co., Inc 
Gitterman & Co 

Gold Crown Fabrics, Inc 
Golden Leatherboard Co 

B. F. Goodrich Co.— 

Shoe Products Division 
Haley, Cate Co., 
Halo Associates. Inc 
Harvard Coated Products Co 
Haverhill Shoe Novelty Co 
Hewitt-Robins, Inc 
H. & W. Shoe Suoplies Co 
G. Hirsch Sons 


Hockmever 


LOCATION 
402 

333-334 

302 

620 

504 

654 

50! 

60! 
1617-1619 
328 & 545-546 
724 

633-634 
612-614 

503 


Co 


745-746 
526 

506 

628 
317-318 
405 

426 
1621-1622 
403 
1416-1417 
505 

504 


Inc 


Inc 
Bros., Inc 
House of Trimminas 
Hub Stay Co.. Ine 
Ideal Rubber Heel Mfq. Co 
Interchemical Corp 

COTAN DIVISION 
International Fabric Corp 
Sol. Kahaner & Bro 
Kaplan Products & Textiles. Inc 
Lawrence Process Co., Inc 
Leader Heel Co 
Al Lewis Shoe Styles 
Al Lewis Shoe Supplies 
Dan Lewis, 
Philip Lorman Shoe Creations 


Ltd 


1221-1222 
1044-1046 
407 

72) 
Moderne 
321 

327 

327 

704 

326 

723 

504 

325 


Inc 


Lowell Counter Co 
Lynch Heel Co 
Lynn Innersole Co 
The Lushan Co 336 
Lustrous Looms, Inc 506 
Majestic Fabrics, Inc 345-346 
H. D. Mendelsohn Co 650 
Middletown Rubber Corp 512-514 
Mitchell & Smith Div. of Sheller Mfg 


Corp. 40! 


Very 
Basic 
City, 


rhe 


app! oved a head 


Advisory Committee has again 
show Visi 


Sunday, February 26th. thus preced 


start for 


tors in setting opening day early 
ing the opening of the Leather Show 
for Fall and Winter by 
ness days. Exhibit have 
set for the ALLIED SHOW 
A. M. to closing at 7 P. M 

and on Wednesday final day from 
9 A. M. to 3 P. M. Both Allied 
Show and the Leather Opening, by the 


Waldorf As 


concurrently 


two full busi 


hours been 


from 9 
eu hi day 
the 
the 


Tanners’ Council, at the 


toria, will be runnin 


during the final two days 


COMPANY LOCATION 
Maynard H. Moore, Jr., In 945.946 
Moore Fabrics, In 30! 
406 
4436 
525 
638 
Textiles §21 
705 


National Backing Cor; 
Newth Rubber Co 
North & Judd Mfq. Co 
O. K. Shank & Counter ¢ 
Oriental 
Original Imports, Inc 
Oriqinal Shoe Ornaments, |r 
(Chas. Gerber) 
QOuimet Stay & Leather ¢ 
Ouimet Weltina Co 
Parva Buckle Co 
Pellon Corp 
Pero & Daniels, In 727-728 
Philao Novelty Mfg. Co 705 
Phillips Premier Cory Moder 
Philmar Fabrics 60 
Plever Backing Corp 1033-1034 
Potdevin Machine C jlue Room 8B 
Precision Buckles, In 706 
Raymik Shoe Fabr cs G ) 429 


Remington Products Co Oak Room A 
r 


148 

Blue Roor B 
Blue Room B 
Oak Room A 
Moderne 


U4 
305 


1245-1246 


Respro Inc 
Rhinestone Creations 
Chas. |. Rockmore 
The Rockmore Co 425 
F. Ronci Co., Ine §27 
Rosemont Silk Co., Inc 70 
Lawrence Schiff Silk Mills 933-934 
Schiff Ribbon Corp 933-934 
Shain & Co 1521-1522 
Shoe-Maker Fabrics, Inc 617-618 
Silver Fabrics Corp 653 
324 
526 
423 
Foyer 
65! 
1431-1435 
520 
645.646 
936 
727.728 


Sinco Shoe Ornaments 
Harry R 
Spano Shoe Products, Inc 
Stedfast Rubber Co 
Sterling Button Co., Inc 


Snyder Shoe Styles 
Moderne 


Sterling Last Corp 
Stocko Metal Products 
Thomas Taylor & Sons 
Thermco Products Corp 
Thermo-Plastic Products, Ine 
Albert Trostel & Sons Co 
AIRBORNE DIVISION 
TURN 
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Stepping out. 
handsomely 


Gallun’s Clyde Calf 
sets the pace 
that sells shoes 


(o your prestige trade 


fort and eye appealing appearance are 


hen you show fine footwear fashioned from 
lyde Calf. Smoothly mellow in finish 
rain, this superb tannage is created for the 
put forth an unmaculate appearance 
lied Clyde Calf pampers his feet 
ighly resilient, and it resists scuffing t 
ist bought look 
k and sell honest quality you in ariably 
from far and wide that appreciates 
prepared to pay well for them. That's why 
heck the Gallun numbers in your 
otwear manufacturers. A. F. Gallun and 


Lanner Milwaukee, Wisconsin 


de 


chrome tonned 


OTHER FAMOUS GALLUN TANNAGES 
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The Retailer’s Stake 
In Shoe Industry Technology 


WHY 
THE CONFERENCE MEANS 
BETTER MERCHANDISE 





by S. L. 


SLOSBERG 
President, NSMA 


B...., AND SHOe Reconver is rendering 
a real service to retailers in covering 80 
thoroughly the Factory Management 
Conference conducted by the National 
Shoe Manufacturers’ Association — this 
year for the ultimate result of this 
Conference is what the retailer wants 
better-made shoes of increased value and 
more consumers pleased with the prod 
uct presented by the retailer 

What happens at these Conferences 
Firstly, the goal is to provide a forum 


4 


where shoemakers, the superintendents 
and foremen, may raise technical ques 
tions of any kind concerned with shoe 


making and get answers from others who 


have solved those problems in various 
way For example, one question last 
vear was how to overcome stretch in 
certain types of thread in uppers. The 
inswer came from other shoemakers 


present and involved the setting and fit 
ting up ol the machines used 

Que tion on machinery processes 
and materials are raised and the impact 
of dozens of minds concentrates on the 
answer! Various answers come out of 
the discussions and they mean savings 
in time and money, as well as the elimi 
nation of difhcultic which cause con 
sumer complaints on weat 

These men who make the shoes ex 


change ideas and information freely 


66 


openly, and with a gratifying desire to 
help the other fellow, so that everybody 
benefits in one way or another. At no 
other time is so much shoemaking knowl 
edge and brains assembled under one 
roof as at the Factory Management Con 
ference All this know-how is available 
to manufacturers simply by asking ques 
tions 

Equally important are the exhibits of 
the latest developments in shoe machin 
ery and supplies. Factory technicians 
see these improvements and discuss them 
with the experts in attendance. Out of 
these discussions, slowly but steadily 
year after year, comes still more progress 
in the technological phases of machinery 

It must be remembered that, because 
of many problems, particularly the vari 
ability of raw materials, automatic ma 
chinery for shoemaking will be slower 
to appear than in other industries which 
deal with more uniform materials and 
processes, Retailers should know, how 
ever, that shoe manufacturers not only 
are constantly looking for better meth 
ods, but cooperate through the Factory 
Management Conference to speed up 
technical know-how in the industry. We 
are not static. Our problems are tough 
ones, what with the rapid changes in 
styles, fashions, and materials. so rapid 
that the factor of human skill still re 
mains a large and important part of 
shoemaking. But the industry will move 
forward; it will speed up technological 
improvement of machinery. This Confer 
ence is a basic force in that process, so 
that in the years ahead shoes will be 
made better and more efficiently than 
would have been the case without this 
Conterence 

Certainly nobody will den the fact 
that whatever can be done to minimize 
the present uptrend in costs must bene 
iddition 


to the gains in fit, appearance and work 


fit the whol: hoe industry 


manship resulting from these meetings 
From these pomts of view thre | etors 
Management Conference fill i basi 


need for manufacturer and its benefits 


show up in better merchandise and bet 
ter value resulting in better service to 


the consumer bv the retailer 





YOU AND THE 
NEW TECHNIQUES 





—. 


by EDWARD ATKINS 


Exec. V. P., Nat. Assn 
of Shoe Chain Stores 


Tex HNOLOGY and fashion are as in 
terrelated as the chicken and the egg; 
in many of today's shoes there is often 
as much riddle in deciding which came 
first 

Perhaps our shoe engineers are pro 
viding our talented designers with meth 
ods and materials that start them ex 
ploring new shoe fashion horizons Per 
haps the uninhibited creativity of our 
design artists is encouraging our tech 
nicians to chart new ways of making 
shoes, new materials, and new features 

But whichever way it happens—and 
it is happening both ways—for retailers 
these are the important questions rela 


live to the new. shoe technology 


(1) Are we keeping sufficiently in 
formed? 
2) Are we doing as efficient a job . 


Wwe can ot selling our custom 


(3) Are we doing ill we should to 


mulate continued technological 


| 
ith informa 


/ 


tion the retail rs first re ponsibility 


to ta is close i he can to th new 
sbout new tech que ind new product 
If he has not so orientated himself al 
ready, from this point on he should try to 
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N.S.M.A. 


8th Factory Management Conference 


Shoe Industry Technology... 
What It Means To The Shoe Retailer 


Tite shoe industry is currently under- 
going “techno- 


logical revolution.” 


what can be termed a 


Never in history has 


there been such an intensity of indus 


trial research and technical activity as 


we are witnessing in process in the shoe 


industry. The unprecedented flow of sig 


nificant new developments in products, 


materials, constructions and shoe pro- 


duction methods is creating important 


changes in footwear that will have great 


influence on the character and the sell 


ing of shoes at the retail level 


Shoe manufacturers and their sup 


pliers are spending more money and 


time on product development than ever 
before Phe 
to grow in scope and depth. All 


technical projects continue 
this 
aimed at objectives 


activity is specifi 


faster, less 
shoes that fit 
better look 


itures 


how to make hoes better. 


expe nsively; how to make 
better feel 


better how to 


better wear 
incorporate new fe 


with extra consumer how to 


appeals 
themes to sell and 
and the thiel obye 
sales and 
consumption of shoes 


In the final 


science of shoemakir isnt for the 


give retailers new 


merchandise chive 


how to Increase per capwua 


inaly theretlore the 
shoe 
technologist ! ! t retailer ind 


henefits of 


consumer whe ! il 


Can't Remain Isolated 


le for the retailer 


\ 
} 
ib 
j | 
evelop 


po 


“Hoes 


ometh 


techn 


ind 


shoes he sells and the way in which he 
sells them 

The 
shoe 
the 


Cincinnati, 


annual meeting ground of the 


industry's technical specialists is 
Management Conference in 
18-2] Hundreds 


from. the manu 


Factory 
be bruar y 


of technical men shoe 


facturing and supply industries meet to 


present and discuss new products and 


shoemaking techniques, exchange ideas 
and further enlarge the ever-expanding 
knowledge of how to produce shoes with 
better performance and selling features 
Phis Conference has become one ot the 
“shows” in the industry 


most important 


attracting shoemaking specialists from 


all over the world who view with interest 


and respect the abundant flow of new 


technical developments steming from our 
industry. 

All this wealth of 
significant 
hoe 


for the 


SHOT 


information and its 


implications is now at the 


bac k 


door he 


retailer's door waiting only 


opened Boot AND 


RECORDER recognizing the educa 


tional and merchandising potentials of 


these developments is devoting thi ee 


the with particular 


practical 


tion to Conterence 


f 


meaning oO 


to the hoe 


emphasis on the 
these technological activitie 
ietailer 
One of the shortcomings of 
cited b re 
knowledge 


“technical 


shoe ile 


consistently 
lack of basic 
lack of 


iously 


people today 
tailers is a 
| 

shoe 1 


Ob 


ibout 
knowles dye 
knowle dge the 


without 
proficiency of sale 
elling shoe fall I 


ential 


in fitting and hort 
full 


Phu thi pre 


ot ats 
entation of intormation 


| 
n hoe fechnolog 


the ¢ k so much —-and under 


tand as of a pair of shoes 


We have 


sOrinne | 


tter informed sales per 


in instrument to accomplish a 


effective public relations job, to 


create a new sense of consumer values 


for the 


particularly in 


true worth of a pair of shoe 


term of performance 


values 


What's “Quality is 


In shoe busine is in Most other 


the term quality has been used so 


loosely 


semiimmunity to at We can 


that the public ha developed i 


change 


thi \ working knowledge of tech 


provide i powe rlul instrument 


nolog 


by which the meaning of quality can 


ind 


quality ol a 


clearly understood ippre ited 


thie custome! The 


lmimer down to the character of it 


compe nent part il in ole out ole 


titching, counter, box toe, lining, upper 


material truction, et hex plaining 


con 


briefly the role of these the 


per form 


ince of the shoe a i whe t iCTOsSs 


o the customer in a convincing manner 


il meaning of quality Quality a 


come ilive lake on 


Technolo; ) Helps to Sell Shoe 


in amazin 


ppeal 
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8th Factory Management Conference 


The Shoe Industry’s 


M. A. WATSON 
VSMA Vice-President 


Th 8th Factory Management Confer 


ence the shoe industry's annual conven 


tion on “technology” — will bring together 
sume 1,500 of America’s top-ranking re 
produc tion engi 


searchers, technicians 


neers and managers, and other technical 
men specializing in the science of shoe 
The four-day meeting is being 
the Netherland-Plaza Hotel in 
18-21. 

in existence, if 1s 
the fastest 
“shows” of 


making 
held at 
Cincinnati 

Only a 


today 


February 
few years 
regarded as one of 
growing and most significant 
its kind in the world of shoemaking. It 
now attracts the top brass in the shoe 
manufacturing industry, as well as shoe 
manufacturing executives from many 
countries throughout the world, 


The 


ducted by 


sponsored and con 
National Shoe Manufac 


is centered upon a 


Conference 
the 
turers’ Association, 
major objective: improving the efficiency 
skills of machines, methods 


And its 


to deliver better shoes 


and scientific 


and men in the shoe industry. 


ultimate purpose 


to the nation’s shoe retailers and con 


summers better in terms of improved 


wear, fit, appearance, performance— and 


he 


tee hinic lans for new and better mac hines, 


at minimum cost search of these 


materials, products and techniques to 


achieve these objectives is relentless 
And they are the men responsible for a 
the countless 
little 


that have resulted in the many ingenious 


large share of improve 


ments, some of them “miracles,” 
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HAROLD R 
\SMA 


QUIMBY 


Secretary 


JAMES H. NOLAN 
VSMA Technical Director 


DR. W. H. ALEXANDER 


1956 CONFERENCE COMMITTEE 


Chairman 
ELI WHITE 


General Shoe Corp., Nashville, Tenn. 


R. H. AXLINE 

S. F. EAGAN 
PAUL ECKELBERGER 

H. C. LEVY 


SAUL KATZ 
Hubbard Shoe Co., Rochester, N. H. 
WALLACE McGRATH 
John E. Lucey Co.. Ine.. 
Bridgewater, Mass. 


A. C. MUDGE 








new developments found in footwear 
today. 


The 


February 18 


Conference opens on Saturday, 
with prominent speakers, 
each a leader is his respective field. Dr. 
Joseph Harrington, Jr., formerly assis- 
tant director of research at United Shoe 
Machinery Corp., and now on the staff of 


Arthur D. Little, Inc., industrial con- 


Brown Shoe Company, St. Louis, Mo. 
The Florsheim Shoe Co., Chicago, Ill. 
Endicott Johnson Orp.. Endicott, N.Y. 


Dale Footwear, Inc., Coopersburg, Pa. 
| 


The Hanover Shoe, Inc., Hanover. Pa. 


POPE ANS GSMRTE A REBATE EEL BEELER LILES 9 E ALE ET 


EDWARD OTT 
Albert H. Weinbrenner 
Milwaukee, Wis. 


WARREN J. REARDON 
Daniel Green Co., Dolgeville, N. Y. 


CHARLES SLOSBERG 
Green Shoe Manufacturing Co., 
Boston, Mass. 


NATHAN STIX 
United States Shoe Corp., 


Cincinnati, O. 


RALPH WARNER 


Dixon-Bartlett Co.. Baltimore, Md. 


FRED J. WEBER 
Weber Shoe Co.., Tipton, Vo. 


Co., 


NRA AREER ARREST: 


sulting and research firm, will speak on 
Automation, with particular emphasis on 
industry. He will be followed 
Moore, of Wolf Manage- 


whose subject is 


the shoe 
by Maurice E. 
ment Engineering Co., 
“Measurement of Shoe 
Relation to Automation.” 
Another speaker will be L. J. 
Shoe Co.. 


Productivity In 


Allen, 


Brown a topflight personnel 
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specialist. whose topie is “Personnel 
Training.” Lawrence L. Jones, Willard 
Helburn, Inc., and former president of 
the Tanners’ Council of America, will 
talk on “Four-Minute Leather,” which 
concerns the Secotan process, one of the 
most revolutionary developments that has 
come into the tanning industry in this 
century. 

Over the next three days the many 
hundreds of delegates, all sent to the 
Conference by shoe manufacturing firms, 
will meet in all-day-long technical ses 
sions. These are separated into groups 
for discussions on men’s, women’s and 
children’s shoes, with each — session 
headed by a Group Leader assisted by 
a committee. Heading the Men's Ses 
sions is Raymond Purtell, formerly of 
Hanover Shoe Co. Group Leader for the 
Women’s Sessions is Nathan Stix of U.S 
Shoe Corp., with H. C. Levy of J. Ed 
wards Shoe Co. heading the Children’s 
Sessions 

These sessions follow an open-forum 
pattern. A group of topics on shoes and 
shoemaking techniques is scheduled in 
advance. One by one these topics under 
go discussion among the technical spe 
cialists, resulting in a stimulating ex 
change of ideas and experiences related 
to each topic These new ideas are 
brought home to factories, applied to 
the various aspects of shoe manufactur 
ing. The total effect results in substan 
tial strides made by the industry as a 
whole. All these gains terminate in a 

TURN TO PAGE IO], PLEAS 


February 15, 1956 


erence .... 


M. E. MOORI DR. JOSEPH HARRINGTON LAWRENCE JONES 


The Factory Management Conference 


What It Means to the Shoe Retailer 


De 


General Manager 
Circle Shoe Vie Dir 
General Shoe Corp 


\\ 

9 
Ww by ELI WHITE 
| ie, 


I, the face of rising Costs in thre hove 
industry due to increased labor and ma 
terial costs. the shoe retailer ha i real 
stake in the coming Cincinnati Confer 
ence in February 


Phe effect of the mecrea ed TEDLERA TEE 
com 


wage on March | to $1.00 an hour, not 


only on the manufacturer but also on eo ; , will he workina 
the suppliers with whom he deal will objective of improving method 


be an increase in prices that must be to reduce cost the will be tud 


passed on to the consumer by the shor sal 


i) mcreasin product il 


retailer hortening work chedule oa 


Ihe shoe retailer today also finds hi ide better servies the will 


costs of operation increasing, and his ¢janying ide of maki 


best efforts, along with those of his in 


{ 


comfortable through the tise of me 
dustry, are going to be needed if he i ind) improved = manufac 
going to get his share of the consumer 


dolla as cal 


Phe technological progress and indus 


and they 
improving 
hho through better 
try cooperation represented at the Cine ype 
cinnati Conference are among the prin Manufacturing exes 
cipal ways of coping with this problem the worth of theis sccomplishmes 


of com petition with other industries be directly measured in term 
In streamlined specialized sessions un vorth to the retailer ines 
der the direction of some of the most of the manufacturer 1 


capable leaders in the shoe industry 
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Children’s Shoe Sessions 
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Hagerstown Shoe Co. 


ED PARIS 
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Tur ultimate purpose of a pair of shoes 


is that they be sold and worn. The bene- 


fits derived from the advancements in 
shoemaking techniques that are dis- 
cussed at the annual Factory Manage 


ment Conference are of considerable 
importance to the retailer 

Each season brings a myriad of new 
styles for the retailer to select and pre 


Each 


quires some minor or major change in 


sent to his customers. style re 
the manufacturer's technique 

The demands for fresh new concepts, 
for that, “something different” to tempt 
the pre- 


requisites on the part of the retailer in 


consumer to buy, are sound 


his with other industries. 
However, beyond eye appeal, a pair of 
shoes must offer comfort and durability 


Few other industries require that their 


competition 


products be made in pairs, and none 
demand number of 
sizes and widths necessary to fit the va- 
can't alter 


the overwhelming 
riations in feet. Moreover, we 
the shape of a pair of shoes as we can 
other forms of apparel. 

To emerge from this mass of vexing 
intricacies the shoe industry requires the 
dynamic cooperation of all its branches 
The first practical move in this direction 
is the Factory Management Conference 


At this annal meeting the producers of 
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shoes have demonstrated that it is mu 
tually beneficial to discuss and evaluate 
the various methods and techniques they 
have individually developed. They en 


deavor to solve one another's manufac 
turing problems by a frank open forum 
with all the benefits of accumulated ex 
perience. 

The second step appears to be a paral 
lel effort on the part of the marketing 
branches of the industry to get together; 
not in the competitive environment of a 
shoe show whose objective is selling 
shoes, but in a meeting whose whole put 
pose is the common good of the whole 
industry. 

And finally. meeting of 
committees to both 
and manufacturers. The goal of such a 


conference is obviously a plan for in- 


the selected 


represent retailers 


dustry-wide progress for the benefit of 
all concerned 

The merest sketch of the possibilities 
of such a cooperative enterprise offers 
exciting For instance, his- 
torically, the shoe industry's activity is 
charted in costly peaks and valleys. The 
the suggestion of 


prospects. 


definition of “seasons,” 
acceptable periods for introducing new 
lines and for ultimate consumer promo- 
tion of them will facilitate more eco- 
nomical production and distribution. 






of the broad variations men 


Because 


tioned above, the shoe industry requires 
of man-hours 
the 
ically advanced, standardized industries 


4 greater proportion per 


dollar of sales than more mechan 


If the labor that produces shoes is not 
kept busy on steady production through 
out the year so that its total annual in 
dividual income rate is sufficient to com 
with other industries, the 


pete per-pair 


rate of labor will have to be raised to 
insure the supply of labor required to 
supply the 
uantity of shoes. This in turn will lower 
the 


making it more difficult to maintain the 


consumer with a sufficient 


relative value of a pair of shoes 
comparatively small and dwindling pro 
portionate share of the consumer's dol 
the 


Such a program of planning is essential 


lar upon which retailer depends 
in the economic sense for all the indus- 
try 

How long is a 6B? How wide is a 
12%D? How much does it cost the re 
tailer to fit four pairs of shoes when one 
correctly measured pair of the selected 
style and color should be sufficient? How 
the dis 
mayed upon receiving a size run of a 
selected style where a petite sample has 
been graded into an elephantine size 7 
preponderance of his 
When you buy 
have to 


many times has retailer been 


upon which a 
actual sales are based? 
an electric bulb do 
hunt for a socket to fit it? 

Such basic 
should be stipulated for the foundation 
of the industry, the last makers. In 
turn, this would ease the problems of 
the pattern departments, the die shops 
Is there a retailer who 


vou also 


standards of dimensions 


and the suppliers. 
has ever computed the extra selling cost 
involved in the time spent by his clerks 
explaining to a puzzled and sometimes 
irate parent why little Suzy takes off a 
pair of size 1D misses’ straps only to be 
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Women’s Shoe Sessions 
COMMITTEE 


Chairman 


NATHAN STIX 


The United States Shoe Corp. 


K. G. TAYLOR 
General Shoe Corp. 
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Mutual Shoe Co. 
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International Shoe Co. 
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How many times during the course of 
the 
salesman approached by a customer with 


a season is individual retail shoe 
the following questions 

Do 
Does this shoe have a combination last? 
Do Do 
sandals? Do you have kid pumps? 
Do 


have 


you have any Summer suedes? 


have 
Do 


have 


you have casuals? you 


you have college heels? you 
heels? Do 
Do you have a slipper that will fit my 
foot? 
All or 


are asked every day in 


4 


cuban you wedgies 


some of these basic questions 


every shoe store 
How 
questions answered by the salesman? 


If the 


questions intelligently he 


from coast to coast. are these 


salesman is to answer these 


must have a 
basic understanding of fit, leather, style, 
and manufacturing. To gain this knowl 
the 


owner, either has to attend a retail clinic, 


edge salesman, or individual store 
read technical publications or have vis 
ited some shoe manufacturing plants 
We doubt whether the average young. 
inexperienced shoe clerk is in a position 


the all 


important knowledge which is so neces 


to do any of the above to gain 
sary to make that extra sale 

the 
shoe buyer, or department operator, is 


Primarily individual store owner 
responsible for the training that is nec 
essary to make a good retail shoe am- 
bassador. But secondarily the manufac 
turer, who has his fingers on the pulse 
of shoe-making, could contribute a great 
deal to seeing that his product is ex- 
pertly handled at the point of sale. 
Yes, new things are occurring every 
But this 


logical information is of no value to the 
retail 


day in shoe-making. techno- 


shoe salesman unless he under- 
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stands the basic fundamentals 


We 


the dissemination of technical 


are all on a two-way street and 
shoe data 
is the responsibility of both retailer and 
manufacturer 

One of the most 


day in 


Important stories to 


modern shoe 


the 


manufacturing op 
lasts 
“dead 
the hu 


erations is acquisition of new 
and the burning of the so-called 
There is no doubt that 


foot 


aman 
gradually changed its 
The manufacturer 
lasts 


woman a narrower heel is filling a need 


man has 


characteristics who 


changes certain and gives the 
that has gradually grown in importance 

The soft lush Jeathers, 
could 


leather 


In Certain types 


§ that 


of shoes, extra sale 
The story is an 
and the should 


fort to see to it that his clerks are 


mean 
important one 
retailer make every ef 
thor 
oughly schooled in the different types of 
upper leather—the types of animals they 
come from, and what section of the ani 
mal’s hide is used for certain types of 
shoes. 


It is that if 


leathers had been explained to the retail 


almost certain aniline 


shoe salesmen, hundreds of pairs would 
not have been returned to countless man 


ufacturers. The streaky characteristics 


nology As an 


Selling Tool 


by NATHAN STIX 
Executive Vice-President and General 
The United States Shoe 


( orporation 


Manager 


leather are leather 
But 


was not given universal coverage 


of the 


of aniline in its me 


natural form ipparently thi tory 


The Ciaio counter is one newest 


ind most revolutionary happenings in 


hoe construction. In this process a li 


quid plastic is injected into the counter 


pocket by means of a machine operated 


needle Phis plastic hardens to the con 
the last When an 


slips his or her foot into a 
the the 


individu il 


that ha 


tour ol 
hoe 
Ciato counter counter soften 
and then permanently shapes itself to the 


heel 


leather 


wearer” 
Sot added 
comfort, Espe 
this 
has added 


leather lining j 


lined shoes have 


greatly to the wearer 


cially in) women’s shoe procs 


known as the Coopet process 


he 


and 


extra sales appeal 
solt 


Elasticized 


mooth-fee ling good looking 


top lines have mil 


given 


lions of women an opportunity to wear 


heretofore not able to 


| he 


to heel and allows 


pumps who were 


be fitted properly elasticized top 


line stretches from toe 


the shoe to give 


yr 


takes 
shankles 


never 


freely with each step the 
wearer 
Phe 


portions 


shoe has reached pro 
before It is 
flexibility 


woman * 


dre aimed of 


the optimum in softness and 


It truly is the extra shoe in a 
wardrobe 


reached 


shoes has 
The 


made it 


styling of modern 


new proportions trend 


has 


manufacturer to invest 


toward new silhouettes 
necessary for a 
and 


the 


dollars in dies 


Phis in 


retailer a 


thousands of new 


patterns return has given 
selection of 
stock in his 
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individual wide 


patterns to buy and tore 
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Men’s Shoe Sessions 
COMMITTEE 


Chairman 
RAY PURTELL 


WILLIAM COLLINGWOOD 
The hlor sheim Shoe ( 0. 


ROBERT LEVERENZ 


Leverenz Shoe Co. 


WALLACE McGRATH 
John E. Lucey 





Tue entire shoe industry had its great 
1955 
branch of the industry 


116 


est year in This applies also to 


the men’s which 


produced approximately million 


pai anew record, 


What made this record in men’s shoe 


business? One major contribution was 


the important changes that altered the 
“character” of men’s shoes—their style 
and design and new technical develop 
that the performance 


ments improved 


values of these shoes 

The low-top; the Continental and [tal 
the 
more flexible and soft shoes. All 


ian influences; trimmer, lighter 


weight 
of these met with popular appeal be 
cause of new trends developing in men’s 
huying habits and wants in clothing. 
Then we saw intensification of anothes 


important trend—more “styling” in 


men's work shoes. This same trend has 
heen applying to all men’s work cloth 
ing. But it takes special techniques to 


style features in footwear 
rugged 


The men’s shoe industry delivered what 


incorporate 
requiring performance values 
was needed and wanted in this respect 

Thus, in 1955 we saw a 13 per cent 
increase in men’s dress and casual shoes 
and a whopping 24 per cent rise in men’s 
Both of them were 


Retail 


ers of men’s shoes had their best year. 


work-ty pe footwear 


record or near-record increases. 
What role did technology play in these 
impressive developments? A very im 
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by 


RAY 


portant one—and a powerful reason whiy 
retailers should endeavor to keep a con 
stant eye on technological advances and 
developments in the shoe industry 
Take, for 


weight, flexible, trim, soft shoes which 


example, the newer lighit 
the men like so much. To achieve light 
weightness and flexibility required seek 
ing out of materials and components pro 
Different shoemak 


ing techniques were required to make 


viding these features. 


these shoes pliable and flexible on the 
fowl More skill 


stance, in trimming close-edge soles to 


was required, for in 
give the shoe the desired neat, slende: 
New 
techniques 
the 
required to deliver the kind of shoes re 


materials and new con 
the 


ized look 


struction these were 


foundations of modern technology 
tailers and consumers were looking fo1 
lechnology obviously plays a vital role 
in the ultimate sales-appeal values of a 
shoe. 

Its not enough for the retailer to be 
landed the end product, the shoe, he’s 
to sell 


he applies Anow-value about the shoe 


He adds sell-value when 


going 
And by “know-value” we mean a know! 
edge of how that shoe is put together: 
its component parts; its construction; its 
the 


that have gone into its making. 


ideas 
Armed 
with such knowledge, the retailer and his 
bette: 
across the shoe’s inherent sell-values to 
And a_ better 


materials; and new technical 


salespeople are equipped to get 


the customer. informed 


PURTELL 


customer is a more appreciative one; in 
this case, more appreciative of the prod 
uct being bought and more appreciative 
of the store and individual selling it 


There's 


lenging about technology 


chal 
It’s simply the 


nothing mystifying on 


science of how things are put together 


and what makes them work. Technolog 
as applied to the shoe industry is merely 
a system of constantly trying to develop 
better 
together more efficiently, and make the 


materials and parts, put them 
finished unit look and perform as well as 
possible 


A basic 


functions as 


this 


system 


understanding of how 


plan a coordinated 
should be ol 


shoeman—to 


primary interest to every 
well as manu 


While the tech 
his 


the simple prin 


retailer as 
facturer and technician 
nician may be more “technical” in 
approach to this study 
ciples still apply—and these can be un 
derstood and used profitably by the re 
tailer and retail salesman 


Men's 
static 


shoe business was in a pretty 


position for many years. For quite 


some time we were producing around 
100 million pairs a year, and meanwhile 
watching per capita consumption falling 


The sharp pickup we 
that the 


in men’s shoes. 


had in 1955 is clear indication 
combination of improved technology. im 
proved styling, plus more Vigorous s¢ lling 
the 


PURN 


shoe business 
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can revitalize men’s 
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ew Production Tec 


re Building Better 


Shoes Today Fit Better, Wear Better, Look Better, 
Feel Better and Are Easier to Sell —and the One 
Outstanding Cause Is Improved Technology. 


Over recent years sweeping changes 


have greatly influenced the quality, ap 
and 


Shoes 


pearance, design, construction 


- 


pel 


formance values of shoes today 


are a far diflerent--and improved— prod 


uct than the prewar article Retailers 


and consumers are now reaping the bene 


fits of these developments to an extent 


far greater than realized 


Today the retailer receives his shoes 


cleanet meticulously finished. Shoes 


more scientifically built-in 


better 


have 


fort, fit 


com 
They deliver a more sat 
style 
versatility, are of much improved qual 
ity, look better. find less to 
complain about, and retailers have fewe: 


make. As a 


advances in 


isfying performance, have greatet 


Customers 


returns to result of some 


spectac ular our manutac 


turing methods, retailers can buy closer 
and he as 


And 


yains 


to season than ever before 


deliveries these 


the 


sured of on-time 


but a fraction of made 
the 


Behind all this has been one outstand 


are 


over past decade 


ing cause improved technology in the 


shoe industry. The development of new 
products, materials, processes, machines 
skills, 
factors have re 
little that 
have changed the character of footweat 
the 


methods, plant layout equipment 


and other “technical” 


sulted in a flow of miracles 


and course of shoe business in a 
dynamically progressive and profitable 
sense. 

Though it’s impossible to 
all these 


article, we 


encompass 
short 


major 


advances in a 
the 


technical 


can cite some of 


changes wrought by technology—with 








re aaaaaars: 
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particular emphasis on their ene 


to the finished shoe, its performane 


' 


retail bho busines 


Production Procedures 


Ot outstanding significance ha 


he greatly speeded up output of hoe 
last ae live Tit ind 


retailer I hie 


the lactory, permitting 


closer-to-season buying by 


retailer money is tied up for horter 


periods, and in smaller because 


amounts 
“fluid n 


technology for 


with 
He can thank 
It has permitted bette: 


he now operates more 
ventories 


i)ooin large 


¥ 


part 
production planning in the factor ha 
he ld cost 
to retailers 

One 


cut or with savings passed on 


laster 


ore 
} 


significant reason for 
duction has been new and improved ma 

automatic of 
These 
puirage output greatly 


skill 


other important advance: the 


chines of iutomaty 


ised 


emi 


nature have not only inere 


but have 
need for manual somewhat 

combinin 
of two or three operations into a@ single 


machine the result of machinery re 


kor 
Rougher machine 


the fle shing 


search example there the Re 


duce) which perform 


reducing and roughing o 


erations in one unit that formerl re 


quired three machine Or other ma 


fold 


ind lip-setting. Sole 


chines that combine cementing and 


ing, or channeling 
attaching machines now have only two ot 


four “stations i compared with 


18 he lore Phi has 


faster drying 


due 
High 


de pe ndent upon 


many a been 


to much cement 
speed machines are |e 
the limited speed of manual operator 
factor 


sdded to 


faster drying 


, 


tto human fatigue 


alse 


are less ubyec 


The new equipment has 
hor example 


There 


the sper d up 


equipment controlled mulling 


and drying via infra-red and other de 


Shoes used to have to 


7-10 day 


alter 


Vices 


last for 


but now 


moved four or fewer 


requires the manufacturer to 


lasts--another cost saving 


hniques 


Shoes... 


1y7 
—.~ 
< >: 


in addition 
ind delivery \wain, the 
rack il le id al 


luctory 


retailer 
output 
2-pau O- pair ge 
hove through the lastet 
le tine 


Another 


hha heen im the 


pent at each tation 


iniportant technologie il trend 
impel fication of bheve 
It ha 
200 individual operations in 
i tandard hoe Thi reduced 


| mm plifieation that cut 


making method ometime taken 
as many a 
ie ifiv 
lee binvicqure 

tl ind ore 


i number of operation 


kill 


implifieation 


lower hand 


t hie 


operation 
through 


bine the greater use 


pre-labricate j component inal 


ier-lo-work material bor example 


have faster-drying cements today, re 


quiring le on-the-rack time for hoe 


More 


being 


ind more modern plant 


erected, designed for 


ind etheient production 
installed revised | 


work, S 


improvement 


plant ive yout 


igned lo peed the flow ot 


plementing thi lave been 


in omethod mn production chedulit 


work ticket tem iniprove | ipo 


ina managerial direction 


And 


our hav fac 


ignificeally, the ontinued trend 


tore toward intensified 


pecialization permitting max 


ol kill ind eng 


Prien 


imi 


neering lechnique 


ind pricing (By 


hurope in hie making Cost 


cost 
trast 


high production low ind low 


largel to absence of pecialization 


Quality Control 


I hie quality of shoe 
improved over — the 
thank to increasing 
juality 
Mi iny 


ich equipment a 


control methods in o 


factors for ¢ Karp emplo 
x ra ii 


detect flaw in the 


12 


pection 
that 
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Roster of 


Three New Weltings 
Illus. No. | 


in specialty welting 


shows three new designs 
The first is a one- 


half inch reverse welt of patented con- 


struction with a low, tight-fitting bead 
that reduces gap and provides a snug 
fit against the upper, making the shoe 
appear more trim with a lower silhou- 
ette. The second is a finely pinked edge 
specialty welt stemming from the Eu 
ropean influence in footwear. And the 
same applies to the third type—a new 


scalloped edge specialty welt that comes 
either stitched or plain 
BARBOUR 
Mass 


WELTING CO 


Source 


srockton 


Vew Elasticized Quarter 


The 


tures 


Illus. No. 2 


revolutionary 


shoe shown in fea 


LASTEX in a 


that is 


new 


type of shoe receiving wide ac 


by shoe manufacturers Its 


folded-fabri« 


technique which may be handled in many 


ceptance 
elasticized quarter uses a 


different ways without the use of visual 


stitchings or bindings on the topline 
This unique application allows the quar 
ter to flow and mold around the heel with 
every motion of the foot yet fit snugly. 
One of the first of these constructions to 
reach the market was the De Liso Debs 
illustrate 


introduced 


“Caress” pattern which we 


which was successfully 


Abraham & Strauss 
UNITED STATES 
New York, N.Y 


and 
recently by 
LASTEX 

RUBBER COMPANY 


Soure ‘ 


Heel-Attached Soles 
Illus. No 


in this 


$ features new heel-attached 
“Gristle 


Compound” and based on modern speci 


soles firm’s well-known 
fications of sole thickness and heel height 
Available in red 
have an 18- 
30-iron 


shoes come 


to fit present-day lasts. 


and coral, the men’s soles 
iron forepart, 14-iron shank, and 


heel thickness; 


with 14-iron forepart, 10-iron shank, and 


soles for boys’ 


4)-iron heel, in the same red and coral. 
Women’s a 14iron forepart, 
shank, and heel; 
come in 12-iron forepart, 9-iron shank 


soles have 


9-iron 26-iron misses’ 


and 23-iron heel. The soles for women’s 
and misses’ shoes are available in either 
The 


new soles are long wearing, light weight. 


a scooped-out or flat-surface heel. 


hold stitches well, have a clean, neat 
edge. 

Source AVON SOLE CO., Avon, 
Mass 








New Shoe 


Vew Goring 
Several highly interesting new goring 
in Hlus. No. 4. First 


is sueded gore, which in appearance is an 


r 


effects are shown 


excellent simulation of a sueded lJeathet 


surlace It 


and trim applications. 


can be used both in allover 
The result is an 
elasticized shoe with fine fitting qual 
ities 

Second is a simulated pleated suede, 
adaptable to a wide variety of handsome 
trim effects 

Third is pleated regular goring, but 
used in a very interesting ombre effect 
a blending of several tones of one color 

Fourth is effects 


gold or silver or white on a 


the use of metallic 


on goring 
dark 


background, lending an in 


gore 
teresting metallic lustre. 
Source: THOMAS TAYLOR AND 
SONS, Hudson, Mass 
Prefinished Stacked Heels 
\ genuine advance in the field of 
stacked heels is shown in Illus. No. 5 
These new heels are made in all popu 


lar heights, ready to be attached to shoes 


with regular wood heel attaching equip 


ment, thus no longer making it neces 
sery to substitute or imitate because of 
lack of conventional stacked heel equip 
ment. In short, stacked heels can now 
be the genuine product and not imitation 
types. These new stacked heels cannot 


be distinguished from conventional types 
But a new manufacturing process known 
as the Pollard Process is based on a new 
machine which prepares slabs for block 
ing and turning in making these heels 
These new, lighter weight stacked heels, 
prefinished and easy to produce, are ex 
pected to open up new styling possibili 
ties 

GEORGE O. JENKINS CO., 
Mass. 


Source 


Bridgewater, 


H oodcore Rubber Heels 


Rubber heels with a 
Illus. No. 6. 


ever, modern design and structural de- 


wood core or 


center, aren't new How- 
velopments have created new types of 
Woodcore heels For instance, the wood 
core principle has been incorporated in 
this firm’s new “Extrasoft” rubber heel, 

a new kind of rubber which combines 
greater softness and resiliency with long 
wearing quality and lighter weight. 
These heels, the 


core principle, prevent any “grinning 


combined with wood 


Products of 1956... 


Some of the New Products That Modern Shoe Technology 
Has Developed and That Make Shoes Better Looking, Better 
Wearing, More Comfortable—and Easier to Sell. 


the 


nailing or 


or corner separation when heel is 
attached. Better heel heel 
attaching is possible with these heels. 

Source: B. F. GOODRICH CO., Ak 


ron, Ohio. 


Vew W eltings 
No. 7 


of welting being 


Illus shows two new. types 
introduced — by this 
First is the Flat Top Welting, a 


stitched welting flat 


bead, designed to keep the decorative 


firm 
new with a top 
stitching clear of the shoe upper. It pre 
vents the shoe upper from bulging out 
the 
even after long wear. 
vation is the Grain Edge Welting, a new 
The 
extends a grain surface over the decora 
the 


over decorative bead and_ stitching 


The second inne 


split reverse welting construction 


tive edge of welting and gives 


the welting edge a polished appearance 
this 


welting that gives added eye-appeal value 


a new development in type of 


te the shoe. These weltings are given a 
special “Farberized” treatment that is 
the 
and 


said to resist destructive chemical 


actions of sweat moisture, and re 
sist shrinking, curling and cracking 
Source: L. FARBER CO... Worcester 


Mass. 
Vylon Thread 


Strong nylon thread, Illus. No. 8, has 
been helping to make better shoes. Now 
it is helping to sell them through cus 
tomer satisfaction. 

Use of nylon thread for upper-stitch 
results 
broken 


Nylon resists abrasion. It ab 


ing. backclosing and inseaming 


in fewer shoe returns from 
threads 
and is not 
damaged by rot or mildew. And it re 
tains its strength and flexibility through 
out the life of a shoe. 


The extra strength of nylon contrib 


sorbs virtually no moisture 


utes to improved shoe appearance be 
cause it permits the use of finer thread 
and smaller needles, producing neater 
seams. 

Source: Textile Fibres Department 


E. I. DU PONT DE NEMOURS & COM 
PANY. Wilmington 98, Delaware 


Ripple Sole 


A genuine innovation in 
Ripple Sole. No q). 


“ ” 
waves 


the 


oling. 
is composed of a 
of deep or ripples of 


series 


resilient rubber. These waves, extending 


crosswise, go from heel to toe of the 
are said to add length to the 
the foot 


Devel 


sole | hey 


stride, step reduce 
shoc k 


oped by a well-known orthopedic spe ial 


spring to 


and fatigue in walking 


ist for use by paratroopers, it is now 


work 
The soles provide improved 
non skid, add 
to foot comfort in standing or 

Source BEEBE RUBBER 
Nashua, N. H. 


heing used on sport, casual and 
dress shoes 

traction, are ippreciably 
walking 


0 


Voplifts 
Neolite 
durable toplift. has 


A new Crown not illustrated 


designe d ex 
stiletto 


heen 
clusively for women’s needle or 


heels With tall 


heels, the toplift area is extremely small 


these types of thin 


Yet with each step all the wearer's weight 


is compacted onto this tiny tread bas 


Poplifts take extreme punishments under 
tend to run over and 


these conditions 


wear out quickly. This new toplift’ con 
tains the added toughness and durability 
to withstand such punishment and give 
much longer wear 
SHOE 


Goodyear 


PRODUCTS DIVI 
Tire & Rubher Co 


Source 
SION, 
Akron, Ohio 


Vinyl Welting 
StvleWelt, Illus. No. 10, is a 


product whose features are 
looks stability 


appearance It is 


vinyl 
plastic dura 
bility, 


quality 


good color and 


said to have 
high resistance to the elements of wear 
erack or 
holds its 


variety of 


does not dry out 
flexible 
wide 
Bi-Color 


effect cre 


and weather 


abrade. remains and 


color. It comes in a 


two-tone 


shapes or designs Style 


Welt has a 
ated to enhance the 
look in and fit in with the 
color trend in men’s footwear fashions 
DEWEY AND ALMY CHEM 
Mass 


unique 
low-cut Continental 
men’s shoes 


Source 


ICAL CO 


Cambridge 


Welt Guide 

little device 
No. I] 
sewing of welt styles 
beaded The 


tighter fit of the welting 


Cylin 


simplifies the 


An ingenious the 
drical Welt (;uide 
many 


es pec iall y 


welts result is a snugger 
the elimination 
and 


the 


of “grinning” seams improvement 


in “water-tightness” of shoe in the 


The 


TURN 


which greatly 


106 


welt area device 


rO PAGE PLEASE 
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COMPANY 


Acme Staple ve. 
Camden, WN 

Advance Silk Rint Co. 
New York, N. Y 

Allied Marker Co 
Haverhill, Mass 

American Biltrite Rubber Co 
Chelsea, Mass 

American & Efird Mills 
Lawrenceburg, Ky 

American Finish & Chemical Co 
Chelsea, Mass 

American Safety Table Co. 
Reading, Pa 

American Stay Co 
Maiden, Mass 

American Thread Co 
New York, N.Y 

Andrews-Alderfer Co 


Atron. O 
Armstrong Cork Co 
Lancaster, Pa 


Atlantic Heel Co. 
Roxbury, Mass 
Atlas Shoe & Sewing Machine Co 
New York, N 
Avon Sole ay 
Avon, Mass 
B. B. Chemical Co. 
Cambridge, Mass 
Bain Corporation 
Cambridge, Mass 
Bata Engineering 
Batawa, Ontario 
Barbour Welting Co. 
Brockton, Mass 
Bayco, Inc. 
Wakefield, Mass 
Beebe Rubber Co. 
Nashue, N. H 
Beckwith-Arden, Inc. 
Watertown, Mass 
Belding Corticeli 
New York, N 
Bearfoot Sole a 
Wadsworth, O 
W. S. Bessett, Inc. 
Lynn, Mass 
Bixby Box Toe Co. 
Haverhill, Mass 
Bonded Fibers, Inc. 
Buena Vista, Va 
Boston Machine Works Co. 
Lynn, Mass 
Brockton Cut Sole Corp. 
Brockton, Mass 
Brown Co 
Boston, Mass 
Central States Thread Corp. 
Cincinnati, O 
C. |. C. Engineering, Ltd. 
Street, Somerset, England 
Colonial Board Co. 
Manchester, Conn 
Compo Shoe Machinery Corp. 
Boston, Mass Parlors 
Cushman & Marden 
Stoneham, Mass 
Davis Box Toe Co. 
New York, N. Y 
Dewey & Almy Chemical Co. 
Cambridge, Mass 


1. DuPont de Nemours and Co. 


Wilmington, De! 
Elfskin Corp. 

Worcester, Mass 
L. Farber Co 

Worcester, Mass 
Fortuna Machine Co. 
New York, N. Y 
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List of Exhibitors 


LOCATION 


Booth 331 
Booth 304 
Room 616 


Booths 313-314 


Parlor "O" 
Room 723 
Booth 319 
Booth 431 


Booths 321-322 


Booth 423 
Booth 330 
Booth 411 


Booth 418 


Booths 311-312 


Room 618 
Booth 303 


Booths 432-433 
Booths 337-338 


Booth 306 
Booth 706 
Room 608 
Booth 327 
Room 719 
Booth 308 
Room 621 
Room 620 
Booth 318 
Room 720 
Booth 416 


Booth 461 
Parlor "QO" 
Booth 424 


Room 622 


"E" and "F" 


Booth 460 
Parlor "Q" 
Room 710 


Booth 323 
Room 61! 
Room 612 
Room 715 
Booth 435 







COMPANY LOCATION 
Louis G. Freeman Co. Booths 316-317 
Cincinnati, O 

Gaywood Mfg. Co Room 609 
St. Louis, Mo 

B. F. Goodrich Co Room 606 
Akron, O 

Goodyear Tire & Rubber Co. Booths 341- 
Akron, O 342-343-344 

H. & W. ee Supplies Co. Booth 332 
Dumont, N 

Hartley Tool ‘4 Die Co Booth 333 
Thomaston, Conn 

Heminway & Sortiott Mfg. Co Booth 339 
New York, WN 

Hoague Rett Corp. Booth 434 
Lynn, Mass 

Holland Mfg. Co Room 711 
New York, N. Y 

Independent Shoe Machinery Assn. 
Lyndhurst, N. J Booth 406 
International Advisory Service Booth 425 


Lynnfield, Mass 
International Shoe Machine Corp. 
Cambridge, Mass 


International Vulcanizing Corp. Booth 
Boston, Mass 

George O. Jenkins Co. Booth 
Bridgewater, Mass 

Kay Machine Co. Room 
Haverhill, Mass 

Kid Leather Guild Room 
New York, N. Y 

Lamac Process Co. Booth 
Erie, Pa 

Lawrence Process Co. Room 
Lawrence, Mass 

Leader Heel Co. Room 


Lynn, Mass 


Dan Lewis, Inc. Booth 
Dover, N. H 
The Linen Thread Co. Booth 


Paterson, N. J 

Lowell Counter Co. Room 
Lowell, Mass 

Ludlow Manufacturing & Sales Co. 
Needham Heights, Mass Booth 


Lynn Innersole Co. Booth 
Allston, Mass 

Manufacturers Supplies Co. Booth 
St. Louis, Mo 

Markem Machine Co. Booth 
Keene, N. H 

Frank C. Meyer Co. Room 
Lawrence, Mass 

Milmont Fibreboards, Ltd. Booth 


Montreal, Canada 


Minnesota Mining & Manufacturing Co. 


St. Paul, Minn Booth 
Mitchell & Smith Booth 
Norfolk, Va 


Multiflex Last Link, Inc. Booth 
Saugus, Mass 

National Shoe Products Corp. Room 
Boston, Mass 

North American Chemical Co. Booth 
Cambridge, Mass 

Nosnip Binding Corp. Booth 


Lowell, Mass 


Pacific Mills, Inc. Booth 
New York, N. Y 

Pawling Rubber Corp. Booth 
Pawling, N. Y 

Pellon Corp . Room 
New York, N. Y 

Pepperell Manufacturing Co. Room 


Boston, Mass 





Booths 328-329 


436 
326 
616 
602 
430 
718 
607 
301 
302 
605 















COMPANY LOCATION 
Pfaff Industrial Sewing Machine Co. 
Booths 335-336 


East Orange, N. J 


C. S. Pierce Co Room 610 
Brockton, Mass 

Potdevin Machine Co Booth 420 
Teterboro, N. J 

Premier Thread Co. Booth 422 
Pawtucket, R. | 

Prime Manufacturing Co Booth 427 
Lynn, Mass 

Proctor Counter Co Room 615 
St. Louis, Mo 

Puritan Manufacturing Co Booth 408 
Boston, Mass 

K. J. Quinn Co Room 604 
Maiden, Mass 

Reqano Box Toe Co. Room 617 


Haverhill, Mass 
Respro Div. General Tire and Rubber Co 


Cranston, R. | Booth 441 
A. H. Rice Co. Booth 310 
Pittsfield, Mass 
Rogers Corp. Room 72! 
Rogers, Conn 
Rotary Machine Co Booth 407 
Lynn, Mass 
Schaefer Machine Co. Booth 340 
Bridgeport, Conn 
Lawrence Schiff Silk Mills Booth 421 


New York, N. Y 
Herman Schwabe, Inc. 
New York, N. Y 
Scribber, Inc. Room 709 
New York, N. Y 
Singer Sewing Machine Co 
Y 


Parlor ''G" 


Booths 324-325 


New York, N 

Stedfast Rubber Co. Booth 428 
Boston, Mass 

Thomas Taylor and Sons Booth 345 
Hudson, Mass 

Texon, Inc. Booth 437 
South Hadley Falls, Mass 

Textile Thread Co. Booth 413 


Watertown, Mass 


Textileather Div. General Tire & 


Rubber Co. Booth 442 
Toledo, O 
The Torrington Co. Booth 438 
Torrington, Conn 
Union Bay State Chemical Co. Room 614 


Cambridge, Mass 

Union Special Machine Co 
Chicago, Ill 

United Last Co., Div. United Shoe 


Booth 417 


Machinery Corp. Room 716 
Boston, Mass 
United Shoe Machinery Corp Booths 40!- 
Boston, Mass 402-403-404-405 
United States Rubber Co. Room 714 
New York, N. Y 
Vulcan Corporation Booth 334 
Cincinnati, O 
Western Supplies Co. Booth 419 
St. Louis, Mo 
Western Textile Products Co. Room 708 
St. Louis, Mo 
Wilmanns Company Booth 320 
Belvidere, II! 
Wilner Wood Products Co. Booth 410 


Norway, Me 
Wind Innersole & Counter Co. Rooms 601-603 


Brockton, Mass 


Wright-Batchelder Corp Booth 415 
Boston, Mass 

W. J. Young Machinery Co. Booth 429 
Lynn, Mass 
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in the retailer's interests. 


Tan American shoe industry is con 
stantly working to improve the quality of 
the footwear it produces. Through these 
hope to provide better 
to sell the 


Recently these 


moprovements 
for the 


\merican people to weat 


we 


shoes retailer and 
improvements have ranged from stronger 
leather cements to new types of materials 
for use in shoe construction 


Here 


we have taken special steps to coordinate 


at International Shoe Company 


and expedite all of the research and de 
velopment work which go into each new 
In October, 1952, the 


Product and Process Development Divi- 


shoe improvement 
sion was organized to investigate ideas 
directly or indirectly connected with the 

Whenever one of 
to 


merit, the Division handles the develop 


manufacture of shoes. 


these ideas proves have sufficient 


ment work to the point where it can be 
transferred to the appropriate manulac 
turing or sales unit 

Many of the best ideas and suggestions 


we receive come to us from retail shoe 


merchants and company salesmen. These 
recommendations are especially valuable 
because they are based on a combined 
knowledge of customer needs and com 


Numer 


ous other ideas come to us from private 


petitive or substitute products. 


individuals and inventors who send us 


their own theories about shoes. 
The Product and Process Development 
to 


provide many of its own ideas for further 


Division is in an excellent position 
study. Its highly trained technical per 
sonnel are in close contact with the va 
rious phases of company operation and 
have a first hand knowledge of many of 
the problems involved in shoe manufac 
ture 


How 


shoe on 


all this 
foot? 


result better 


Let's take a 


does in a 


your close 


February 15, 1956 


B. EVERETT 


by 


In The Shoe Industry 


Practical research and new product development by 
shoe manufacturers are becoming increasingly impor- 
tant aspects of the industry. They are important to the 
retailer because he reaps their benefits and often is 
responsible for getting new ideas into motion. 
article, prepared exclusively for The RECORDER, 
shows how a modern “research department” functions 


This 


GRAY 


Manager, Product and Process Develo; 


Div., International Shoe 


tackled b 


Deve loprne nt 


look 
the 


Division 


at one of the problems 
Product 


We had received numerous teé 


and Process 


sales force for a work 


he 
but still be comfortable 


quests from our 


hoe which would resistant to cold 


temperature ind 
for warmer tempera 


Many had asking 


a shoe, complaining that thei 


suitable wear in 


tures farmers been 


for such 


feet got cold when driving a tractor i 


freezing weather. Several retail shoe 


merchants passed along this information 
salesmen, who in turn relayed 


to their 


it to us 

We looked at the problem from. sev 
eral angles and finally decided that the 
solution lay in the use of a special doub 
ling material between the lining and the 
Our technical — staff 


different materials 


uppers studied 


numerous including 
fleece open cell rubber. closed cell viny! 


cell 


iinhize d 


neoprene, and a sprayed alu 
The la 


an open cell material o 


ape Nl 


process basic choice 


hetween using 


under 


a closed material. Several of these 


tems consideration were elim 
inated after preliminary tests in our lab 
One test we used was to appl 


record the temperature rise on the other 


oratories 


heat on one ide the material and 


ide during a given period of time 


The materials that showed the lowest 


rate of heat transfer were then used in 


constructing sample shoes which were 
tested 
ot 
all 


us 


extensively 
\s in 
cold 


lions 


weal 


the case the request for i 


weather shoe ideas and sugge 


etul 


kept 


received by are given a Cat 
file is 
on each suggestion received even though 


examination. A permanent 


many of them can have no profitable 


( 


ompany 


industry 
1952 


the hoe 


Prod 
Division 

Many 
hoes to 
tudied for 
being 


our The 
, 
roce 


ited 


inception in 
Le velopme nt 
LOO idea 
being used in out 


are still 


uct and 


na nvestip over 


them are 
Others 


ol 


day being 


future use, and some are 


possible 


idopted by other industri 


Many 


practs il 


are im 


the 


of the idea receive 


we 

horder on 
lo 

ol 


leet 


and cine even 


One wanted in 


heel 
to help hold them on the 


entor 


the 


riche ulou 
tall 
dal 

other 


in 
san 

An 
shoe 
| his 


from 


suction Cups over 
for a 
heel 
asic 


lor 


ent us a model 


built into the 


person 
with an a 
ob 
fact 
novelty 
One 


htray 


Was iously not practical 


the there wa market uch a 


ne 


of the most frequent suggestions 


for a 
be 
None 


ever prove d sat 


idle ource is 


heel 


venly on all sides 


we receive trom out 


reversible or rotating which can 


turned to wear ¢ 

of these suggestions has 
istactory 

\s with 
le 


adopted 


| 
ny inhovation, many ecliements 


considered betore idea 
he bor this 
close contact with other departments in 


the 


an can 


reason we work in 


company Me reh indising sales, pro 


duction, design, styling. cost accounting, 


[TURN TO PAGE 104, PLEASE 
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The Constant Search 


For New Materials... 


Wisi N we speak of “technological ad- 


vances” in the shoe industry, one of 


iis most significant aspects is the intro- 
and epplication of new mate 


The flow of 


continues to about 


duction 


rials increasing new ma 


terials bring many 


important changes in footwear—in their 


construction, design, fit and fashion. In 


faet, there is other 


the 


no single factor in 
developmental field that has 


entire 


so influenced selling, merchandising 


and consumption of footwear as have 
materials 


Now a 


concerned with shoe uppers. It 


new 


“new material” is not alone 
involves 
everything from thread to counters, from 


insoles, from trimmings to 
In this 
of these 
introduced in 
briefly 


fluences on 


out oles to 


box toes article we're going to 


cite many materials which have 


been recent years and 


some of their 


the 


how important in 


over-all character and 


performance values of footwear 


Soling Vaterials 


between 60 and 65 percent of 
sol 


new 
the 


Poday 
with non-leather 
the 


all shoes are made 


ing material In postwar era 


oling materials have been one of 
pectacular innovations in the foo 
When introduced at first 
principal emphasis wa 
But 
shifted to 


previously 


more 
wear industry 
on extra 
long wear at low cost more re 


cently the has sty! 


hy The 


important tvle te 


empha 
oul le never an 
ature n footwear, 1 
the fashion picture 


chief 


now nueiroin 


Phere int 
leather soling rubber vanthetic 
cellular Rubber Is 


terial in footwe il 


vers 


three types of non 


resinous 


ind not a new ma 


though in recent vear 
fresh stvling feature 


it has taken on 


| hve 


known i 


oti firs 


thre 


yntl nou type at 


plast ( or ynthetic 


ole wa i major innovation Com 


pounded trom variou resins if is i 


chemical product born in a labor itory 


The cellular 


velopment in 


type is a more recent de 


which the resinou com 


mH llions 
sole 
like the 


pound i town up to form 


closed ai se “air-borne 


n weight and 


other the quality ol long wear 


and abrasion-resistance. Incidentally. the 
original cellular sole was the simulated 
which was much lighter and 


crepe sale 


retained its shape better than genuine 
crepe 
These 
fashion merchandising asset to footwear 
they 
limited use of color, as well as fresh de 
These helped 
expansion in casual and 


Fresh 


continue to 


soles brought an additional 


for made possible an almost un 


features qualities 


the great 


sign 
spur 
footwear ideas in 


port types ol 


man made soling materials 


bre ed 


of flexibility, 


stressing their attractive features 


wear, color and design 
These new soling materials have made a 
shoes and to shoe 


real contribution to 


husiness 


Shoe Upper Vaterials 


all 
are made with uppers of materials other 
either 


of them actu 


Today, about 16 percent of shoes 


than leather. These materials are 


fabrics or synthetics, meny 
illy 
Again 
tories has been responsible 
number of these 
One of the 
has been in the field of simulated 
1920's 


materials to shoe business 


ol the 


new 


the chemical labora 


good 


r 


macic 
for a 
new materials 

most interesting develop 
ment 
leathers. This began in the early 


found to coat fabrics 


Phe 


designs 


when ways were 


pyroxylin coating was em 


hosse d to make 


erain surtace of 


with 
simulating the 
| he re 
materials 
fre 


Then along came 


leathers 


these 


various 


was only one problem 
well For 
cracked 

vast improvement in fabric coat 
today 


With improvements also in em 


didn't wear one thing 


quently they 
vinyl, a 
ings, and which has replaced 
pyroxylin 
hossing methods, the simulated leathers 
have won increasing popularity as a re 
ult of ind at 
appearance at 


Simulated 


good performance ractive 
cost 


ind 


Suede finisthe 


low 
metallics ire 
1 fabrics 


a spe cial process 


patent 
volume produce | 
flocked by 


favor 


with a base 


has also won wide Smooth sur 
fice 
More 


materials 


“orains are used ona volume basis 


recently man-made synthetic upper 


field. con 


qual ties two 


have come into the 


tributing interesting new 


These 


have wide color possibilities, in addition 


shoe upper materials materials 
surface design 
One of the 


most popular In spring-summer footwear 


to assets of durability 


and texture, and low cost 


has been a simulated straw. which may 


be either a synthetic or a pyroxylin 
coated fabric 


playing an 
Nylon 


for example, has become practically a 


business 


The man-made fibers are 


enlarging role in shoes mesh, 


taple in shoe Dacron and Or 


lon are also finding wider use. For ex 


ample, meny men’s shoes have plugs or 
Nylon 


rid 


vamps made of Orlon, Dacron or 
Vinyl in 


ing a wave of popularity 


the 


recent seasons has been 
It is much im 
proved over 


prewar product. It is 


now produced not only as clear vinylite 


hut in colors and designs. such as tor 


shell 
Am ther 


man-made-fiber 


ioise 
development in 
field is 


used in 


interesting 
the synthetic 


pile fabric. It is being tremen 


dous quantities for storm boots, slippers 


‘ huk ka boots é nd 


weel either a a 


foot 
cuffs 


trim 


other types of 


lining. or for 
collars, or as an allover or 


Phe made of 


combinations of these or 


and 


material pile is nylon or 


othe 


éestron of 


materials It can be made to any de 
red length or 


Other 


densit 
materials are by 


qualities 


interesting 


virtue unique playing i 


larger role in footwear. Ramie. a 


like fiber 


film 


grass 


that is woven and coated wit! 


highly 


appe 


creates a interesting tex 


Horse 


woven 


surtace 
tails) j 


natural-fiber 


ture and irance 


now being 
shoe 


uppe 
Jute, previously used as 
now being given 
nted effects or designs for 

Another new development is 


lar film which is lam 


upper material, is 


the first 
knowr 
nated to 
Pray parent it” 
r material fabric 


ind 


surtace 
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Technological Advances 


In the Leather Industry... 


Tue shoe retailer is now receiving many 
skin hide 


which are so ideally constructed for mak 


new leathers made from and 
ing the fabric which feels so comfortable 
to wear against one’s own skin. During 
the past few years the softy type leather, 
grain leather, water-resistant 
leather 


have appeared on the market. 


shrunken 
finishes 
To 


tern the stock for such treatments many 


leather and with new 


pat 


changes have been made in the tanning 
proc edures to give the leather these new 
the 


naturally 


inherent 


pos 


without altering 


that the leather 


features 
aualities 
Sesses. 
Many ot 
leather 


the inherent 


are due to the three dimensional 


qualities of 


weave of the fiber structure of the origi 
skin or hide Although this fiber 
weave has tanner a structure 
reli: ble 


for shoe construction for centurie 


nal 
given the 
which has made a very product 

it has 
not been fully exploited Io further use 


the merit of the three dimensional 


kin or 
try is constantl 
the shoe better 
This effort is being 


applied research 


weave of hide the tanning indu 


Irving to supply to vou 


retailer leather produc 


accomplished through 


and engineering re 


quirements based on fundamental re 


earch which have produced some very 


remarkable advance recently 


lo cite a specific example of funda 


mental and research which 


ipplied 


now mn the production stage some tan 


ners of shoe uppe! leather are produ n 
a very high degree o 
his 


has been developed mainly due to 


hy the Milit irv to have 


new leathers with 


water resistance type of leather 


a de 
sire a much more 


February 15, 1956 


by FRED O’FLAHERTY 


and 


WILLIAM T. RODDY 


Tanners’ Council Research Laboratory 


University of Cincinnati 


water-resistant shoe than was previously 
While the water 
the 


available resistance ol 
the 


additional 


leather was major aim, many 


advantages also occurred 


Claims are made that the leather, in ad 


dition to being water resistant, is more 


resistant to breakdown by perspiration 


and has much better wearability without 


reducing the desirable feature of ab 
sorption and the leather’s ability to pro 


duce foot comfort 


FRED O°FLAHERTY 


Director, Tanners’ Council Re 


Laboratory, University of Cincinnati 


Many 


developed and many different co 


different treatments ha be 


Thpratase 


have produced products to make th 


water-resistant leather Leather pre 


duced in this manner represent 1 prod 


uct having much 
ill- purpose 
out reducing iy of the 


good 


Such research ha 


qualitic ecording 


apene ! Up many new 
sol ipproae h to make a new prod 


all line 


leather 


ivenue 


uct for of shoe Phis is an ad 


vance In making to which the 


hoe retailer can look forward 


On occasion pecially 


hoes worn nurse the 


run Inte ¢ moplaint itu 


“ some 0 
ive perspll ition 


heen fo 


research it ha 


proper 


fanning 


and of new tanning agents, white shoe 


upper leather can now be made with 


much greater stability to) perspiration 


solving a problem which has caused 


much trouble to the retailer of hoes 


The procedures also apply to tan and 


blac k 
leather 


upper leathers and to lining 


A combination tannage of chrome on 


vegetable ha given an insole leather 


which has much greater resistance to 


perspiration than obtained with — the 


straight vegetable tannage without i 


rificing the ability of the insole 


is the backbone of the shoe 


will be all 


retailer 


ture 
hie 


tomer! who 


important 
future for those 
ipid bre 


down of the 


piration 


| hie 





If you want this 20% extra mileage 


from your sole attaching cement, 
switch to SUPERGRIP. Its longer 


milling and blending gives you this 


ertra.. 


. and without loss of any 


other quality. Only SI | PERGRIP 


gives that “free from worry” feeling. 


SUPERGRIP 


SOLE ATTACHING CEMENTS 


Dependability plus value are 
the reasons why so many shoe 
manufacturers are using 
SUPERGRIP. It’s right for 
shoemaking! It’s right in price! 
It’s right for you! 

Get in touch with your nearest 
United office today and ask 
for a demonstration. We shall 
be pleased to help you select 
the correct cement for your 
particular shoemaking 
conditions. 


Products of BB Chemical Company 


Distributed by UNITED SHOE MACHINERY CORPORATION 


Boston, Massachusetts 
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FKABRIeushon fining 


adds a vital selling plus 


{oO 


shoes 


All along the line, FABRIeushon is adding a Vital 
selling plus to just about every top name brand. 

Phis unique process. that fuses foam to fabric for 
bottoms and upper linings. has literally 


revolutionized the shoe industry. 


In sport shoes. in style shoes. in daytime. date-time 
and leisure shoes—in shoes for men. women. children 
designers have put this dramatic concept to work 


They ve created success story styles. one after another 


For FABRIcushon gives a shoe coolness and a glove-like 
fit over the vamp, in the counter. It keeps straps 

strips, buckled styles from cutting or binding. 

And, it can add style news, too! 

Retailers have learned to feature their FABRIeushon 


shoes . . to display and promote them. Because 


FABRIecushon is selling shoes. Make it sell for 


\s seen 1n POST 


THE KENDALL COMPANY 


ANDREWS-ALDERKEFER DIVISION 
1055 Ho lie Avenue Akro n, Ohve 
Representati es in Boston, Carli . if i 


Cincinnati, Detroit, Los Angele 


Nashville, New York, S Louis Mf, ite 
Seca hes eee ee fabric-to- foam wedded forever 








BILTRITE 
NURON FLEX 





Worlds Most Complete Line 
Irom the 
Worlds Largest Producer ol 


oling Material 





~~ “eX” 


ge 
~ 


ae cee? 
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No other manufacturer offers such variety! Tlustrated here 
are only a few of the multitude of styles, colors, finishes and 
types in both soles and heels. American Biltrite, leader in style 
and research, offers the quality you want, in your price range 
... for everything from will-o-the-wisp slippers to the most 


rugged boots. 


BILTRIT 


HEELS AND SOLES 


AMERICAN BILTRITE 
RUBBER COMPANY 
CHELSEA 50, MASS 


In Canada: American Biltrite Rubber Co. (Canada) Ltd, Sherbrooke, Que 
Warehouses: 2440 Enterprise Street, Los Angeles 
1010 Gratiot Street, St. Louis 





~ Beckwith - 


2 combines 
«three companies . 
) intoa 


modern texible unit 


* 
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‘ 
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7 





gjeckwith Manufacturing Company announces merger with its 
wholly-owned subsidiaries, Arden-Rayshine Co. and Felt Process 
Company. The business will contihue its operations under the new 


name of Beckwith-Arden Ine ° 


\ new modern plant. designed and conditioned to permit the most 
: | 

efherent utihzation of manpower and equipment, will augment 

production of the widest: range of advanced box toe stvles and 


> 
materials ever available to the shoe manufacturer 


_ 
Phe sales personnel remains unchanged, but service to customers 


will be expedited all along the line 


Beckwith-Arden Inc. 


203 Arlington Street - Watertown, Massachusetts 


SUBSIDIARIES AND AGENTS 
F Milwaukee © Beckwith Bow Tx 
* Safety Box To 


* De 


© Factory 





Seo DAREN VINYL Stvle WELT at the 
Factory Management Conference, bkebruar 
Booth 3235, Netherland Plaza Hotel, Cincinnati 


Ory, DAREX 


VINYL Sl WELT 


DEWEY and ALMY Chemical Company . 


Which 


shoe 
has 
more 


Sales 


Appeal? 


See the ansiter helou based on 


a Consumer Popularity Poll, 


the appealin 
Hh DAREN Bi-Cole 


+ Cambridge 40, Mass. * Montreal 32, Canada 





Young society is active. Give your party shoes the 


wear insurance of Avonite Soles. 


It s plain good sen e to sell childrens dre hoes with the same 


protective long wearing Avonite Sole mothers insist Upon on 


everyday shoes. Party shoes are an extra « Ypense, ind paretits 


noTe TO MAN 
les tor children 

ail slyle ith black 
und tan in 

tely cut und ized erg 
f r all st yndard rie cnet J 
ee iets You will find 


rian 


UFACTURERS want the wear assurance of the Avonite Solemark of Quality 


Avonitt oo 


l 
itt 


hite, brow! 


evel 
wu 


\ \ " stn 
" 
phere are ii} 
gnomes Hf 


not on all shoes... just the best ones 


Factory Management Conference 


AVON SOLE COMPANY, Avon. Massachusetts Shoe Manufacturers Association 


4 , oe eee NETHERLAND PLAZA HOTEL 
For forty-five years specialists in fine sole materials 
Cincinnatt 
FEB. 18th to 21st + BOOTHS 3114 312 





shoes 
for 


young fashions 


e 


arent 


especially for this young 


fellow ! 


just for = a 


1 like 
it shire 
ie outere 
Avonite Sole 
| I crease the profit from) you 
OO KS children department Ly 
cause they make shoes easier 
to sell practically eliminate 
returns and repairs, and build 


repeat busine 


PARENTS 





Here’s a sales clincher 
to help you sell more shoes 





And they're sewn with nylon thread... 
the strongest thread used in shoes! 


yy 


You give the customer an extra reason for buying when you can tell him that 
the shoes you sell are sewn with nylon thread. For nylon is well known for it \ f) our sale 
trength and abrasion resistance. It dramatizes the high quality of your prod W en y a thread- " 
uct. And its use in shoes means better-looking, neater stitches. Nylon helps n S “yf fon! 
keep customers sold, too—cuts returns from broken threads, builds customer tS ny 
atistaction 

Leading thread manufacturers use Du Pont nylon and ‘*Dacron’’* to pro 
duce the strong threads used in many of today’s top lines of shoes. Check your 
upplier to find out if the shoes you sell are sewn with nylon or “Dacron” 


polyester fiber, so you can take advantage of this extra sales feature REG. U. 5. paT.OFf 


NYLON oe 


DACRON 


isDua BP 


for sewing thread 


VISIT THE DU PONT EXHIBIT IN ROOM 611 AT THE N.S.M. A. CONVENTION 





See STORMWELT actually being applied to shoes 


... See our new Welt Tempering Machine . . . See improved 
Reverse Welt and Silhouwelt. 

Ask questions — we like to talk to Conference visitors .. . 
They're the men who buy and use our welting, and they re very 
much aware that our sixty years of know-how in the making of 


Solid Leather Welting means something in the way of unbeatable 
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PATENTED 


SOLID LEATHER 


bi 
he solid leather rib of Genuine Barbour 


STORMWELT Welting (or DRESS 
WELT, its lighter counterpart) enhance 


the styling of almost any type 


low-cut to heavy brogue. It 
point for manufacturer 


retailer 


BARBOUR WELTING COMPANY 
BROCKTON 68, MASS. 





qAirflex-Sport Soles 


Fibre Sport Soles—for all the 
Family. Attractively designed, 

1 0l-Teol- Bio] at laalelo} ia Mme 4 diiaMieal-icetallale 
heels for nailing or with Heels 
attached. Cork Soles for Work 


f- Vale mmot-t-101- (mm 2-1 tm 


Airolite-Nuclear Solesp 
Nuclear —Airolite or light weight 
cellular Aircushion Aijirolite. 
Highest quality, Long wearing, 
Trim edges. Excellent 
for Bonwelts. 


Step up your sales 


with BEAR 2 OlOe mri soles 


Nitrocrepe 


Microcellular Soles) 

Microcellular — Nitrocrepe (for — 
cementing) Aircushion (for stitching) 
Nitrocrepe and Aircushion for 

Sport and Casual wear. Neoprene | 
Nitrocrepe and Neoprene Aircushion 
for work and safety Shoes, 


THE BEARFOOT SOLE CO. INC., WADSWORTH, OHIO 





Only Du Pont Neoprene 
offers this 
balanced combination 
of properties 











for work and safety shoe soles 


THAT’S WHY NEOPRENE SOLES ARE BEING USED BY LEADING SHOE MANUFACTURERS! 
Take a close look at the unusual properties of | have been in service on work and safety shoes 
neoprene. Here is a balanced combination of 
advantages—everything a superior work-shoe 
sole should have for any job. Shoe designers 
and manufacturers have long recognized the 
value and sales appeal of these rugged, com- 


fortable soles. Over 50 million neoprene soles 
Visit our display at the 1956 NSMA meeting, February 
18-21, Room 611, Netherland Plaza Hotel, Cincinnati, Ohio 


made by leading shoe manufacturers. 

Be sure you take advantage of this famous 
name in soles in the shoes you make or sel! 
soles of NEOPRENE, Du Pont’s chemical 
rubber. They’ve built their reputation on su- 


perior performance through the years. 


I. du Pont de Nemours & Co 
LA, Wilmington 94, Del 


DU PONT NEOPRENE —venqear pain 
Please send me your new booklet which contains information 
about neoprene soles descriptions of neoprene’s unusual 


The rubber made by Du Pont since 1932 
properties and superior qualities 


QU PONT 


BETTER THINGS FOR BETTER LIVING 
.» »- THROUGH CHEMISTRY 


February 15 !956 





the COMPOMATIC 


om 


PERMANENT is MINIMIZES 
Bare LAST 
“a eo BREAKAGE — 
; sole ’ ? soft and 
achinc ia easy on 
Phar tas . the _— 


BETTER 


BOTTOMS — 1 to 60 SECONDS 
smooth — : — DWELL time — 
PYate| automatically 
level controlled. 


ANY TYPE 
(o] ae), 1°) 
children's 
to mens, 
flatties to 
high heels. 


In these day 
creasing mate 
labor costs, 


facturers everywhere A. independent system for each station and a variety 
w way 


aucing of adjustments make this an extremely versatile sole 
methods of os produc~ attacher for Operator Ease and Volume Production. 
— coe ognizing this Equipped with COMPO's New Long Life Pneumatic 
ee eb1ee, COMPO 15 now Casings for even pressure on shoe bottoms. For best 


offering NEW TERMS on results use COMPO's pressure adhesives, either the cold 


its outstanding Toh ing pressure sensitive or heat activated type. 


ation sol ‘ 
st the COMPOMATIC AUBURN, Maine, 15 Franklin Street 
BOSTON 14, Mass., 150 Causeway Street 
HAVERHILL, Mass., 56 Essex Street 
HARRISBURG, Po., 2543 Canby St., Penbrook 
NEW YORK 3, N. Y., No. 1 Union Square West 
CHICAGO 37, Iii, 4305 West Palmer Street 
CINCINNATI 2, Ohio, 626 Broadway 
LOS ANGELES, 725 West Woodcrest Avenue, Fullerton, California 
” + NASHVILLE, 164 Harrington Avenue, Madison, Tenn 
ys. 9PA6 Aah ahhh hl ST. LOUIS, 3631 Forest Park Bivd 


Machinery and Adhesives For All Types Of Cement Process Shoes 


COMPO SHOE MACHINERY CORPORATION 


150 CAUSEWAY STREET, BOSTON 14, MASS. 
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B.F.Goodrich 


Extrasoft rubber heel 


Feels twice as soft das ordinary heels 


EW B. F. Goodrich EXTRASOFT heel feels twice 
N*‘ soft as ordinary rubber heels —is by far che 
most comfortable 

Another new feature is the EXTRASOFT heel’s light 
weight it weighs so little it actually floats in water. This 
too, means easier walking, more comfort. The EXTRASOFI 
heel is made for men’s shoes in black and brown 

And it has the B. F. Goodrich wood core that gives a firm 
solid grip, makes the heel an integral part of the shoe. There's 
no “grinning” or corner separation. The heels attach in 


seconds with no problem of missing heel seat nails 


February 15, 1956 


imake a better looking, bette 


All of these features help yo 
Ncaring shoe one that 1s easier to sell 

Come and learn more about the EXTRASOVFT heel at th 
Factory Management Netherlands Plaza 


Hotel. Room G6O¢ lebruary | thru 


Conference Cyncinnaul 


NATIONALLY ADVERTISED SHOE PRODUCTS 


B. F. Goodrich 


INDUSTRIAL PRODUCTS DIVISION 
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in 





new 
italian-inspired 
novelty 

heels 


manufactured, of course, 


ae : ~ ey 4 ' by 
* i . 
\ aN | 
>) (icy and festive delights to set “ ie y 
the mood for wondrous creations . . . in the - al j ? 
italian manner! So exquisitely fashioned with om | 2 i d 


is, delicate accents! 
« 


ED AND FINISHED TO FIT READY FOR ATTACHING IN BROWN BLACK 
WO TONES MADE WITH LEATHERBOARD AND SOLID LEATHER 
By 


se festive variations 


ANAGEMENT SHOW 4 








... really flexible! 


Try the double-fold test on NATURO Midsoling. Turn it 
over and double-fold it again. NATURO is flexible . . . yet 
rugged. NATURO is leather-fibre PLUS . . . with fibres 
running multi-directionally for multiple cutting, easy 
stitching, and smooth edge trimming. Always leather-like, 
but with uniformity and the superior quality found only in 
custom built products. NATURO is resilient, but 
dimensionally stable . . . resists wear and water equally 
well. Try NATURO . ... May we send you a sample for 
your double-fold test? And then, try it on your shoes. 

We know you'll say, ‘It's the best midsoling I've ever’ tried”, 


ma as 


~ 








a, = 


Py UV. MIDSOLING 
natahally 
orem 


A 








THE GEORGE 0. JENKINS CO. 


BRIDOGEWATER MASSACHUSETTS 
ote, seo w 
BOOTH NO. 326 * Factory Management Conference 
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Have you considered shoes 


Cement Lasted with ISMC Equipment? 


7 







AA es a 
a yA a 
é hed hos 
" Pete ee "4 
. Ee, 4 ae} 
. fs ¥ +m 
yy 
} 















TACK LASTED CEMENT LASTED 
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Unretouched X-Ray photo of shoes selected at ran- 
dom from tack lasted and cement lasted production. 







Why is ISMC Cement Lasting Better? 





for you Mr. Manufacturer for you Mr. Retailer 
@ Tighter Lasting, Better Feather Line @ Lighter, more flexible shoes 






@ Extra Comfort, better fit. 






@ Better and Cheaper Roughing 







@ Faster, simpler operations. Less need for @ Avoid Tack Troubles 
skilled help Avoid Dissatisfied Customers 
@ Improved Sole Cement Bond & Bottom @ ISMC Cement Lasting helped sell more than 





50,000,000 pairs last year. 






Character. 












YOUR LOCAL ISMC REPRESENTATIVE ASK YOUR MANUFACTURER OR SUPPLIER 


INTERNATIONAL SHOE MACHINE CORP. 


STON © HAVERHILL © AUBURN, ME. © NEW YORK © TUNKHANNOCK,PA. © ST.LOUIS © NASHVILLE « 
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For fool-proof welt 
innersole construction insist on 


PRimMe’Ss BIG 3 PACKAGE DEAL 


Anime d \NNERSOLE MATERIAL 
Pruime's CEMENT 


Prxéme'd RIB MATERIAL 


PLUS the complete machinery for producing 
THIS AMAZINGLY STRONG RIB INNERSOLE 


See a practical demonstration of this NEW exclusive development 


plus PRIME'S REGULAR LINE OF MACHINERY and PRODUCTS at the 


4 Factory MANAGEMENT CONFERENCE Booth 427 | 


PRIME MANUFACTURING COMPANY °° wsicror st 


February 15, 1956 












TUFSTA® 


‘Shoe Reinforcing Material 


... and RESPROID® 
Vinyl Linings 










The standard of quality for 35 years, RESPRO reinforcing materials 
i and shoe linings are unexcelled .. . still the best that money can buy 
N Shoe retailers everywhere know that both these RESPRO products 
pay for themselves many times over in increased sales, profits, and 
/ \ customer good-will. TUFSTA adds unusual strength and longer 
wear... RESPROID linings make it possible to offer better looking, 

more salable shoes. 
Make sure these extra quality RESPRO features are found insid: 

your shoes with: 


TUFSTA The original, non-woven, non-fray cotton base reinfore 






\ 
a 










ing material. Adds unusual strength to pattern weak spots — cuts 
, clean — handles easily prevents breaking and stretching in 

( pulling over, and other operations where strain occurs 
Also TUFSTA DOUBLER — for added weight and appearance in 






lighter materials. 

Resproid #1000 — the finest Socklining and Heel Pad material 
we have ever produced. Made on a base of our famous unwoven 
non-fray TUFSTA, with an abrasion and crack-resisting plastic 
surface far superior to paper imitations. Is unusually strong 
cuts absolutely clean — cannot show frayed edges or trace of 









fabric weave. 

Resproid #1235 Our best Vamp and Quarterlining material for 
quality shoes, Exceptionally wear-resistant. Fabric base is spe 
cially treated with rubber to give excellent non-fray character 








istics. High-grade plastic coating gives extra strength — has 
remarkable abrasion resistance can be stitched and flexed 







without cracking. 


DURAKALF” Non-Slip Used as a non-slip or counter pocket lin 


. : ing. Manufactured on a napped fibre base which is rubberized, 
Bring your questions to RESPRO at: retaining to a large extent the nap finish of the fabric 


BOOTH 441 
The Factory Management Conference - 
Cincinnati — February 18-21 
See the newest developments 
and special printed effects 
Samples of the complete line of RESPRO 
Shoe Products are yours on request. 


Division of THE GENERAL TIRE & RUBBER COMPANY 
530 Wellington Avenue, Cranston 10, R. I. 
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are sweeping the country 


Women everywhere have fallen in 
love with Spring-o-lators in 
every type of footwear. 


(  — 
SHUGOR is the \ HEART 


™ 


of SPRING-O-LATORS 


The scientifically-engineered insert of 
, elastic Shugor is produced by Thomas Taylor & Sons 
Spring-O-lators are . . . > . 
patented in the United in full compliance with carefully detailed 


States and other countries 


Pat. 2,691,227 . standards specified by Spring-o-lator Mfg. Co. 


wo Meeyploe . SONS 


1864 1956 
Copr. 1956 Thomas Taylor & Sons HUDSON + MASSACHUSETTS 
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‘TT Re 1a) 
of the Trade 
IS 


‘LASTEX’ 


and not just about the elasticizing of leathers 










and fabrics by backing them with Lastex-woven 






linings, but about all the exciting shoe materials 






that employ this elastic yarn in new and novel 






ways: 





ELASTIC FAILLES, SATINS, NEW WEAVES 
used for vamps or the new superb ‘hug-back’ construction of 


folded fabs Ics, 








ELASTIC MESHES AND NOVELTY FABRICS 


for light and airy but snug-fitting uppers. 











“LASTEEN’’ * 


a new marvel that has the beauty of patent but is pliable and 







scuff-resistant, has its own elastic lining, and comes in wide 








widths. 





ELASTIC TOP LINES 


webs, braids, and broadloom fabrics to enhance fit and trim 






top lines. 







If you want to know how you can use these features in your line, write 


* Trademark 
® 
the miracle yarn that makes things fit 
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The Retailer’s Stake In 
Shoe Industry Technology 


| CONTINUED FROM PAGE 66| 


learn all he can as quickly as he can 
about technological developments, just as 
He 
should encourage the trades and indus- 
the 
keep reporting their news directly to him. 


he has about new fashion trends. 


tries behind shoe manufacturer to 
It is not enough for a retailer merely 
to be informed. He 


stand the purpose of a new technological 


must also under- 
development, the advantages it offers, 
and the problems it may create. He must 
try to view each development in true 
perspective so that he forms a sound 
point of view as to how such a develop- 
ment or a material relates to shoes as a 
Just as the 


translates his 


whole. successful retailer 


then fashion understand- 
ing into useful, efficient sales techniques 
for his clerks, he must likewise take the 
responsibility of seeing that his selling 
force understands and uses profitably his 
knowledge about new technological fea- 
tures, 

Thirdly, and finally, since every branch 
of the industry must play its full role in 
stimulating progress, it devolves upon 
the retailer to communicate customer re- 
action pro and con. Not only should he 
advise his shoe manufacturing resources 
of his experiences with new materials, 
new features, and new constructions, but 
wherever possible he should make cer- 
tain that these reactions reach the sup- 
ply trades as well. 

Only in an industry which is beginning 
to feel its potentials and is beginning 
to exploit them as never before, can it be 
that will be 


And with unlimited opportunity 


expected opportunity un- 
limited. 
comes unprecedented challenge—for the 
retailer as well as for all other segments 


of the industry. 


Program F. M. C. 


[CONTINUED FROM PAGE 691 


better product delivered to retailer and 
consumer. 

Another major contributing force to 
technological advance at these Confer- 
ences is the exhibitors. Some 150 firms 
representing machines, products, services 
and processes involved in the manufac- 
shoes wide array of 


ture of present a 


new developments designed to make 
shoemaking a more exacting science, to 
reduce costs, and to help create shoes 
with greater performance values for con 
new merchandis 


Many of the 


use this Conference 


sumers and attractive 
ing 


exhibitors annually 


features for retailers. 


specifically to launch new products to 


products which reach their 
the 


the industry 


maximum end values at retail 
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the final sale. 


No show, convention or meeting held 


hitting stool, point ot 


industry is more “strictly 
(in this 
the 


the Conference also provides a measure 


in the shoe 


business” case technical busi 


ness) than Conference. However, 


of “social life’ as well. On Sunday eve 
ning a lavish buffet supper is arranged, 
open to all Conference visitors. On Mon 
day night is a more formal affair, a 
banquet. This year the featured speaker 
at the banquet will be Dr. William H 
Alexander, one of the 
the Southwest. 


2.000, 


best-known 
His 


Sunday is 


min 


isters in church, 


though seating each 


forced to turn away hundreds who come 
to hear this dynamic speaker 

The Conference has been termed “the 
million-dollar exchange convention.” By 
that the 


exchanged or 


this is meant new ideas and 


developments introduced 


by delegates and exhibitors are worth at 
least a million dollars (a very conserva 
tive figure) in practical technical values 
to the shoe industry. The Conference 1s 


becoming of increasing importance to 


shoe retailers as an advance preview of 


technological progress whose beneficial 


end results mean better shoe values for 


alike 


retailer and consumer 


ACCLAIMED EVERYWHERE.... 


The GREATEST Shoe Improvement 


in 2000 Years! 


7 Millions have read 
¢ Millions have seen 


U. & Pat. 2,710,461 


about it! 
it on TV! 


Developed by Nathan Hack and tested at University of Southern 
California Physiology Laboratories, the Ripple Sole is fast becoming 
the nation’s “walking habit’! Deep, resilient ripples roll like gym 
nastic tumblers to absorb shock, increase the stride, add spring to 


the step, provide greater traction, insure ‘‘walk-on-air’’ comfort! 


For extra sales—extra dollars, put Ripple Sole Shoes in your line! 


For men’s, women’s and children’s shoes! 


Other Beebe products: 
RUBBER HEELS, SOLES 


SOLING SLABS, TOP LIFT SLABS 
MOULDED TOP LIFTS, HEEL BASES 


See the RIPPLE SOLE at 


Factory Management Show 
Netherlands Plaza Room 


Show 


Allied Products 


Belmont Plaza 


06 You 


Ballroom 





Featured in 
Reader's Digest 
Collier's 

American Magazine 


Mass 


nology Magazine 


VF.W 


Tech 


Institute of 


Magazine, et¢ 


and on television 

Asked for it” 

Dave Garroway's 
Today 


Swan Boat,” etc 





BEEBE RUBBER COMPANY 


Nashua, New Hampshire 








New Production Techniques Are Building Better Shoes 


as bent or protruding tacks and nails, 
faulty heel metal 
shank pieces, 
etc.-many of which might escape the 


washers, displaced 


defective safety box toes, 


naked eye 


Humidity and temperature controls, 
drying controls and other such mechani 
cal assure a_ better 
finished product; a shoe that conforms 
to the last 
finish, ete 


or semi-hand labor, supplanted by auto 


regulating devices 


a completely dried stain or 
The decreasing use of hand 
matic and semi-automatic machines, as 
sures greater consistency of quality in 
many important operations. The marvel 
is that this betier quality is achieved in 
the face of speeded production. —In- 
creased specialization has also made for 
more precision leading to better quality. 
Shoes 
tently like exact pairs than before—an 


important asset in the display and sale 


come out looking more Consis- 


ol shoes 

New machines and mechanical devices 
have brought enormous improvements in 
binding, 
We 


have high-speed stitching machines op- 


such operations as folding, 


seaming, fancy stitching, ete. now 


erating at 4500 revolutions per minute 
as compared with only 1600 before. The 
in cleaner work. 
stitch 


number of 


faster results 


We 


which 


turning 
“geared control” 
the 


Formerly, by manual control, 


now have 


controls stitches 
per inch 
the number of stitches per inch differed 
the 


such 


with each operator, or even with 


same operator, depending upon 


variables as eyesight, fatigue, concen- 
tration, et¢ 
In marking for fancy stitching one im- 


the ink 


line to offer a better guide for the oper- 


provement has been use of an 


ator. On the finished shoe the stitching 
is more precise, uniform. Another major 
improvement in uniformity of shoes has 
been the advances in shoe fit of patterns 
to the last, 


better 


resulting in a better fitting, 
More 


paid to rough rounding 


shoe careful at- 


looking 
tention is now 
and edge trimming of soles in pairs. 
New construction processes have added 
their contribution to improved uniform- 
ity The 
permits a true “mold” of the sole to the 


cement process, for instance, 
last so that the shoe has less tendency 
to distort lasted In 


new types of insoles permit the 


when Goodyear 
welts 
shoe to hold better to the originally de- 
signed measurements 
The for 
money” is exemplified in quality control 
the effort to 


trend of wanting “more the 


create a more precise, 
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CONTINUED FROM PAGE 73] 
uniform and excellently finished shoe via 
attention to every quality detail in the 


shoe’s making. 


Flexibility and Lightweight 
There has been a steady mass demand 
trend toward more flexible shoes. 
healthier, better 
comfortable. Most important of all, the 
public likes and wants them. And the 


shoe industry, applying technical know- 


and 


They're fitting, more 


how, is delivering what’s wanted, 


Today, shoes are being made with 


lighter materials that permit more flexi- 
bility, but 
or wear value. 
and lighter upper and lining leathers, 
more flexible insoles and outsoles made 
flexibility 


without sacrifice of quality 


We're using more pliant 


from materials designed for 
Even leather soles are now treated to in- 
flexibility. Neoprene and hycar 
cements increase flex action in the shoe. 
Filler materials with a 
view to increasing flexibility of the shoe 


crease 
are changing, 


bottom; for example, greater use of 


sponge rubber fillers, changes in cork- 


type fillers, ete. 

Newer types of shoemaking processes 
are also minimizing stiffness. Cement 
lasted shoes, for instance. In some tack 
lasted or staple-lasted shoes a heavier 
insole is required so that the tack or 
staple will hold. Formerly, the hand- 
turned shoe was the most flexible known. 
Few are made today due to style changes 
But the effort is to 


whatever degree 


and costs factors. 


simulate to possible 
the flexibility of 
One trend in this direction is less “lami- 


bonded, 


the hand-turned shoe 


nation” —thinner materials are 


giving 
heavier 
Shoes today are also lighter in weight, 


more flexibility than a_ single 


material. 

another demand and trend. Shoe manu 
facturers have sought out lighter weight 
materials and component parts. For ex- 


ample, men’s insoles were formerly 


about 9-iron in thickness, as compared 
to 6 We also have 
materials, 


r 


with 5 iron today. 


lighter welting, soles, upper 


We have unlined shoes, 
no doublers or counters, and lightweight 


and shoes with 


Changed shoe constructions 
have helped, too. For 
Kay-Sewn shoe required heavier stock, 


Fewer McKays are made 


box toes. 


instances, a Me 


plus a midsole 


today. 


Improved Heels 


There is much less breakage or buck- 
ling under of wood heels today, even 
with extremely high and thin heels. Im- 


proved technology is the answer again 

for example, better heel lasting. Wood 
heels are now made in two sections with 
grains running in opposite directions, 
and the 
There’s also better curing of the wood. 
All this adds to heel strength. Inciden- 
tally, new types of dowels are answering 


dowels 


two parts doweled together. 


the breakage problem wood 


with an aluminum = sleeve, actually 
stronger than an all-steel Still 
further strength is created by new meth- 
ods—shanks extending further back un 


der the heel; better reinforcing of shank 


dowel. 


and heel section of the insoles. 
like- 


now have a 


techniques have 


Heel 


for 


Heel-attaching 


wise advanced. nails 


holding. 
the 


screw-type surface better 


In others, a wood screw maintains 
heel in firm position during succeeding 


We better 
heel-attaching machines that 
the the leather 
new techniques of 
create a firmer bond, prevent separating 
Also, better fiber ma- 


operations and wear. have 
“engineer” 
heels 


heel to shoe. In 


“clinching” staples 


of the heei layers. 
terials enable nails to hold better. 


Stronger Seams 


We have far less splitting or breaking 
of seams anywhere in the shoe today 
though this was once a common problem. 
Now we use reinforcement on backseams 
for greater hold strength. Shoes used to 
split occasionally at the throatline, or 


Now 


we use reinforcing tape in almost every 


the shoe’s tongue might pull out 


part of the shoe where there’s stress or 
strain—-and there’s no splitting. 
Improved threads, such as the stronger 
nylon thread or silicone-treated threads. 
have increased seam bond. Shoe design 
and patterns are more accurate, prevent 
shoe seams at 


New 


entered: for 


undue stresses on 


ing 


strain shoemaking 


critical points 


techniques have instance, 
the Littheway Lockstitch replacing the 
McKay Chainstitch, resulting in stronger 
More skiving 
edges, better 


where the lapped parts come together 


seams accurate gives 


smoother creating a seam 


inside the shoe 


Finishes, Patterns, Edge Trim 


Tremendous strides have been made 
in shoe upper finishing to provide shoes 
that look better, stay new-looking longer 
Chemistry has worked wonders in 
this respect, with trained scientists work- 


Today 


magic 


ing exclusively on such projects. 
there’s little or no cracking of the finish 
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F M ¢ — WwW hat particularly helped the shoe retailer. As Standardization Practices 
nna these Conferences continue to improve, [CONTINUED FROM PAGE 70 


It Means to The Retailer the industry in general and the shoe 


( , . fitted with a size 1342C oxfords? (Ks 
CONTINUED FROM PAGE 69} retailer in particular are going to con 


pecially when it is usual for the parent 


tinue to receive many benefits from them er 
to want a size large enough to “grow 


on the salability of his product. 
I am sure I speak for all the delegates cat lillian meeiacahk Mii Rabes 


Every retailer is vitally interested in : hee 
his ability to maintain the necessary attending the Cincinnati Conference this 1, employ to convey the truth of the 


markup so that he can operate his busi- year when I say, We expect this to be matter (“different lasts.” ete.), the cus 


ness on a profitable basis. Due to the our best Conference yet. Your Industry tomer leaves with some doubt in het 


increased cost of capital, every retailer is behind you 100 per cent, Mr. Shoe mind. Such is the power of the printed 
Retailer, and we expect to help you size inside the shoe. Why burden the 


wants to keep his inventory at the mini- 
make this your best year yet.” [TURN TO PAGE 105, PLEASE| 


mum figure, but at the same time he 
realizes that he must keep sufficient in- 
ventory to service his customers properly 
in size and style. As manufacturers ac 
celerate their deliveries to retailers 
through better methods, less in-process 
time and higher productivity, the re- 
tailer’s position is going to be improved. 
These matters are certainly going to be 


discussed at the Cincinnati Conference, 





as they have been in past Conferences, 
and improvements in operation will be 
found. 

One very important feature of this 
Conference is always the discussion of 
the best methods of handling the various 
new materials. These materials are con- 
tinually being developed to provide style 
as well as comfort and other values. The 
development of these materials supplies VINYL BIAS BINDING 
the alert retailer with selling tools for 
doing a better job of merchandising. 

The “New in Shoes” program in the 


shoe industry has certainly helped to 


develop a “fashion consciousness” on 
the part of the consumer and over a long MORE BPe is being used every day by the na- 
range it can help a great deal in in- tion’s leading shoemakers for Men’s, 


reasing shoe cons i The € , “1 , paves . . 
creasing shoe consumption. The Con Women’s and Children’s shoes at TERRIFIC SAV- 


ference helps by exchanging the ideas INGS over leat! 
; x over leather 
necessary for making the new materials 


that are being developed. 


\ few years ago a low throat pump Pe color range leads all competition 
was practically impossible except when with over 45 different shades and 
D> Sihi S i 


made with an expensive full lining to 


hues to match every popular leather color 
last the shoe for proper fit. With the 7 


developments in lasts, counters and last 


ing oe oe these shoes represent tre REMEMBER Pr is uniform in weight is easier to 
mendous Vv me today i ‘osts Ti 
cabs olume today and u costs far apply than leather folds readily 
helow those in the past. This is just one , > 
: . works nicely will not wrinkle. It’s B P B’s 
example of a combined industry effort é 
PY en Rie SO EE ER NE exclusive RQNIJ) (now even stronger) that gives you 
eth Cait this trouble-free dependable performance. BPB is a 
One of my most important impressions superior product backed by over five years of suc- 
of these past Conferences has been that cessful use on millions of pairs 
in all the discussions held, the viewpoint F 
of the customer has heen paramount in ollow the Leaders Pes OR DE R B P ) TO D A Y! 
the minds of the delegates. The discus 
sions are in terms of how to improve 
those things that make for an improved 


product at the lowest possible cost, keep 


ing in mind the importance of stvle and 1 “\. ST NGES INDI ON THE MARKET 


fashion and doing the best delivery job 
possible 

I feel strongly that these Conferences 
the and that they have | 


past few years 
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New Product Development in Shoes 


[CONTINUED FROM PAGE 77] 


and materials procurement, among 
others, are consulted before an innova- 


tion can be completely evaluated. 

In order to keep abreast of the tech- 
nical advances in the various fields and 
to have a sufhcient backlog of informa- 
tion to keep up with the demands of our 
retail customers, the International Shoe 
Company maintains six laboratories. The 
largest and most extensive of these is the 
Cherokee Laboratory in St. Louis. Here 
the 


chemical, physical, developmental, ana 


are centered company’s general 
lytical, and testing facilities, with prin- 
cipal interests in tanning and shoe manu 


facturing 


A production control and rubber de 


velopment laboratory is maintained at 


the rubber 


Hannibal, Missouri, plant 
The development function is rapidly be 
ing transferred to our new Rubber De 
velopment 


This 
equipped 


Laboratory at Bryan, Texas 


laboratory has been 
staffed for 
development of new rubber compounds 

The Plastics 
Hartford 
and is designed to keep abreast of the 


latest in the plastics field, including both 


modern 


and the exclusive 


Products Laboratory at 


Illinois, has been completed 


research and production. 
All of these laboratories are manned 


by excellent technically trained person 


The 


Product and Process Development Divi 


nel, each having a special field 


sion acts as a coordinator and clearing 
house for much of the work done by the 


various company laboratories, 


Some of the fields in which we are 


working include heavy chemicals, petro 


chemicals, organic chemicals, rubber, 


plastics, and leather. In addition to the 


work 


keep in close touch with the research 


done in our own laboratories, we 


work done by companies in these various 
hields. We 


exchange information 


also 


maintain contacts and 


with various for 
eign shoe manulacturing and trade asso 
Ciations in 


England, Germany, France 


Switzerland and Italy. 


In examining all possible sources for 


ideas and 


the 
we do not limit ourselves 


We keep in 


research 


suggestions relevant to 
lioe industry 
to the 


SOUTCES 


mentioned 


touch with 


pure and de 


velopment: organizations maintained by 


some of our leading universities and pri 


vate foundations 


Through correspon 


dence and special conferences we discuss 
many new developments and theories 
which may or may not prove to be useful 


to the shoe industry, 


104 


There is no intent upon the part of 
the International Shoe Company to do 
In other words, all our 
efforts 
oriented toward specific product appli- 
We do 


own laboratories some equipment which 


basic research. 


research and development are 


cations. have available in our 


would normally be classed as research 


tools. Its primary use, however, is to fur- 


nish a service for these various othe: 
organizations so that when a problem is 
more closely related to our use they may 
continue their development work in our 
own back yard. The International Shoe 
Company provides the facilities and the 
know-how for the evaluation of ideas and 
materials for the benefit of the retailer 
and the wearer 

There has been a tendency in recent 
times, I believe, to overemphasize the 
results of research and de 
Our 
search and development pay their way 


by the continual “bit-by-bit” addition of 


spectac ular 


velopment. philosophy is that re- 


improvements which in themselves are 
frequently insignificant but when viewed 
in total over a period of years, make the 
difference between stagnation and prog 
ress, 

With this thought in mind, we welcome 
custom- 


all suggestions from our retail 


ers, as we realize that although most of 
these ideas are small in themselves, taken 


together they spell Progress. 


Search 
Materials 


Constant 
For New 
| CONTINUED FROM PAGE 78] 


the material is protected against scuffing 
and wear, keeping the underneath mate 
rial clear and fresh. 

Elasticized materials are showing ex 
panding versatility in footwear. Goring, 
once primarily a utility item, has taken 
and fashion 


on countless fresh design 


applications. Elasticized toplines, even 


allover elasticized shoes, are gathering 


strong interest. The tremendous rise of 
rubber fabric casual footwear owes much 
to the fresh color and design and tex- 
ture developments in elasticized upper 


materials 


Shoe Component s 


A genuine revolution has taken place 
the 
Counters, 


in new materials for many compo- 


nents of footwear. box toes, 
threads, welting, innersoles, fillers, lin- 
ings, 


innovations have been introduced to alter 


midsoles, etc some remarkable 


the character of these shoe parts, and 


to give fresh performance and merchan- 
dising values to shoes. 

Take shoe threads for example, both 
for utility and decorative purposes. For- 
merly cotton, linen and silk thread com- 
prised all the thread used in footwear. 
But today three new synthetic threads 
Nylon, Orlon and Dacron with 
unique qualities, have found a place in 


each 


footwear. Tens of millions of yards of 
shoe threads are used annually in foot- 
wear. Thread plays a vital role in the 
performance and appearance of the shoe. 

Cotton is still the volume thread. But 
today it is given a special coating treat- 
ing to add 
values. Silk and linen thread also have 


to its strength and other 
their special attractions and assets, as 
But 


have access to threads that can adapt 


do the synthetic types. today we 


with high performance value to every 


kind of shoe and shoe need—from work 


shoes to dainty pumps. Seams are 


stronger; there’s less thread breakage 
and hence fewer shoe returns. The new 
threads offer some fresh decorative stitch 
Special 


values to 


ing possibilities, too. “treat- 


ments” threads. 
giving 


resis 


are adding 
Silicone treatment, for example 
the 
tance to water, sweat and abrasion. 


thread longer wear through 
One of the spectacular developments 


of recent years has been foam rubber 


for footwear. Introduced originally as 
a simple inserted slipsole or socklining 
for comfort, it now has numerous other 


uses. It is now incorporated in inner 
soles, platforms, and as a bottom filler 
One of the interesting expanded uses has 
been in shoe uppers, as a sort of backing 
fabric to give 
“quilted” effect that is both attractive 
the foot. 


of the material can be con 


for leather or unique 


and comfortable on Because 
the density 
trolled, it can be adapted to many dif 
ferent shoe uses. 


While the 


still of the fiberboard type, several new 


majority of counters are 


materials have been introduced to cre 


of counters with distine- 


The polyethylene counter 


ate new types 


tive qualities. 
is one of these. A plastic that molds well, 


it can withstand great abuse (such as 


in children’s shoes) without breaking 


down. It has a unique “bounce-back 
Still the 


mold counter. A liquid plastic is injected 


quality. another is injection 
into the counter pocket of the shoe. The 
the the 


when the customer 


plastic hardens to contour of 
last. In the 
slips the foot into the shoe, the counter 
bit, then 
nently to the shape of the wearer's heel 

Another 


whic h 


store, 


softens a re-hardens perma 


innovation has been plastic 
chalked up a 
Adaptable to a 


countless variety of designs, it also has 


welting, has good 


performance record 
the added asset of being able to adopt 
any color in the entire spectrum. Also, 
105. PLEASE | 


[TURN TO PAG 


Boot and Shoe Recorder 





Standardization Practices 
[CONTINUED FROM PAGE 103} 


industry with this unnecessary cost of 
extra selling time and the possible loss 
of the customer's confidence ? 

As for the 
the various aspects of fashion promotion, 


need for cooperation in 
it is almost too obvious to mention. Other 
industries have been successful in such 
programs. For example, in men’s suits on 
an industry-wide basis, the single breast- 
ed suit superseded the double breasted, 
the slim lines of the narrow notched col- 
lar replaced the broad peaked lapel, and 
the preponderance of grays swamped the 
perennial browns. As a result, consumer 
demand forced the resurgence of black 
men’s, and boys’ shoes, which as an in- 
finally 


fully one whole selling season behind the 


dustry we supplied in quantity 


apparel industry promotions. In colors 
we can't seem to even decide upon the 
staple brown or the acceptable red. Bear 
in mind that each unnecessary variation 
adds to the complexity and cost of pro 
duction and multiplies the difficulty of 
deriving the benefits of successful promo- 
tion. 

This is not a diatribe for standardiza 
tion, nor is it a plea for the elimination 
of that 
whet the consumer's appetite. It is a 
that those 


be controlled without detriment 


amount of variety required to 


suggestion factors which can 
he con 


sidered and standardized. 


Shoemaking Technology 


CONTINUED FROM PAGE 7] 


Now 


throughout 


before retailers 
should 
fitting 


than 
the 


more ever 
stress 


All 


country 
the 


multiple sales at stool 


the ammunition is at his disposal 
The National Shoe Retailers’ 
should make an effort this year to 
with the National Shoe 
Association. A 
should be set up to enable the Retailers’ 


Associa 
tion 
work even closer 
Manufacturers’ program 


Association to disseminate to its mem 
bers a booklet of interesting shoe-making 
facts which would help them to under 
stand basic shoe-making fundamentals. 
But don’t stop with the initial booklet 
Send our a monthly news letter explain 
ing the 


in our trade which could help the shoe 


new things that are occurring 


ambassador at the fitting school. 


Improved Constructions 


CONTINUED FROM PAGE 72 


The 


manutacturer 


of the 


more 


constant experimentation 
the 


thorough training of the retailer on shoe 


together with 


constructions, should lead toward = the 
goal of obtaining a larger percentage of 
the shoe indus 


the consumer dollar for 


try. 
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Constant Search 
For New Materials 
| CONTINUED FROM PAGE 104 
an increasing number of interesting sur- 
face textures have been developed. 
The innersole, which shoemakers call 


the 
being made with new materials, chiefly 


foundation of every shoe, is also 


synthetics, Poron, Onco Texon, Pellon 

these are some of the names on the in- 
nersoles made of these new materials 
which contain the important qualities of 
porosity or “breathability,” long wear, 


comfort, workability in shoemaking, 


water absorption, flexibility, insulation. 


The box toe, so vital to proper fit and 
appearance of the shoe, has likewise re 
ceived the benefits of modern chemistry 
Plastics or chemical compounds have 
created soft, light, resilient yet shape 

that the 
Chemical compound 


the 


retaining box toes enhance 


beauty of footwear 
ing 
hard box toe. It has permitted new ways 


can also create semi-hard and 


to rapid-mold a box toe. These develop 
ments have been a boon to shoe styling 
and shoe comfort 
Synthetic 


to a wide variety of colors and patterns 


materials, easily adaptable 


are now found as socklinings and quar 


ter linings in tens of millions of shoes 


Manufacturers add useful life to their shoes 
with Farberized Insoles and Farberized Welting 


Farberizing replaces water sol- 
uble tannins with stable fats and 
but 
retains porosity of the leathers. 


oils... seals off each fibre 


As a result... 


Farberized Insoles and Welting re- 
sist the destructive chemical action 
resist 


of sweat and moisture 


160 FREMONT 


srmecr 


shrinking, curling and cracking 
... preserve the original size and 
shape of the shoe. That is how 


HERMAN SHOE CO. add 


of shoe value for just a few cents 


Farberized Welting. 


WORCESTER, MASS 





Manufacturers like JOSEPH M. 


dollars 


more with Farberized Insoles and 


Roster of New 


Shoe Products 


[CONTINUED FROM PAGE 75} 


the application of the welting 
ssfully 
pecifications in several shoe factories 

WRIGHT-BATCHELDER 
Bo ton Mas« 


imp life a 


ha ucee passed rigid testing 


SOUT CE 


CORP 


Vew Cushioning and 
Insulating Materials 


materials are featured in 


The first is 


Iwo 
Illus. No. 12 
lining, a combination of 
Faille Phis 
than that 
(not illustrated ) 


new 
Fabricushion 
Foam and 


foam is of heavier gauge 


used in Fabricushion lining 
It has been engineered 
to provide a lining and insulating mate 
tial in a single package for workshoes, 
hunting and sporting boots. The anchor 
age of fabric to Foam is physical per- 
mitting breathing and absorption of foot 
moisture. Because of this anchorage it 
will not separate or tear loose at seams 


The 


material called Fabricushion Shoe Foam, 


other item is a new cushioning 


i special latex compound on tobacco 
cloth, designed to be used as a filler in 
Goodyear Welts, and as a cushion plat 
The method 


of its manufacture permits accurate con 


form for sliplasted shoes 


trol of gauge and density. It remains 
flexible, can be used with a light insole, 
and will not mat down 


ANDREWS-ALDERFER DI 
The Kendall Co Akron Ohio 


Source 


VISION 


Lightweight Sole 
Known 


development 


as Everflex Soling. this is a 


new providing lightweight 
cellular soling material for volume grade 
hoes It was de veloped lo permit the 


manufacturer to upgrade his line and 
introduce a lighter weight line of shoes. 
The sole is highly flexible in addition to 
thus providing two fea 
tures of appeal fo consumers The sol- 
46 by 36-inch sheets, sueded 
or mold finish, in thicknesses 4 to 101% 
and in black 


ind chrome 


its light weight 
ing comes in 


irons gray, almond, retan 
‘ olors 


AMERICAN 
RUBBER CO... Chelsea. Mass 


BILTRITE 


Source 


Vew Vinyl Fabrics 
A radical 


upper materials is a line of vinyl fabrics 


new development in shoe 


now being put on the market. A new 
processing technique makes it possible to 
brocades, beaded 
effects that 


open up expanded possibilities in shoe 


duplicate soft fabrics, 


materials and metallic can 


construction and shoe design. This new 


called Nylon Tolex Bal 


development is 


106 


Stretch material. A new surface 


wear by 27 


ane ed 


finish increases surface per 


cent. Tear strength is claimed to be in- 
creased by over 300 per cent. It also has 
a remarkably high stitch-tear resistance 
It has a non-woven backing, thus reduc- 
ing ~~ 
material 


clothiness” and bulk of the upper 


The 
workable, light shoe upper material that 


end result is a strong 
opens new design and construction pos 
sibilities in footwear. 

TEXTILEATHER DIVISION, 
Tire & Rubber Co.. Toledo. 


Source 
General 
Ohio. 


Experimental Moulding and 


Activating Machine 


United’s Experimental Moulding and 
Activating Machine with 
USMC Sole Attaching Machine— Model 


C shown on trial in a New England Shoe 


synchronized 


Factory. Operator is spotting moulded 


and activated sole to heated shoe bottom 
while two more shoes are under sole at 


taching pressure, two soles are being 


moulded and activated, and the bottoms 
heated. In 
improved 


of three shoes are being 


creased production, greatly 
quality, combination of operations and 
reduced work handling are the primary 
from this 


advantages expected exper 


re ntal mac hine combination 


Trimming Machine 


This new machine trims box toes and 
linings. Primarily designed for trimming 
out the surplus box toe and lining from 
the toe-lasting margin of loose-lined and 
flat-lasted shoes, 


skive excess box toe and lining on com- 


it can also be used to 


bined lined shoes, thus produc ing a flat- 
ter toe bottom. The machine preforms 
the upper over the toe of the last before 


the trimming cut is made, insuring ac 


curate control of box toe and lining 


margin. 


After the shoe has been removed from 
the machine, the toe-lasting margin is 
latex-cemented before lasting. The fac- 
tory trials show that at least 1200 pairs 
of shoes a day can be trimmed on this 
ina¢ hine. 

UNITED 
ERY CORP., Boston. 


SHOE MACHIN- 


Source 


Insole Material 


4 new innersole material has been 
developed for use with the Prime Inner- 
sole Process and for Welt shoe construc- 
tion. It flexible, 
breathes leather, absorbs 
It is a fibre type 


with Prime 


is highly and 
like 


remains dry. 


wears 
perspira- 
tion yet 
innersole designed for use 
processes. 

PRIME MANUFACTURING 
CO., Lynn, Mass. 


Source 


Shoe Forms 


Two new types of shoe display forms 
introduced here. First is a 
skeleton 


to examine 


or trees are 


new low-cut transparent form 
which enables the customer 
the inside of the shoe. They are adapted 


particularly to the popular low-cut or 
ltalian-type shoes. 

The second development is a “Dura- 
Lite” 


sample shoes. 


shoe form especially for salesmen’s 
Made of a 


material, these forms won't slip out of 


new plastic 
the shoe, are unbreakable and fireproof, 
won't lose shape under changes in cli- 


conditions, 
S. PIERCE CO., Brockton, 


matic 
Source: € 


Mass 


Pulling-Over Machine 


A foreign-make being 
shown for the first time in this country. 
Its chief feature is that 


machine is 


it contains five 
pincers instead of the customary three. 
This that the 


gripped in more places when pulled over 


means upper can be 
the last. thus giving a tighter, more uni 
form pull and resulting in a better lasted 
shoe. 

MACHIN- 


Source COMPO SHOE 


FRY CORP., Boston. 


Non-Wrinkle Socklinings 
the Speedflex Ce 


menter, applies latex to socklinings and 


A new machine, 
heel pads in such a manner that prevents 
wrinkles from forming ridges or wrinkles 
resulting in a 
the foot to 


stand on. The machine is designed so as 


in the socklining, thus 


more comfortable base for 
to give easy, rapid application of cement 
to the whole surface, and without waste 
This sock 


lining innersole. 


secure fastening of 
heel the 
loosening at the shank edges 
BOSTON MACHINE 
Lynn, Mass. 
[TURN TO PAGE 108, PLEASE 


assures 
and pad to 
prevents 
Source 
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New Production Techniques 
CONTINUED FROM PAGE 102 


on leathers when flexed. The shoe stays 
new-looking, with a longer lasting luster, 
And there are 


finishes 


greater life expectancy. 
the 
keep shoes drier, leathers more supple, 
and add life to the shoe. 
While still a 


(particularly in 


new water-resistant which 


crocking Is problem 


suede shoes), great 
strides have been made in smooth leath- 
ers where rubbing off of finishes is rarely 
Better tech 
niques have contributed to advances. For 
the 


replaced the hand-sponging method of 


seen today. application 


example, today spray method has 


applying finishes. Thus we have greater 
uniformity of the surface finish, a cleaner 
job, more luster. Spray finishing re 
quires fewer coats, gives a more lasting 
finish, greatly reduces crocking 

now have better fitting, 


better 


One reason we 
better 


(and 


wearing, looking shoes 


fewer returns). is due to the sub 


stantial advances made in shoe 
that fit much more accurately to the last 


Gone is the gaping topline on a pump. 


Manufacturers are taking more care with | 


patterns; there’s less pattern “juggling” 


(trying to adapt one set of patterns to 


lasts). We 


and semi-automatic machinery that keeps 


several also have automatic 


manual work at a minimum, permits 


more precise and uniform application 


of patterns. Then there’s the “true-line” 


system of insole marking, which in mak 


ing welt shoes provides a uniform mar 


gin on the insole. creates greater uni 


formity of shoes 


Shor edges, 


pairs ol 
whether on soles or heels 
look 
Big 
field 
Kdge 
trimming machines are now high speed 
(10-12 RPM’. as 


with 5-6 thousand before). This 


cleaner, finished 
s ilable 


made il 


are today vastly 
shor 


this 


ing, creating a more 


strides have been 


through research and development 
thousand compared 
vives a 
smoother edge permits better 


Also 
a better 


penetration of edge stains faster 
machines result in 


On the 


edge-setting 


polishing action Goodyear welt 


stitch-separating machine there’s the new 
“stitch protec tor” device which ke eps the 
A plastic film “stitch 


is applied after the edge-setting 


white stitch clean 
guard” 
operation, is eventually peeled off in the 
packing room, leaving a clean stitch and 
shoe edge 

Chemistry is constantly improving 
that mark off or 


There have been improvements in 


edge finishes wont 
crock 
setting wax edges. and in quality of edge 
stains. Improved cutting blocks and skiv 


ing devices leave cleaner edges to upper 


stock. Newer shoe constructions. such as | 


the cemented, permit shoes with closer, 
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neat sole edges kor example the M« 
Kay imitation weit construction required 
an extension sole to allow room to catch 
the stitch. The the 


Today 


soles often curled at 


edges few women’s shoes have 


extension soles 
Linings and Lasts 
Wrinkled 


part used to be a common problem, Not 


linings in the shoe’s fore 


so today—thanks to technical advances 


One big reason is the greater care given 
to patterns, and to pre-fitting operations 


in the factory, resulting is accurate fit 


ting of lining to uppers and eliminating 


wrinkles 


proved cements create a 


inaccuracies Im 


bond ot 


caused by 
better 
New 


have 


lining to upper material lasting 


methods and machines brought 


about smoother linings. And lining ma 


terials themselves have received certain 


treatments which reduce their rate of 


deterioration with wear 


Lasts today are more in fitting 


d to 


precise 


For example, we have a model 


1B last 


graded 


us¢ 


from which shoe sizes were 


\. the 


TURN mo 


SiZes Ine reased 
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Shoe 


Display 


‘Lo-Linges” are HeapLin 


in the orld 


demands 


1 
mens shoe fashion w 


this season. Consumer 


for low Lop stvle shoes are rapidly 


increasing Pierce exclu 
‘Lo-LIint 


phasize as nothing else can 


sive 
shoe display trees em 
this 
“new look” in men’s shoe fashions 


a | here s 


display 


basic beauty in Pieres 


shoe forms and trees 


Write 


prices 


CS: 


today for samples and 





OTM). ARE 


Cashion 100 / 


Pierce creatively de 


forms = are 


and 
t spe ially 
Naked 
look in women’s 
Pie ree 


display 


signed 
adapted to the 


Soft 


new 
Open, ol 
footwear fashions new 
“Petite” 
clear transparent plastic 
cally 


beauty of 


shoe forms in 
dramati 
mirror the inside linin 
the 


Love ind top-line 


shor accentuatin 


tvling 


Help Yourself To Greater Profits 


Through Better Shoe Displays 


(ONCQ, COMPANY 


BROCKTON 62, 


MASSACHUSETTS 














Technological Advances in Leather 


CONTINUED 


ing the work and obtaining the answers 
faster 
One such 


ol sole 


produ ing a 


suppor ted by a 
the 


project is 


group leather tanners for 


purpose of more uniform, 


better wearing shoe bottom, which is 


the shoe retailer 


While the 


of making sole leather in 


ot extreme interest to 


ind to his customer most 


rapid process 


water tanning solutions requires nearly 


two months, by the use of solvent tan 


possible to make 
week This 


now in the pilot scale develop 


ning solutions it is 


sole leather in less than a 
project is 
ment. The 


process works equally well in 


the production of insole counter and 


welting leathers which are important in 
making shoes which have good fit, which 
will hold their shape in wear and will be 
much easier to repau 

Another project which the tanning in 
program of 


Memorial 


leather 


underway is a 


sattelle 


austry has 


research at 


applic d 


Institute It is coneerned with 


finishes where new polymers are being 


evaluated to give leathers which will re 


and new 
The abil 


staining of 


tain their initial high gloss 


look for long periods of time 
rub-off 


be but 


ity to prevent and 
many 


the 


hosiery will one of 


merits of such shoes. Furthermore 


conditions to which the leathers will be 


ubjected in shoe factories when man 


shoes are also under 


the 


ufactured into 


consideration from standpoint of 


adhesion, crockiness and dipping opera 


tions, all of which will provide better 


shor for the retailer in’ serving = his 
customer 

finish is the 
the 
Leather 


the 


Phe new trend in aniline 


result of extensive research by tan 


and the finish companies 


has the look with all 


previous protection furnished by pigment 


ner 


now natural 


finishes. Such finishes are permanent 


and when combined with water resis 


result in wear lasting 


ideal 


Because all shoe 


tance greater 


beauty and foot comfort 

leathers are designed 
for maximum service, the tanning indus 
iry has developed dynamic test methods 
The leathers to 


y 
ing 


resistance of withstand 


hundreds of thousands of flexes is 


determined on the flexometer, where a 


crease, such as occurs in the vamp of a 


hoe Is made Because mn all shoes there 


are some stitches, a dynamic stitch tester 
has been developed and all leathers are 
ability to hold 


occur in 


now tested for their 


stitches under such stresses as 


the shoe. This has brought to light how 


far superior leather is in comparison 


to all other materials used in shoes 
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FROM 


PAGE 79 


alert for the comfort of | the 


the 


kver 


wearer of shoes industry has de 


veloped the soft type upper leathers 


controlled process of 


but 


through a 
tanning, have the 
retain their 


Novelty 


develope d 


which 
softness of velvet 
shape. 

being 


leathers are constantly 


| he 


in their 


whi h 


the 


woven leathers 


are so unique character are 


result of the tanner’s ingenuity and 


money spent in research and develop 


ment 
will 


you 


find 
and 
the 


In every tannery today you 


whit h 


that he 


quality control assures 


your custome! can expect 


highest quality in every pair of shoes 
he buys 
As the 
aim of the 
make 
manufacturer, the 


While the 
dealt 


foregoing indicates the entire 
of research 
the 


the 


present program 


is to new leathers for shoe 


retailer and cus 


tomer information in this 


specifically with re 


leathers. the 


article has 


search on shoe research 
being conducted on other types of leather 
is giving information that will ultimately 
be applied to shoe leathers. For in 
stance, the principles of making a wash 
able glove leather as developed at the 
and 


should find 


leathers for 


Fanners’ Council Laboratory now 
being used in plant practice 
shoe 


application in suede 


uppers; and many of the characteristics 
of the finishes on upholstery leather can 
be modified to make more unique upper 
leathers. By the solvent process colors 
can be applied to both sole and upper 
leathers, which could make products that 
could find a new place in shoe construc 
In fact. the whole development at 
lead to 


designs and this is not wishful thinking 


tion 


present may entirely new shoe 


The Tanners’ Council Laboratory over 
the years of its existence has made every 
effort possible to assist the retailer and 
the shoe manufacturer with their techni 
cal problems and has been of assistance 
rete ree 


in many instances as a 


New Shoe Products 


CONTINUED FROM PAGE 106 


Toe-Lasting Machine 
With this new 


machine 


semi-automatic toe-last 


ing increased “bedding pres 


sure” is obtained through application of 


power rather than foot-pedal pressure 


This guarantees a better feather line at 


the toe of shoes, results in fewer wrinkles 


and cleaner, neater lines hetween the 


upper and the sole in the toe area. Over- 
better 


all result is a shaped toe area 


\ll tacks and staples are eliminated due 


to the use of an instant-drying cement 


while h requires no 


Phe 


increases 


period for 
the 
oulpul-per-oper- 


wailing 
drying machine, plus use of 
the 


shoes to 


cement 
alor rate, 


the 


permits Zu through 


factory faster for swifter delivery 


tu retailers 
Source 


INTERNATIONAI 
MACHINERY CO 


SHOE 
Mas- 


Cambridge 


r 


Non-Slip Sole 


\ new 
ron slip qualities of the sole by the ad 
Phis in 


ground, is 


soling material increases the 


dition of a special ingredient 


finely 


surface during wear, thus 


gredient, which is 
to the 
constantly 
of the 


also 


fore ed 
non slip quality 
Phe 


matching 


renewing the 
sole 3 


produc ing 


surface company 1s 
heels of the 
same material. The heels and soles come 
in all the popular colors 


THE BEARFOOT 
Wadsworth, Ohio 


Source SOLE CO.. 


IN¢ 


Innersole Machines 


devel- 


oped, the first dealing with applying an 


Iwo new machines have been 


even ribbon of solvent cement around 


the outer edge of innersoles or outsoles, 
[he 
oped sper ifically for the 


Solvent Cement Extruder (devel 


Prime Proc ess) 


is designed to cement all weights and 
kinds of material. 
\ second 


Rib Cementer. is for 


the In 


cementing 


machine, known as 
nersole 
before applying the rein 


materia! 


PRIME 
Vass 


the rib inside 
loreing 
MANUFACTURING 


Source: 


CO.. Lynn 


Heel Seat Laster 


This heel seat lasting machine is fully 
chief 


whic h 


features are closer 
holds the 
around the heel seat 
to the last 
Also, the machine has four wipers, which 


flatter. 


automatic. Its 
tack 
bette 


spacing material 
giving a 
in this area. 


truer contormity 


makes for a comfortable 
heel seat 
Source 


ERY 


COMPO MACHIN 


CORP 


SHO! 


Bo ton 


Shoe Finishes 


“Duralene” line of 


This 


finishes 


company's 
three 
black 


is non-marking, can be 


new 


bot 


will introduce 


First is a 


shoe 
deve lopme nts 

that 
applied either by 
White 
smooth leather 
bility 
of lustre 


new 
tom finish 


brush or hel | 


spray 
finish for 


It has dura 


ond is a Uniformer 


white shoes 
water resistance and 


1 hird Is 


for use in spray appli 


permanence 
a new and simple 
masking device 
bottom finishes on 


cation of colored 


men’s shoes 
Source: B. B 


bridge, Mass 


CHEMICAL CO.. Cam 
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New Production Techniques 
CONTINUED FROM PAGE 107 


there was a proportionate loss of fitting 
accuracy. Today this is prevented by 
grading women’s size ranges from three 


or more original models 


Other Improvements 


Improved technology has brought in a 
yreat variety of other advances to give 
us a better end product. We've room 
here to cite only a few. Shoes today have 
better fitting backparts due to improved 
counters. One is the pre-formed or “unit 
molded” counter that fits more precisely 
to the last, retains its shape longer. 
There's also the new injection-type 
counter wherein a substance is injected 
into the counter pocket, then hardens in 
exact conformity to the backpart of the 
last. 

setter drying methods have eliminated 
‘blooming’ (mould accumulation) — of 
shoes in the box—-the result of packing 
shoes when damp. 

The welting of shoes has come a long 
way. For example, newer welting ma 
chines control the number of stitches 
per inch, and also control stitch tension. 
Phis gives a tighter, better seam, fewer 
“grinning” seams or general seam fail 
ures, It improves water-tightness, gives 
longer life to the shoe. 

Today we rarely hear of shoes squeak 
ing. This was caused by the “looseness” 
of two leather parts, such as insole and 
outsole, rubbing together. Today many 
shoes are cement-bonded, eliminating the 
rub. On Goodyear welts, new machines 
such as the inseam stitcher give a tighter 
inseam, prevent rubbing. Outsole stitches 
are also tighter. New filler materials and 
insole and outsole materials have also 
helped eliminate squeaking. Backpart 
squeaking has just about disappeared 
Counters are given a wax application, o1 
are cemented. Heel seat taping and 
shankpiece taping have greatly cut down 
squeaking 

Add it all up-—the little and the major 
advances—and we find the retailer with 
a greatly improved product to sell, and 


far more satisfied consumers 


Dr. Posner Has Dealer Tie-In 


New YorkK—The Dr. Posner Shoe 
Company announced a tie-in promotion 
of its dealers in conjunction with six 
full-page color ads it is breaking in 
the New York Times Sunday magazine 
section beginning this month. The com 
pany will supply 2,000 two-color, four- 
page folders with the retail store name 
imprint to dealers who can use the 
material as a package insert, statement 
enclosure or a self-mailer. 
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DRYSEAL’ 


Presents New Ideas in Welting! 


lp 





Booth 415 


NORTH Exclusive DRYSEAL pebble 
EXHIBITION grain, with the look of leather 
HALL colorful new two-tones 
ties tact antiquing, a wholly new finish 
on pebble grain. And—a unique 
new cylindrical multi-purpose 
welt guide which handles many 
different cross sections! See 
them in Cincinnati, Feb. 18-21 





A Patented Thermoplastic 


WRIGHT-BATCHELDER Corporation 


10 HIGH STREET, BOSTON 10, MASS 











FOR 


SOFT 


Skin- 
Smooth 


UPPERS 


Yor R shoes can have a soft mooth, luxuriou alg 
j 


cushion feel free from wrinkles, boardiness and 


ridges 


The proper grade of rubber cement c 


fo upper hacking material does it 


Your shoemaker knows that the perfect 


is the New York Doubling Cementer! 


BOSTON MACHINE WORKS CO. 


Lynn, Massachusetts 


wor f Atr-Cushion Doubling 

















Specialized Machines Kegacze 


This case contains the gauge parts for 
aligning the wiper motions of the B/C Toe 
Lasting Machine, Model C. They look 
simple but they are costly because they have 
to be made of fine materials to precision tol- 
erances. ‘They are essential for quickly and 
accurately adjusting this machine. 

United men have available special tools 


like these for over one hundred different ad- 
justment, maintenance and repair jobs on 
many of the machines you use. 

Add to this their special knowledge of the 
machines they service knowledge gained 
from their own experience and from that of 
other United men — then you have the rea- 


sons why United is the best buy in service. 


UNITED SHOE MACHINERY CORPORATION 
Boston, Massachusetts 
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' GINA 
Italian influence 
Black Kid Suede 
Black Glazed Kid 
Basque Red 
Flight Blue 
Vanilla 


Oak leather sole. 100% leather 
lined. Leather bow. Sizes: AAA 


cre so much better 510. AA 4-10. B 3% 10 
$325 
less 5°%—31 days net 


for the money, they 


CAN DOUBLE YOUR PROFIT PER PAIR 


write now for 
exclusive tu 


your town! 


19 colors 
in stock 
AAA-AA-B 


IN STOCK 


immediate delivery 
one pair or a thousand 


skimmer pump 
ALL KID LEATHERS — LEATHER LINED 


White Black Kid Suede 
Brown Glazed Kid 
en 

d Silver Brocade 
Navy Blue (can be dyed) Black Kid Suede 
Brown Kid Suede j Glay d 

wn K Apricot Glazed Kid Black Glazed Kid 
el Pink Lime Frappe Glazed Kid ’ 
White Glazed Kid 


sweater pump 


aste! Blue Pineapple Glazed Kid 
Black Pater Turquoise Glazed Kid Pink Glazed Kid 
Tangerine Glazed Kid Vanilla Glazed Kid 

Made on a new pump last Oriental Cloth 

Pancake heel. Leather Vanilla Glazed Kid eather sole, Elasticized top er 
sila’ with wattle decies Avocado Glazed Kid Multi-colored lining. Dainty bow at heel 
: / + % see Size 5 10 Y.10 
Sizes: Women’s AAA 5-10 $225 , AAA 5.10, AA 4-10, B3%-10 
Ak 4.10, B 3%-10 3 $325 


Misses B, € 1214-3 less 5%—~31 days net 
less 5%e-——~21 days net 


ED WHITE JUNIOR SHOE CO. vert 10 PARAGOULD +» ARKANSAS 


Manufacturers 
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STYLE and FIT 


sold these shoes... i Hy 


\l Le 
for this ae 4 


thew step out in style they step in comfort There's ao healthful lilt to these FIVE STAR beauties! And 
there's a healthy sales picture for the Five Star Dealer, too. You see today’s parents want that 
smart combination of style and fit when they select their children’s shoes. And they've learned that 
the name Five Star MEANS just that: A name and a shoe that brings ‘em back again and again! 
] 


It would pay you to consider a Five Star decision. Learn about it by dropping » line 


Old Pale WECKY STAR Wonder Welt 


IVE STAR FOOTWEAR COMPANY 


43-01 22nd St., Long Island City 1,N.Y. © Marbridge Bidg., Rooms 403-405 « STillwell 4-1975 
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BOSTON PREPARES FOR 
EARLY SPRING OPENINGS 


SHOE retailers in Boston and_ its 
suburbs devoted late January and the 
first week in February to reducing in 
ventories prior to early showings of 
new Spring styles, scheduled for the 
third week of the latter month. 


combined 


Some 


reduced price sales with 
promotion of high style 


at Winter 


intensive 
shoes for resorts in 
the South 


Typical of the 


wear 


latter were the 
the women’s wear stores of C. Craw 
ford Hollidge on Tremont Street at 
lemple Place, and Bonwit Teller on 
Berkeley Street in the Back Bay shop 
ping district 

The former reported fair response 
to an offer of three 


ankle strap in clear vinyl plastic with 


such styles: an 
gold braiding; a closed toe sling-ba k 
pump in pastel-colored straw 
them pink blue, 


among 
white and beige; 
sling back also in 


pastel suedes. All were 


and an open toe 
wedge heel 
types 

Bonwit Teller also found a fair de 


mand for three styles designed for 


formal and semi-formal wear either 
at home or during Winter vacations 
in warmer parts of the country. One 
was a closed toe sling-back in black 
patent with a white bow at the throat 
heel breast 
The second was a sandal type of all 


over black patent: 


and white leather on the 
and the third was 


al open toe sling-back combining 


black 


streaked with white 


patent with a vinyl forepart 
and with a bow 
carrying the same black and white 
motif 

The E. W. Burt Company. at 17 
West Street, had an early showing of 
blue shoes, always Spring favorites 
Noteworthy were an open toe pump 
in smooth calf leather with a blue and 
white throat ornament; an open toe 


pump in mesh; and a plain suede 


pump with V-throat 
Pastel colored 


liberal display by 


pumps were given a 
Wilbar’s store at 
) Tremont Street. Colors were light 

light tan and 


throat 


blue, yellow, pink 
flame red. All 
ornaments 

In the 
Marsh 
S 


carried gold 


department store of Jordan 
Washington and 


where 


Company 


ummer Streets seasonal re 


February 15, 1956 


iew 
derail Trade 


ductions in shoe prices comcided w 
105th 


demand was good tot 


the store’s anniversary store 
wide sale 
classic pumps in black smooth leathe: 
in black suede and in black patent 


x 


MILWAUKEE COORDINATES 
SPRING PROMOTIONS 


Tw big push in Spring promotion 
among shoe retailers of the \l Iwau 
kee area started in early February 


following one ot the most satistactor 


clearance sale seasons ever recorde 
here Most clearance shoe iad bee 
sold out b the end ol | ual 
Spring shoe promotion l 

under way in high style and 
partment store salons since 

Ops 


with the new Sp 


of the year, and several s] 


resort weal 





RAZY ABOUT 


CAMIGOL ou esnree ones ee a7 
wie muenes » - ° «oe BELRGDOR ’ 
seereve evens e - GC OYOMAN 


A light-hearted shoe with ruffles and 
bows in a multitude of luscious colors. 
Bergdorf Goodman, N. Y. 


| mphasis this 
ng placed on black 
bread, ab 


in colors, corkett 


Spring season 
patent wed 


blue French sinthe 


ind the flax family 


ind Velluto in the new grained leath 


ers, vanishing or glass (lucite) heel 


{ 


ind combinations of patent 


leather with vinyl in women 


Italian 


nen: chisel-toed and talon-locke 


mid-lows and tvle ho 


fords and finer, fo 


olter grain 
ind young men ind patent 


white riddle ind 


ind 


ind be co 


pertect 


black 
brown 
moted m x ig ind 
th iio owl ich a pul 
i pertect 
ipparel whet 
beige 
ire expectes 
| I ual field 
Mare } i \ betore 
itching ! nd 
met ne Ww t ” ipparel 
tuning ¢ ! material lab 
thie ir¢ 
Coord nati 
omotions now 
glove ind belt 
entire ostume even hat 
Be 1 eller thie 
| ’ 
omen have MN 
hed calf 


ling pump na ind 


pump iny nd black 
black 
weater and tailored pump 
polished calf pumps, wedgwood 
mid-heel calf sling vedgywood 
heel calf pump ind mid-heel 


ind leathe indal (combining 


ent with vinyl and wedgwood blue 


-—— 9 patent 


vinyl) and | 


ind sandal Higher 

higher-priced shoe out 

ince item have beer 

Children hoe busine 
| , 

uede sw pump 

smoked elk. brow! 

ind brown and 

leading in girl 


one-strap black 
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Y MWRetail Trade 


pumps, two-strap red, brown and blue 
calf shoes and one-strap benedictine 
calf shoes ahead for little girls (124% 
to 3); moccasin-toe oxfords, 
black moccasin-toe oxfords 
and black moccasins 
leading in the older boys’ size range 


brown 
lowtop 
slip-on tassel 
(3 to 6) and brown wing-tips, black 
two-eyelet tie shoes, black tassel moc- 
casins, and brown shark-tip, brass 
eyelet oxfords for smaller boys. Pas 
tels, red, black patent and white in 
dressy straps and red and white and 
brown and white saddles have been 
the preference in infants’ sizes (51% 
to 8) in the past month, dealers re 
ported, 

a ” * 


RESORT SHOES SELL WELL 
IN CHICAGO AREA 


THE next six weeks should see a 
gradually crescendo in 
Spring shoe selling 
area. Most 
hitting their stride 
Clearance sales in 


rising retail 


in the Chicago 
stores 


have just begun 


January were 


generally satisfactory, since they 


brought some classifications down 


Many 


shoes to mark down, which meant that 


well, stores had fewer Fall 


there weren't too many suedes and 


dark 


Some Spring and Summer merchan 


casuals included in the sales 


dise, which missed last Summer’s 


clearance sales, were carried over 


into this period. Certain Summer 
casuals present a problem in that they 
move at regular prices fairly well 
until it is too late to put them on 
sale in September, so they have to be 
carried over to the January period. 
Thus far, resort type shoes have 
done well for this section of the coun- 
try. In time past, resort types were 
important only in the very high fash- 


Winter 


have become so popular that the re- 


ion salons. Now vacations 
sort business is spread over a wide 
range of stores, including the mod- 
erate price groups. Straws have been 
particularly well received, with nat- 
urals getting a heavy play. So have 
patents and straws, which are being 
promoted for wear now with Winter 
prints, and for 


wools, rayons, and 


resort wardrobes. Wedgwood con 
tinues to gain strength and in some 
stores it is selling better in propor- 
tion to the stock on 
Navy 


Chicago in the Winter and is moving 


hand than is 


patent. always sells well in 


at the usual rate. There has been 
good activity on coffee frost, French 
bread, and others in the beige family. 
Black patent and red suede has also 
done well as a promotional idea, but 


had its greatest reaction in the Fall. 





& 
\ 


our South of the Rie straws 


sambe, membo ead che-cheche 


on by Teicher 


bieckae6 


ectorel, pieb os 


A gay collection of South of the Border straws by Taicher—mules, 
pumps and sandals—with or without fruit trims, In fishnet raffia and 
straw, natural or multicolor. Bonwit Teller, N. Y. 


Promotion-wise, patent will receive 
the most attention this month. The 
highlighting wedgwood 
and light tones, will be stressed in 
March, and the 
will be told 
tising in April. Some very high fash- 


blue range, 
beige range story 
in display and adver- 
ion stores may play the light shades 
earlier, but because the weather is 
better in April most will wait. 
Currently in fashion shoes, pumps 
are selling best, with good activity in 
dip slings, which may replace the 
halters of a year ago. Vinylite, which 
holidays, has 
dropped off considerably, but is ex- 
back for Summer, 


was good for the 

pected to come 

starting to move in volume in April 
* * 4% 


NEW YORK SHOPPERS LIKE 
SPRING SHOES 


SHOE retailing has been a bit slow 
these past few weeks but that’s nor 
mal for this time of the year—what 
with clearance sales, inventory-taking, 
etc., and the inclement weather. In 
the meantime, however, shoe retailers 
have tied up loose ends, brightened 
readied 


their window displays and 


their stocks and promotions. Now 
the shoe picture is beginning to ac 
celerate to pick up... and the 
customers are responding to the new 
shoes. 
Generally, in women’s shoes, the 
emphasis seems to be on particular 
needs. For vaca- 


types for specific 


tion and cruise wear, women were 
interested in spectators, casuals and 
dressy types. Milan straws and raf- 
fias, in everything from sling pumps 
to espadrilles, were eye-catchers. 

loc al 


For immediate and wear 


pumps were the important style in 
patent leather, suede, calf or kidskin. 
Colors ranged from black to the light 
shades of toast to beige. Combina- 
tions of two or more colors, or tex- 
tured with smooth leathers, solid col- 
ors with prints, ete., were getting 
good response 

Ad copy and individual] store pro- 
motions contributed largely to con- 
sumer interest and actual 
i, e.: “New Shoes: Black wearing 
Black! We interworked matte black 


a new, dull, smooth-grained calf 


selling 


with the luminosity of black patent, 
and there’s your new Spring shoe! 
A highly 
points up the designing elegance of 


[TURN TO PAGE 116, PLEAS 


interesting contrast that 
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THIS ADVERTISEMENT SUGGESTED BY HARRY GROBE, 
KARLS SHOE STORES, LOS ANGELES, CALIF 


THEY JUST 


DON'T BUILD THEM BETTER 


THAN 


King Bee 


MEN'S 
SLIPPERS 
AND 


SANDALS 


IF SOMETHING'S BUILT RIGHT TO BE- 
GIN WITH , . . IT GIVES LASTING 
WEAR AND COMFORT. MEN EVERY- 
WHERE KNOW THIS AND THAT'S WHY 
KING BEE SLIPPERS HAVE ALWAYS 
BEEN AN ACTION-PACKED LINE, 
THEY'RE PRICED RIGHT, STYLED 
RIGHT, AND FIT RIGHT. REASON 
ENOUGH TO STOCK THE LINE WITH 
REAL SALES-SOCK! KING BEE SLIPPERS 
FEATURE BILTRITE NURON-FLEX AND 
NURON CREPE LIGHTWEIGHT SOLES. 


WRITE FOR YOUR BREE CALENDAR 


FEATURING THE LUSCIOUS KING BEE GIRL 


KINGS FOOTWEAR COMPANY ® 47 WEST 34TH STREET, NEW YORK CITY 


MEN'S AND BOYS’ DIVISION OF HONEYBUGS, INC 
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our exclusive new collection. Like the 
bow-tied WESKIT SUIT SHOE that 
could appear any day now, or the 
new SPAT PUMP, smoked pearl but 
WINDOW SHOE 


poise that can go on into 


toned or our 
with a 
evening 
BEAUVAIS a delicate, em 
lwoidered pump, designed to lead a 
gay social life in the South now, at 
northern resorts this Summer in 
black patent, putty or white calf.” 
OUR RIBBON PUMP is so very 
pretty, and so outrageously becoming 


you will wear it with delight—and 


remember it forever. Slender curves 
carved heel, in velvety 
black suede laced and tied with black 
ilk ribbon 
i pump?” 


With a break as far as the 


is concerned and with the new shor 


i sle nde rly 
who could ask more of 
weather 


timulating interest, retailers are look 
ing forward to good business in all 
men s 
For the 


1956 are as 


categories women's and chil 


dren's most part, figures for 


good or better than the 
ime period last year 


x ¥ 


HEAVY RAINS PUSH PRICES 
DOWN IN SAN FRANCISCO 


Tuirty days of unusually heavy 
rainstorms resulted in a definite slow 
during 


ing down of business here 


January Almost as much rain fell 
during that thirty days as is usually 
a full year 


rec eived here during 


CONTINUED FROM PAGE 114} 


Most of the shoe merchants started 
off the month with their usual semi- 
sales with reduc 


annual clearance 


tions of twenty to twenty-five per 
cent. Customers seemed to be affected 
by the rainy weather, however, and 
the response to the price reductions 
shelves 


was slow. Anxious to clear 


for new stock, some merchants then 
increased the reductions to forty and 
fifty per cent, and sales picked up. 
Promotions of resort footwear aimed 
at those heading for the warm Winter 
vacation spots brought good results 
The demand here is for the extreme 
open types in the white and pastel 


hades In the 


favorites are the 


closed models the 

black and 
combinations and the lighter shades 
of leather 


white 


The first showings of Spring models 
during the 
If these ad 


criterion, it 


made their appearance 
latter part of the month 
vance displays are any 
would seem that color is again going 
to be of great importance this Spring 

One of the 


palmetto green being shown by Som 


newer shades is the 
mer & Kaufmann. It comes in a halter 
type model with a very high thin heel 
at $18.95 with a bag of the same 
shade at the same price. Another one 
of their attractive numbers is a whirl 


black and 
a striking whirling 


pool pump in white, a 


closed model in 
black and white line overall pattern 
$22.95 with 


The price is a matching 


hag at $18.95 
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Selby's, Miami, plays gold across the board with gold linings for these 
glamour shoes. Pink, Flax, black patent, white luster, jasmine, gold and 
silver. Topaz stones. 


GY dWRetail Trade 


SOUTHERN COLD SLOWS 
ST. LOUIS SALES 


THE retail shoe business in St. Louis 
is fogged in... just as the city lit- 
erally is at this writing. Clearance 
sales have just about petered out and 
new merchandise is virtually standing 
still. 

Some stores report they will take 
crack at 


. early results were 


one more promoting their 
clearance sales . . 
satisfactory but size and style limita 
tions now make it difficult to satisfy 


And there 


y weather 


what customers there are 
Cold. to 


and predictions of snow to come are 


aren't too many ge 
keeping customers away from city and 
suburban shopping centers alike. 
The South’s weather also is taking 
some share of the blame for poor re 
A ccord- 


ing to one women’s shoe buyer, his 


tail sales here in St. Louis 


department’s resort footwear sales are 
from last January 


He attributed this to the fact that 


off ( onsiderably 


many St. Louisians are cancelling 


southern vacations because of bad 


weather conditions in that sector of 
these United States. 

While the above reports pertain to 
women’s shoe retailers, it is to be 
noted that in regard to clearance sales 
the same information applies to men’s 
January 


shoe departments Early 


found clearances moving at a steady, 
good pace but this business too 


is slowing up. 
* * *& 


SALE MERCHANDISE BRISK 
IN PHILADELPHIA 


Arrer holiday clearance sales are 
still very much evident and shoe mer- 
chants are more anxious than ever 
to clear these shoe stocks for the new 
Spring lines. While many customers 
seem glad to have the opportunity of 
getting wanted footwear at reduced 
prices, they are showing curiosity and 
interest in exciting shoe pre-views. 
Wherever possible, stores have put in- 
terest in their displays by presenting 
some Spring shoes even if the ap- 
pearance dates seemed too early for 
active fitting transactions. 

Some snowfall and rain sent a good 
many people into shoe stores bolster- 
ing sales in stadium boots, rubber 
shoe coverings, and light weight plas- 
tic shoe Colorful 


[TURN TO PAGE 124, PLEASE] 
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LOVOLL 


tleGos Keeo Shoed tre Shape 


Poron is the new modern insole material, 

the result of long research and development. 

It provides all the quality of nature’s 
traditional materials plus many improvements. 


Poron insoles are more pliable, more 
absorbent, more durable. PORON makes a 
better insole and better shoes. Even after 
months of wear, PORON insoles remain 

as good as new. As important as any single 
advantage is the proven fact that shoes 
made with PORON hold their 

shape much better. 


Manufacturers: Save grading and sorting. 
Carry a lower stock inventory and enjoy 
fewer stock fitting cripples. PORON does not 
shrink in stock and no allowance need be 
made for shrinkage in insole patterns. Costly 


returns caused by insole failure are avoided. These shoes were worn for 9 months. Note the absence 
of curl in the lower one which was made with pono 

Capitalize on the advantages of PORON You can avoid curling like this in the shoes you supply 

for increasing your shoe sales if you use PORON 


and brand loyalty. 


Compare these advantages 
Product identity at 
point of purchase \ 
can be supplied free Won't crack, dry out or stiffen 
of charge. Ask about : : 
the ‘Merchandising at Shoes hold their shape 
Package” for PORON \ Does not stain hose 
which includes helps : 
for retail salesmen. No rot, curl or wrinkle 


More flexible shoes 


Higher moisture absorbency 


(GAC Ws ela ate ae) ue 


BOSTON, MASSACHUSETTS 
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RECORDER SURVEY OF CURRENT CONDITIONS IN SHOEMAKING CENTERS 


Manufacturing 
td Markets 


New England 


NEw ENGLAND'S shoe factories continue busy, as they 


have been for the last six or seven weeks. Furthermore, 


new orders lor womens shoes aie now being received trom 


salesmen in their territories, indicating a continuance ol 
this condition until Spring and early Summer shoes have 
been 100 per cent completed. Many of the former already 
are on their way to retail stores in the North where it is 
apparent that early openings are being scheduled 

Orders received for men’s dress shoes are also sufficient 
to keep those factories busy, although several manufactur- 
ers report that only staple styles have been ordered to date 
and that comparatively little business has been booked in 


W or k shoes, 


too, have been in good demand at the factory level 


the lighter-weight styles for Summer wear. 


In the comparatively near future, price is expected to 
play an even more important role than it has to date and 
manufacturers of volume grade shoes, particularly women’s 
shoes, are reliably reported to be preparing new price lists 
which they hope to make effective Jate in March or during 


April. 
Chicago 


LATE Spring and early Summer orders are practically 
all in at the factories, so that most firms are well booked 
up a8 far as their production schedules go. The big ques 
tion which persists in all shoe trade circles is the ultimate 
effect of price increases. There is no definite answer yet, 
but some indications should appear as the result of Spring 
retail buying. Retailers are watching consumer reaction to 
What find 
out will probably affect their position in April when they 
begin to think about Fall shoes. If 
marked tendency to resist the increases, either by not buy- 


price increase in February and March they 


consumers show a 
ing or by switching into their accustomed price ranges, 
there will likely be some changes made in buying policy 
on the part of the major buyers—as well as the minor ones. 


It is believed that some of the higher priced fashion 


lines may feel the squeeze somewhat. The established so 
called staples in the middle and even the upper price 
brackets are not expected to see so much change. Depart- 
ment stores may have to replace some lines in order to 
maintain a supply of shoes in an established price range, 
particularly in the middle price bracket. Many of the 
$16.95 lines, for the $18.95 or 
$19.95 bracket an important price 
bracket, particularly for the career girl type of customer 
The $12.95 and $14.95 range will probably see the greatest 
activity, since this, again, is a price range which must be 


instance are getting into 


This leaves a void in 


covered in any over-all picture 

Department stores expect to shift their lines about sat 
isfactorily and so do most of the larger outlets and inde- 
pendent stores. The problem will probably be hardest on 
the smaller stores with limited price structures 


The question of increase is particularly timely at this 


point. Labor contracts usually run out in February or 
April, which brings price increases on the Summer mer 
chandise. It is a crucial time from the factory's point of 
view. Therefore, some are offering special inducements to 
the larger outlets in order to secure business and keep 
production schedules. This probably accounts, in part, for 
the fact that so much Summer business was placed early 

Despite the problem of price increases, the over-all out 
look is good, and increases in sales volume are expected 


over a year ago. A recent review of business activity by 


the Association of Commerce and Industry revealed that 
retail sales in the Chicago area amounted to an estimated 


$7.1 


Retail sales in the city of Chicago alone amounted 


$7.5 billion as compared with billion recorded in 
1954. 
to $5.5 billion in 1955 as compared with $5.2 billion during 
1954 


1955 established new all-time highs. 


Area and city wholesale and retail sales during 

In retail trade the trend to retail shopping centers i: 
outlying areas was intensified with the construction of a 
greater number of new dwelling units in suburban areas 
Following the trend of recent years, the downtown depart 
ment stores continue to establish or plan for branches in 
various new suburban shopping centers in order to keep 


up with increased suburban trade. 


New York State 


SHOE factories in New York are in high gear, producing 


the shoes that have been ordered for delivery within the 


next four or five weeks and up to Easter. Prospects for a 
continuation of this kind of activity are good, too, since 
reorders are already coming through for the first Spring 
styles that have been tested at the consumer level and have 
proved their acceptance. 

Shoe production continues very active in Rochester and 


With 


panies operating close to capacity on Spring and Summer 


most other upstate shoemaking centers. most com 


footwear, some factory executives are venturing to look 
beyond Easter and predict good business for the remainde: 
of the year. 

However, the majority of shoe producers seem to be 
maintaining a realistic attitude toward the future despite 
boom conditions. 


profits tend to keep manufacturers 


recent and current 

Relatively slender 
cautious in making future plans. While management be 
lieves it has doped out what will happen when the $l-an 
hour minimum wage becomes effective March 1, there will 
undoubtedly be numerous minor adjustments in the months 
following as firms try to capitalize fully on new develop- 
ments, 

It is the general opinion of upstate manufacturers that 
New York State firms will be in 
position after minimum wages are increased. 

Rochester 
mand for black patent pumps 


a stronger competitive 


women's shoes note a strong de 


Orders for light blue calf 
[TURN TO PAGE 126 
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First love of young America 


from coast-to-coast 
American Juniors for tots through 
sub-teens! First in quality, 
fit and style. First for FAST SALES and 


FASTEST IN-STOCK service in the children’s shoe business. 


suggested retail for most styles 


rd - 
“—° - °6"5 
Write us for franchise for your city. 


Send for our catalog today 


AMERICAN JUNIORS S HO E 
ONE ISLAND STREET, LAWRENCE, MASS. 
Division: Consolidated National Shoe Corp 


DOVER 
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Since the beginning 


of modern chrome tannage 
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... kidskin in continuous performance 


Kack in the days when the new chrome 
tan process was hailed as the “miracle” 
tannage, Amalgamated was pioneering in 
production of beautiful new kidskins 

ancestors of the myriad new leathers of 


our modern times. 


Now in 1956 Amalgamated is still a leader, 
improving the old, developing the new in 
leather techniques. A whole galaxy of 
new leathers is now in production, ready 
to star in style attractions of the coming 


season. 


LEATHERS FOR FALL AND WINTER 1956 


Reflect the ever changing needs of our 


expanding, demanding, exciting shoe industry 


GLAZED KID, black, white, colors. 
DELAWARE KID, white and colors. 
SOFTEE KID, black, white, colors. 
FROSTEE KID, lustre whites and colors. 
LAVA KID, shrunken grain, fashion colors. 
LA PINA, colored matte texture kid, 
CHARMOOZ SUEDE, black and colors. 
WHITE AMBUCK, wonder white suede. 


EVERKLEEN SUEDE, pastels, colors 
LAMOOZ, suede with treated back 
BUCKGOAT, heavy goatskin suedes 
ALBUCK, cabretta suedes. 

EVERKLEEN KIPS, washable white, pastels 
FROSTEE KIPS, lustre whites, colors 
CORDOOZ, new textured suede. 
SLIPPER LEATHER, white and colors 


LINING KID, white, colors, black, novelties 


Vember of Kid Leather Guild 


Visit us, Booth 35, Waldorf-Astoria, Fall Leather Show 


WRITE FOR SWATCHES, AMALGAMATED LEATHER COMPANIES, INC., WILMINGTON 99, DELAWARE 
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Leather Color Guide 


FALL AND WINTER 1956 


[CONTINUED FROM PAGE 59] 
accent and trim and combination where a delicate color 
indicated. It 


sory color, and it is a knockout with white or darkest 


balance is is a resort color, an acces- 
brown, 

FRUITWOOD has the soft glow of orchard wood 
that has been polished with beeswax. It is an estab- 
lished favorite, a light soft sun-tan tone, correct for 
casuals for suburban wear, at home or afield. It com- 
bines attractively with the dark browns. 


well with many of the new fabrics, and lends itself to 


This is a useful pleasant color that goes 


graceful cate 


good designs in the featherweight and ¢ 


gories. Used together in smooth and suede, it has a 
look of gentle elegance and is charming in its self tones. 

TURTLE DOVE 
and is at its best in casual country wear, where it stars 


knits and 


This is a darker camel tone suede 


with the tweeds and nubby corduroys in 


mixed tones. It is smartest trimmed in black. 

BRIARWOOD is a classic brown, medium and warm 
and with a deep glow. It has a wide fashion spread 
and is right for town or country, for casual or dress 
wear. It is a color of a thousand uses and fits into 
many categories, 


BRIAR BROWN 


slightly deepened in tone by the 


Here is an echo of Briarwood, 


grained surface inte: 
est, that fills a growing demand and a fashion need. 

COGNAC 
every season it finds a secure place in conservative and 
both 


It is a steady, useful color that is in good demand. Use 


This is as perennial as the seasons and 


classic footwear in smooth and suede leathers. 
it with new ideas and exciting trimmings and it can be 
a top fashion promotion, 

WALNUT is a deep and lovely brown and is top- 
fashion used with black patent or stark-white accents. 
lt is the brown to wear with olive-toned fabrics or with 
khaki or with the black and brown tweeds and plaids. 
It is an excellent color for wear with brown furs and 
brown fur fabrics. 


JAVA 


whose very name describes it and impregnates it with 


This is a deep, rich, velvety suede color, 
flavor and hue. It is a town and country color, slated 
for good volume with our developing brown fashion 
trends. 

TOWN BROWN 
smooth and suede leathers, classic and shaded with 
black. 
shoes and handbags and belts. 

WHEAT-—The heavy heads of the golden ripe wheat 


are kith and kin to this well loved hue in brushed 


The darkest of the browns in both 


It is increasing in demand for town wear for 


leather. It is a natural tone just completely right fo1 


122 


country and suburban flats and moccasins and shells. 
It is for all ages and its rough surface needs no accent 
or trim or fancy design to show it off—it is just the 
perfect active casual and sports color and leather. 
TAWNY 


soft-tanned leather, with an excellent past and a bright 


This is another perfect country and casual 
future. For resort wear it is stunning with white 
accents. It is slightly deeper than wheat, with a brassy 
tone, 

FLIGHT BLUE-—The 


This is a success color in smooth and suede 


true navy blue that is top 
volume. 
leathers. 


ADMIRAL BLUE 


smooth and suede, increasing and always in demand 


The dark classic navy blue for 


in top price. 
BASOUE RED 


true and glowing and a secure volume color. Babies and 


America’s favorite red—clear and 
little girls, maidens and matrons and old, old ladies all 
love it alike. 
wear. 
SCARLET is a hot fashion flash, like a live ember 


that sings from the heart of the fire. It is lovely alone 


It is terrific with white trim for resort 


and a wonderful promotion with navy or black or gray 
accents. It is the fireside leisure red and the holiday 
and dancing red, in suede leather. 


CHERRY RED 


and ever so good with the blackened red fabrics. It will 


This is a winter red, deep and warm 


increase for both footwear and handbags. 
MOONSTONE—A light neutral gray suede, quiet 
and soft and suave for delicate at-home designs—for 
kitten-soft footwear by the fire or for a dramatic com- 
bination with black or scarlet or darkest brown. 
SMOKED PEARL 


equally good alone or accented with 


A middle gray suede for town 
or country wear 
a sharp contrast color, 

GREYLING—A dark, charred value needed for wear 
with tweeds and black furs. 
cause it is a pure dark neutral that can be smartly worn 


with any and all colors. This is the handbag gray. 


A good travel color be- 


ADDITIONAL COLORS FOR CHILDREN 
SMOKE is the neutral, light color for the very young. 


for country wear, for sports and casuals and for soft, 


indoor wear, 
FRONTIER TAN is a lively young color—the best 
of the brown tones for young feet in perpetual motion. 
BROWN BERRY is a medium brown classic color for 
conservative volume footwear. 
BROWNIE is also a medium classic color. 
WINESAP is a new dark red 


due for increasing volume. 


rich and deep——and 
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CONTOUR LAST 
414— THE COLONIAL in supple GOLDEN WHEAT calf in bright 
bootmaker finish. Lea- Rub heel and 12 edge sole 
412 — BROWN calf 
413 — BLACK smooth calf 


CONTOUR LAST 
409 — BLACK imported veal Stacy-Leisure, white buck vamp 
insert. Leather laces and tassels, full leather lined. Lea 
Rub heel, 12 edge sole 

408 





TAN and white companion 








CONTOUR LAST 
315 Stacy to-ries in BLACK Alpine, custom finished, with 
wheeled heel seat, Lea-Rub heel, 13 edge sole 

314— Bright TAN calf 














The fitting qualities of 
Stacy-Adams’ CONTOUR LAST 
are unique, Pre-formed 
















SAVOY LAST 
423— BLACK Nylon and BLACK calf oxford, wing tip. Rubber 
heel, 11 edge sole 
322-—- Companion in CHOCOLATE BROWN Nylon and 
CHOCOLATE BROWN 


to the exact heel and ankle 
contour, shoes designed on 
this famous last never gap 
They hug the heel and ankle 
snugly to prevent slippage 
for the long life of the shoes 







alf 





lnc rease your Spring-Summer shoe 
















sales! Order these in-demand Stac y-Adams 


Dress Casuals now. 
Leathers... colors... styles to please 
every taste. Unexcelled for comfort. 
quality and craftsmanship. 

plus handsome distinctive styling, they 
prac tically sell themselves. 

Ready for immediate shipment, to 
retail from $25. 


Slightly higher West of Denver 


STACY-ADAMS COMPANY, BROCKTON 62, MASS. 


Superior Tanning Co. 
Chicago, Ill. 

Surpass Leather Co. 
Philadelphia, Pa. 


Tan-Art Co., Inc. 
New York, N. Y. 

Albert Trostel & Sons Co. 
Milwaukee, Wis. 


United States Raw Skins Tanners 
New York, N. Y. 

United Tanners, Inc. 
Dover, N. H. 


Verza Tanning Co. 
Peabody, Mass. 


Winslow Bros. & Smith Co. 
Boston, Mass. 

Witch City Tanning Co. 
Salem, Mass. 


Ziegel, Eisman & Co. 
[Division of Goldsmith Leather 
Co., Inc.) 


BUYERS! A) NS 


can specify quality Wigiatad ) et 
socklinings C o CONTINUED FROM PAGE 116] 


are not e : y % " in glamorous styles with many cut 


outs suitable for cruise wear and 

Southern resorts have increased in the 

Featherette is a new, stro selling picture. Some of the Chest 

5 “ ree ae, ; nut street stores that presented elab- 

flexible, colorful socklining¥ma@teria orate window displays of attractive 

made exclusively for coo new resort shoes are Blum’s, Dal- 

ai ee simer’s, and Wanamaker. The public 

Help yourself to more qualif demand for the high style fashion 

with no increase in cost... sate in Thene prosmtations is serving 

P as a pre-view of what will be most in 

NEW FEATHERETTE TODAY, # demand for the Spring season in the 
ee . 98 . North 

for your New in Shoes , With the exception of brisk busi 


ness in sale merchandise, selling in 


the staple lines of men’s, women’s, 


COONEY-WEISS FABRIC CORP. and children’s shoes has been slow 


115 BEACH $T., BOSTON, MASS. but as some shoemen state, this dull 


session gives them a chance to clean 
house renovate, paint and make 
store interiors and street windows 
more inviting and attractive for the 
business to come. There has been a 


Leather Show to Reveal Seal Tanning Co., Inc. little more demand for light weight 


Manchester, N. H. 


Fall Colors and Finishes Seten Leather Co. walking shoes which customers were 


willing to buy in non-sale merchan 


CONTINUED FROM PAGE 61] Newark, N. J. lise. One of the earliest requests in 


, ' Shrut & Asch Leather Co. 
Pf te Vv | ‘ Spring shoes is fo black patent 
ister & Vogel Tanning Co Sesten, Mew. pring shoes is for black pa 


Milwaukee, Wis. Simon-Sigma Leather Mfg. Corp. TWIN CITIES CLEAR FOR 


Prime Tanning Co., Inc. New York. N. Y. 
Berwick, Maine Slattery Bros. Tanning Co. SPRING MERCHANDISE 


Boston, Mass. Arrer a very good Christmas sea 

Reading Tanning Corp. Mortimer Sokol Inc. son, merchants have turned to clear 
Reading, Pa. 5! New York, N. Y. ing away Winter stocks to make way 
Fred Rueping Leather Co. Southern Leather Corp. for new Spring showings with Janu- 
Fond du Lac, Wis. 66 New York, N. Y. [TuRN TO PAGE 130, PLEASE] 
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Washington 
Newsreel 
[CONTINUED FROM PAGE 44) 


cautions against our “being taken in” 
by Communist “smiles” or being “pan- 
icked by temporary crises.” In order to 
safeguard our way of life, he suggests 
that Congress juice up Defense Depart- 
ment spending from this year’s $34.6 
billion to about $35.5 billion. And total 
military expenditures (Defense Depart- 
ment, atomic energy, foreign military 
aid) should be boosted from a total of 
$41.4 billion to about $42.4 billion, he 
suggests. 

More and more emphasis is to be 
placed on the procurement of air-atomic 
power, guided missiles, research and 
development, continental defense, and 
the re-equipping of our forces with 
“new types of weapons.” Outlays for 
conventional weapons and for stock- 
piling will be decreased fro $435 mil- 
lion to $297. 

The fact that his administration can 
propose balanced budget for both this 
fiscal year and the 1957 fiscal year is 
due directly to the healthy state of 
business, Mr. Eisenhower tells Con- 
gress. He points out that he has made 
substantial cuts in government spend- 
ing in the past three years, and that 
tax collections have jumped as a result 
of good business. Although spending for 
the government next year will be at 
least $1.6 billion more than this year, 
this increase “will be more than offset 
by the rise in receipts estimated to re- 
sult from continued growth in the na- 
tional economy,” Mr. 
states. 


Eisenhower 


Varied Items 
At Products Show 


[CONTINUED FROM PAGE 63] 


Uni-Mark, Inc. 524 
Union Bay State Chemical Co., Inc. 739 
United Last Co. Division of 

United Shoe Machinery Corp. 1544-1546 
United Shoe Ornament Co. 327 
Alfred Vamos, Inc. 533-534 
Vanetta Velvet Corp. 606 
Venus Art Embroidery Co., Inc 323 
Vulplex, Inc. 320 
Wavershoe Trimming Co., Inc. 425 
E. E. Weller Co. 427 
Williamsburg Stay Co., Inc. 605 
Wilner Wood Products Co. Moderne 
Windram Mfg. Co. 404 
Sam Yellin Shoe Styles 303 


Shopping Center Shoe Firms 
INDIANAPOLIS, IND. — Chandler Shoe 
Salon and G. R. Kinney Company are 
among the 12 business firms who have 
leased quarters in the new Glendale 
Shopping Center, North Keystone Ave- 
nue and East Sixty-second Street. Con- 
struction on the six and possibly seven 
buildings on the 50-acre site will be 
started this Spring with completion set 
for September, 1957. There will be free 
parking space for more than 3500 cars. 
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Leading Footwear Manufacturers 
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BORG FABRIC DIVISION 


“TRIM IT WITH BORG” 


CHINOOK 
courtety 
Kickerinos 


*Borg deep pile fabrics, 
the result of exclusive knit 
and finishing processes, 
have been extensively field 
proven And yet they are 
constantly being tested and 
improved. 


*Borg’s 100°, Dynel trim 
assures superior break and 
superior coverage, lending 
a look of “tailored” smart 
ness to the better makes of 
footwear which it enhances 
so graciously. 


* Borg’s 100% Dynel trim 
is luxurious to feel. Touch 
of a hand instantly reflects 
its superlative quality. 


*Borg’'s 100°, Dynel trim, 

with heavier density, lasts 
and lasts and lasts. Cus 
tomers love its built-in, 
long-wearing qualities. 


fi Ta of Mi ful 


at youd loday 





Manufacturing and Markets 


| CONTINUED FROM PAGE 118} 


Medium heels 


Best colors are reported to be French Bread, 


are running about the same as last year 


are preferred 
flax and wedgwood blue. Slings and straps are being 
ordered in quantity. Smooth leathers predominate, as usual 

Infants, and children’s shoe production is running fairly 
steady at most plants. Rochester firms are stressing 
staples 

In the Binghamton area, polyethylene counters are fea- 
tured in much of the children’s footwear made there. The 
resilient counter quickly regains its shape after abuse. 


Mail order McKay 


assures full one factory 


women’s shoe- 


May, 


Sales of safety shoes are also showing increases. 


business in process 


production into reports 
Biggest gains among volume producers continue to be 
in heavily advertised lines. 
Recently several manufacturers have made known their 
decisions on the buying or leasing of shoe machinery. One 
large formerly 


effected 


Some other manufacturers are buying numerous essential 


company will buy almost all equipment 


leased and expects substantial savings will be 


machines in steady use and leasing others. 


Los Angeles 


Bi YING remains very brisk in this area and manufactur- 
ers are working full tilt to keep up with orders. Spring 
lines are moving rapidly. A number of makers report that 
to judge from deliveries, good reorders for the Easter trade 
can be expected. The “sampling” phase seems to be over 


and whe n the orders come in, it 1s usually for a reasonably 
complete line 
With all the much-ballyhooed selection of colors 


local makers of 


most 
agree still 
The latter particularly is very hot. Of 
Yellow 


not a soft yellow, but a good bright 


casuals their big colors are 
white and natural 
the colors, the lighter shades lead the parade 
seems to be gaining: 
tone. Ladies feel it can be worn with a big variety of play 
clothes and is possibly one of the most useful shades, next 
to the natural hide, 

One type of shoe that is almost unique to this area is 
what might be called a “highstyle casual.” A 
dressy than the average loafer yet still not a dress shoe, it 


ix made in kids, calfs, 


Patent is very big 


littke more 


sometimes even in patent leathers 


going in everything from these dressy 


casuals up to the real party shoe. So much so, that some 


makers say buying patent leather is a bit of a problem 


locally. 

Markets for men’s casuals produced here are going great 
guns. Some of the styles are quite extreme but they seem 
to find a ready market. Even thong sandals with a single 
loop for the big toe and intended for stockingless wear 
are appearing in some lines and seem to be selling. An 
other feature is a very elegant black velvet shoe-slipper, 
intended originally for bedroom wear but being seen some- 
times outdoors with slacks. 

With all the boom, profits are something else again 
Manufacturers are crying that while they are turning out 
lots of pairs, margins are so close that the slightest mis- 
calculation is ruinous. Whether or not it is quite as bad 
as painted, it is nevertheless true that shoe prices have not 
gone up in anything like a direct proportion to other con- 
sumer goods, while production costs have kept full pace 
Retailers, too, feel the 


some 


with increases in other industries. 
pinch of high labor and overhead costs; 


turers report collections on retail accounts not as prompt 


manufac- 


as they could wish 


St. Louis 


Sr. LOUIS shoe manufacturers are pushing their produc 
tion schedules hard, with a great number reporting over- 
time. For one example, International Shoe Company has 
all its men’s shoe factories running on a 50-hour schedule 
and the same work period is in effect for many other fac- 
tories in this area. 

While 
some of their overtime has been necessitated by the recent 
“catch-up,” the main 


Brown and International shoe companies admit 


work stoppage and an endeavor to 
reason is the business bulk. Most firms in this market are 
totaling sales gains of from five to 15 per cent over Janu- 
ary. 1955. Many are sold-up for pre-Easter delivery and 


are straining to keep deliveries on schedule 


Optimism concerning post Easter orders continues high. 


It is believed that more pastels and whites will be wanted. 
To date, 
their needs for the pre Faster period and have given few 
The fact that resort 
wear is not moving as well as last year may force some 
retailers to cut down on their post-Easter buying since 
after all, resort footwear is more closely related to Summer 


rather than Spring styling. 


however, most customers have concentrated on 


clues as to their future intentions. 





SHOE ENOUGH 
By Bess Ritter 


shoe history, the story of 
Cinderalla seems to date all the way back to 600 B. C. in 
the locale of the Nile River: It seems, according to this 
that a beautiful Greek 
Rhopodis was bathing in its waters when an eagle swooped 
Then 


he flew further up the stream and dropped it right into the 


According to authentic 


ancient version slave named 


down and took off with one of her dainty sandals. 


lap of the Pharaoh Psammethichus. He was so impressed 
by the tiny size that he ordered the entire land of Egypt 
searched for When he found her, the 
style, he 


lived happily ever after 


The Anglo 


its owner tale con 


cludes in classic married the lovely slave and 


Saxon of the 10th Century had to observe 


quite a number of rules and regulations in regard to foot- 
wear: If he was a workman, he was supposed to go bare 
foot. It he was a priest, his choice had to be a very humble 
sandal. Even bishops had to choose them, although they 
were permitted to add additional straps. Noblemen, how 
ever, could sport shoes that were embroidered with colored 
silk and over stockings that were finished with 
ornamented tops. The customs that followed 
are of interest as well: When the Anglo Saxon father gave 
was also given one of 


yarn 
shoe were 
his daughter to her bridegroom, he 
her shoes, which implied the transfer of parental authority. 
And Kent and in York, 


demanded that the groomsman stand at the church door 


after the ceremony in custom 


Matrimony 
Anglo Saxon 


and throw a shoe to the bridesmaids was 


predicted for the lucky girl who caught it. 
sailors and smugglers followed an odd shoe custom also: 


luc k 


They'd toss one after each departing ship. for 
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Royal Guards by ETONIC. The only shoes 
of their kind one of America’s favorite 
patterns. Royal Guards feature a distine 
tive long low wall guard completely 
around the shoe toe freedom fit that's 
a joy to wear extra built-in comfort 


features 


Your true profit, which comes only when customers ay again... when the first 
sale automatically assures the second, third, and many more! ETONICS are styled to 
please .. . crafted for the extra fit and comfort which really satisfy, and sensibly priced. 
And ETONIC is constantly pioneering in dey eloping new patterns, new shoe materials, 
new types ‘of construction, to win and keep new customers, to make every ETONIC 
sale more profitable for you! 


WRITE FOR NEW IN-STOCK CATALOG TODAY 


CHARLES A. EATON CO., BROCKTON, MASS 


Fine Bootmakers Since 1876 
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A Shoe Salon for the Small Fry 


[CONTINUED FROM PAGE 49] 


shelving in the 
con ealed stockroom was re- 
that it now serves as the 
shelving which covers the two sides and 
real wall of the new salesroom. A major 
tructura! change was the enlargement 
of the selling area from 20 by 20 feet 
to 20 by 60. The overall dimensions of 
the building were not changed. 


Stance, the lorage 
former 


worked 0 


The Junior Boot Shop is located at 
19358 Kelly about three quar- 
ters of a mile from the great new Hud- 
son Eastland Shopping Center. The 
grand opening was announced with 
newspaper spreads in the community 
paper, one spread half a page in size 
and the other three-quarters of a page. 
The building is on a 
street and is one story. There is a 
projecting sign with the store name in 
colorful neon on a blue background. 
The facing of the building is mottled 
tan macotta with red trim, and the en- 
trance is at one side, sharing a shallow 
vestibule with a neighboring store. 

The interior floor is covered with 
green and red asphalt tile in blocks, 
and the ceiling is in white panels with 
suspended white fluorescent fixtures. 
The decoration is an unusual combina- 
tion of two-tone pinks and multi-tone 
blues, basically pink on the north wall 
and blue on the south. 


toad, 


semi-business 


A shelf is inset at counter level in 
the shelving around the three walls, 
serving as a shadow box type of display 
area, The background of this area is 
pegboard and there is thus an excep- 
tionally large amount of shoe display 


space for a store of this size. The open 
stock is ingeniously arranged above 
and below the display. Each section is 
lighted by an individual vanity lamp. 

There are twenty steel frame chairs 
with dark maroon velour seats, cream 
plastic backs and pink arms, placed 
back to back down the middle of the 
store. Various display tables and fix 
tures are scattered about. 

The highlight of the store, visible 
from the entrance, is a fitting platform 
for the children across the middle of 
the south wall. This is equipped with 
club type chairs, each upholstered in a 
contrasting color of attractive plastic. 
A full length mirror, adjusted to kiddie 
height viewing, is on the wall at the 
middle of the platform. The carpeting 
is gray. 

The wall above the platform is 
decorated with mura! decals in a circus 
theme, and above each is an Edwards 
hide. There is an Edwards plaque 
above the mirror. Beneath the plat- 
form are three shelves used for stock, 
in which are carried children’s white 
boots. 

Entrance to the platform is by means 
of a centrally placed three-step unit 
with covered sides, each side topped by 
a baseball bat which serves as the top 
rail. This unit is intriguingly like an 
airplane landing platform, providing a 
special thrill for youngsters “going 
aboard.” 

Other shoe lines featured, in addition 
to Edwards, are Jacqueline, Connie, 
Natural Poise, Paris Fashion and 
Etonic. 





Layaway Selling Created a “Second Market” 


felt 
satisfied with the shoe sales volume, 
derived as it was from better-income 


PHOENIX, ARIz.-That it is entirely 
possible for the shoe retailer whose 
normal field is better-priced, exclusive 
footwear to create an entirely sepa- 
rate “secondary market” by the judi- 
cious use of layaway methods, has 
been graphically proven at Given 
Bros., of Phoenix, Arizona. 

The Given Bros. store is a fashion 
leader in the desert metropolis, and 
features seven lines of top-priced foot- 
wear, ranging to $30 per pair. With 
an average sale at $12.95 or better, 
the women’s shoe department natu- 
rally appeals to “the carriage tvade” 
for the most part, according to Harry 
Rabinowitz, store manager. 

When the store was completely re- 
modeled, facilities installed throughout 
the shoe department, managed by shoe 
buyer E. A. Thommy, were fully in 
keeping, including some of the most 
elaborate architecture in the south- 
west, unique seating facilities, five 
large display windows, and additional 
storage space, 
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For many years, Given Bros. 


Phoenix residents as well as_ the 
wealthy tourists who fill up this “des- 
ert Miami” each winter. Volume grew 
steadily year by year and Given Bros. 
was content to trail along with things 
as they were. 

It wasn’t until one of the store’s 
two annual sales came along that Mr. 
Rabinowitz and Mr. Thommy devel- 
oped the idea of “opening up” selling 
possibilities through offering layaway 
privileges. Twice a year, as a tradi- 
tion, Given Bros. hold a one-half price 
sale, staged the two weeks following 
Christmas and the two weeks after the 
4th of July holiday. These events, 
which are used primarily to clean out 
the tag ends in the inventory, are 
eagerly awaited by lower-income Phoe- 
nix residents, and over the past dozen 
years, budget-minded women have 
eagerly awaited each of the markdown 
sales. It was obvious, according to Mr. 


Thommy, that each sale attracted a 
different bracket of customers than 
those who appeared in the store for 
regular price events. Even though 
postal-card announcements were sent 
out well in advance of each sale to 
“regulars” giving them a preferential 
announcement of the event, at least 
85% of the customers attracted dur- 
ing the sale were “non-regulars’’—wo- 
men who obviously admired the store’s 
high fashions but who simply could 
not afford to buy at regular prices. 

“To give an idea of how popular our 
bi-annual sales have become, we had 
to lock the doors two years ago, with 
policemen on duty at the entrance 
allowing customers in one at a time,” 
Mr. Thommy pointed out. “While that 
was a high point, the store is invari- 
ably swamped whenever the special 
sale event comes along. This experi- 
ence indicated to us that layaway 
might be valuable for two reasons. 
First, it would give women who can- 
not afford to spend from $13 to $20 for 
a pair of shoes in one payment an op- 
portunity to buy over an extended 
period. Likewise, we felt that if lay- 
away buying methods were made avail- 
able, many of the women who hereto- 
fore had patiently bided their time 
until the half-price sale came along, 
could make their purchases at regular 
prices through the year without a 
strain on the budget—thereby cutting 
down some of the strain on the store 
during the markdown sale.” 

Given Bros. began emphasizing lay- 
away purchasing with results which 
are little short of sensational. Irre- 
spective of all other volume, there is 
an average of 10 pairs per day “laid 
away,” and a room set apart for the 
purpose on the second floor seldom 
contains less than 200 pairs, carefully 
packaged, identified by sales slips with 
provision for periodic payments, and 
often amounting to highly respectable 
unit sales. “For example, one woman 
bought $90 worth of shoes on layaway, 
which took her more than two years to 
pay for,” Mr. Thommy said, “making 
small payments of 50¢ or $1 whenever 
she felt she could afford it. Sales of 
$100 or more are not unusual, and 
significantly, many of them are made 
to women who otherwise would simply 
forego the purchase until the next half- 
price sale.” 

With only rare exceptions, the cus- 
tomers who take advantage of Given 
Bros. layaway plan are working girls, 
thousands of whom make up the popu- 
lation of large office buildings in every 
direction surrounding the downtown 
store. “These are girls who cannot 
afford $18 shoes if they must pay 
cash,” Mr. Thommy said, “and they 
have seized upon the layaway plan 
with glee. In addition to single-pair 
sales to customers such as these, lay- 
away accounts for a lot of second-pair 
purchases—when a woman who has 
budgeted, say $20, for a pair of pumps, 
is entranced by a second pair. 
Recorder 
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Now you can sell Dr. Locke Shoes to the most 
fashion-conscious customer. Our new and special 
last permits our designers to give these first-in 
comfort shoes a smartness of styling and luxury 
detailing never before possible. These shoes will 
sell on looks alone . . . and the incomparable 
feeling of our World-famous comfort features 
assures repeat business. Let our representative 


tell you about the new Dr. Locke shoes today. 


SHOES 


Dr. Locke’s 6 exclusive comfort features at 
all trouble points: 


Dr. 


Dr 


Dr. 
Dr. 
Dr. 
Dr. 


Locke 
Locke 
Locke 
Locke 
Locke 
Locke 


heel wedge 
inner sole 
elongated heel 
arch support 
long counter 
steel shank 


Illustrated: Style L452 Tan Calf Oxford. Style 
L453 Black Calf Oxford 


write today for free catalogus FIELD AND FLINT CO. BROCKTON 68, MASS. 
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PLEASE THEIR FANCY 


TO PLEASE THEIR POCKETBOOK 





STYLE #902 
In mellow-rich 
BROWN 


STYLE #972 
In luxurious 


BLACK 


Sizes 


(For sizes 12'/ 
& 13, add 75c) 





ARID tds, machine stitched. 


mens SEBAGO-MOCS 


Just look at the many features that make these the finest machine- 
stitched moccasins you can offer! Built on a last perfected by Sebago’s 
moccasin experts, they're sturdily welt-constructed, have arch-supporting 
steel shanks, cushiony Kemblo filler and popular lightweight soles. 


TERMS: 5% 


service charge. 


30 days. On orders of 5 pairs or less, add 25¢ 


ORDER TODAY for IMMEDIATE DELIVERY 
from our IN-STOCK DEPARTMENT! 


SEBAGO-MOC COMPANY 


N.Y. Office 
534 Marbridge Building 


Westbrook, Maine 


Mode in Canada by CANADA WEST SHOE MANUFACTURING COMPANY, Winnipeg, Manitoba 


Review of the 


Retail Trade 
CONTINUED FROM PAGE 124 


ary sales which have offered good 
Both 


borhood stores have advertised these 


values downtown and neigh 


stocks extensively and report good 
C. M. Stendal offered well 
known brands at 10 per cent discount 
Napier held its 


74th semiannual sale of famous name 


response 
for a stated period 
dress shoes and 


shoes in whic h 
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wedgies, formerly $14.95 were offered 
at $9.90; dress shoes formerly $18.95 
for $12.90; and deluxe brands, form 
erly $24.95 sold for $14.90 

Southern being 


resort shoes are 


played up strongly, advertised for 
Southern wear now and Summer wear 
here later In these color is im 
portant, with pastels strong and whites 
having very good sale. Play, casual 
and travel shoes are featured, giving 
merchants good scope in sales. Match- 
ing handbags add to sales and are in 


cluded in advertising and display 


Spring shoe displays are out and 
Winter is in 


full swing with some of the coldest 


are creating interest. 


weather of the year. so sales of the 
Spring collections are slow but there 


’ 
is much looking by persons going 


through departments Black patent 


promises to be very good in both mid 
and high heels Black or blue suede 
re also strong In colors, wedgwood 


blue, absinthe green, driftwood are 


seen often in showings. There is also 


Navy calf for 


street wear promises to be favored 


a good amount of red 

Sale of outer footwear has been 
good, both in children’s and adults 
Winter wear Most 


offering their remaining stoc¢ ks at spe 


stores are now 


cial prices and have cleared them 


away well 


Saint Paul 


Win Winter shoe clearances well 
out of the way, Spring shoes are being 
Field-Schlick offered 
a group of low heeled pumps in yel 
white kid, selling at 
Some styles had pleated toes 


others were plain, finished with three 


pushed strongly 


low, pink Or 
$8.95 
rows of stitching. These were in black 
navy or red kid and it was suggested 


good worn with shorts 


that they were 
This store also featured a group of 
evening shoes. One style was in black 
patent with black elastic faille, with 
jet and silver motif on the front. An 
other was a two-tone calf in tangerine 


yellow or aquamarine with white 
Another had a clear vinylite toe com 
bined with patent leather heel, with 
patent trim on the toe, circled with 
rhinestones. All sold for $22.95 


The Emporium featured a new 
Spring col 


black 


square-throated pump ir 
ors—blue, briarwood and in 
selling at $11.95 

featured low-cut 
elasticized, in blue, black or 
$10.95 and 


Schuneman’s Ine 
pumps 
brown calf, selling at 
buckled pumps of patent, calf or 
suede in black. selling at $12.95. John 
W. Thomas and Co 


patent 


showed new 


Spring pumps i suede 01 
leather in high or medium heels in 
black 

pink il 


a limited time 


brown, red, navy, white or 
i special price of $10.85 for 
Other styles seen in 
new Spring showings are classic 
strollers with contrasting leather trim 
in tan or red; ramblers of perforated 


bl if k or 


brown with comfortable wedge heel 


suede in gray, butter rum 
pumps with open toe and tailored bow 
trim in patent or navy or red calf. 
The usual sale of Winter footwear 
which comes with the city’s annual 


Winter Carnival has been very good. 
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Grand Ballroom 


WALDORF-ASTORIA 


New York City 
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Me 


THE 


America's 
Most Distinguished 
Shoe Store Furniture .. . 


210A 


B 
ring 


- 


lo that 


i final touch of distinction 


neu lore you re planning; 


brighten up your present layout with 


heautiful, colorful, practical 


You IL be 


imazed at how effective and inexpensive 


Chaiumasters furniture 


a Chairmasters installation can be! 


These are just a few of the many chairs 


in the complete Chairmasters line of 


ane tore fturniture 


COMPLETE CATALOG OW REQUEST 


Dn 


# 60 


200 EAST 146TH ST. NEW YORK 1, N. Y. 


| 


“KIDDIE FITTER" 


Length—6 ft 
Height—3 ft. 
Depth—25 in 


* Engineered and Built 
for Durability 


* Designed Expressly 


for Shoe Stores 
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Priced Right 


Upholstered in Lustrous 
Plastic Colors to 
Specifications 





Editorial Outlook 


| CONTINUED FROM PAGE 17} 


compass, and that we eliminate, hopefully forever, the 
1932’s and 1938's and go forward with nothing more 
disturbing than the 1947’s and 1954's... . 

“I recall reading that among the early Viking peoples 
the most severe censure was directed toward the indi- 
vidual who interfered in any way with the clear sailing 
of the small ships in which these venturesome voyagers 
put out to sea; in other words, the one who rocked the 
boat. . 

“On best if 


relationships between us are maintained on an har- 


our common voyage we will sail the 


monious basis. Anger or bitterness cannot fail to bring 
with them the violent and abrupt changes that could 
cause disaster to the economy quite as readily as the 
sudden shift of weight could capsize a raft. To this 
end, it seems obvious that we must share both the risks 
and the rewards, and, in this respect, we are all equally 
responsible. Intemperance on the part of any group 
could prove disastrous. 

“The business man must avoid intemperance—in his 
pricing policy, in his attitude towards the customer, in 
his methods of competition, and in his dealings with his 
employees. He must avoid overbuilding and over- 
stocking. 

“Labor must avoid intemperance in seeking special 
advantage above and beyond its proper role. It must 
help, rather than discourage, the advance of our tech- 
nology, for only then can it assure its own future as 
well as the nation’s, 

“Government must avoid intemperance in the estab- 
lishment of burdensome regulations, in its use of the 
taxing authority, and in extending its activities beyond 
the point of essential public needs. 

“Consumers must avoid intemperance in extending 
their desires beyond their pocketbooks and in mortgag 
ing the future too heavily. 

“Over and above all, we, as individuals, must avoid 
intemperance in our attitude toward others and in the 


fulfillment of 
think that this is the public will at this time 


our obligations as human beings. | 
a spirit 


of temperance, and of moderation.” 


Want Unified Wage Reporting 
Tue Treasury Department and the Department of 


Health, Education, and Welfare are asking Congress to 
consolidate wage reporting by businessmen, 

Unification of wage reporting for social security and 
income tax purposes has been urged by businessmen for 
some time. It is estimated that consolidation will save 
business at least $25 million a year. 

Under the plan, withholding tax statements would be 
filed only once a year for each employe. That form 
would also include information for the social security 
program. 
and Shoe 
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BANISTER 
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oy yf 


Something of the exotic flavor of the orient is captured in this skillfully 
styled sidestrap by BANISTER — one of the truly distinctive fashions of 


A B O W the current season. 


Once again Banister — sensing the way the style winds blow — has come up 


TO TH E with the right shoe at the right time. The Far East influence is building up 


to dominating importance in men's wear this coming season — bright Indian 


madras, Oriental Paisley and Japanese fish prints will be the order of the day 


EAST Now, to go along with it all, like chutney with curry — here's Banister's 


Bombay. 


Your best move — obviously — is to order a goodly stock of this Banister to 
put spice into your spring sales. Our advice is order early — we'll have them 
IN-STOCK in April. Priced to retail about $28.95 (slightly higher, 
Denver, west). 


JAMES A. BANISTER COMPANY, SOUTH WEYMOUTH 90, MASS 


111 years of most illustrious shoemaking achievement 


BLACK DELOIBELL \ “a "l PORTLAND 


TONE DELDICALP 


Since 1845 — World’s Most Honored Shoes 
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"new TINGLEY 
CHILD'S RUBBER 


FOR PROFITABLE 
SPRING BUSINESS 


Four sizes fit all children's 
thoes 6'/, to 12. Made In 
black, brown and red, retail 
ing at $1.75 to $1.89 


Here is some real profit news for you. After years 
of working, planning, designing and experimenting, 
the Tingley Children's Rubbers are in production. 
When you see them, you will agree that they were 
worth waiting for and perfecting. 


Ive everything! Cr 
1 fare them « {{ with ease 
dentally When a hild get 
le Mother can turn them ins 


saring qua 


aht anc 


mere ly stretc h 


Mothers ar 1 they are pr 


give y j ] 7 volume 
a style and design that will be 
me There i never any worry at 
wilt Tingley Rubber 
ney Ww th Tingley Rubber 
wh h mean maller nver 
f 
1 toaster turnover. You 


wstriput 


TINGLEY russer corporation 
903 ROSS STREET, RAHWAY, NEW JERSEY 


Please send me the name of my nearest Tingley dis 
tributor and a descriptive circular on the new chil 
dren's rubbers 

Mail This wame 


COUPON Today! <,.”” ia 
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There Are No Small Towns 
by JAY B. SNOW 


0\ a recent trip north J stopped lor gas and the attendant 
went to work cleaning the glass on the car fore and aft 

“These new cars with this extra glass must make a 
Jot more work for you boys,” | remarked to him 

“That's right, sir,’ he came back, “but it’s sure sepa 
rating the men from the boys in this business 

1 watched him. He wasn't taking casual swipes at the 
windows. He was cleaning them as if he meant it. Such 
men aren't just selling gas and oil and tires and batteries 
Ihey are selling good service along with their products 

There is no greater service business today than the shoe 
business, and with the many changes coming about that 
keep us constantly on the jump—the men are being sepa 
rated from the boys in the retail shoe business too 

Chis is especially true of the, so-called, smaller town 
merchants, but more and more of this group of retailers 
(bent on selling ‘service’ as well as shoes and hosiery 
handbags and polish) are agreeing there are no more 
smal] towns! 

Art Linkletter “made a funny” today, when interview 
ing Caroline Leonetti, the fashion expert. She had been 
to a fair, and Art cracked with a chuckle that she was 
introducing “Charm to the Farm.” And don’t forget there 
is plenty of charm in footwear on our modern farms and 
in every small town and even in hamlets in the country 

Rural and smal] town people being exposed to adver 
tising in city papers that are now delivered and sold all 
over the country and up and down the rural routes, have 
forced the country store into the background and made it 
a thing of the past... along with the country store mer 
chant. City TV ads, radio, mailing pieces from the city 
stores to outlying districts, all are posing a problem for 
the smaller, but aggressive merchant 

Repeatedly over the country there is a trend of face 
lifting by such business men with new store buildings, new 
fronts, new fixtures. However. in a majority of these 
cases, there is one prevalent error in operation In moving 
into these renovated storerooms, there is the general 
tendency to put the SAME type of merchandise on the 
new shelves and the new counters. and in the new windows 

In various areas where new surroundings have been 
added, customers are repeatedly heard to say in a disap 
pointed voice, “Well, they have such a lovely store, I 
thought sure they’d have newer styles.” 

The store has improved its looks, but NOT its goods 
rhis is an adjustment to make that some dealers find difh 
cult and others find easy. It ell depends on the way the 
individual merchant works 

Big cities dot the map of the United States. but there 
are hundreds and thousands, and yes, hundreds of thou 
sands of smaller to tinier towns all over the country 
between these cities that are also a great potential outlet 
for retail shoes 

The men who operate such stores can defend their own 
right to do so (and make a profit), IF—they remember 
they are in a service business: serving Mr. and Mrs. Amer 
ica and their children with the shoes they want regardless 
of where that family lives 

There are two ways of operating any business. Yo an 
operate on quantity—and not quality—or—the other way 
around. But the only way for the small town merchant to 
outsmart his neighboring big city competition is service 
with quality merchandise to back that service up! 

[TURN TO PAGE 136, PLEASE] 
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for advance Fall 
and Winter 


( HW Ihe pli C 
lo You. li kup 


9 


H/i Nh bnew 


Yes ... to the Allied Trades show 
that imparts the “New Look" to 
footwear styling and production 
planning for the important Fall 
and Winter season. 


The NEW in 
STYLES IDEAS 
FABRICS LASTS 
PATTERNS SOLINGS 
PRODUCTS PROCESSES 
ORNAMENTS 


HOTEL BELMONT PLAZA 
New York City—Sunday thru Wednesday 
February 26th thru 29th 


THE OFFICIAL ALLIED SHOE INDUSTRIES EXHIBIT 


5, 1956 





BASS RANCH BOOT 


The New Leader for Casual Wear. 
No. 2741, off-white suede, natural 
Cush-N-Crepe Sole and Heel. 


‘ 


~ SPRING 


' Ay 
wes 


; 
} 
a 
«’ a 


BASS OXFORDS 


No. 2180, White Blucher Oxford; 

Leather Quarter Lining; Red Rubber BASS 
Soles and Heels 

No. 1553, Pearl Elk Saddle Oxford; 

Black Calf Saddle and Back Stay; 


Leather Vamp Lining; Black Cush 
N-Crepe Soles. 


BASS ourpoor Froorwear 


For year-around profits, sell the Bass line 


@ TRAILMASTERS @ QUAIL HUNTERS * 
@ SPORTOCASINS* @ SKI BOOTS 
@® WEEJUNS* @ WELTS 


G. H. Bass & Co., Dept. BS-2, Wilton, Maine 
658 Morbridge Bidg., N.Y. C.1,N. Y 


There Are No Small Towns 


CONTINUED FROM PAGE 134 


There are no small towns and don't forget it, no matte 
how small the town is that you have your shoe store in. 
[he super highway runs past or around your town, and its 
only a few minutes into the neighboring city for your cus 
tomers, with a mighty large selection of sles in many 
stores to choose from. 

Now if you’re a small town shoe man with a new store 
front and the same old shoes on the shelf, and no eage 
attitude to serve your customers, they WILL go down the 
highway and leave you and your business like the withering 
leaves on a tree to dry up and blow away 

However, to such big city competition you Can say, as 
the little cop said to the gangster, “I'm a bad shot, but 
you're a big boy.” And that’s the truth. You can’t miss, 
if you shoot straight. Shoot straight with your own local 
customers and you'll be banging away at your out-of-town 
competition. If you serve your own local customers with 
the proper enthusiasm and give them a proper selection of 
goods you will hold that trade 

Which presents the ever perplexing problem of the 
small town man carrying a stock of goods that will give 
his customers a sense of satisfaction in selection. We as 
individual merchants must decide if we are to BE mer- 
chants of service in this wonderful shoe business, or just 
“little men” grubbing for measly profits. That is not an 
idealistic statement. It’s factual! The greater the service 
we give the greater the profits we will enjoy 

Another point for us to consider at this time is—The 
Law Of Diminishing Returns—an old something that we 
all learned in high schoo] Economics 

Smaller town shoe merchants can increase their stocks 
and investments and so increase their turnover and profits 
But beyond a certain point of increasing that investment 
and inventory their returns of turnover and profits will 
diminish. In other words, no matter how many more shoes 
they carry in stock, they won't sell enough more to warrant 
carrying them. 

Sound like double talk? It isn’t. It all boils down te 
this. To hold his trade, the small town shoe man decides 
to carry a stock of shoes large enough to give his customers 
enough selection to hold their trade in his own store. He 
stocks enough shoes to give his customers a good selection 
and a good fit, plus, that added element of personalized 
service that big stores and chain stores CAN’T give 

In doing just this, this smal] town merchant will have 
decided to “BE” a serving merchant, who serves his public 
well, and in so doing will increase good will for his store 
and himself, and of a consequence will increase his profits 
every time the wheels on the cash register ring up a sale 

Then when his inventory and sales begin reaching a 
point of diminishing returns, he starts cutting out a style 
here, a width there, a color some place else, but by this 
time he will have built up his business to the point when 
he can carry enough stock to hold his customers 

There is a peculiar angle to this which should be brought 
out now. If a shoe store or department has gone along for 
years with few patterns and fewer sizes, and during the 
past (especially during and after the war) has made 
money and then—decides to build up a stock of styles 
and sizes, the customers become interested in the store 
again, and show new enthusiasm for trading there 

When the point of Diminishing Returns is reached, you 
won't lose your trade, you can continue to hold it, 7/F you 
have either taken a new lease on life in the presentation of 


rURN TO PAGE 146, PLEASE 
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THE 
QUEST 
OF 


QUALITY 


Quality is a rare virtue... but it never fails to 
richly reward the determination to produce it or 
the desire to possess it. 


This fact defines clearly the position long occu- 
pied by King Kid...America’s premier line of 
goatskin leathers...in the industry and in the 
heart of the style-conscious public. 


So, whenever you hear of Kid in the fashion 
picture...for black or colored shoes...you nat- 
urally think of King Kid 


[/ |/ 
VA // 


King hid 
LINE 


William AMER Company 


PHILADELPHIA, PA. ¢ ESTABLISHED 1832 


BLACK SATIN ¢ BLACK GLAZED * COLORED KID « BROADTAIL KID 


KANGAROO IN BLACK AND COLORS FOR STREET AND ATHLETIC SHOES 


MEMBER KID LEATHER GUILD 


February 15, 1956 





We have 


spared 


to bring about maximum 


.we’ve doubled shifts in all our factories. 
. worked overtime schedules, 6 days a week. 


. shifted facilities and rescheduled production 
for peak output on all your spring shoes. 


.made round-the-clock trailer-truck deliveries from 
factories to warehouses. 


. rushed deliveries of import materials from Europe 
to our factories via air. 


.and brought our warehouse crews and equipment 
up to new operating peaks. 





Thanks to our suppliers, who have worked a 
6-day week, too—and helped us with special trucking 
and other services. 
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cost 


production and full stock inventories 


Our nine selling divisions are mailing in-stock information 
regularly and your salesmen will be contacting 
you with the late spring and summer lines. 


Here’s why 

you don’t need 

to miss sales 

in any of your 
Brown Shoe lines: 


February 15, 1956 


We can Blve you immediate service on shoes you need right now. 
Size up your heart sizes to prevent the walks that decide 


your season's profits. 


We take this opportunity to thank you for your patience, loyalty 


and understanding during the period of our recent strike. 


Brown Shoe Company 


St. Louis .. . Makers of: Air Step * Buster Brown + Official Boy Scout Shoes 
Official Girl Scout Shoes * Life Stride * Naturalizer * Pedwin + Propr-Bilt 
Risqué * Robin Hood * Roblee * Westport 











KE 


0 


Li te cif 


hd On the job—day in and day 


out—working to increase your sales! This 
effective counter display is attractive and 
compact. And it's yours free with 72 pr. 
order—or for just $5 without order 


Ys 





SEND IN TODAY \ 


ROCHESTER SHOE TREE CO., Inc. 
Rochester 4, New York 
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'', Please send me the counter display—FREE—with '/2 

: gross order—enclosed. $5—without order. 

a NAME 

ADDRESS 

: city ZONE STATE 
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There Are No Small Towns 


CONTINLED FROM 


Pace 136} 


your goods, or have hired a new man along with your new 
hues to help add an additional spark to your new store. 
When old customers see new shoes, in sizes you never car- 
ried belore, and you evince a new ability and interest 
yourself in properly fitting them, you will discover they 
have an added confidence in you, or the man you hired. 
(And don’t forget, that a new man goes along very well 
with new shoes and a new store.) Then, when the time 
comes that you start dropping a width here and a style 
also—you WILL continue to hold that trade 


when a customer asks for a certain style you fit them as 


because 
close as you can, and it isn’t quite right and you know it 
and they know it, but then you suggest something else that 
will be a better shape shoe for their foot—and they will 


go for it. Because, they have confidence in you and what 


you tell them. 

I know what I’m talking about from years in the busi- 
ness and several instances in exactly this sort of situation. 
And the pleasant surprise is that the point of diminishing 


returns will be much farther away than you expected. In 


other words, Mr. Merchant, you can do more business by 
stocking more shoes—right. 
Iwenty some years ago before remodeling stores and 


building new ones was the common occurrence it is today, 
I was hired by a large department store that had just 
remodeled; and | stocked it with newer styles and bette: 
goods along with what had been carried in the past. 

I was urged to push the better goods to see if it could 
be merchandised profitably. Three years later when I left, 
the quality merchandise was well established and showing 
turnover, satisfactory operation, 


the proper profit, and 


but as the years have gone by, the trend has been onward 
and up all the way 

There came a time when conservation of buying and 
spending had to be maintained, but by proper attention to 
customers’ needs the volume was still maintained in spite 
of stock reduction 

This brings up a valuable lesson learned from an old 


friend, Mr. Harry 


shoe business 


Bennigson, who is well known in the 


wholesale It is an especially important 
lesson, not only from the basis of sound merchandising 
but important, too, to the man trying to give a good selec 
tion of better shoes and still win the “battle of the inven- 
tory bulge.” 

In those days the department had a top line of women’s 
quality shoes, and under it a more popular priced line 
Quite often there would come calls for something less 
expensive, and one day when Harry was in town I asked 
him what I could buy 
He looked at me and 
“Buy ’em from YOURSELF,” he snapped. 

I did Made money. 


Even as quite recently also, which is a perfect example 


I can see him standing there vet. 
grinned 

He was right. Proved the point 
that if it worked then it will work now. I carry a good 
line of children’s shoes and do a marvelous job on them, 
but I kept having calls for something less expensive, and 
I almost forgot my lesson of past years in considering 
Then I 


remembered, and started buying my less expensive shoes 


putting in another line that could sell for less 


from myself. 

A slow style I'd drop a dollar a pair. Some as little as 
fifty cents. Really had patterns that just hadn’t moved 
went down two bucks a pair, and I was still getting my 
cost and freight back even if IT was losing a little selling 

[TURN TO PAGE 18], PLEASE] 
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| JOHNSON.STEPHENS & SHINKLE SHOE CO. 
"ST. LOUIS MISSOURI 


hythm 


A classically beautiful and simple pump, poised on 
a slender heel... refined elegance in rich Surpass 
Black Suede for daytime or dress-up occasions, 


Member of the Kid Leather Guild 


; DUP DASS LE A'T ELE Et comnasnl 


ho « WESTMORELAND STS., PHILADELPHIA, PENNSYLVANIA 


February 15, 1956 











Make the statement that makes the sale— 


The Leather is Lawrence Continental Calf” 


! 
ey can y about any shoe 


calfskin It 


nothing better iti Th 
Lawrence 


There 
than Thi 


tool lo tise 
You'll readily see why shoe craftsmen like to work with 


Lawrence Continental Calf. [ti of ex 
Jecause it adapts to the last so well 


that 3 


leather i your sale 


a mellow tannage 


a plional character 


it also produces a hoe most comfortable 


ales points for your store as well as 


a me co 
C e., 


PP OXFORD by Gee 


union oo 


WING 
Keith ¢ 
workman hip ind Lawrence Con 


illustrated is 


ompany i a fine 


tinental Call Shrove 
Keith Highlander 
{ 4 I irchwoum 


of international st 


in Continental 
| irich brown 


yle IpPpros il 


on the 


the 


shoe. A man remember uch excellence. 

This year the style empha is | leather of the 
hoe. Note Continental's definite but unobtrusive pattern, 
Lead your competition by having it 

Advertised in | Lawrence Continental, Saxon 


Polo Calf 


on the 


A. C. LAWRENCE LEATHER COMPANY, Peabody, M 


A DIVISION OF SWIFT & COMPANY (INC 
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RECORDER REVIEW OF CURRENT HAPPENINGS IN THE SHOE TRADE 


Union Hails $200,000 Shoe Promotion 


Boot & Shoe Workers’ President Still Hopes National Shoe Institute 
Will Accept Union Funds to Augment Program 


“The 
ers’ AFL-CIO 
tions to the shoe industry for its an 
nounced plan to launch a promotional! 
program under the auspices of the Na- 
tional Shoe Institute,” declared John 
J. Mara, president of the union, in a 
recent 


30STON Boot and Shoe Work 


extends its congratula- 


press statement. 

“This long-awaited and much needed 
step can help spark a fresh enthusiasm 
and rate of growth in the 
shoe industry,” Mr. Mara “It is 
our hope, however, that the proposed 
small fund of $200,000 before 
will be 


speedier 


said. 


starting 
too expanded to a much 
justified by the industry’s 
size and the big job that needs to be 
done in 


long 
larger sum 


nationwide promotion to raise 
footwear consumption.” 

Mr. Mara 
ment” in the Institute’s 
tion of the union’s offer to contribute 
$100,000 to such a fund. He said that 
the rejection of the proposed contribu 
tion was “not 


expressed “disappoint- 


recent rejec- 


altogether in keeping 
with the progressive labor-management 
cooperation” taking place in other in- 
dustries today 

He cited a statement made recently 
by W. Howard Chase, President of the 
Public Relations Society of America, 
in a forecast of the role of public rela 
1956: “Labor will join 
in various industries, 


tions in with 
with 
both sides contributing equally to pro 
fessionally organized public relations 
campaigns in behalf of greater public 
acceptance of their 
ucts.” 

Said Mr. Mara, “We see this very 
thing taking place in other industries 
in the the 
and industries.” 
the 
fund raising 
campaign now nearly completed by the 
American Institute of Men’s and Boys’ 
Wear. The Institute has asked for, 
and received, the cooperation 
participation of 
Two 
the 


Union, and the 


manayement 


industries’ prod 


ladies garment, 


other 


millinery, 
He 


current 


numerous 
pointed particularly to 


$2 000,000 promotional 


active 
the 
uch unions now 
Retail Clothing 
Retail Hats 


said 


and industry’s 


labor unions 
participating are 
Salesmen’s 
and Furnishings Union, he 
“It’s interesting to note,” added M1 


Mara, “that the six billion dollar men’s 
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and industry sells tens of 


dollars 


boy’s weal 


millions of worth of footwear 
yearly.” 


Millinery 


another the 
Institute of America—an o1 


also cited example 
ganization composed of manufacturer 


retailers, importer upplier and 
This $380 million dollar 


ha just 


labor, industry 


launched a relation 
for the indu 
Mara cone lude d, 
thing of the 
the hoe indu 
tep—that an 
motional effort i 
ible that the 
offer made by the Boot and Shoe 


made nearly 1 


public 
campaign 


Mr 


try 
‘The important 
however, is that 
taken the big 
pon ored 
made. It is po 
$100,000 


moment 
try has 
industry pro 
Hnemng 
contribution 
Worl 
ers’ Union, month 
small factor 
in helping to hasten the launching of 
Anyhow, the 
that we 
make 
thi 
being done by labor in other 
in the 
labor 


ago, may have served as a 


uch a program it i hope 


of our union before lony 
be asked to 


nancially to 


may 


contribution § fi 


our 
program, a { 
industrie 


spirit of sound, progressive 
leading to 


the hoe 


relation 
future for 


management 
pro 


” 


“a more 
try 


perous 
indu 


. . oa 
Associated Shoe Travelers 
Elect Officers in Baltimore 
3ALTIMORE—The annual meeting of 
the Associated Shoe Travelers of Balti 
more elected the following officer 
President, Everett Tand, 
Company > 


Gardine 
t Irvin 
Brown, Baltimore; secre 
Harry Levy, Hill Shoe 
treasurer, Harry 
Shoe Baltimore; 
tary, Phil Fine, 
mondson Village Store 
Hy Lev 


Elected to the board of direct 


Shoe vice-preside: 
Schoen, D 
tary, Company; 
Harry 
recording 


Wymar 


Baltimore 


Pumpiar 
Store, eCTe 
manager 
jobbe r 


ergeant at arms 


lee Forbstein, entative 
Divi 
ed 


pert 


repre 
International Shoe C¢ 
Sherman, Eby Shoe 
Fine, D. Myer 
Long, Heyday 
Katz, P. H. Volk & 
Thorne Peter 
Edwin Flax, General 
Madow, vice 
Chesapeake Shoe Company, 


I 


on 
Compa 
Balt 


Sho« 


jmore 
Ine 


Con 


ard 
bert pan 
saltimore; Jarclay 
Shoe Company; 
Shoe Corporation; Si 
president, 


and Lou Lebow, Pierre Shoe Company 


Dean Says Trade Continues 
Flight from Downtown District 


St. Lou Retail busine vol 


ithe 


metropolitan downtown isti vi 


continue to decline it ahead 


because of the accelerat 


expansion of populat 


shopping centers in the 
Such was the 


Ander 


western niversity 


diagno 
on, associate dean of 
Schoo] 
merce, and national president 


Marketing \ 


perore 


Ame rican 
addre 
the St. Loui ociatiol 
attempt 
promoting 


ugh ad 


rangement 
not the ar dd tne 
Was haping 


cau merchant becoming aware 


that such a program could mn tay tl 
busine to the 
Phe aid the 


town wa 


expert 
one of “urbat 
as the rebuilding 

in downtown sec nopping 


decentralization i raised questio 


affecting all levels of market 
“For 

‘it ha 

their distribution methods ar 
“Kor the 

tral business di le a 


r 
ng 


many manufacturer ne sar 


1, 
rethink 


created tne need 


police 


larger retailer n tne cen 


DASIC deci ion 


must be made as to invest 
modernization and improve 


the 
tab 


taking of 


ment in 


ment of downtown tore u 


establishment of branche iv ‘ 


lished suburban areas or the 


leadership in development of new out 
‘ ” 
hoppit ypcen 


A ndersor a 


the 


vv e 
ng ! 


Mr 


ence 


influ 
now 


election of 


id @ Laying 


to mitigate general trend 
ever, consist 
merchandise availabl e concer 
7 ’ 


rated central 


‘A matte 


cern,” he or ‘ t potentia 


irrent cor 


over-@xpansi center 
sation to populatio 
lif 


, j 
“il 


ion could re 
t, in exceeding 


iInadequats 


vestment 


completion 
I The 
‘ 


located in congested are 


older, @ 


parking facilitie wi 


ground to their modern 
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Movie Stars Shop at Plush Florida Salon 


A view of Barri's new French Shoe Salon in the new fabulous Fontainebleau 
Hotel in Miami Beach, showing the ornate decor, including genuine antique 


furnishings 


and also reproduction of antiques. 


Customers include celebrities 


of the social, sports and screen worlds. 


MIAMI BEACH, FLA. 
of storied elegance and splendor of the 
Chateau Fontainebleau, feudal castle 
of the kings of France, has been re 
created in the new $16,000,000 Fon- 
tainebleau Hote] here and in the hotel's 
Fontainebleau Shoe Salon. 

French and the theme of 
ornate French castle extends through 
out the area, even to the vast gardens 
surrounding the hotel and the row of 
specialty facing it. White and 
gold is used extensively in the hotel 
and again in the shoe salon, so as to 
suggest a French or drawing 
room, 

A heavy pile white carpet covers the 
floor of the salon, the furnishings of 
which are mostly genuine antiques or 
good reproductions secured here or in 
Mr. and Mrs. Joseph Or 
chow, owners of the business, who are 
much used to serving a “plush trade” 
from the operation of their other store, 
Barri’s of 645 Lincoln Road. 

A far cry from customary lighting 
is the ornate glass chandelier and the 
crystal candelabra around the walls, 
two of which are covered by French 
murals. 

The sales room 
21 by 80 feet overall—but the main 
store on Lincoln Road carries a full 
inventory and it is not difficult to get 
needed stock at any time. 

An alcove off to one side of the main 
salon is reserved for special customers 
who visit the store by appointment. The 
list of customers forms a_ veritable 
“Who's Who” of the social, sports and 
worlds. During the 
Miami Beach entertains a cross section 
of the nations best known entertainers. 
Such stars as Joan Crawford, Lena 
Horne, Mimi Benzell and many others 
have become regular customers. Rudy 


The atmosphere 


new 


decor an 


shops 


salon 


Kurope by 


is not large—only 


screen “season,” 
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Vallee and his wife are frequent visi 
Mr. Vallee exclaimed, 
ight of the salon, that never in 
his world travels had he seen 
setting for 


on first 
all 
“such an 


tors. 


exquisite such exquisite 
shoes,” 

Mr. and Mrs. Orchow have 
working together in the shoe business 
Mi 


had been associated with sev 


been 


ince their marriage 26 years ago. 
Orchow 
eral shops, mostly as an executive or 
manager. In 1941 he opened a shop on 
Lincoln Road and has catered to trade 
on the “Road” for years. This street 
is credited with third place as a world 
tyle setter. 

Three years ago Mr. Orchow severed 
connections with his partners and went 
into for himself in order to 
put into practice what he considers 
overriding principles in running a shoe 
operation. Beyond all other considera- 
says the customer is alway 


business 


tions, he 
right, regardless of how unreasonable a 
complaint may be 
request for something different in a 
With the price range extending 
up to $150 for a pair, the matter of 
price is hardly a consideration. 

Mr. Orchow believes the personal 
touch is of great importance in build- 
ing up trade. He maintains no 
regular mailing lists but he frequently 
to a list he keeps of famous 
customers and knows, at a _ glance, 
what each prefers. He knows each 
one’s taste, preference in color, leather, 
heel or trim. 

When he gets a new shoe an image 
of the person for whom it will likely 
prove acceptable is immediately con- 
jured up, and he either sends out a 
promotional letter or takes care of the 
matter by telenhone. Mr. Orchow mails 
shoes to out-of-town customers with an 

[TURN TO PAGE 150, PLEASE] 
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Dates to Remember 


Chicago, Shoe Show 
Association of Morrison 
Hotel Feb.11-15 

Cincinnati, Factory Management Con- 
ference, National Shoe Manufacturers 
Association, Netherland Plaza Hotel 

Feb. 

New York City, Allied Shoe Products 
and Style Exhibit, Hotel Belmont 
Plaza Feb. 26-29 

New York City, Breakfast Meeting, Na- 
tional Shoe Manufacturers Associa- 
tion, Sert Room, Waldorf-Astoria 
Hotel, 8:15 A.M. Feb. 28 

New York City, Fall and Winter Leather 
Show, Tanners’ Council of America 
Waldorf-Astoria Feb. 28, 29 

Detroit, Shoe Show, Michigan Shoe 
Travelers Club, Statler Hotel March I1-13 

Boca Raton, Fla., Council 
Spring Meeting April 5, 6 

Boston, Advance Fall Shoe Market 
Week, New England Shoe and 
Leather Association, Hotels Statler 
and Touraine April 8-12 

St. Louis, St. Louis Shoe Show,St. Louis 
Shoe Manufacturers Association, Jef- 
ferson, Statler and Lenox Hotels 

April 29-May 2 

New York City, Popular Price Shoe 
Show of America, Hotels New Yorker 
and Sheraton-McAlpin April 29-May 3 

Dallas, Fall Shoe Show, Southwestern 
Shoe Travelers Association, Adolphus, 
Baker, Statler, Hilton and Southland 
Hotels May 6-9 

Des Moines, Shoe Show, lowa Shoe 
Travelers, Hotel Fort Des Moines, la 

May 13, I4 

Indianapolis, Fall Shoe Show, Indiana 

Shoe Travelers Association, Severin 
Hotel May 13, 14, 15 

Pittsburgh, Fall Shoe Show, Pennsylvania 
Shoe Travelers Association, Hotel 
William Penn May 20-23 

Los Angeles, Fall West 
Coast Shoe Travelers, Alex- 
andria May 20-23 

Grand Rapids, Mich., Grand Rapids 
Shoe Show, Michigan Shoe Travelers 
Club, Pantlind Hotel May 23-25 

Columbus, O., Shoe Show, Ohio Shoe 
Travelers Club, Deshler-Hilton Hotel 

May 27-29 

Detroit, Shoe Show, Michigan Shoe 
Travelers Club, Hotel Statler June 2-5 

Detroit, Michigan Annual Shoe Fair, 
Michigan Shoe Travelers Club and 
Michigan Shoe Retailers, Statler and 
Sheraton-Cadillac Hotels June 3-6 

New York City, Allied Shoe Products 
and Style Exhibit, Hotel Belmont 
Plaza Aug. 19-22 

New York City, Leather Show, Tanners’ 
Council of America, Waldorf-Astoria 
Hotel Aug. 21, 22 

Chicago, Annual Meeting, Tanners’ 
Council of America, Edgewater Beach 
Hotel Oct. 25, 26 

Chicago, National Shoe Fair, National 
Shoe Manufacturers Association and 
National Shoe Retailers Association, 
Palmer House, Conrad Hilton, Morri- 
son and Congress Hotels.. Oct. 28-Nov. | 

Dallas, Spring Shoe Show, Southwestern 
Shoe Travelers Association, Adolphus, 
Baker, Statler, Hilton and Southland 
Hotels ‘ .. November 


Shoe 
Chicago, 


Travelers 


18-21 


Tanners’ 


Shoe Show, 
Hotel 


11-14 
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Lower prices...Longer dating... 


on 


Carter's Kangaroo and Kidskin 
shoes for men!!! 


KANGAROO: $5.98... KIDSKIN: $5.38... NET 90 DAYS! 


Minimum order: 60 pairs Kangaroo and/or Kidskin. You specify shipping date. 


LOWER PRICES.... 


$5.98 a pair for Kangaroo, $5.38 a pair for top grade Kidskin... that’s all 


you pay when you order 60 or more pairs (all Kangaroo, all Kidskin, or 
mixture of the two)! 


LONGER DATING.... 
Net 90 days... those are the terms when you order 60 or more pairs of 


Carter's Kangaroo and/or top grade Kidskin! 


It's the best chance you'll have in many moons to go for 


extra profit in either of two ways: (1) hold the regular retail 


price and add the extra mark-up to your profits, or (2) drop 


the retail price and go for volume. 


Compare price, quality. Then buy Carter Kangaroo and Kidskin 
for less ...in a market that’s rising steadily! 


Order today. This offer may be withdrawn at any time. Contact the 


Carter man in your territory or write, of wire, or call the Factory. 


We are shoe manufacturers, not retailers. We neither 
own nor operate retail stores. Our objective is to help 
build the independent shoe retailer 


J. W. CARTER. COMPANY 


NASHVIL : LNNESSE 


February 15, 1956 





Footwear Classics to Return for Fall, 1956 





Fashion Coordinator Says Gray Suede Will Be in Volume Again; 
Lists Intriguing Combinations of Leathers and Fabrics 


Sr. Lours—Helene O’Hara, fashion 
coordinator for Allied Kid Company 
heralded the return of several footwear 
for Fall, 1956, to St. Louis 
manufacturers and designers. 

First, the afternoon shoe, executed in 
with numerous metallic 
ich as gold, afternoon gold or 


ised a 


CLASSICS 


uede touches 
bronze 
piping, underlay, braiding or 
tripping trim. Suede, like tweed and 
broadcloth has 
expected to make a comeback, particu- 
The gray will be 
available in volume again, as will eve 


a wane period, but it is 


larly in color shoe 
, hot only of gold, but bronze 
tardust the de 
mand for 


ningr hoe 


metallics to meet 


formal dressing. 


and 


Alluding to 1955 as the year in which 
horts became a teenage uni 

and the young 
ewives, Mi decried the 
for old 
battered outmoded 


Bermuda 
housedress of 

O’Hara 
digging up 


form 
hou 
tendency saddle 
noe moccasins or 


rhillie She said the correction lay in 
leather, 
the 


ock, 


a pump of shag or textured 
V’'ed at the throat to 
titching or the Bermuda 


back with 


deeply show 
‘ able 
elastic if 


riding high in 


necessary, or an adaptation of the 
pampootie worn by Aran Islanders 
will mark fash 
Miss O’Hara 
customer will be wearing a 
kirt; she’ll be slightly more 
houldered and she'll wear 


N impli ity of de 
Fall, 1956, 


ign 
ions in said 
“Your 
traignt 
more elasti- 
cized suede for high-riding, slim-fitting 
She will tend toward shoes of 


than busily deco 


a 
d’orsay 
design rather 


rated ones,” 


good 


the 


ideas 


Therefore, designer, supported 
style self-matching but 
, gold or silver medallions borrowed 
from earrings and dangling from the 
fake buckle, tiny jeweled 
sling back to match 
interchangeable orna 
ments for at-home shoes, Far Eastern 
motif and overlaid on vamp 
for women’s and children’s shoes, flats 
with a delicate air for city wear, the 
combination of and textured 
was once called a suit 
shoe, patent as a vamp or quarter of a 
printed suede shoe, kid draped or tuck 
ed at the quarter to form a wide sling, 
slimmer stacked heels, town and travel 
ghillies on a slim mid-heel to wear with 
tweeds, perforated textures in designs 
with metallic underlay, kid and suede 
joined in a and 
and a pagoda-shaped 
pump rising in*front, with a low back 
and a sling strap rising from the inside 
of the shoe 

Miss O'Hara and leathers 
made for other and she said 
these are some of the forms they will 
take for Fall as translated in Allied 
Kid leathers. 

Camel's hair vicuna, cashmere, al- 
paca will be blended and used for ap- 


these 


ton 


vamp as a 
buckles 
leather 


for a 
color, 


cut out 


suede 


leather in what 


closed toe in brown 


yray ombres, 


said fabric 


are each 
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children of all 
yellow 


parel for women and 
ages; blacked browns 
browns and this brings to the fabric 
forefront the mid-browns, some pure, 
tauped. Footwear significance: 
beige to browns, camel’s hair promo- 
tion levels to all; mid brown shoes and 
gentled tans. Allied leads with Mougat, 
color originally matched to 
camel’s hair; Kahlua, a brown with 
out red or pink to flatter with beiges, 
the grays, all fur Caraway in 
suede and Nutmeg in glazed kid, both 
Sargasso and Town 
tonalities; Bitte: 
for Cas 


bow to 


some 


a pure 


tones ; 


beige 
srown 


taupes; 
for darker 
syown dark enough casuals; 
ia, a spice-toned Macaroon, a 
Tanner’s Council selection with a lively 
cast to be linked with black; and Wind 
subdued yellow brown 
dressy 
fabrics 


tan; 


ward Brown, a 
tan. 
mixed with 


to function as a 
Black and 
vive an overall mid-vray visage 


white 
gray 
Pointing up her remarks that the gray 
strong return, Mis 
Smoked 


shoe will make a 
O’Hara showed two repeats: 
Pearl and Dusk. For a pungent gray 
condiment, she premiered White Pep 
per, visualizing it as a suit shoe with 
black patent 

Ready-to-wear blue 
but in the main they will be no darker 
than Kerry Blue suede leather. Paris, 
Miss O’Hara reports, has talked bronze 
greens for many months and every 
textile line shows a deepened emerald 
and a bronzed green. In fabric, gold 
follows the yellow of Spring; it is not 
mustardy, it has depth and clarity 
Leathers showed a new fact for 
Fall—-shag, brushie and now corduroy 
shag recommended for 
and Bermuda shorts 
ing ghillies 


also 


back-to-school, 
shoes and walk 


December Shoe Production 
Increased Three Per Cent 

WASHINGTON, D. C,—Footwear 
duction in December, 1955, of 45.5 mil- 
lion pairs was three per cent higher 
than the 44.2 million pairs produced in 
December of last year, and six per cent 
higher than the November, 1955, total 
of 42.9 million pairs. Shipments in 
December, 1955, of 41.6 million pairs 
were valued at $153.4 million. 

Men’s light dress shoe production in 
December of 6.3 million pairs showed 
a decrease of eight per cent from the 
level of December of last year, but was 
11 per cent higher than the 5.6 million 
pairs made in November, 1955. Wo- 
men’s dress and work shoe production 
in this month, amounting to 13.8 million 
represented a decrease of three 
per cent from the 14.2 million pairs 
made in December, 1954, but was 18 
in November, 1955. The output of all 
other footwear in December was ten 
per cent higher than in December, 1954. 


pro- 


pairs, 


will be in volume, 


Ed Obele Shoe Circle Bought 
By the Vorhes Shoe Company 


SPRINGS, COoLo.—Roy W. 
Allen, manager of the Vorhes Shoe 
Company, at 22 South Tejon, this city, 
announced the purchase of the Ed Obele 
Shoe Circle, Inc., at 111 East Pikes 
Peak Avenue. 

The purchase was made from Ed 
Obele. Officers of the Vorhes Shoe Com- 
pany are Herbert Lape, Jr., president, 
E. A. Argus, and Roy W. 


Allen, manager and treasurer. 


COLORADO 


secretary 


Ed Obele, right, hands over the key to 
the Shoe Circle, Inc., to Fran Mullison 
Shoe Circle. 


subsidiary 
Foot 


Vorhes Shoe Company is a 
of the Julian & Kokenge 
Company, Columbus, O. 

At the time Mr. Allen an 
nounced the appointment of Fran Mul- 
lison as manager of the store which is 
to be called The Shoe Circle. It 
be operated independently from 
with Mr. Allen as 
chandise manager. 

For the past four years Mr. Mullison 
has been travelling for a shoe manufac 


Saver 


same 


will 
the 
mer 


Vorhes store 


turer and previous to that time was as 


sociated with the Vorhes Shoe Com 
pany. 

Mr. Mullison that he 
to expand and enlarge the shoe busi 
and will carry the line of 
shoes for men and women but that new 


added and the 


said expects 


ness same 


lines will be selections 
enlarged 

Vorhes Company 
lished in Springs 65 
ago. The Shoe Circle has operated fon 
the past five years. Mr. Obele will con 
tinue to reside in Colorado Springs and 


tab 


years 


Shoe was e 


Colorado 


will announce his plans later 


California Leeds Moves 
The Alhambra, Calif., 
Leeds Shoe Store held the grand open 


Los ANGELES 
ing of its new modern store at 315 
East Main Street in Alhambra recently 
after moving there from a former loca- 
tion two blocks west. It has an open- 
vision and brick front. Milan 
Maroney is manager. 


glass 
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UAC THERMO-CEMENTING & FOLDING MACHINE MODEL B 


Right! You'll Save Money with this Machine 


This popular machine has saved as 
much as 5 cents per dozen pairs for the 
many manufacturers who have installed 
it since its introduction last year. In one 
operation, it cements, folds over, and 


hammers down the skived 


leather uppers eliminating drying time 


edges of 


and producing cleaner work. 

This machine can be fitted for narrow 
strap work or with an attachment for 
placing a small reinforcing cord at the 
base of the fold. With it you can do more 
work and save even more money than 


before! 


For complete details call your United Branch Office 


SERVICED 


UNITED SHOE MACHINERY CORPORATION . 
BOSTON, MASSACHUSETTS 


1956 





ton FOOT 
KINGS y et 


more 


FC 
Go 


#87002 
Cordovan 


REG-E-STURD. FOOT KING BOYS’ SHOES 


guaranteed in writing 4 


f 


#27170 
White Buk 


BOY RANGER by FOOT KING 


in stock! tye 


279916 
Ventilated 
Brown and 

White 


FOOT KING FOR MEN 


permanent | 
' beh 4 


ee ; " k 


FOOT-KING means BUSINESS 


Write for IN STOCK catalog 


FOOT-KING 


Dept. 21—PALMYRA, PA. 


SALESMEN! Some territories open to 
established men with non-conflicting lines 
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kot al Teenage Shop Promotes Leap Year Contest 


John Robinson, buyer for the Sharps ‘n Flats teenage shoe department at the 
J. W. Robinson Company's downtown Los Angeles store, presents a free recording 
marking a teenager's entrance in the shoe department's contest in conjunction 
with Vogue Shoes. The other teenager in the photo has completed her entry blank. 


Los ANGELES—A Leap Year teenage 
contest, backed by Vogue Shoes in con 
junction with J. W 

Angeles, for its new 
department, Sharps ’n 
under way here recently 
open to all girls in the Los 


tobinson Company, 
downtown Los 
teenage shoe 
Flats, got 

The contest, 
Angeles area, will run through Febru 


ary 19 and the winners will be an 
nounced February 29. 

The contest is designed to acquaint 
with the Sharps ’n Flats de 
which features nothing but 


The contest is fashion in 


teenagers 
partment 
teenage shoes, 
concept and entry blanks are available 
at Sharps ’n Flats, located on the sec 
ond floor of the downtown store. 

The contest is titled “Ideal Leap Year 
Wardrobe” and each girl participating 
in the printed form 
listing styles and fabrics which com 
prise an Ideal Daytime and Datetime 
wardrobe. Each gir] then checks off the 
style and fabric of her choice and list 
The contest wil! 


event is given a 


the color she prefers. 
be based on imagination, judgment and 
originality 

The grand prize winner will 
a $250 wardrobe from J. W. Robinson 
Company, and she will be able to select 
whatever individual want 
In addition, there will be 12 runnersup, 
a complet , 


recelve 


items she 


each of whom will receive 
shoe wardrobe, consisting of 
of Hollywood Skooters 

Every girl entering the 
given a free recording of “The Kissing 
Mambo” and “Bailando Cha Cha Cha,” 
by Carlos Molina. The 
handed out when the girls fill out the 
contest blank. 

Three of the leading fashion authori 

Angeles are the judges 
Sara Salzer, West Coast 


Seventeen; Agnes 


six pair 


contest 1 


records are 


ties in Los 
They are 
editor of 


McCay, 


Angeles 
Murdock, 


fashion editor of the Lo 
Herald-E xpress, and Jetty 
leading shoe designer 
Preliminary 
preference conducted prior to the con 
test, was used in planning for the 
contest. High school papers were used 
medium 


research on teenage 


advertising 
serviced 


as an 
and paper 
suggested news release. 

In the Sharps ’n Flat 
promoting the contest and the 
been placed in prominent 


exclusively 
each was with a 
department, 
poster 
prizes have 
been set 
they 


away 


ection has 
where 


positions One 
contestants, 
may. fill out their entry blanks, 
from the center of the department. 
John Sharps ’n 
Flat 
fashion. 
they have 
This 


opportunity.” 


aside for the 


Robinson, buyer for 
interested ir 
prove 


said “all girls are 
And they are eager to 
sound fashion judgment 


contest provides them with that 


Brittain’s, Ine., Opens 
Seventh Charlotte Unit 
Edward Brittain, 
Inc., thi 

and sev 


open j 


RALEIGH, N. C.—C. 
president of Brittain’s, 
that the sixth 
units of the shoe firm 
this year in Charlotte 

Mr. Brittain said the sixth 
taining 5,400 square feet of floor 
and having a parking lot for 
downtown 


city, 
announced enth 


il } 
Will be 


init con 
space 
225 cars, 
will be opened in Charlotte 
this Spring 

srittain’s will 
Shopping 


Late open a store at 
the Park Road 
Charlotte. Thi 
square feet of floor 
square feet on the first floor. 

Mr. Brittain said other North 


Carolina unit are planned when 


Center in 
3,750 


1,500 


have 


with 


store will 


space, 


locations become available 


Boot and Shoe Recorder 





flightiine 


for oh E. flightline 


spring 


GET 


for spring 





EASY AS A BREEZE 
FOR MEN ON THE MOVE! 


Here's the latest in man-styled casual com- 

romotion te SOP pb & iB ; | fort trim, low lines with a forward 
sweep. Glove-soft, slipper-light Shag Pig- 

skin breathes foot-soothing comfort into 

, bb every enjoyable step you take 

romoting ; , MG M, Try a pair now and you'll wonder why 
shoes like these were never made before 

EXCLUSIVE! Amazingly flexible, long- 

wearing Shell Cordovan Horsehide soles. 


As illustrated 
Style No. 5614.... Walnut, Embo 
No, 5624 Ivywood 


This No. 5664 Black 
is one of About $13.95 
a series 
of ads 
appearing 
in major ' x 
newspapers ee 
next — — 
spring. 


“| WOLVERINE 


WHERE- 
TO-BUY Néownline shoes for men 
LISTINGS 
FOR MOST STYLES $8.95 to $13.95 
IMMEDIATE ———___—- — See them now at your WOLVERINE Dealer 
ACTION 

















Member, 


ce (DEALER LISTING) 


WOLVERINE SHOE 
& TANNING CORP. 
ROCKFORD, MICH. 


February 15, 1956 









No Better Selling 





Quality 





Formula Anywhere 


and Servic 


and Your Own Brand 


Name... 






rs 
—— 
102 WHITE 
105 BROWN 

Zto06 


64410 & 


B-C-D-E-EE 


175 BROWN — 
176 RED 
tio 8 

B-C.D-E 


PURITAN 


WELTS 
(PRE-WELTS) 
GOODYEAR WELTS 
ARCH SUPPORTS 


le you ve been searching for a for- 
mula to improve your Juvenile shoe 
selling, we believe you'll be interested 
in this combination which is working 
so smoothly and profitably for more 
than one thousand satisfied Ephrata 
Dealers. 

i phrata sets the Quality: . it’s the 
finest that human ingenuity and mod- 
ern machinery can produce. 

You set the merchandising policy and 
name the brand; most dealers prefer 
to sell them under their own brand 
name. 

Ephrata sets the service: you ll 
be amazed how efficiently our IN- 
STOCK department functions. 

You fit these fine shoes with precision 
and skill and sale you make 
builds more acceptance for your own 
brand. 


every 


Because you establish your own price 
bracket, every you make pro- 
duces its fair and immediate profit 
and helps build the consumer satis- 
faction that assures a future for your 
business. Write for catalogue and fur- 
ther information today. 


sale 


EVERY 
JUVENILE SHOE 
REQUIREMENT 
PROMPTLY 
FROM IN-STOCK 


TO RETAIL PROFITABLY 
$4.95 ¢ $5.95 + $6.95 








Shoe Company 


EPHRATA © PENNSYLVANIA 





Hess Brothers Says Extra 
>: ie “ne ° ° 
Pair Sales Lie in Pigskin 

ALLENTOWN, Pa.- 
cipient of national retailing awards, re- 
ported extra business in its men’s shoe 
department through the promotion of 
a shag-finished pigskin casual on an ex- 


Hess Brothers, re 


tra sales basis. 

3ob Cohen, buyer, “After 
customer has selected the pair of shoes 
he came in for, our salesman shows him 
the shag shoes, mentioning that while 
it looks like really pigskin 
that can be washed and buffed up. He 


said, our 


suede, it is 


points out that it is a terrific shoe for 
relaxed, leisure hours and invites the 
customer to try it on. It’s fairly easy 


from there on and the department 
ring extra sale.” 
Mr said the 


a pigskinning machine by the 


up an 
Cohen development of 


Wolver 


ine Shoe and Tanning Corporation has 
unlocked the door to greater utilization 
of this leather, formerly commonly as 
sociated in the customer’s mind with 
imported, expensive leather 


Brothers i tocking 
ccasin titched 


Sand Tan, ¢ hoco 


Currently Hess 


both a plain toe and a 
tyle in three color 


late Brown and blue. 


Store Going Out of Business 


MICH Shoe 
operated in the Sev- 
enth Street bu district here for 
32 years, is going out of business. 
Owner is Henry Poel who has been in 
the retail business more than 40 years. 
The started by John and 
Henry 1923. 


GRAND HAVEN, Poe! 
Store, which has 


ness 


store was 


Poel in 


Movie Stars Among Clients 
Of Plush Florida Shoe Salon 


[CONTINUED FROM PAGE 144] 


accompanying note saying the new shoe 
is in line with what the customer wears 
To date none of the out 
have been returned, 

Mr. Orchow takes pride in still an 
other phase of his operation—making 
a pair of shoes exclusively for a certain 
When a skin of unusual beauty 
will likely be made into 
of a size and 
bear “Made 


shoes are 


shoes so sent 


patron. 
is received it 
a pair of shoes certain 
style and will the label, 
Exclusively For ae 
sent solely to the person for whom they 


are designed. 


The shop holds no end-of-the-season 
sale as such, but those who have ad 
mired particular shoes all during the 


season are given an opportunity to buy 


them at greatly reduced prices. 


The store sparkles with new shoes 
of all types and with those showing 
unusual treatments. They are _ the 
product of Mackey-Starr line of ori 
ginals and of D’Antonio. The D’An 
tonio six-inch skyscraper, the highest 
and thinnest heel in the world, ha 
been one of the outstanding models of 
the season 
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Kilmoto 


SHOE MFG.CO. . 


4164-72 CHIPPEWA STREET ST.LOVIS 16,MO. 


PROSPECT 6.6650 











One of a series featuring national advertisers who are Iselin clients 


Kalmon Shoe Mfg. Co. is one of the notable shoe manufacturers who 
factor with William Iselin & Company, Inc. We are proud of our 


association with these successful companies. Iselin factoring has long 


been a basic tool of successful operation in many industries, whether 


used for financial, credit or consultative services. 


William ISE LIN a C0., Inc. 
ret tei 


Atlanta 357 FOURTH AVENUE, NEW YORK 10 Grand Rapids 
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& in iw 


offers a sales-building combination 
of high quality and sensible prices! 





Only from Shaw, do you get that unique combi- 
nation of high quality and sensible prices that means 
more sales and more profits! Shaw uses national 
advertising regularly in 4 leading large-cir- 
culation magazines to constantly pre-sell 


your customers. In addition, Shaw 
offers their proven Trade Builder 
way of supplying you with 
OVERNIGHT service from 
over 50 Shaw distributors 
located in every section 

of the country. Your 
inventories are low, 
your profits high—and 
Shaw's steadily rising 
sales have made them 
the fastest growing 
line of men’s shoes 
in the country! Shaw 
means success—and 
we'd like to have 
you share it! 


WRITE TODAY for 
the name of your 
nearest Shaw 
Trade Builder dis- 
tributer, and our 
new catalog 
showing our COM- 
PLETE LINE of 
men's casual, 
dress, work and 
comfort shoes, 


our No. 


Smort side-gore casual in Ambertone 
leather, French cord binding around 
quarter and underlay, right and left quarters, steel arch, full 
grain insole, Auburn crepe sole and heel, Nylon stitched, on 
10 Combination 



















A 
a 
fwwaen nee 





last. HERE 1S A CASUAL THAT 


REALLY FITS! IN-STOCK to retail at $9.95 to $10.95. 


nationally 
advertised in 


Eaquine ost 


mai OUtdlogy life TRUE 


M.T. SHAW, Inc., > Coldwater, Michigan § 





Lustig’s Sets Late February 
Opening for Center Store 
YOUNGSTOWN, O. Bertram Lustig, 
chairman of the board of Lustig’s, Inc., 
announced plans for another Lustig’s 
the North Side 
in an established shop- 


neighborhood store 

of Youngstown, 

ping center. 
“This store will be a departure from 


our four other branch stores in that 
there will be exclusively children’s 
shoes and we will share the store with 
Hartzell’s, another Youngstown con- 
cern which sub-leased a portion of 
the Lustig’s store for the purpose of 
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making children’s clothing available.” 
The which is 23 by 150 feet, 


will carry a full run of Lustig’s shoes 


store, 


brands carried in 
the four 
operation. The 
children’s, 
with 
on fashion in chil- 
Howard Kline, 
feels will 
part of 
the 
opening February 25 in time for Easter 


featuring the 
the 


branches 


same 


downtown store and in 
already in 
shoes will be infants’, 


misses, boys’ and growing girls’ 
additional emphasis 
which 
for 
be required in this particular 


Tentative plans for 


dren’s footwear 


children’s buyer Lustig’s, 
Youngstown 


season selling 











New Rich Store 
At Chevy Chase 


WASHINGTON, D. ( The Rich Shoe 
Stores of Washington opened its new- 
est branch in Chevy Chase, Maryland, 
with a day-long “open 


on January 30, 
house,” which afforded an opportunity 
for viewing the beautifully designed, 


modernistic store with custom-made fix- 
tures. Despite unfavorable weather, 
many Rich customers who live in the 
area and hundreds of others from other 
sections of the city came out to visit 
this, the third Rich store to open since 


the company started in business, 
Prominent members of shoe manufac- 
turing branch of the trade were also 
present. 
In the Summer of 1953 the second 
store was opened at 1516 Wisconsin 
Avenue in historic old Georgetown. The 


main store is at 10th and F Streets, 
N.W., in downtown Washington. 

Frank H. Rich, vice-president of the 
firm, declared, “Our newest outlet will 
be stocked with a complete line of im- 
ported and domestic footwear for men, 
women and children.” The Georgetown 
store originally featured only women’s 
footwear. 

According to Mr. Rich, 
in its entirety—custom-made 
building and stock—represents 
vestment of a quarter of a million dol- 


the new store 
fixtures, 
an in- 


lars. 

Designed to give complete service to 
the large suburban area in which it 
is located, Mr. Rich indicated that the 
plans for this spacious shoe salon had 
been under consideration for about 
three years. 

Instead of the customary or traditional 
formal ribbon-cutting ceremony, Frank 
Rich carried out his opening plans in 
a more unique manner and staged an 
informal gathering for Sunday evening, 
January 29, between the hours of 7 and 
restricted 


9. This event, however, was 

to friends and business leaders of the 
community, shoe manufacturers, and 
employees and their families. The 200 


sts entertained during the 


gue preopen- 
ing showing were there by formal in- 
Vitation. 








Playwright, Ex Shoe Clerk, 

Beguiled by Key West Charm 
Key West, Fia.— Tennessee Williams, 

author of "A Streetcar Named Desire,” 


“The Rose Tattoo" and a number of fine 
plays, lives in Key West because he en- 


joys its old world charm and quiet. 

He declares that it was because of 
the three years he spent as a shoe clerk 
after leaving college, that he became 
a writer. Hauling great packing cases 
filled with shoes was too heavy for the 
frail young man, and he injured his 
heart. A long siege of rest in a hos- 
pital started him on his writing career. 

He says there is practically nothing 
about shoes that he does not know, but 
that he prefers his present occupation 
to that in a shoe store. 
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“There was a dealer in good children’s shoes 

Who had so many customers he didn’t know what to do. 
They had money to buy, but he just had to cry... 
’Cause he didn’t ‘*‘size-up’’ and was too many pairs shy!” 


“SIZE-UP” NOW 


FOR A BIG EASTER 


We’re near the peak season and it can be the big- 


gest ever...if you can give your customers the size 
and style they want. Place your size-up order now 
and our In-Stock department will ship immediately. 
Don’t wait... 

Terms 5%0—30 days f.o.b., Reading, 

Pa. Write for our new Spring catalog. 


SAMPLES IN 


Room 411, Marbridge Bldg., 40 W. 34th St., New York City 


Room 805, Alexandria Hotel, Sth & Spring Sts., Los Angeles 


Protektiv’ MODERN AGE MODERN AGE’ 
for good fitting as the for every age Official Girl Scout and 


by Proetek «tiv 
foot develops Brownie Scout Shoes 


FINE QUALITY CHILDREN’S SHOES SINCE 1882 


Curtis: Stephens:Embry Co., INC. reapine, pa. 








GOODYEAR 


WELTS FOR BOYS 


over 40 styles 
IN-STOCK 
for immediate 


delivery 


#78752 


Sell them at a dollar more retail (in other words, $6.95 and $7.95), and youw’re still selling the best Boys 
Buy in America... THAT’S WHY MOST OF OUR RETAILERS ARE WORKING AT A 50% MARK- 
UP... Compare our $5.95 shoes with other brands retailing at $6.95 to $8.95 ... And compare our 
$6.95 retailers with shoes selling at $7.95 to $11.95 ...If we’re talking VALUE (and we are), we 
repeat that there is nothing in their class . . . Dollar for dollar, it is a value that stands alone. 


ROYAL CADET Division of CHRIS LAGANAS SHOE COMPANY, Lowell, Massachusetts 


eled effects and fabric shoes with Indian 


7. * a | . 
Volume Up on Heels of Merchandising Shifts." 
Dalsimer’s is enjoying a highly suc 
cessful promotion in which carmine red 
leather was teamed with black patent 
and in which the shoes were coordinated 


with handbags. Since the shop em 
barked on the promotion last December 
it has had to reorder three times. 

“In the fight for business since the 
harp drawing of lines between subur 
ban and mid-city business,” said My 
Rolfe, “the retailer has to use ingenuity 
to maintain a volume level as his loca 
tion demands. Dalsimer’s, at first a 
‘middle-of-the-road’ operation, ha 
been most successful in this battle by 
leaning more and more to high fashior 
items.” 


Block Shoe Stores Elect 


Youthful President 
; SEATTLE, WASH.—Block Shoe Stores, 
This kind of mid-Winter cruise footwear promotion by Dalsimer's, Philadelphia, Jno. announced the election of Robert 
has grown, this year, to contribute to an overall 17 per cent volume increase, Jj Block as president and director su 
Climaxing the men's and women's shoe store's shift to high fashion items. ceeding Max H. Block. Max H. Block 
was elected treasurer and remains a 

director of the company 
The new president, 33, joined the 
company in 1946 and formerly served 
as director of store operations and as- 
sistant to the president. The company 
is a wholly owned subsidiary of Shoe 
Corporation of America and operates 
37 retail stores in Washington, Oregon, 
Idaho, Montana, North Dakota and 


PHILADELPHIA— Murray Rolfe, execu- with the idea for a time, the shop went 
tive vice-president of Dalsimer’s, re- all-out this year in concentrating on 
ported an overall 17 per cent volume casuals. 
increase which he attributed to the Mr. Rolfe reported that the change to 
shop's strong effort to give the shopper howing shoes in the dressy field has 
the smart shoes she didn’t expect to been enthusiastically received. He says 
find at a men’s and women’s shoe store. the trend to velluto calfs has been quite 

This marks Dalsimer’s fourth en- important in the fashion picture. He 
couragingly successful year of fea- also paid tribute to all pastels and 
turing cruise wear fashions in the vinyls in dressy spectator types, as 
middle of the Winter After playing well as high clogs with beautiful jew- South Dakota 
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#T8881 


2'2 to 


6, TO RETAIL AT 


BOYS’ SIZES 6 to 11 
TO RETAIL AT $6.95 


all shoes 
GOODYEAR 


@ Full-leather innersoles 
© Finest composition Oak outersoles 
© Analine-type leather uppers 


®@ Proven lasts of unexcelled FIT 
@ Workmanship rare at this price 
@ Wrap-up styles, walk-out sales 


IN-STOCK FOR IMMEDIATE DELIVERY 


ROYAL CADET Division of CHRIS LAGANAS SHOE COMPANY, Lowell, Massachusetts 


1S ‘Hospitality Room’ and I 


PHILADELPHIA—A “hospitality room” 
arranged by Independent Shoemen for 
visitors to the recent Mid-Atlantic Shoe 
Show ful, 
larger 


was so succes that “we 


to have a much room at the 


next show,” according to Ben Finn, ex 
director of IS. 

Attractions at the 
hibits stories in 


ired, 


ecutive 
room included ex 
fig 
for 
doing a better selling job, store manage 
and the like. 

An open forum and panel discu 
held during the regional meeting of IS 
at the shoe show was well attended 

One of the important que 
cussed wa “Does the PM 
Create a Tendency to Misfit a ¢ 
in Order to Make Extra Money?” Sery 
ing on the panel were Arnold Goldman, 


of new which IS 


uggestions for shoe dealers 
ment tips, 


310n 


tion di 
Sy tem 


istomer 


of the Comfort Shoe Shop and a mem 
ber of the Philadelphia Retail 
Merchants Association; 
the Lee 


Shoe 
Lee 
tapp Shoe Shop and chairman 
of the Functional Shoe Committee, and 
Jo epn Kessler, 
rector for the J. Edwards Company and 
a member of the IS 
Ben Finn 


medical relations di 


Orthopedic Shoe 


Committee erved as mode 
ator. 
Some comments by the panel were: 


“With a good grade of sales help in 


the store, the problem of PM’s should 
never come up.” 

“Sales help will be more loyal if the 
owner gives them the first opportunity 
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hope 


Rapp, of 


2anel Scores at Atlantic Show 


to make extra money by putting a 
for ey 


the 


on the slow moving shoe 


and then marking 


veeks 
down for clearance.” 

The need for an adequate stock con 
rol system and the advantage in keep 


ng perpetual inventory o that 


not necessary to writ 


month. 


“A thorough knowledge 


will enable you to fit 


vith a basic shoe, let u 


then determine from your 


terns whether to give her 


dre snoe to give nh 


in a rf 


amount of toe 


Also 


HDusines in 


pace - 

the po sibility of 
children’ 
the 


detailed involv 


noe bp concel 


trating more on prescription end 


A program wa 
tent 


ing con 


call on pediatrician ortno 


pedic doctors and foot speciali 


followed up with brochures, postcard 


and other mailing piece 


Salesman’s Directory Ad 
Draws Display Room Crowd 

ELMIRA, N, Y “Are You 
Guesser? If you think 
ee ‘Nate’ Your ‘Air-Tred’ 
444,” 

So said a half-page ad in 
of the 


Association 


you al 
Ma 


directory recent kmp re 


rr ootwear 


The 


Show held 


Epstein’ 


nere 
Nan4 


idea was Nate 


PM 


increasing 


t to be 


The 


Tred 

ised 

traffic to hi ai 
More 


oom, a a re lit, te 


An 
{ tne announceme! 
play roo 
tnan 200 pel! 
of penni« cont 
noe trimmes 


ollected 


Elkins’ Shoe Store Move 


PROVIDE! 
ningevon treet 
cent more 


Wide vit} 


$14.90 


; 
Ca 





BABY CLASSMATE pe BLACKHAWK CLASSMATE TRUE ACTIVE MAID RUGBY ROVERS FOR BOYS 

(No. 0211 shown) ote POSTURE PRIDE SHOES POSTURE SHOES AUTHENTIC FASHIONS by CLASSMATES 
$3.95 retail (No. 7087 shown) (No. 3359 shown) No. 1806 shown) (No. 1525 shown) 

S eangage * $5.95 retail range $6.95 retail range $6.95 to $7.95 $7.95 to $8.95 

retail retail range 

* « . SD end . 
With Ideal’s new, bigger °56 line 
for children and teenagers 
. a 

Sin 4] Son of ts Tots to teens you fit them all and your cash register plays a 
ZT ig pretty tune, That's because Ideal’s complete, new, 1956 line has the 


exciting styles to suit any age; the sound, rugged construction that 
appeals to parents’ pocket books 


/ 4 Don't buy for spring until you've seen the extensive Ideal line 
Or a , attractive range of price a real profit-maker for you 
2 in-stock service throughout the whole season 
IDEAL SHOE MFG. CO. wiietSritss 
. e Milwaukee 12, Wisconsin 


D-7 


is fourteen inches high, and the plat 


‘ ‘ ‘ Ae Ye . . 
Sport Shoe Store Does “Tri-Level Fitting’ tern nica econ vncnes from th 
floor. Mr. Robbins, who describes the 
method as “tri-level fitting” looks upon 


it as a step forward in the fitting of 
shoes, which can be easily and inex 
pensively adapted to any type of store 
In this particular instance the platform 
is carpeted. This is done partly for ap 
pearance’s sake, but also since the Al 
Robbins shop does a big business in 
golf shoes, which are sold fitted with 
spikes and the carpeting helps give the 
ame feeling as on the goif course 

Mr. Robbin pecialize in custom 
made shoes and has many sports celeb 
rities as customer 

Shown in the photo from left to right 
are Clark L. Wilcox, executive vice 
president of Field & Flint Company, 
Brockton, Mass.; George Blanda, star 
quarterback of the Chicago Bears, and 
Harlon Hill, star end, Mr. Blanda 
holds the world’s record with 143 con 


‘utive place kick 


. ‘ . 

Flagg Leases Center Space 
MINNEAPOLIS—Flagg Brothers Shoes 

has signed a lease for a new store to 

open in the Southdale Shopping Center, 


CHICAGO Elevated shoe fitting, arangement, points out that in this p! : 
construction. The Center 


which eliminates the need of a fitting manner a customer’s feet are in the now under 
will contain around 70 stores, including 


tool, is illustrated here by Al Robbins natural position while being fitted and 
~ 


in his men’s shoe shop in the Palmer it is easier to slip the shoes on and off. branch stores of Dayton’s and L. 
House. Customer chairs are placed on The salesman using a regular chair can Donaldson Company It is expected 
a raised platform as shown in the pic- bring himself much closer to the cus- that the center will be completed and 
ture. Mr. Robbins who worked out the tomer and work more easily. The chair opened in October. 
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‘Ss i i 7; si . : iti ic] James Rick, Curtis Stephen 
Something Different’ in Signs IS Announces Composition Mich. ; a o ert 
‘ Embry, Reading, Pa.; Harry Tarler, 


Pays Off for Shoe Retailer Of National Convention Group [| o)4’s. Hammond, Ind 


THORNTON, CoLo.—Want to make a PHILADELPHIA — Jack S. Dewitt, Also Joseph Shenker, 
shoe sale more successful? Then do prominent Chicago shoe retailer and a City, N. Y.; Charle Krameth 
“something different” with the display director of Independent Shoemen has cago; David Tolin, Los A 
windows, advises W, F. Bonebrake, been appointed chairman of the IS Na- ing Gerber, Kickerinos, Milwaukee ; 
owner of Bonebrake’s, shoe retailers in tional Convention committee, it was an Larry Geuder, Holland Racine Com 
this Denver suburb. nounced by Sam Sullivan, president of pany, Holland, Mich. and ¢ 
During January, when setting up for IS. Heyde, Allied Products Company 
his annual January clearance, Mr. Members 
Jonebrake was discouraged to note that 
almost every retail store in the shop- 


of the committee include The next regional IS meeting wil é 
Margaret Delaplane, Cherokee, la.; Ray held at the Belmont Plaza Hotel, New 
Shannon, Wyenberg Shoe Company, York, February 2% bo of dire 
Milwaukee; John Esch, Leverenz Shoe tor meeting will t 4 ul 
Company, Sheboygan, Wis.; Jack Hart general meeting 
Wolverine Shoe Company, Rockford, Ben Finn, exec 


“sale” 


ping center was using colorful 
signs to attract attention. Using the 
same type of signs, he reasoned, would 
add little or no appeal to his store 
because of the uniform appearance. 
Consequently, he determined to alte 
the whole appearance of the store 
front during the sale in such a way 
that Bonebrake’s would “‘stand out like 


” » « 
the proverbial sore thumb.” 
To accomplish this, the Colorado 3 Basic Profit Makers if 
shoe retailer hired a disabled veteran, 


known for considerable skill in paint- 
ing window signs, to paint a “sale 


é 
scene” all the way across the 25 foot 4 + - é ® | 
front of the store. First, a “white ' 
curtain” was painted on the glass from J ( 
sidewalk level to six feet above. Then 


half a dozen figures of curious shop- 
ers were painted with their backs to 
the sidewalk, each apparently pulling b y B ad R N E D 
aside a division in the white curtain 
to look inside the store. 

The cartoon figures, all life size, gave 
the same appearance as a group of 
“sidewalk superintendents” at a 
boarded-off construction project, peer- j Genuine “> 
ing through cracks between the boards skin, 12 sizes 
and knotholes. Five bright colors were lined st ant delivery. 
used so that the Bonebrake front, visi- pont ar 
ble from long distances away, was $ 
enough to “stop traffic” over a two- 
week period. 


pPER 
k or white kid 


ected and ful 
ste IN sTOCr 


BALLET St! 


“We used a few small sale signs,” 
sSonebrake indicated, “but left it up to 
the natural human curiosity, which the 
peeking cartooned figures generated, to LE KNIT 
draw the traffic to the store. We will OTA RDS 


‘ 
per vu 
have the best January shoe sale in our PriNg-knit of fine dy 
a 





SPRING 


rene 


history in this way and I estimate traf- with oS to “give 
" eva v 
fic was three or four times what it Tal: bh, 


would have been with ordinary sale he 
announcement window cards.”’ 
’ainting of the window, an all day 
job, cost Bonebrake’s $15, an amount 
which the Colorado shoe retailer char- 
acterized as “one of the best invest- 


dy ny 


tene, Fleet 





” 


ments I have ever made. 


New Thom MeAn in Orlando 


Thom McAn opened its first family 
shoe store in Florida, recently at 2618 
East Colonial Drive in the Colonial 
Plaza Shopping Center, Orlando. To 
be operated by a local company, Co 
lonial Plaza (Fla.) Thom McAn, Inc., Add 154 pr. for tee taps attoched 
it will be the second Thom McAn unit 
in the Orlando area. Elwood Rettig has No Service Charge on Small Orders All Prices F.O.B. Boston 
been named manager of the new store, BERNED SHOE COMPANY 
according to Worth Woody, district di- 207 Essex Street, Bosto . Massachusetts 
rector for the company in the area. Mr. 
Rettig has been with Thom McAn since 
1940. 


Manufacturers —Distributors 





February 15, 1956 





C h  @ | j rs e Built for Comfort 


—— Engineered for Durability 
e Designed for Shoe Stores 


e Priced to Sell! 


9 
a 
3 


“Asy, 
SE in A 


Write today to 


Store Opened Amid Flood 


ARIZ What is 
the number of direct mail 
out for the opening 
was set here by 
of 
salon in 
district 


PHOENIX, 
for 


probably 
a record 
Vitation ent 
a new shoe store 
H. S. MeNeill, 
Given Brother 
the l[ 


here 


general manage 
, exclusive new 
Plaza 


ptown shopping 


suburban area much 
the Lo Angeles 
“Miracle Mile,” the Uptown Plaza shop 

Given Brothers twelfth store. It will 
pecialize exclusively in high-style, 
The which 
an apparel department as well, 
eat 32 women and a slightly 

of men and children, 

three separate shoe departments 

With an all-glass front, the new 
Given Brothers store has scored several] 
“first the presence the 
upper walls all the way around the 
of huge framed mirrors which 
authentically garbed Hopi and 
Indians in ceremonial war 
dance costumes. Each of the paintings 
was executed by a store employee, Rita 
Saenz 

Another “first” was the introduction 
swivel-back lightweight 
chairs throughout 
departments. 

At the left front 
behind the all-glas 
attract 


Centering a 
reminiscent of 


better priced lines. tore, 
feature 
will 
maller number 


in its 


One is on 


tore 
depict 
Navajo 


of 


iron 


wrought 
all three shoe 
corner, 
front 
much attention Given 


directly 
where it will 
Brothers 


158 


— a A, 
RAVENNA, 7°" 


\n 
NGS * UPHOLSTERE? 


OHIO 


of Direct Mail Invitations 


feature an eight-seated miniature 
with bicycle 
so that young 
can pump themselves around 
built for the store, it rolls on 
invisible pneumatic tires. 
Despite the fact that the 
for the better-income 
decided to use open stock 
ing down the full length of the right 
Fifty per cent of the stock re 
mains behind a curtain wall, 
out from the actual wall to provide a 
continuous four feet wide, 
down the length of the store. 


child’s merry-go-round 
pedal-operated horses 
ters 


Custom 


store | 
market, 
helv 


lanted 
it was 


wall, 
spaced 
stockroom 
featured by Given Brothers 
include in the women’s classification, 
Palizzia, Herbert Levine, DeLuca, 
Ferncraft, Naturalizer, Troiling, while 
in men’s shoes, they are Taylor-Made, 
Stetson, and Times Square. 

prior to the opening a 
mailing list from the Phoenix telephone 
directory was carefully compiled. Some 
12,000 hand-selected names were 
chosen, and to each of these went hand- 
somely typed invitations to the grand 
opening and inviting the customer to 
ccount, As a result 360 


Lines 


Six weeks 


start a charge 
new charge accounts were picked up. 

The 12,000 
tinuously for advance notice of special 
events, hints shoe 
the like 


names will be used con- 


merchandising on 


maintenance and 


Donnel¥ 


for your catalog 


Kinney to Open Second 
Tulsa Store in March 


TuLsa, OKLA.—G. R. Kinney Com 
pany, Inc., will 


Tulsa 


open it econd shoe 
March & or 15, 
ng to L. H. Holt, district 
ager. The new family 
occupy 40 by 80 feet of 
Kastgate Shopping Center at 
miral and Memorial Drive. 
A feature of the 
“up - front” 
cause of the rathe1 
tore, the ladies’ 


tore in accord 
man 


will 


sales 
noe store 
space in the new 
Fast Ad 
store will be an 
department. Be- 
size of the 


all - glass 
unusual 
handbags and hosiery 
counter will be placed behind the ladies’ 
display window, rather than along the 
side wall of the customary. 
The back of the de- 
partment of glass, so that dis- 
plays of inside the store may 
also be viewed from the front lobby. 

F. E. Stocker, manager of Kinney’s 
Little Rock, Ark., store will manage the 
new Tulsa suburban His 
tant will sill Sharp, now assistant 
manager in the Joplin store. 


store as 18 
wall and 
will be 


shelve ) 


shoes 


store. assis- 


be 


Kinney’s Eastgate will have separate 
men’s and children’s departments and 
the ladies’ shoe department will 
carpeted, Mr. Holt said. 

Kinney’s has also signed a lease for 
a large store at Thirty-Sixth Street 
North and Cincinnati Avenue, in the 
Northside Village Shopping Center, as 
its third Tulsa outlet. 


be 
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Returns to Cincinnati Store 
After Three Years in South 


CINCINNATI—J. B. Logan has re- 


signed as buyer of women’s fashion 
hoes at the J. B. Ivey & Company de- 
partment store in Charlotte, N. C., to 

irn to the post of shoe manager and 
suyer at Baynham’s, Inc., here. 


J. B. LOGAN 


associated with Bayn- 
years before joining 
During the three years 
the 
merchandise 


Mr. Logan was 
for 10 
Ivey’s in 1949 
i@ spent with 
a divisional] 


ham’s 
southern store he 
manager 
women’s shoes and 


for second floor 


1eady-to-wear 
Announce Promotion Program 
On Leather Preserver 


Micu.—-Dow Corning Cor- 
announced for an 


MIDLAND, 
poration has 
aggressive Spring promotional program 
Shoe Saver, the 
leather 


hoes. 


plans 
ipporting ilicone 
water repellent and preserver 
for home application to 

Inspired by 
tance and dealer 
includes 


in Saturday Evening Post; special re 


consume! 
1955, 


advertising 


broad accep- 


success 1n this 
program national 
vional campaigns featuring radio, tele 
and and pre-tested 
of sale merchandising materials 


Vision newspaper ; 
point 
for all Shoe Saver dealers. 
Saver permits cash 


sili 


Shoe dealers to 
in on the growing sales appeal of 
, and the fact that nobody wants 
feet. Quickly and easily swabbed 
upplied in the 
shoe 


con 
wet 
on with handy dauber 
bottle, Shoe Saver penetrates 
leather, keeps water out and still lets 
feet and 


leather breathe, so 


comfortable 


stay dry 


shed 
protects 


Besides making shoes water, 
this 
against the stiffening and staining ef 
fects of repeated wetting and drying. 
Leather treated with Shoe Saver stays 


oft and pliable, according to the manu 


silicone product leather 


facturer, and shoes are easier to keep 


clean and more comfortable to weat 
One four ounce bottle of Shoe Saver 
will treat two to four pairs of shoe 


is packed 12 


bottles to a compact counter display box 


for a season. Shoe Saver 


designed for effective point of sale use 
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Shoe Saver is distributed by leading 
finders. Window 
] 


mated displays and single bottle display 


noe streamers, ani 
pleces are available through these di 


tributors, states Dow Corning 


Fox Appointed Manager 
Of Senack Shoe Division 


NEW YORK 
Stores, Ine 
of Joseph Fox as general manager of 
the Senack Shoe 
dated Retail Stores. 
Paul H. Berwald, 
ber 31, 1955. 

For some years Mr. Fox ha 
Berwald’s 


Retail 
, announced the appointment 


Consolidated 


Division of Consoli 
Mr. Fox 


who 


icceed 
retired Decem 
been Mr 


executive associate in Ut! 


Divi 


has its head 


operation of . ack noe lon 
Shoe Division 


I Oul 


in Co} 


Senack 
and operates she 
olidated Retail 


the 


quarters In St 
departments 
country in 


units throughout 


the 


store 
addition to operation of many 


eased iepartment in otnel to 


New Orlando Shop Opened 
R B Porter 


Porter’ 


at 222 Lake 


ORLANDO, FLA 


owner and manager of 


Store a new bu 
Barton 


Center 


ine 
Shoppin 


fitting 


Road in Gil 
He 

dren, although he carries a full line of 

for the Hosiery 


and handbag will he if 


lam 
peciallze in 
family 


hoe entire 


ired 


have you heard? 


SCampers 


the word! 


Scampers the fastest growing 
line of fashion flats and 
handsewn moccasins in the 
perfect, absolutely 
perfect fit, the ‘‘right"' price 
groove ($5.95 to $8.95), 
national advertising and 

in-stock service are some of the 
— for the whole story 


country 


reasons 
check the latest catalog 
Just write - 


LUMBARD WATSON CO 
AUBURN, MAINE 


Monutacturers of 


Scampers ond Cushionized Lhoes 





IN STOCK! IMMEDIATE DELIVERY! 


@ Lamb’s Wool Pads 
@ 1 oz. Box Lamb’s Wool 
@ Bunny Fur Pads 


@ Foam Rubber Pads 


Shoe Salon With Tailor-Made Klegance 


The new Delmanette Shoe Salon on the "Miss Bergdorf" fifth floor of Bergdort 


Goodman's in New York, was 


designed by S. S. Silver Interiors, 


New York, 


with a grace and personality tailor-made to the individual needs of the customer. 
The walls are covered in white silk imported Chinese pattern with an applied 


floral design. The furniture consists 


of open arm chairs and Directoire arm 


chairs, and except for a large white leather banquette, all the upholstery is in 


smoke grey damask. 


This alcoved department has a seating capacity of 35 


and has a stock capacity of 15,000 pairs of shoes. 





Leased Departments Firm 
Shows 24 Per Cent Increase 
Karcher 


its eleventh year, 
with an office and warehouse at 1814-16 
Washington Avenue, reported a 24 per 
cent for 1955. 
increase | 
the 


St. Lours—The Cutter Shoe 


(ompany, now in 


volume 
this 
company to 


increase in sale 
About 10 


attributed by 


cent of 

the 
admission of new department 

Founded by Jack Cutter. Ed Karche 
and Vergil Lipscomb in 1945 to operate 
leased family-type shoe departments in 
throughout the 

independently 
various depart 
and 


pet 


department stores 
the 
owned and operated. It 
located in 17 
feature more than 75 nationally known 


country, company | 


ments are states 
brand 

The company organization is headed 
by Don Carlton, general merchandise 


names 


160 


manager, He started with the firm in 
its first year in Paul Londe, 
in charge of ing and the 
buying of children’s men’s shoes, 
also started the 
its first year 

They are assisted by 
William Cohen, Ed 
William 


company 


business 
merchandi 
and 
with company during 
talph Endicott, 


Mik e 


ociated 


Fontana and 
Romanelli. Weiner, as 
with the for 
heads the auditing department 


even years, 


Merchandising Corporation 
Reports Personnel Changes 


NEw YorK—Effective 
William I. Hirsch 
Merchandising 
downstairs division a 
sentative of women’s novelty 
ion slippers and 
was announced by Charles G 


January 30, 
Associ 


Corporation’s 


rejoined the 
ated 
market repre 
and fash 
playshoes, it 
Taylor, 


shoes, 


Toe Shoes have become an integral part of 
every shoe store inventory! And padding is 
a “‘must’’ in every toe shoe. Leo is at your 
service with these 4 popular types of Pads 
in stock for same-day shipment 





ADVANCE THEATRICAL 


We 


SHOE Co. 


‘] 


vice-president and general merchandise 
manager of the corporation. He 
ceeds Richard J. Ehrlich who was pro 
moted to market supervisor. Mr. Hirsch 
will report to Mr. Ehrlich. 

1952, Mr. Hirsch 
been buyer of al] shoes, except novelties, 
for the Felsway Shoe Corporation 
which operates a chain of women’s shoe 
From April, 1949, to October, 
1952, he was assistant to Mr. Ehrlich. 
Prior to joining AMC in 1949, Mr. 
Hirsch was manufacturer’s representa 
tive for Old Colony Shoe Company of 
Brockton, Mass. 


suc- 


Since October, has 


stores. 


Wyoming Shoe Retailers 
Going into Tourist Business 


CHEYENNE, Wy0.—F ootwear retaile) 
backing a 


are plan to conduct 
tours” 
spend 

reported by 


the 


here 
means of getting 


time in tni 


“ranch as a 


tourists to more 
Richard 
Cheyenne 
S00tery. Out-of 
tate for a big share 
of the annual Western-styled 
footwear, cowboy boots and Indian mos 


area it was 
Chaney, 


Shoe Store and Dick’s 


proprietor of 
visitors account 
sales of 
casins, he explained 

The that 
city gets heavy tourist traffic on 
transcontinental highway) A 
of even a few hours by 10 
more of the traveler 
to the 
would feature two or 
“going” 


retailers pointed out the 


main 
ston 
over pe! 
would mean 


hoe tores 


cent 
important business 
Proposed tours 
visit to large 
A number of these 
romantic 


three hour 
preads in the area. 
historic interest 

Mr. Chaney 
buildings on some 
the Old West 
Roadside signs are planned to pub 
the Shoe 


also 


and 

noted. Orig 
of them 
flavo) 


have 
hackground, 
inal ranch 


distinctly carry 


attraction 
information 


11c1Zze tourist 


tores will serve as 
centers. 

Last tourist 
prevailed upon the City Council to es- 
tablish special metered parking space 
called attention to 
the parking facilities, both ap- 
proaches to the city and in the down- 
town section. The effort proved worth- 
while for footwear retailers, it was said. 


eason the merchants 


for tourists. Signs 


on tne 
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Naomi Sloan Shows New Sedgwick Street, Philadelphia 50, Pa., shoe inventory down to three brands, in 
. = . ° will supply further information price brackets from $3.95 to 96.95 
Leathers, Colors, in St. Louis This poles range wae determined 

Sr. Lovis— Naomi Sloan of Ohio Syryey Reduces Work Shoe upon following a query with every 
Leather was a late January visitor to y work shoe sale and the answers of the 
the St. Louis market. Here to show 


pullovers, new leathers and colors in LONGMONT, COLO. Asking farmers were kept on the experience of dairy 


Inventory to Three Brands 


farmers involved Separate records 


women’s and children’s shoe tylists, who are purchasing work shoes to give farmers, truck gardeners, wheat farm 
Miss Sloan foresaw another big Fall an opinion of the serviceability of the ers, ete., and each opinion taken down 
season for brown footwear. shoes as each pair 1 old has proved by a salesman and selling a second pair 

Backing up this forecast, Miss Sloan an effective guide for buying for the ff work sho was analyzed Soon 
was presenting “Fumed Oak” as a high work shoe inventory at Chappelle Shoe there was enough information which 
fashion leather color, A taupy tone, It store here. proved that the average farmer want 
combines strikingly with black or Town 
Brown and also is attractive lightly 
touched with Flame Red. While saying 
that “Town Brown” is a classic that 
will remain good, the Ohio Leather 
stylist also evidenced a strong feeling 
for her firm’s new “True Brown,” a 


Centering a town of 12,000, with some pend from $4 to $7 for hi work 
20,000 farmers in the sugar beet and hoes, appreciat a waterproof com 
truck gardening districts surrounding, position sole, softer leathers, leather 
the Chappelle Shoe Store during the laces and a loop at the counter which 


last few years has narrowed its work makes removal of the shoes easier, 


rich color that was particularly appeal! 
ing when embossed or otherwise 
trimmed with gold. “Golden Sable,” an 
important color in Fall, 1955, also con 
tinues strong for 1956 and looks fresh 
when combined with “Pongee,” a 


creamy beige tone. . : There's a profit for YoU 


Spring’s top brown favorite, “French . ‘ . 

Bread,” also continues for Fall but is n this Dickerson Shoe... 
being antiqued for fresh appeal, says —_ 

Miss Sloan. Also in the picture, par : 

ticularly for walking shoes and tailored ‘ THE AVONA on a 16/8 heel, featuring 
suit shoes, is “Old Cedar,” a deepe cool nylon lace for a cool profit! 

brown with a red tone. : ; IN STOCK FOR SPRING Immediat 

In the blue, red and gray families, : delivery in Maple, Flight Blue, Black 
Ohio repeats its established tonalities Suede and White Kid all with 
with Miss Sloan reporting Flame the : 
best of the red shades. Scarlet, she 
Says, is just for trim. 

In leather finishes, black matte will 
gain momentum, the Ohio representa 
tive believes. She likes it touched with 
black patent leather or Flame red; she 
believes too that it has great fashion 
merit when combined with black velvet. 

Molletan and Vicuna are two addi- 
tional leather finishes the Ohio leather 
firm stresses for Fall. In Molletan it 
is expected that True Brown and Sable 
will be the top tones, while Vicuna will 
be strong in black. 


matching lace. There's time also 
for make-ups in almost any combination 
you'd like, if you act quickly 


Temple University Schedules 
Shoe Fitting Workshop 
PHILADELPHIA—A_ program devised 


to bring practical information to men 
and women in the retail shoe field will 


be presented in the second annual 
Temple University Prescription Shoe 
Fitting Workshop. A two-day course 
will be held at the Benjamin Franklin 
Hotel, March 4 and 5. the Smart Shoe 


The Bureau of Industrial and Spe hat's Reall 
cial Services of Temple University, Ov, that's Really 


arranged the following subjects for Comfortable 
classroom elaboration by experienced 


suthoritic OVER 3 DOZEN STYLES IN STOCK HUNDREDS 
i 10 > 
Laboratory procedure children’s FOR MAKE-UP. BE SURE TO HAVE A DICKERSON 


hoe fitting, anatomy of the foot, in SALESMAN CALL ON YOU. WRITE OR CALL TODAY 


terpretations of prescriptions, trend THE WALKER T. DICKERSON COMPANY 


in the shoe industry for 1956, sales 
Columbus 15, Ohio ° New York Office: 417 Marbridge Bidg 
psychology and a question and answer 


panel a 

on 16 Se ees 
The Bureau of Industrial and Spe . . 

cial Services, Cheltenham Avenue & 
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PEEK-A-BOOT Gi 4 SALESMEN WANTED 


Tock ‘EM and 
en Ul SELL_EM: EM! 


to represent outstanding 
line of theatrical footwear 


All territories open except 
Greater New York and Long 
Island. 

May be carried with non-con- 
flicting line. 

Liberal commission basis. 


{ll replies held in strict confidence. 


La Mendola Footwear 


130 West 46 St., N. Y. 36 © JU 6-0113 
ce | RIT RoR NO RD 


| State experience and details in first letter. 





presenting 
Ruggie-eltes 


NEW CEMENTS—by the makers of quality 
juvenile goodyear welts—is news! 

Even more important, it's a sales booster for 
you. Write for FREE colorful catalog—at 


once. 
7101 Black Patent 
1101 Red Smooth 


ih Bho W L KREIDER’S SONS 
5,86 B to £ . 
8/4 A to E —_ . e 


Retail at 6.95 to 7.50 MANUFACTURING COMPANY, PALMYRA, PENNA. 











Marilyn Shoe Chain Opens fiftieth in Pennsylvania in the Northeast. The students are be 
$ , . ‘ Vincent Cumunal has been named _ ing selected by the principals on the 
Newest Branch in Florida manager of the new store, according basis of their aptitude in design. 
LAKELAND, FLA.—-The Marilyn Shoe’ to Philip Hurwitz, district director fo: All pupils involved in the discussion 
tore Corporation has opened the new the company in this area. He wa will then write reports on shoe styling 
est in a chain of 135 stores from Detroit formerly assistant manager of the The writers of the two best papers will 
to Miami at 205 East Main Street. It Thom McAn store in Monroeville, Pa. be awarded scholarships to the Tra 
features popular-priced hoe for Mr. Cumunal has been with Thom phagen School of Design in New York 
women and children, and a complete McAn for less than two yea 
ine of hosie and handbags The Great Southern Shopping Cen ™ ; : : 
| ed ae oe pastel and ter is located approximately ten miles Runs First Sale in 20 Years 
birch shop is Everett Head, who has southeast of downtown Pittsburgh in Before Placing Store on Block 
been associated with the Marilyn Cor a developing community of monerately liek Actaitianin Miata Waliads ‘ans 
, , oe . are » priced homes in Collier Township. The ; 
‘bape for the past ten years, the enter has front footage of 1500 feet, North Figueroa, in Highland Park 
last three of which were spent as man- Center na ) Ole R (near Pasadena) made front page news 
ager of the shop in Rocky Mount, N. C. with a parking area large enough to get welder his 
Hight to ten full time per on are em accommodate 2,000 automobiles. . ‘ ssa Pres 7 _ — ~jstatstshean 
ployed in the store This is the third Thom McAn family ale in 20 years. Berk 5, a Florsheim 
shoe store to open in Pittsburgh dealer, is Highland Park’s oldest fam- 
suburbs within the past year. The new ily shoe store, Lines carried in addi 
store will feature Thom McAn’s newest tion to Florsheim are Enna Jettick 
high-style shoes for men and women Heel Hugger, Hollywood Skooters 
in extended price line Kali-Sten-Iks, Red Goose. 


Officials of the Marilyn Corporation 
here for the opening included Al Green 
field, vice president from Augusta; Ira 
Craft, regional manager from Augusta; 
py ‘oh ae ee The sale broke with a seven-column 
handbag coordinato1 ean Miami Yankee Infielder Assists ad in two papers and extensive window 

2 and store promotional signs. Hundreds 

In Beck Design Program of persons jammed the store both Fri 

New Thom MeAn Opened WILKES-BARRE, Pa.—Ten high school day and Saturday. a 
in the Wilkes-Barre area sent student Rumors that Bill Naftaly, Berk 

In Greater Pittsburgh Area to participate in the first A.S. Beck owner, was reducing stock prior to 

PITTSBURGH—Thom McAn has open- forum on shoe design, which was held placing the store on the market were 
ed a new family shoe store in the at the Sterling Hotel. The forum was confirmed Mr. Naftaly revealed he 
Great Southern Shoppers Mart, on presided over by Gil McDougald, third will retire from the shoe business after 
Washington Pike, near Bridgeville, Pa. baseman of the New York Yankees, Easter 
Operated by a local company, Great who has been working with the A. 5S William Shaphren’s Sales Events or 
Southern (Pa.) Thom MecAn, Inc., it is Beck merchandising and design depart vanization of Los Angeles was engaged 
the seventh Thom McAn unit in the ments for the past three years. to handle the sales promotion details 
Greater Pittsburgh area and _ the Forums will be held in 22 other cities for Berk’s sale. 
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Sterling Shoe Chooses Good 
Traffic Site While Expanding 

PROVIDENCE, R. I.—While it 
to carry out an expansion program, the 
Sterling Shoe Store, at the same time, 
sought a better traffic location and 
moved from 220 to 122 Weybosset 
Street, where it is benefiting from the 
nearby office and bank buildings, the 
office of the gas utility, 
large men’s apparel and the 
largest department store in the state 

Susiness increased in all departments 
at the new location, particularly in 
men’s shoes and women’s novelty and 
fashion footwear. The men’s line has 
been graded up from a former range 
of $8.95 to $19.95 to a top of $29.95. 
Women’s shoes now range in price from 
$8.95 to $18.95. 

The store, with a loft, 
measures 25 by 90 feet. It has 20 chairs 
in the women’s department and 10 in 
the 

Spotlights in a 
canopy enhances the front of the store 
and a large mirror at the rear gives 
an elongated effect. The walls alter 
nate dust green with Chinese red. 

Sterling has partially solved its 
parking problem by an arrangement 
with three nearby parking lots extend- 
ing free parking privileges to custom 


intended 


central local 


stores 


large stock 


men’s. 


wooden egg-crate 


The store was initiated 36 years ago 
by Mr. and Mrs. Israel P. Pearlman on 
Mathewson Street. About 27 years ago 
it was moved to 220 Weybosset Street 
It tripled its size in this previous move 
and became one of the large downtown 
shoe stores. 

Sterling has also recently opened a 
suburban store in the Governor Francis 
Farms development in Warwick, R. L., 
where the suburban theme is well 
trayed with pecky cypress walls, a 
two-shelf circular island for open dis 


pol 





Impressive Novelty Shoes 
Displayed at Miami Beach 


Val Phillips appears mighty impressed 
at a display of Gainsborough shoes at 
Miami Beach. The heel of the gold kid 
formal shoes at right bears synthetic 
pearls and brilliant rings. A turned lu- 
cite “airplane” heel on the vinylite ca- 
bana pair at left is decorated with hand- 
embroidered tulips across the vamp. 
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merchandise and 
painted floors of 


variegated medium and light brown a 


featured 
chartreuse and 
phalt tile, with neutral runne: 
The 
le entire 
and 
equipped 

The eggshell 
painted black, red and green figure 
objects out of a child’s world 
14 chairs in the 
with ix more 
infant 


department occ 
with 


children’s 


ipl 


chain of 


nine 
rhe 


removable set-in seat 


tl 


coral 


rear 
light 
with 


green. ena are 
with 
and 


There are 


wall i covered 


women’s department, 


space fo Children’s and 
hoes are st 


tocked in a complete 


women’s casual and sport 


$6.95 to $10.95 


price 
shoes from 


from $7.95 to $11.95. 


range, 


and men’ 


J. M. MeDonald Company 
Building Unit at Lewistown 


NEB A 50 by 
built at town, Mont 
Me Donald 


complete 


HASTINGS, 100 


tore being Lewi 


1. M 


ude a 


Company, will 
treet-floor fa 
hoe department, it as reported by 


The buile 


basement 


chain headquarte here 
Ing ll also have a 
, 


balcony aies area 


The front will be modernistik 


netal-frame pila door Lighting 
will be ce 


fi ti 
foot candle 


the shoe department 


fluore hadow 


with 


cent to wvive 


a power of 36 





Line 


Everything popular 
everything smart 

everything wanted by 
everyone under the sun! 
You'll find all the profit- 
making stunning numbers in 
Blum’s Cool Casuals for 
Indoor and Outdoor Play and 
Pleasure. 


Just Printed! 


Write for Blum’s Sunny 
Spring ’n Summer Styles 
the colorful new folder 
that puts the spotlight on 
what's selling in '56. 























We Offer Quality Jobs, Cancellations Whevern 
and Closeouts in Branded Footwear to Wellingtons e 


CANCELLATION 


shoe stores, Our prices 


. * on fine shoes, 
<a bought direct 
an from the best 


shoe known makers 
promotion are in line with 
buyers our nationwide 


reputation 


-.- Quality! 


for values! 
i All you need do 
Open a Cancellation Shoe Store in Your Town fy is show this finest of 


Our New Store Consultants Will Help You t masculine footwear to discover the 
Set Up a Profitable Operation i; 


Quality Shoes Since ‘32 


ce Add Western Wellingtons to your line 
M, + WEIL Shoe Company shy for that all-important extra sale. 
oe Retail: about $30.00 
“While in Town See Weil” 


1215 Washington Ave Saint Lovis 3, Mo ; Immediately available from 


now-existing market demanding quality boots. 


BS 26 Write 
® C.H.HVER & SONS 
Bootmakers Since 1875 


Olathe, Kansas 


Sample Rooms: Los Angeles + New York cg taat our stock in brown or black 
AA thru E. Sizes: 6% thru 12. 


A S h ) After a damaging fire, The Fair Shoe 
J b 0 u | b 0 e | © 0 p | 2 Store reopened last month in Belen, 

N. M., as a special shoe store. It has 
a 50-foot all-window front and is 110 





feet deep. The new store opened with 
Oscar L. Fleckner, secretary and as came to America in 1884. After working 


a direct broadcast in Spanish over 
istant treasurer of the Shoe Corpora eight years in the coal 


mines of Mas- Station KABQ. The store has been 
tion of America, which operates a na silon, he came to Youngstown to worl 


tional chain of shoe stores with head- as a collector for the old Youngstown 
quarters in Columbus, O., announced Telephone Company. His first associa 


operated for the past eight years by 
Karl and Charlotte Sternberg. 


his candidacy for the Democratic nomi tion with Lustig’s was on a part-time Walter A. Sahs, manager of the Wil 
nation for governor of Ohio. Mr Fleck basis. liam Ea twood & Son hoe store in 
ner, 46, 1 eeking political office for ' * Buffalo. N. Y.. ha 


downtown been 


the first time, He is a former state Clark L. Wilcox, executive vice-presi- C¢lected to a three-year term on the 
dent of Field and Flint Company board of directors of the Buffalo Retail 
Srockton, Mass., attended the National! Merchants A SOCIATION 
Men’s Senior Golf Tournament in Dune lie ; 

‘ anh’e ¢ + S . ) ant man 
din, Fla. He attended conferences with Joseph sallet Shoe ( Ompany, Mar 
facturer of ballet shoes for women 


liquor control director Prior to that 
ignment, he was an examiner in the 
Ohio Securities Division and, for three 
ears was an attorney inspector for the 
livision He was educated at Ohio é . : ; 
hundreds of golf pros on behalf of 
Mo P r ’ " > —!, and children, has moved into a larger 
of Law of the University of Cincinnati. Fie and Finte Footvoy gol and factory at 319 South Spring Street, Lo 
r+} WW 1 street shoes A continuing re earch re a tiie stenicglh . . isa 
At one time he was editor of the 00 is died th <A agin osseg - Angele Joseph LaBue is the owner. 
(Count / Nie We nan wWé ekly pape T publi shed port cealing wi . 7H, CO or an com + Py 
: fort of the shoes was initiated by the 


Northern University and the College 


; tow , 
in Bowling Green company several months ago ds. J. Casalett, who ha been in the 
hoe business for the past 27 year 
’ 2nd who has been associated during the 
An open house was held in Young Free-lance artist Charles Phil Hexom, past five years with Sav-On Shoes in 
town, O., to mark David Richards’ 55 of Decorah, Ia., has had several of hi Lakewood, Calif., has just opened his 
years of association with the Lustig paintings on outdoor life and animal own family shoe store at 17317 San 
hoe Lore The public wa invited ubjects accepted for cover illust~ation Bernardino Road in Covina, under the 
Afterward, Mr. Richards, who is 80 for several sports and outdoor maga name, Trad-On Shoes 
was the guest of honor at a dinner at zines. His paintings of Rocky Mountain ‘ ' 
the Arco Club for men of the store, Mr Big Horn Range horn sheep and a fox Charles Zavidow, with Karl’s Shoe 
Richards joined the firm when he wa appear on the January and February Store in southern California for the 
the only other salesman besides Max covers of two other magazines. Until past four-and-a-half years, was named 
and Joseph Lustig, who founded the his retirement in 1949, Mr. Hexom was manager of Karl’s newest store at 208 


tore. Born in England, Mr. Richards in the shoe business for 60 years. Kast Compton Boulevard, in Compton 
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Daniel Berk was named head of sales Shoe Company, South Pasadena, Calif., has enlarged its plant at 5104 Santa 
and styling of the new low-heeled line for the past five years, has opened an Monica Boulevard, Hollywood, Calif 
of Andrew Geller Shoe Manufacturing International Shoe Company merchan . . . 

Company, Inc., of Brooklyn, N. Y. He dising service store at 722 Lower Azusa William E. Rich is manager of 
was formerly with Degas & Sabrina, Road, El Monte, Calif., under the name Haley's shoe store at 105 East Maumee 
New York. of Manny’s Bootery. Street, in Adrian, Mich 

* * * * * . * 

Wyman Shoes will move from its LeRoy E. Samuels, who came to Cali Howard Hanley, supervisor of Cherry 
West Lexington Street downtown fornia from McKeesport, Pa., has & Webb stores departments for Kays 
branch store to 322-324 North Howard opened a new shoe store at 209 East Newport, Inc., Providence, R. I., is now 
Street, March 1. John R. Walker will Compton Boulevard, Compton, under the additionally buyer of all basement and 
be manager of this newly-constructed name of Samuel’s Shoes. His family promotion merchandise for the hoe 
building bearing the firm’s name as also operate tores in Monessen and company. Frank Mack, assistant buyer 
well as of the Lexington Street unit. McKeesport of women’s shoes, has been made buyer 
The chain was purchased more than a . of all children’s shoes, slippers and 
year ago from Wyman by Abraham The Coast Ballet Manufacturing Com- rubbers. His former responsibilities 
Spector, who owns the Dial chain of pany, managed by Manny Underberger, were absorbed in the organization 
shoe stores. There are six Baltimore 
branches of Wyman and one in Levit 


town, Pa. 
R. Marapoti, who for 25 years has [ LEADER 
Shoes & 


operated Marapoti’s Service 
Store at 8 Milton Street, East Dedham, 


Mass., has moved his business to a new 
location at 378 Washington Street, 
Dedham. 


Morton Lewis has taken over the 


management of the Frank More Shoe 
Shop, 285 Geary Street, San Francisco 
Mr. Lewis has had considerable experi 


ence in the retail shoe trade both locally 
and in New York. He plans to step up 
and modernize the merchandising of 
women’s shoes, as well as bags and 
hosiery in the store, putting the accent 
on offering only the smartest and most 
fashion-wise merchandise. 


“ * * 


a A new shoe store known as Tot and 4 a Retail Profitably at 
een was scheduled to open February a 


1 at 615 Olive Avenue in Fresno, Calif, , $395 $595 
The owner, Mrs. Ethel Moody, who has “e \ to 
worked as a saleswoman in various 2534—Black ® ~~ ¥ (Patent Straps Slightly Higher) 
Fresno shoe stores for the past 15 Patent 
years, is featuring brand name chil 6534 White ' 
‘ B, 54-8, C, 04-8 
dren and teenage shoes in this, her BC D8 
first venture into business for herself. A.B.C.D12%-4 
* * 

Ray’s Shoe Shop, 105 Main Street, 
Hackensack, N. J., reopened under new 
management after it was purchased by 
Jack Goldberg, owner of the Anderson’s 
Shoe Store, one of the oldest and larg 
est in the area. The new store features 
the same brands as before. While 
Jack Goldberg manages the Hackensac} 

tore, his son, Paul, recently discharged a, C 12% -4 
from the Navy, will be in charge of 
the Newark store on Ferry Street ...and they're in-stock 

Larry Carson has been appointed for fast fill-in service... 
manager of the basement department ; 
of the Stevens Shoe Store at 106 East repeat business! 
Main Street, Ottumwa, Ia., according 
to an announcement by Kermit Nelson, 
A Webetes Citr native It's more than just the style or pattern of 

- : these four shoes that make them sales 

leaders. They're budget priced, value 
built for long wear, easy-fitting —and 
lege, where he majored in Business Ad they have customers who repeat time 
ministration and Management. Earlier and time again. These, like all Step 
he had been associated with the Brow Master shoes, are carried in-stock for 
Shoe Fit Company at Webster City and fast fill-in service! Feature the leaders! 


tore manayer 
Mr. Carson had worked at the Stevens’ 


tore before attending lowa State Col 


with the Bowman Shoe Store in Boone. 


. , STEP MASTER SHOES, 


M. H. Katz, who has been with Dobb 
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Ta 


througho 
A’? 


4 
getail Foir Treée 


aso series 


‘ ~~ a.; 
HUSSCO SHOE CO., 1328 Broadway, New York 1 ~° Factories: Honesdale, Pa. in Canada: Canada West Shoe Co., Winnipeg 


2, FINE BRANDS... 


... 60 FINE STYLES 


IN THESE 2 FINE LINES 
Retailing Profitably At Popular Prices 


saree RO peRoy 


Goodyear Welts IN-STOCK 
for Immediate Delivery 


ORDERS SHIPPED 
Write for Catalog 


A. S. KREIDER SHOE MFG. CO. 


ELIZABETHTOWN 


M f Three 


ke 


WE MANUFACTURE ONLY—AND DO NOT COMPETE 


Richard Gage, formerly manager of 
the Schiff's Marion, O., 
has been named manager of the firm’ 
store in Michigan City, Ind., replacing 
Jerome Schlesinger, who has been 
transferred to the Schiff unit at Misha 


waka 


shoe store in 


t * 


Sam Simowitz, president of the 
Marilyn Shoe Corporation in Augusta, 
the new president of the 
Augusta Merchants’ Association. He is 
of the organization 
of terms on its 


GiAa., 1s 
a charter member 
number 
board of directors. 


and served a 


. , _ 


Harry Mullis has been appointed shoe 
for Macy’s California Division, 
buying women’s better shoes as well as 
He 
was formerly associated with the Power 
Department Store in Minneapolis. Mr. 
Mullis replaces Ernest Lampl, now with 
Town and Country Shoes. 


buyer 


budget-priced slippers and casuals. 


> > . 

Frank Snyder, 
Shoe Store, is 
family 


Snyder’s 
complete 


trading as 
operating a 
14 South Reading Ave 
Pa Assisted by his 
Lulu A. Sebring, of 
the store features the 
for women, Little 
Chapman's for children. 


unit at 
Boyertown, 
wife, the former 
Stroudsburg, Pa., 
Miracle 
Yankee 


Mr. Snyder was 


nue, 


Tread line 
and 


formerly manager for 


166 


To Retail 
PROFITABLY 


$795 


PROMPTLY 


PENNSYLVANIA 


American Boys | MOUNT JOY 
WITH OUR CUSTOMERS 


THE ALL sors A 


ALSO MAKERS OF 
AMERICA’S MOST POPULAR LINE OF BOYS’ SHOES | 


IT’S SHORT...IT’S POWER PACKED 
IT’S THE “PACKAGE” BOYS SHOE PROMOTION 


faGERICH 


AYE ®) 
lAF. 1A 
CTION SHOE 
cerseRICH 
ot Shige. 


ie 
GERBERICH-PAYWNE SHOE co. 


PENNSYLVANIA 





the Triangle Shoe Company. 
* * + 
Mr. and Mrs. Leonard Martig held 
a grand opening for their relocated and 
enlarged Martig Shoe Store in the 
Thirtieth and Ames Shopping Center 
at 4506 North Thirtieth Street in 
Omaha. The shoe store was formerly 
in smaller in the block. 


quarte) same 


* * - 

Harry Green, who spent 12 years in 
the merchandising and sales of foot 
wear in Denver, Los Angeles and Chi 
cago before coming to Cheyenne, Wyo., 
five years ago, has opened a women’s 
and children’s department in 
leased space at Loyd’s, a women’s 
cialty store at Seventeenth and Carey 
He foot- 


wear in the medium-price range. 


shoe 
spe 


Avenue, Cheyenne features 


* * 

Sam Silverman, a veteran of 30 years 
in shoe retailing, has been named man 
ager of the Crosby Shoe Store in the 
Miracle Mile Shopping Center, Jackman 
and Laskey Roads, Toledo. It is a unit 
of the Louis Ostrov Shoe Company, of 
Akron. He Richard Castor, 
manager since was 
several 


succeeds 
the store opened 
months ago. Mr. Castor was 
transferred by the firm to Muncie, Ind., 
to manage a department of 
family shoes in Stillman’s Department 
Store. Mr. Silverman from 


leased 


comes 


Springfield, O., where he managed a 
similar leased department in the Boston 
for Ostrov. C. C. Sibbing 


succeed him at the Store. 


Store will 


3oston 


Shoe Stores Display Dollars 
To Attract Weekend Shoppers 
WooNSOCKET, R. I. 
tailers cooperated with a group of mer- 
chants to stage “Dollar Days,” an event 
sponsored by the Retail Trade Board. 
Stores displayed hundreds of dollar 
bills in their windows 
being given to those whose names were 
elected from directories and telephone 
books. A_ half-page newspaper ad 
urged people to watch the windows and 
inside displays of the featured stores 
their names appeared to re- 
ceive the dollar bills. It brought an in 
flux of end-of-the-week shoppers. 
Cooperating shoe stores included the 
Cancellation Shoe Shop, Elwinn Shoe 
Shop, Francine, McCarthy Dry Goods 
Company, Modern Shoe Store, Mongeau 
Morse Shoe Store and 


Local shoe re 


and stores, these 


to see if 


Shoe Store, Inc., 
Spencer’s Shoes 


Shoe Shop Holds Open House 


ToLepo—Tana Marie Shoe Shop ob 
served open house in its new and larger 
quarters at 2208 West Central Avenue 
The 1310 Monroe Street 


store was at 
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Boot and Shoe 





Obituaries 





Louis R. Schwaab 


BostoN—Louis R. Schwaab, editor 
and of the Weekly Bulletin of 
Leather & Shoe News, died on January 
27 in the Newton-Wellesley , 
following a brief illness. 


ownel 


Hospital 
He was 62. 


— 


| 


LOUIS R. SCHWAAB 


The 


Schwaab 


of f 
was 


Mr. 
in Paris Feb 
ruary 14, 1893 and spent his early boy 
hood that At the of 
16 he entered the shoe and leather busi 


son rench parents, 


born on 


in country 


aye 


ness and, before coming to this country 
1913, had 


years wholesale 


in already spent several 
salesman 
in England. Soon 
arriving in this country he be 
came associated with the Weekly Bulle 
tin, an association which endured until 
his death, and during which he 
became one of the best informed writer 
the industry He 
several years ago and succeeded 
the ownership in 1952. His home 
211 Winslow Road, Waban, Ma 
Surviving his 
son, Louis C. Schwaab. a 
the Weelklu Bulletin staff 

will be continued unde? 


as a shoe 


both in France and 


afte) 


early 


in became editor 

to 
wa 
at 
widow and 


are one 


member of 
The busine 


his direction 


Francis Doll, Sr. 


Doll, 
St 


Dr: 
Loui 


founder 
Trading 
heart 


Vero 


Franci 
ident of the 
died 
while 
h, Fla. He 
Doll, a 
had 


the 


St. Louis 
and 


Company, 


pre 
of a 
in 


January 17 
ailment vacationing 


was 59 years old 


Mi of 
Spain, 
1915, 
firm 
the 
and 
Dol 
Loui 
Doll, 
pany’ 
In addition to h or 
Mr. Doll is 
Cornelia Mitchell 
Drive, Richmond 
er and te 


native Colombre 


) 
been a St. Louisan since 
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“Lo-Cut’’ Shoe Forms 


Lo-Cut" is Fairy Form's answer for the 
display of the new, low cut flattie shoes 

Available in women's sizes 4, 4'/2 and 5 
10 


are 


13 and children's size 
“Lo-Cut" shoe forms 
crossbar which an 
unobstructed the the 
shoe. A slight flange at the top of the 
heel makes them easy to remove from shoe 


girls’ size 
These 


with a curved 


made 
allows 
of 


view of inside 


These new "Lo-Cut" shoe forms are avail 
able to both manufacturers and retailers 


Write Dept. B-34 for complete data 
on all our Fairy Forms which are 
made from FAIRYLITE NON-FLAM® 
PLASTIC produced by 


SHOE FORM CO. INC. 
Auburn, New York 


"Reg. U. S. Pat. Off 
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WATCH FOR 


IN MERCHANDISE WRAPPINGS BY 


Woh rs 


ONE customer... 
TWO profits... 


Fd 


my 


y 
It’s easy to ring up extra dollars when selling 


shoes 


Cuboids 


by offering time-proven, effective Burns 
featherweight shoe inserts 


Failing to 


feature this added foot comfort, a typical store 
will actually waste 11 golden opportunities every 


day to make a second handsome profit from foot- 
ailing shoe customers. Cuboids retail! up to $6.95 


a pair. They require no floor space: merely a few 
feet of storage shelf. Get the whole story, in your 


own store. Write today. 


BURNS CUBOID CO. ~ 


Established | 


P.O. Box 658 + Santa Ana, Calif. 
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International Shoe Company’s 
Net Shows a Slight Increase 


St. Louis—Net earnings after taxes 
of International Shoe Company and 
totaled $10,414,006 for the 
fiscal year November 30, 1955, 
a slight gain the 
was revealed in the company’s annual 
mailed to stockholders. Net in 
come before was $21,847,252, 
compared with $21,659,431 in 1954 
Consolidated net of $262,413,803 
were the largest in the company’s his 
tory. This was a gain of $15,649,253 
or six per cent more than the previous 
totaled $246,764, 


subsidiarie 
ending 
over prior year, it 
report 


taxes 


sales 


year when net sales 


550. 
Net 


stock, 


of 


continues, 


income share common 
the amounted 
to $3.10 compared with $3.01 the 

were $2.40 
1954 
one-hundred-and-sev 


per 
report 
pre 
ceding year, Dividends 
the 
paid it 


per 


share, same as in Interna 
tional 
enty-ninth consecutive dividend on Jan 


uary 1, 1956, completing 43 years of 
uninterrupted payments 
the 


of 


reached 52.3 


Production company’ shoe 
million 


pOLS 


plant 


1055, 


pair in 
compared with million in 
the preceding year, the report add 
The total 
production were affected by a 
trike of the company’ 
and A.F.L which 
November 7, 1955 
of the parent 
closed and 
until The 


of production amounted 


and shoe 


month 


year’ net sales 
long 
CLO 


parent 
workers 
About 
company’s 
that 
December 5. 


shoe 
began three 
fourth 
plant 

did not 
estimated lo 
to 2,250,000 


men 


shoe 


were on date, 


reope 


shoe and ship 


pairs of 


for the reduced 


the 


year were ap 


proximately $5 million, report 
state 


rhe 


tract w 


parent company’s new wage con 
th the United Shoe Workers of 
1.0., and the Boot and Shoe 
A.F.L., with its 


, cover 


America, ( 
Worker 


ployee group 


principal em 
a two-year period; 


168 


and if agreement is reached on a pen- 
sion plan before October 1, 1956, a 
third year will be added. 
increased the 
October 1, 
by 
1952 


throughout 


price of 

1955, to 
the 
Price ad 
vances were the 
industry. Further increases in the price 
of the report predicts, may be 
necessary following the March 1 in 
crease in the legal minimum wage rate 
and wage advances currently being put 
into effect by most manufacturers. 

Practically all of the company’s sales 
gains in 1955. Out- 
standing were shown in a 
line of men’s and boys’ shoes retailing 
from $6.95 to $8.95, merchandised under 
the brand Wesboro, Rand 
craft and Kingsway. 

The Florsheim Shoe Company, Chi 
Ill., and Limited, 
Preston, Ontario, Canada, subsidiaries 
of International contributed substan 
tially to the 
Florsheim 


International 
most of its shoes 
mark the first 
pany since December 1, 
general 


advance com- 


shoes, 


livisions showed 


increases 


names of 


‘ago, Savage Shoes, 


consolidated sales 1’ 


crease sales set a new re 
ord for that company. 
The now 


factorie 


company hoe 
and 24 manufacturing supply 


including 


operate 61 


chemical 
plants, rubber plants and a textile mill. 

Lefatex, Inc., 
in 1954 to 
materials, completed it 


plants, tanneries, 
a subsidiary established 

leather fibre 
plant in Wood 
River, Ill., during the latter part of the 
year, well 


manufacture 


and operation are now 


under way. 


United States Shoe Reports 
Highest Earnings in History 


for the year 
1955, of the 


Shoe Corporation and its 


ale 
50, 


CINCIN NATI— Net 
ending November 
United State 
ubsidiary, Joyce, Ince 
$33, 


were placed at 
of 13% per 
cent over the previous year, In a report 
to Joseph S. Stern, 


chairman of and A. B 


J0,.05/, an increase 
by 


the 


shareholder 
board, 


Cohen, president. 

The corporation acquired 96 per cent 
of Joyce’s common stock April 30, 1955, 
by the exchange of 37,979 shares of it 
own ¢ tock plus cas} 


of 


ymmon 
$24,800, 

The 

net 


purchase 


said the 
earnings and its Employes 
Plan were the highest in 
history. It 
amounting to $1.50 
during the year in addition 
mon stock dividend of 10 per cent, Feb- 
ruary 15, 1955. The payment consti- 
tuted the corporation’s sixty-third con- 
ecutive dividend. 

Earnings 


officers corporation’s 
Profit 

the 
divi 


Sharing 
company’s paid cash 


dends per share 


to a com 


for fiscal 1955 
amounted to on 559,694 shares 
outstanding at November 30, 1955, 
compared with $3.67 per share in fiscal 
1954 on 474,474 shares outstanding. 

Mr. Stern and Mr. Cohen told share- 
holders the company’s of 
Joyce, Inc., was a major forward step 
in a program to expand 
sales and production 
added a third factory y 
capacity of 3000 pairs, which is already 
in operation. They said general offices 
have been moved to Cincinnati. A 
for development 
maintained in Pasadena, Calif 

The officers said foreign licensee 
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Shoe Corporation of America 
Declares Regular Dividends 

COLUMBUS, QO. The Shoe Corpora 
tion of America declared the regula! 
quarterly dividend of 25 cents per share 
on the issued and outstanding Class 
“A” common shares payable March 15, 
1956, to holders of record of such shares 
Feb. 29, 1956, it was announced by 
Robert W. Schiff, president and trea 
surer of the corporation at a board 
directors’ meeting held recently. 

This constitutes the one-hundred-and 
eighth consecutive cash dividend paid 
on what was formerly Schiff Company 
common shares which were converted 
into Shoe Corporation of America Class 
“A” common shares in 1947, upon the 
change of name from the Schiff Com 
pany to Shoe Corporation of America. 

The board also declared the regula 
dividend of $1.12% per share on the 
issued and outstanding Series “A” 
$4.50 cumulative preferred, the Series 
“B” $4.50 cumulative preferred and the 
Series “C” $4.50 cumulative preferred 
payable Mar. 15, 1956, to holders of 


record of such shares Feb. 29, 1956 


Brown Innersoles Reports 
61 Per Cent Operating Profit 

SERLIN, N. H.—The Brown Com 
pany, which manufactures shoe inner 
soles and other products here, had a 61 
per cent increase in operating profit in 
1955 over that reported in 1954, accord 
ing to the consolidated annual report 
of the firm. The 1955 total, before 
taxes, other income and other deduc- 
tions, was $3,342,649. 

It was also disclosed that the com 
pany’s consolidated net income for the 
fiscal year ended November 30, 1955, 
was $2,030,199, and that sales in 1955 
totalled $53,820,733, an increase of 16 
per cent over the previous year. 


Endicott-Johnson Sales 
Increase 7 Per Cent 
ENbIcoTT, N. Y Endicott-Johnson 
Corporation reported increased sale 
and net profit for the year ended No 
vember 30, 1955. Sales were $143,057, 
526 compared with $133,316,999 the 
previous fiscal year, a gain of 7.3 per 
“ent Net earnings after taxes were 
$2,843,956 compared with $2,135,249 
last year 
Inventorie were $39,751,080 com 
pared with $39,394.733. Finished foot 
wear on hand and in the comnany’ 
retai] stores amounted to $25,479,605; 
footwear in process, $2,234,053; raw 
materials, $12,799,404, and miscella 
neou li $1,238,018 
Current assets were $63.290.617 com 
pared with $62.925,316 a year ago and 
current liahilitie wer $1R,O8R414 
comnared with $17,885.97 
Johnson, Jr., president 
sets for the new year are 
favorable.” The company ha 


hacklog of w order which 


February 15, 1956 


vive assurance of full production 
everal months.” 

Guide-Step shoe sales in the 
ended November 30 were 65 per « 
greater than in the previou 
In the new fiscal year they have 
running 71 per cent ahead 


“We have recently purchased m: 


of the machines in our plant 


sound policy for the company to acq 
these machines and that the owner 


vill be of advantage 


Tenth Goody Florida Shop 


West HoL_itywoop, FLA.—Dan | 
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yeal 
‘ent 
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Mr 


Johnson noted. “We believe that it 
lire 


hip 


renzetti, general manager of the G ody 


Shoe chain, 1s announcing 


of a new hon on South St: Re 


Sever It will be in charge 

ince the opening of its first ore t 
and-a-half years ago, Goody hos 
expanded to 10° store fron 


Miami north to Fort Pieres 
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Book Sets Basie Procedures 
Of Operating Smaller Store 
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‘LOAFERS: 


NeW YOR 


LOAFER 
ahead 21 ; 
Father's Day, 
19.6%. Nettleton 
has the ease 
remember trademark 
LOAFERS; the 
hrewdest national 
ads, the hardest 
working merchandising 
in the fine casual 
shoe field. Custome: 
ask for them by the 
trademark, LOAFER 
which is found 
only on Nettleton 
Get in on the next big 
LOAFER promotion 
Father’s Day. Write 
now to Nettleton Co., 


Syracuse 2, N. Y 
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Ssoregeous 
sams 
caper... 


If she crossed those lus- 
cious long legs again, I'd flip. It was 
the 15th pair of shoes she had tried 
had, 
nothing. The quiet guy smoking in 
his butt, 
walked over and said, ‘Maybe | 
have what the lady likes.’’ And he 
lines up four of the best-looking 


on and what | showed her 


the corner crushed out 


shoes I've ever seen. He had what 
she wanted all right . . . Beau Mocs! 
He gives me the run-down on Beau 
Mocs’ extra features, the low cost, 
the wide mark-up and fast turnover. 
| was sold on sight so | write him a 
fat order. And, you know, that doll 
brings all her friends here now for 
Beau Mocs, the handsewn moccasin 
no gal can resist. 


TRUE MOCS WITH HANDSEWN VAMPS 
Exclusive Sales Agents: Sam Schoenfeid Assoc 
47 West 34th Street, New York, New York 


West Coast Division c/o Chesapeake Shoe Co 
543 Mission Street, San Francisco, California 


BEAU MOCS ARE PRE-SOLD FOR 
YOU IN 26 NATIONAL MAGAZINES 
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Rogers Introduces a New 
Homogenized Shoe Material 


ROGERS, The Rogers Corpora- 
tion is featuring a new homogenized 
leather shoe material. Made of 100 per 
leather fiber with a binder of un- 

natural rubber latex, the ma- 
terial, Kwintan, offers more uniformity 
in thickness and quality than whole 
leather, a spokesman for the corpora- 
tion declared. 

Designed for use as slipper soles, shoe 
insoles, midsoles and counters, Kwintan 
is said to offer improved waterproofing, 
leather bonding, excellent 
flexure, light gravity, 
good shape characteristics, 
and excellent 

K wintan’ 
flexible topline and resiliency make it 
ideal for use in 
outersoles, the 


CONN. 


cent 


cured 


to - leather 
non-cracking, 
retaining 
shelf life. 
features of firm sidewall, 
counters. For use in 
material is available 
uncoated or and 


either vinyl-coated 


may be easily cemented and offers good 
wearability. 

As a midsole, it is lightweight and flex- 
ible with low water absorption and good 
edge staining. As an the new 
material may be used to replace flexible 


insole, 


splits because of its long wearing chat 
acteristics and can be used for cement 
process construction as is or in strips. 
series of 


togers 


in a 
pecialty materials developed by 
for the industry. 


Kwintan is the newest 


shoe 


Trend to Metal Trims 
Reported from Europe 
NEW 


toward 


York—There is a strong trend 
metallic and jeweled trims on 
women’ footwear in Europe, according 
to Bernard Chalfin, of American Shoe 


Specialties Company, Inc., here. 


The shoe above carries a sample of one 

of the ornaments which American Shoe 

Specialties Company will display at the 

forthcoming Allied Shoe Products show 
in New York. 


Mr. Chalfin returned from 


an eight-week 


recently 
* tour through the fash- 
of Europe, where he gath- 
which 


ion centel 


ered ideas will be incorporated 


into his firm’s line of Fall, 1956 shoe 
ornaments. 

Nailheads and rhinestones are ex- 
tremely popular abroad, said Mr. Chal- 
fin, and are seen on slippers as well 


as shoes. 


New Leather Sole 
Promises Extra Long Wear 
LURAY, VA.—One of the most signifi 
cant developments of the past year for 
the shoe retailer has been the introduc- 
tion of a genuine leather sole that is 
said to compete strongly with the best 
synthetics as to wear, weight and flexi- 
bility while retaining the desirable 
characteristics of the natural product. 
Votan SuperSole, developed at Vir- 
ginia Oak Tannery’s plant in Luray, 
and distributed by the Virginia Oak 
Tannery Sales Corporation of New 
York, N. Y., appears to be filling a de- 
mand for a leather sole that will wear 
with products. 
Manufacturers who have adopted it re- 
port that it with, and 
retailers find customers looking for the 
trademark that identifies 
oled with this new leather. 
Actual wear and users’ 
tions seem to verify the claims made 
for it which, in addition to those quali- 
water- 


comparably neoprene 


is easy to work 


silver shoes 


tests reac- 


mentioned above, include 
resistance, puncture-resistance and the 


with 


t 1es 


“breathing” associated 
itself. It does not slip on wet 
grass or other slick surfaces. 

While the process employed in tan- 
leather is a trade 
released information 
they 


natural 
leather, 


ning this new sole 
secret, Votan has 
in answer to inquiries have re 
ceived concerning’ it. 

In the tanning method perfected by 
them, the hide fibers are made to act as 
a carrier for ingredient “V’’, the factor 
that imparts, among other things, extra 
wear. The process deals with the indi 
vidual fibers of the hide without chang 
ing them so far as porosity and flexibil 
ity go. The ingredient employed is 
non-water-soluble and cannot be leeched 
out, even by prolonged immersion. 

This means that the 
SuperSole persist throughout the 
entire long life of the sole. The method 
tends to minimize natural differences in 
and flexibility, thus 
uniform 


qualities built 


into 


hide as to wear 


vielding a more constant and 
that test 
tains its high 
life of the leather 

No 
titching, 
The 
since nothing used in the pro 
any 
Early ex- 


including 


main 
for the 


have 
coefficient 


product prove! 


weal 


required before 
manufacturing 


tempering i 
thus 
oles may also readily be ce 


cutting 
cost 

mented 
duction of SuperSole has 
effects on known 
periments in new tannages, 
those tested and eliminated by Virginia 
Oak, tried to effect these advantages by 
changing the leather fibers. The 
method merely utilizes the fibers as a 
for the essential ingredient 


adverse 
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new 


carrie! 
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Shoe Workers Set New Records in 1955 


All-Time Marks Established in Hourly, Weekly and Annual Earnings 
And Also in Highest Productivity Rate 


BostoN—The shoe industry’s 225,000 
production workers in 1955 established 
new records, including all-time 
hourly, weekly annual 
and the highest 
output or productivity rate in the in- 
dustry’s history. These and numerous 
other facts were presented in the an 
nual “Shoe Industry Labor Report for 
1955,” prepared and just released by 
the Economics Research Division of the 
AFL Boot and Shoe Workers 

For 1955, the shoe industry’s total 
wage bill for its workers 
came to $582 millions, or an average of 
$2,606 per worker for the year. This 
compares with 1954’s total of $549 mil- 
lions and an annual average of $2,509 
per worker. 

Average 


several 
marks in 
earning'’s 


and 


Union. 


production 


weekly earnings for shoe 
workers came to $50.09, as compared 
With $48.15 for 1954 $40.10 for 
1953. This compares 1955 mark 
of $76.33 for all manufacturing indus 
tries combined; with $82.70 for durable 
goods industries, $67.66 for 
durables 


and 
with 


and non 

Average hourly earnings crept to a 
new high of $1.35, 
1954 Thus in 


years, hourly earnings 


two cents above the 
the three 
for work 
crs have averaged a gain of only one 
and a third year. Highest 
hourly earners by occupations continue 
to be the cutters, 
fancy stitchers. 


averaye. past 


shoe 
cents a 


edge trimmers and 
Wide differentials continue to exist in 
average hourly earnings in the shoe in 
dustry the country. They 
range from average highs of $1.62 in 
California and $1.49 in Massachusetts, 
of $1.09 in 
and $1.16 in Pennsylvania. It i 
however, that 
hour-output 


throughout 


to average lows Virginia 


found, 
productivity or man 


levels are appreciably 


higher in where 


states or areas 


wage 
are higher. 
Though the industry set a new 


in hoe 


high 
output, employment of 


amounted to an 


hoe 
workers annual aver 
age of only 223,300, appreciably below 
the 226,200 in 1949, the 229.400 in 

and the 225,800 in 1953. Chief 
was the higher productivity or man 
nour output level of 1955. During the 
employment fluctuated from a 
high of 229,300 in August to a low of 
211,300 in November, a differential of 
17,000. As a whole, the 


le vel held high 


1950, 


reason 


year, 


however, 


fairly 


em 
ployment and 
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man-hour 


The industry 


divided 


the 
workers 


for 
production 


steady year. 


are about 
50-50, male and female 

The 
industry 


turnover rate in the shoe 


disturbingly 


labor 
continued high 
The separation or “quit” rate has aver 
100 for 
with 1.9 fo 
all manufacturing industries combined 
2.0 for industrie 
1.6 for non-durable goods. Chief 
the industry 1 

or taking jobs in industries wit 
steadier employment and better pay op 
portunities. It is significant that the 
shoe worker “quit rate” is appreciably 


aged 2.6 workers per the past 


seven years, as compared 


durable good and 
“quit’ 
eeking 


cause in shoe 


othe 


cities 
and 
opportunities are located. Due to train 
ing and other costs to break new 
into the shoe industry 
at $500 per worker), the 


higher in large 
tive industries 


where competi 
more varied job 
work 
ers (estimated 
high quit or 
proving a substantial 
“hidden” cost in the shoe industry 
Direct per pair of 
in 1955 averaged 99 cents or 28.2 


turnover rate is 


labor cost shoe 
per 
cent of the average factory value pe 
pair. This with tradi 


tional ratio of approximately 25-30 


conformed the 
per 
cent of the per-pair value going to labor 
cost 


United Last Reports Results 
Of Hinge Link Assembly 


The United Last 
promising result 
ive field trials 


BOSTON ( ompan 


reports from exter 
now being given to a 


for Slide 


improved hinge link a 
O-Matic lasts 


cludes a new 


sembly 
Phi improvement in 
link de 


developed a 


ign witn 


the result of re 


uperior 
material 


cent advances in chemical] engineering 


If completed tests confirm the now 
uniformly 
that 


assembly will be 


favorable result it is ex 


pected the new and stronger lir 


made standard equip 
nent on these lz p no 


cost 


increase 


The la if i developed to 


provide savings through virtual elim 


nation of crippled hoe 


process of last remova 


The « ompany 


ide-O-Jac} 


ise I! removal 


] 
ample noe or 


heen made even more 


handle 


| 
the 


equipping it with two one 


removing last other 


Huskies Leases Record Space 
In the Marbridge Building 
was igned 
Manowit 
Hussco Shoe Company 
manufacturers of Huskie Huski 
Pups, for one of the largest single shoe 
paces ever occupied in the Marbridge 
Broadway, 
York 

progre to ¢ 
and redecorate ie 
of the Marbridge 
office 


howroom 


YORK { | 
month by William 


NEW 
tn 


ease 
eal ly 
president of 
and 


Building, 132% traditional 


noe center of New 


Work 1 now in 


pletely t 


modernize 
floor 
Building All the 


new OVal 


eleventh area 


new and a 
paciou will be 


completely air-conditioned 
The will be 
March, a the 
der the direction of Charles S. Natha 
Inc., of New York, is completed The 
for the move Huskie 
New York offices in the 
are two-fold, Mr. Manowitz 


move made early 


oon a decorating, un 


reason from 


present arene 
building 
aid 
The 
operation ha 
taff to 


organ 


Huskie 


required an increasingly 


pressure of expanding 


coordinate the national 
And secondly 
now be able to offer 
faciliti« to vi 
the 


line in 


larger 
Huskie 
Huskies will 


cale 


ization 
full 
iting 
complete 
New 
stock 
kie * 


howroom 
buye! who 
Huskies 
York 


ervice 


previ Ww 
Huskie Pup 
draw on local 


t Hu 


and 


; 


and then 


from their neare 


warehouse distributor 


Huskie 
| 


network of Oca iW 


coordinates a nation 
tock 
which serve than 
from loca toch The New 


addition to 


howroom for buyet 


today 

ware 

12.000 
York 


maintaining a 


vide 
houses more 
tore 
office in 
throughout the 


nation, plans and coordinate the entire 


merchandising and advertis 
Huskie 


$10 million of 


were 


ional 
ide of the 
more tha 
and Hu Pup 


umer in 48 


na 
| 
evuft as 


Huskie 


pougnt 


ing 
yea! 
kie noe 


tate 


hy con 


Designer to Represent Coast 
Manufacturer in New York 


Los ANGELI Hank Davidsor 
oined t taff of [ed Saval 
yvomen’ otwear manufacturer 


i 
idney 


n & 
igner 
firm 

pecial Yor! 

Mi schwartz 


arrangement 











United 








Shoe Transfers Sales Directors 





JAMES V. GALLAGHER 


CHARLES T. HOLDEN 





BosTON United Shoe Machinery The company also announced the 
Corporation anounced the apointment transfer of Charles T. Holden to its 
of James V. Gallagher as sales director Harrisburg office as sales director, suc 
of its New York branch office. He for ceeding John H. Moffatt who died re 

erly was in charge of the company’ cently. Mr. Holden had served as sales 
Philadelphia sub-office director of United’s New York office 
Analyst Joins International marketing consultant on various proj 

ie ‘ ects for local business firm He is a 
Marketing Research Staff member of the Greater St. Louis Retail 


Sr. Louts—Alfred C, Kearschner, re 
earch and trade analyst for the St 
Louis Federal Reserve Bank for the 
past 15 years, has joined the market 


ing research staff of International Shoe 


Company as market analyst, according 
to Ben Edscorn, director 


research 


of marketing 





eee 


ALFRED C. KEARSCHNER 


In this newly-created Mr. 
Kearschner will analyze market trends 


position, 


and changing economic patterns as 
they affect the retailer. This informa 
tion will be reported to select retail 


shoe merchants through a monthly pub- 
lication of International’s marketing 
research department, 

A former staff member of the Fighth 
District Federal Re Bank’s 
Vonthly Review, Mr. Kearschner de 
voted much of his time to compiling 
and interpreting sales data relating to 
distribution both 
area 


erve 


wholesale and retail 
nationally and in the St 


He also served as research analyst and 


Louis 
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Group and is treasurer of 


chapter of the American 


Controller 
the St. Loui 
Varketing 

Mr. Edscorn also announced the ap 
of Andrew 
analyst for the marketing research de 


Mr 


Association. 


pointment Pierce as sales 


partment Pierce will conduct spe 


cial studies of internal and external 
ales data in relation to retail shoe 
tore sales 

For the past three years Mr. Pierce 
has been sales correspondent for the 
riedman-Shelby Division of Interna 
tional, dealing with problems of the 
retail shoe merchant He graduated 
from St. Louis University in 1950 with 


a major in economics 


Three Salesmen Join 
Trostel Foam Division 


MILWAUKEE Three 
have been added to the staff of the new 
Airborne Foam Division of Albert 
lrostel & Sons Company, W. F. Tefft, 
ales manager of the division which is 
marketing Trostel’s cushion 
materials, has announced. They are all 
assigned to the Midwest and include 
Reynold K. Hagberg, formerly with 
Cream City Advertising Company, this 
city; Sidney Hall, formerly a tannery 
upervisor at the Trostel plant, and 
Leo F. Gilligan, formerly Midwest 
Plastics representative, Sheboygan, 
Wis 

The Trostel firm began 
of flexible foam polyurethane for shoe 
cushionings last Fall, and now markets 
the materials under the trade name of 
“Airborne.”’ With the 
this material in 
merce Street plant, 
substantially increased, 


new alesme? 


shoe 


new 


manufacture 


Com 
was 


the firm’s 
employment 
officials 


new 


said. 


manufacture of 


New Chemical Shown 


To Improve Shoe Leathers 


MILWAUKEE—A simple change in 
tanning procedut whicn promises to 
enabie the ieather industry to improve 
to a ibstantial degree the quality of 
hoes and increase its efficier cy in mak 
ing them, wa lescribed before the 
Tanne} Production Club of Wiscon 
in by Thomas J. Armstrong of the Du 
Pont Company 

The change involves the inclusion of 
mall amounts of Du Pont’s Quilon 
chrome complex in the tannage as the 
last wet operation of tanning. This was 


described as a low-cost, in-line opera- 
tion requiring no special equipment or 
handling procedure, 


Mi 
discussing water re 


Armstrong participated in a panel 
and 
research ac 


istant leather 


reported on his company’ 


tivities conducted for the purpose of 
discovering ways to produce it. Work 
ing with side leather for shoe uppers, a 


substantial degree of water resistance 


was achieved, he said, and in addition, 


wear-testing showed that Quilon im 
parted properties to the leather “which 
were far more important than water 
resistance alone.” 

Mr. Armstrong listed the improve- 
ments in the leather as tighter grain 
structure, better shape retention and 
more dimensional stability, better re 


sistance to chemicals and perspiration, 


better finish on the processed leather, 
better adhesion of the finish, less ten- 
dency for the leather to scuff or scar 
and better appearance when subjected 
to weal 

He said his company’s research ob 
servations also indicate that leather 


should contribute 
manufactur- 


Quilon 
performance in 


tanned with 
to better 
ing due to its improved dimensional] sta 
bility and better adhesion of the finish. 

Leather tanned with Quilon has been 
by standard laboratory pro 
cedure, he said, and shoes made of it 
have been subjected to wear-tests. 
Matched pairs were used with one shoe 


evaluated 


made of leather tanned with Quilon 
and the other of similar leather with- 
out the chemical. He said the test had 
been completed on forty-three such 


pairs and that forty-two of the wearers 
substantial difference be- 
tween the two shoes. Without exception 
the shoe preferred was the one made of 
with Quilon, he re 


observed a 


leather tanned 


ported. 


Shenanigans Appoints Two 


LONG ISLAND City, N. Y.—Jack Gal 


way, sales manager for Shenanigans, 
announced the appointment of two 
new men to cover the central to west- 
ern States. 

W. T. Spangler will service the 


southwest to California, including Iowa 
and Nebraska Madlener wil! 
cover the Northwest from Wisconsin to 
northern California, the same _ ter- 
ritories both men now are covering 
for the Walker T. Dickerson Company. 


{uss 
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Sabel’s Orthopedic Footwear 
Licenses 3 Manufacturers 


PHILADELPHIA Gene Sabel, presi- 
dent of I. Sabel, Inc., distributors of 
Sabel’s specialized orthopedic footwear, 
announced the selection of three manu- 
facturers exclusively licensed to manu- 
facture and sell the Sabel line through- 
the United States as 
countries abroad, 


out well as in 

The manufacturers chosen are the C. 
H. Alden Shoe Company, of Brockton, 
Mass.; R. J. Potvin Shoe Company, 
Brockton, and the Walkin Shoe Com- 
pany, Schuylkill Haven, Pa. 

Sabel’s, which has agencies from 
coast also disclosed that its 
men’s and boys’ lines will be manufac- 
tured exclusively by the C. H. Alden 
Shoe Company. Alden will manufac 
ture men’s and boys’ surgical shoes as 
well, 

Mr. Sabel said the Pre-Walker Club 
Foot and the Pre-Walker Surgical in 
fants’ shoes will be manufactured by 
the R. J. Potvin Shoe Company. He 
the Potvin patented construction 
is an improvement providing a smooth 
seamless inside. 

Walkin Shoe will make Sabel 
cialized children’s shoes, including the 
Sabel Pigeon Toe, Children’s Surgical, 
Brace and Plumb Line Shoes and a new 
Walkin Club Foot shoe 

Mr. Sabel said the 
shortly announce the 
manufacturer selected to 
line of women’s shoes, 


to coast, 


said 


spe- 


will 


name of the 
produce its 


company 


Trimfit Hosiery Opens 
Showroom in Chicago 
The 
Hosiery 

has been announced by Martin Kramer, 


opening of a new 


howroom in Chicago 


CHICAGO 
Trimfit 


Midwest sales manager of Trimfit Ho- 
siery Mills. Located in Room 1024, Mer- 
chandise Mart, it will have on display 
the complete line of Trimfit hosiery and 
socks for men, women, girls, boys and 
toddlers. 

Trimfit representatives Bob Hanson 
and Sam Rosen will be in charge of the 
new showroom, which augments those 
already in existence in New York, Los 
Angeles, Philadelphia, Boston, Toronto 
and Dallas. 


A. S. Kreider & Son Company 
Reports Sales Up 50 Per Cent 

PALMYRA, PA.—The A. S. Kreider & 
of Palmyra, has announced a 
50 per cent increase in its sales of Foot 
King shoes for the six months’ period 
ending Jan. 20, 1956, as compared with 
the corresponding period one year ago. 

The A. S. Kreider & Son Co., of 
Palmyra, was started in 1894 and man- 
Foot King boys’ Goodyea 
also Foot King men’s Goodyear 
both staples and style 
including such features as Shu-Lok and 
Ripple soles. The company reports it 
is enjoying excellent business, as shown 


Son Co., 


ufactures 
welts, 


welts in hoes, 


by the increase mentioned above. 
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Ludwig to Manage Division 
At Dewey and Almy Chemical 


CAMBRIDGE, MASs., B. V. 
who has been with the Dewey and Almy 
Chemical Company since 1950, recently 


was made sales promotion manager of 


division 
know! 
working 


the company’s shoe products 

Mr. Ludwig gained his first 
edge of the shoe industry by 
in a factory cutting room during Sum 
Following his graduation from 
1940, he 


which he 


mers, 
the University of Illinois in 


joined the U. S. Navy from 


Ludwig, 


was five with 
the rank of lieutenant commander. He 
then traveled for the Stepmaster Shoe 


discharged years later 


Company of Greenup, Ill, until he be 
came a member of the staff of 
Dewey and Almy’s adhesive and coat 


sales 


division, with headquarters in Chi 
later he 


ings 
ago. Fourteen months was 
transferred to 

ales manager 


In his 


will be 


Cambridge and made 
of that division, 
nment, Mr. Ludwig 


responsible for the promotion 


new USSit 


of the company’s Darex line of shoe 


produce t 


YOU CAN SELL MORE PAIRS 


UPPERED WITH 


FREE KLEENETTE FOLDERS AND MERCHANDISING TAGS NOW AVAILABLE 


t 


KLEENETTE UPPERED SHOES. WRITE A. H. ROSS & SONS CO. CHICAGO 727, ILLINOIS 





FOR 


Sandler Licensees Rendezvous in New York 


Shoe manufacturers from three countries are shown rendezvousing in New York 
above. Left to right they are Ramon Weyl, Rousset & Cie, Blois, France; William 
Ritchie, of the J. Robin Company, Sydney, Australia, holding shoe, and Morgan 


Williams, of the George Morgan Shoe Company, Toronto, extreme right. 
Sandler, president of the A. Sandler Company, is second from right. 


Jack 
The men 


are licensed to manufacture Sandier of Boston shoes in their own countries. 





Father and Son Connect 
As Sales Contest Winners 


ROCKLAND, Mass.—A father and son 
team, Frank J, and Frank M. Sullivan, 
has been announced as winners of the 
1955 sales contest conducted by E, T. 
Wright & Company, here. The two men 
Wright Arch Preserver for 
men in a large territory, from Virginia 
to Texas, and usually travel together. 
Prizes of Swiss wrist watches were pre 
both by James A. Munroe, 
president of the company, at a recent 
meeting of the sales staff, 


sel] shoes 


sented to 


FRANK J. SULLIVAN 


In making the presentation, Mr. 
Munroe recalled that the father, Frank 
J. Sullivan, won his first E. T. Wright 
ales contest in 1918, the prize being a 
pocket watch which he has carried now 
for He is 
practically retailer in 
South a 
the 
traveled 


said to know 
the 


sections of 


about 37 years 


every °+ hoe 


well as in other 


country through which he has 
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Hessler to Manager Dallas 
District for Hood Rubber 


WATERTOWN, MAss.—Ormond M. 
Hessler, who for 19 years has been as 
sociated with the Hood Rubber Com 
pany, division of the B. F. Goodrich 
Company, has been appointed manager 
of the Dallas district of the former 
company and is now making his home 
in that city. 

Mr. Hessler, a graduate of Cornell 
University, where he was a membe1 
of the varsity crew, joined Hood in 
1946 as assistant manager of exports 


ORMOND M. HESSLER 


transferred 
and 


Four later he was 
to the sales research department 
then given 
with the sales department in a territory 
which included Rhode Island and Bris 
tol County, in Massachusetts. During 
this time he acquired a broad knowledge 
of sales and distribution operations. 
During World War II, he served in 
the United States Army in North 


years 


was a special assignment 


Africa where he was captured and held 
prisoner for 26 months in Poland. He 
was discharged with the rank of second 
leutenant. 


Middletown Footwear Licensed 
For Schiaparelli Debs 

New YORK Middletown 
Inc. of Middletown, N. Y., has 
Schiaparelli, Inc., 683 Fifth 
Avenue, to 


Footwear, 
been li- 
censed by 
make a line of women’s 
shoes under the name Schiaparelli Debs, 
with a from $14.95 to 
$18.95. 

This company is also licensed to make 
Schiaparelli boudoir slippers, and ex 
tensive plans have been made to place 
these and the Schiaparelli Debs in high 
grade selected the 
United States. 

This tie-up was effected by Stanley 


price range 


outlets throughout 


Weiss as vice-president of Schiaparelli, 
Inc., with Jacques Levine, vice-presi- 
dent of Middletown Footwear, Inc. The 
later has sample rooms at 47 West 34th 
Street, the Marbridge Building, in New 
York. 


Long-Term Employes Attend 


Julian & Kokenge Dinner 

CoLUMBUS—The 25 Year Club of 
The Julian & Kokenge Company held 
its third annual dinner meeting in the 
Gold Room of Fort Hayes Hotel. 

The Club had a total membership of 
110 members, 95 actively employed by 
the company and 15 associate mem 
bers. The Julian & Kokenge Company 
employs approximately 900 people. The 
length of service of the 25 Year Club 
members ranges from 53 years to 25 
years. 


Fred Abe, the outgoing president 
with 48 years service was presented 
with a gold watch. The club elected 
William McCarthy, with 44 years ser- 
vice, as president for 1956. Grace 
Boyle, who her 40 year pin 
at this meeting was reelected secretary 
for the third consecutive year 

H. N. Lape, chairman of the board 
of directors of the company, attended 
the dinner. Mr. Lape has 
sociated with the company 53 


received 


been as- 
years. 


Nunn-Bush Appoints Wenzel 
To Take Over Easton Are: 
MILWAUKEE—Kenneth Wenzel, 
has been in the sales offices of 
Nunn-Bush Shoe Company the 
past eight years, has appointed 
Nunn-Bush representative in an 
eastern territory comprising Brooklyn, 
N. Y., Long Island and Western 
necticut, E. C. Dallman, sales manager, 
announced. Mr. Wenzel 

Levittown, L. I 

The new appointee takes the place of 
John Windhorst, who has resigned afte 
25 years’ service with the 
Mr. Windhurst, upon a doctor’s recom 
moved to Arizona be 


ill health. 


who 

the 
here 
been 


sales 


Con 


has moved to 


company 


mendation, has 


cause of his wife’s 
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CAVALIER sinvice 
POLISH BAR 


*FREE with any order of 3 gross 
Cavalier Dressings until April 1 only. 









Handsome dull black wrought iron self-service 
Polish Bar, especially designed for shoe trades .. . 


retail value $15. 


Uses only 2 feet of floor space, but holds 246 units 
of Cavalier dressings, plus bulk storage space at 
bottom, as illustrated. 


‘Yours FREE with any purchase of 3 gross Cavalier 
products; no restriction as to which items, until April 
1, only. Offer is not good in the 7 Western states. 


md 


Order from your wholesaler, or 


Note 
CAVALIER CO. 419. ft 
BALTIMORE 30, MARYLAND storage 
space 


A Generation of Serving the Shoe Trades Exclusively 






















































































joan ™ : 

» S tM - ' 4 
William H. Schmidt, Sundial Shoe Company's credit manager, shown above second 
from the left, was the guest of honor at a dinner marking his fiftieth anniversary 
with the firm. He has been active in credit groups for 35 years in New York, 
Boston and abroad, and is chairman of the foreign credit interchange bureau of 
the National Association of Credit Men. Shown also in the photo are, left to right, 


Carleton R. Newell, assistant credit manager; Joseph |. McCarthy, general mana- 
ger, and Eugene T. Spratt, accounting department manager. 


















announced 


Acme’s Mel 


pany has recently 


Acme Leather Company 
He will 


represent QO-Tan 


Names Agent for Canada 


line of full grain drum-dyed glove and 
PeEAaBopy, Mass.—Alexander Vida, of softee leathers as well as its specialtie 
Montreal, Canada, has been appointed Korky-Glove and Shrunken Grain 
new representative for Canada for Glove 
the Acme Leather Company, the com The company said the new appoint 


Februory 15, 1956 












ment was in line with its policy of wide 
of leath 


years of 


distribution of its 
e) Mr. Vida ha 
background in the 


many type 
had many 
leather trade in 


Kurope and England 


Plastic Coatings Association 
Chooses Another Name 


New York—The 


election of a new 
name—Vinyl Fabrics Institute-—for the 
Plastic Coatings and Film Association 
was described as intended to permit 
better identification of the group’s ex 
panding activitie vith its product 
Paul S. Johnson, executive ecretary, 
announced that the name change was 
actually the first of several steps lead 


ing into a long-range consumer educa 

tional program 
Details of the con 

be announced March 1 


taff member 


umer program will 
New offices for 
and committee 


Kast 


meeting 


lifty-fifth 


” opened at 65 
‘treet, York 
The association now 

V.F 1. first 


ing through 


will 
New 
to be known a“ 
1927 Work 


and 


organized in 


technical advisory 


committees made up of member com 


xperts, the group has heen ac 


pany a 


tive on numerou project over the 
yeal including: development of stand 
ard test method recording style desi, 
nation gathering traffic and produ 
tion data ipplying information § t 


government agencies and manufactur 


ers; and conducting a 


for the 


public re latior 


program industry 








Extra Pairs * Extra Profits 


NEW | 
Que a : with Extra Special 


SANDALS 


Economically priced 
for volume sales 








SALESMAKING 
SOLE 
by LION 
, jj 


Style-wise 
sandals 

for men, 
women 

and children 


fx 
YOUR 
FAVORITE 


* “~ 
SUN-EEZ a ee ee 
i) sor ver is just around the 
- corner read or it with the fastest 
> andals ir e country, extra special 


promotion sc 
Proven best sellers LION SANDALS Unsurpassed for styling, quality, 


ear after year KIDDIE SANDALS materials ond, fine workmanship, thelr plus features 
y . 


make extra sales, features like Mold-Crepe soles, ex 
clusive with LION And you feature LION SAN 
IN STOCK ‘~— DALS in the volume making price bracket, $2.95 to 
7; a, $4.95. Get aboard this profit special today 
Colors: Brown, White, Red and Tan. 
Even sizes only — 5 infants to 3 misses. 


HOY SHOE CO. + 1128 Locust St. « St. Louis 1, Mo. DMD GEG "6.707 roadway 


New York 3, N.Y. 


WY: ki S} Pp; . yt it | ‘ Pp id and boy’s ls s, at present, the only 

a in y 1w0e ays ri jute to ts resi ent last company in the nation, using 
these modern Italian  last-turning 
lathes, according to Mr. Eel 


Canada Advised to Impose 
Quotas on Rubber Shoes 


OTTAWA, ONT.—Imposition of import 
quotas on foreign-made rubber foot 
wear and vegetable oils was suggested 
in the Commons by N. C. Schneider, 
Liberal member for Waterloo North. 

He said in the Throne Speech debate 
that “substandard,” “starvation-wage 
operators” in Hong Kong, Japan and 
elsewhere are threatening the rubber 
footwear industry in Canada. Foreign 
manufacturers also were preparing to 
sell low-cost tire in Canada, he 
warned 
P * ‘ The General Agreement on Tariffs 
During an annual party of the Walkin Shoe Company, a special tribute was paid aa. ; “* eas 
to H. E. Snayberger, president, commemorating his fiftieth anniversary. All “"¢ Trade has escape clauses in cases 
empioyees, including salesmen, helped celebrate the occasion by presenting a . 
gold open-book plaque to Mr. Snayberger. Salesmen pictured above are, left to ened, he said. The present situation 
right, Al Prudhomme, J. Leo Dowd, L. R. Rosenwasser, Al Mayer, and Robert was “a clear case of threat” to the rub- 

Mayer The presentation was made by Clayton Turner. ber footwear industry 


where a domestic industry is threat- 





Italian Last Turning Firm 0 aes aiaa for last turning ma La Mendola Ad Agency 
Names U. S. Representative Chik Taaeene lathes ave hytractiontty New York—La Mendola Footwear, 

East BripGewatTer, Mass.Incoma operated precision last-turning ma- manufacturers of dance footwear and 
S. P. A. of Milan, Italy, makers of chines and turn a pair of lasts at a accessories, has announced the appoint- 
hoe last turning lathes, has recently time with duplication of the model ment of Charles J. Charney & Com- 
appointed Charle KE Eck, of 29 between the left and right feet pany, Inc., as their advertising agency. 
Brewster Avenue, Braintree Highlands, The Woodard and Wright Last Com l'rade and consumer ads as well as di 
Ma as its United State ales re pany, here, manufacturers of men’ rect mail will be used 
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Potter Shoe Company Joyce, Inc., Reelects 
Marks Ninety Years William Joyee President 


CINCINNATI—The Potter Shoe Co: CINCINNATI—William H. J 
pany observed ninetieth anniversary een reelected president of J 
With a pecia 


program, designed to for 1956 the company anno 


emphasize the firm’s long association omcers elected for Kaplan on Port Commission 
With Cincinnati It included p lt I cer, executive vice-p . i ,OST : J eph Kaplat 

exhibits, community observances lovee pre Jerome ot nic ‘ the nia inning 
promotions. re idents; Robert e) tre r> een i pointed a mem 
The c.mpany, founded by J. M. James A. Salinge: crete ) ! f the Port 
Potter in 1866 as a small shop on Fifth 

Street, is now regarded as the largest nanager of the compa! 

independent hoe company in Ohio 


Va 1@\y 


> . ‘ 
Plan fo. ne ceiebration were pro 


tashnick wa recentl 


Joyce, Inc., a division of 
States Shoe Corporatio: 


: ‘ tive office at 3800 P: 
posed at the company’s annual meeting 


convened for the election of officer 

Elected were Edward C. Orr, a great 
nephew of he founder, presiden 

Anthony D. Bullock and Jame Potte) 
Orr, vice-presidents; Mrs. Eleanor S 
Orr, treasurer; Herbert E. Ritchi 

ecretary and W. W. Brown, assi 


sn ad When is a shoe high priced? 


Wife of Brown Shoe Exee A pair of baby shoes that are so hard and stiff that they rub 

Cited for Community Service young toes and heels . . . that are improperly fitted . . . that 
Sr. Lou! is. Bee RB Mi allow no room for growth and development are certainly 

Carthy, wife of Brown Shoe Company’ high priced, 

bg <# ong a = board, was one A shoe that has been worn and shaped by another child . . . 

cccans duke oa a ser llamar that has been outgrown, yet continues to be worn, can cost 

to the community at « luncheon at most of all. 

tended by almost 1,000 perso The cost of baby’s shoes can be measured in discomfort and 
Chosen as the woman of achies doctor's bills over a period of many years. And . . . the high 

al mgellerdvingee meats i price of a pair of shoes can be measured in future lost sales 


Joyce shoes are manufact 





Me( artny and her nine co-honoree re 


ceived inscribed sterling silver trophic for your store, 
from Richard H. Amberg, publisher of There are many things that contribute to the high price of a 
the St. Louis Globe-Democrat. The pair of shoes. But the shoe that builds geen customer good 


siete ak caked a Pg en wedge will, that leads to sale-after-repeat-sale is the least pe 
lected by the newspaper. Among those shoe that you can feature year after year, Write today for 
present were Eugene R. McCarthy and your full color Buntees catalog. 

his son, Roblee Me( arthy, who head 
Brown’s Robin Hood Division 





Delman Shoe Company Names 
Frank Jarman Replacement 


The comfort features of the one 
piece vamp have been tested and 
approved for over 2,000 years. Baby's 
foot is wrapped in a cradle of soft 
leather that yields and “gives” with 
the action of walking 


Rubin Adler, above, is the newly-ap- fg ‘ 
pointed president of the Delman Shoe Me ° e ° 

Company of New York. Maxey Jor- : . . first name in first shoes! 
man, chairman of the board of direc- é 

tors of the Delman Company, made the 
announcement. Mr. Adler succeeds 
Frank Jarman, fatally injured in an au- POTVIN SHOE O BROCKTON 26 MA: 
tomobile accident in southern France. 
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YOU ASKED FOR.., 


REG. U. S. PAT. OFF. 


SATIN LABELS 


MADE EXCLUSIVELY BY 


Meyer Label Co., Inc. 


5 EAST 16TH STREET » 


DISTRIBUTED IN 
ALL PRINCIPAL CITIES 
INCLUDING CANADA 


NEW YORK 3, N. Y. 


- AUTOMATIC DISPENSING 


BETTER STICK 
NON-STAINING 





Ohio Leather Names Two Vice-Presidents 


ROLAND R. SIMPSON 


New York—Roland R. Simpson, of 
Youngstown, O., and Henry 8. Drevet, 
of Girard, O., have been elected vice- 
presidents of the Ohio Leather Com- 
pany it was announced at the annual 
shareholders meeting by Ralph H. 
Ewe, president of Ohio. All other offi 
cers and directors were reelected. 

The directors also declared the reg- 
ular quarterly dividend of 25 cents per 
stock payable January 31, 
1956 as of record January 25, 1956. 

Mr. Simpson is a native of Merchant 
ville, N. J. and joined the Ohio Leather 


share on 


sae: 


HENRY S. DREVET 


Company in 1922. He has been connect- 
ed with the sales department since 1929. 
general sales 


As vice-president and 


manager, he will be in charge of all 
phases of selling, export as well as ad- 
vertising and promotion. 

Mr. Drevet started with the company 
in 1918. He worked through all depart 
ments and was promoted to superinten- 
dent in 1944 


superintendent, he 


As vice-president and gen 
eral will be in 
charge of leather processing and plant 


operations, 





Vinyl Fabrics Institute Elects 
Officers, Executive Committee 


New York—The election of 
for 1956 and two new 
nies 


officers 
member compa- 
were announced by the Vinyl! Fab 
Institute (formerly Plastic Coat 
ings and Film Association) 

S. Ernest Kulp of The 
Duraleather Company and Fred L. 
Ford of Athol Manufacturing 
pany named 
ident 


rics 


Masland 


Com 


were president and 


They 


vice 


pre respectively were re 


178 


elected unanimously recently 
Appointed to the V.F I 
committee for 1956 were C 
the Columbus Coated Fabrik 
tion; R. G. Landers, the Landers Cor- 
poration; J. D. Lippmann, Textileather 
Division, General Tire & Rubber Com 
pany; M. N. Nickowitz, E. I. du Pont 
de Nemours & Inc.; and 
oe es Leather 


Company. 


executive 
G. Jelliffe, 
Corpora- 


Company, 
Young, the Federal 

During the annual fiscal 
which the voting took place, it was also 


meeting at 


announced that the membership appli 
cations of American Finishing Com 
pany, Memphis, Weymouth Art 
Leather Company, Inc., South Brain- 
tree, Mass., had formally 
proved. 


and 


been ap- 


Senator Bridges Attacks 
Cattle Skin Export Subsidy 

Concorp, N. H.—Describing the ac- 
tion as “fantastic,” U. S. Senator 
Styles Bridges has protested the deci- 
sion of the U. S. Department of Agri- 
culture to make cattle and calf skins 
eligible for export subsidy on the claim 
that they are in surplus supply in this 
country. 

Senator the decision 
would be detrimental to New Hamp 
shire’s shoe and leather industry, which 
has already been struck a blow by the 
closing of International Shoe Company 
plants in Newport and Claremont 
Harding of Amherst, a 
leather expert for the industry, 
told Senator Bridges: 

“This decision is incredible in 
of the short supplies. Production of 
calf leather in the United States is 
down 25 per cent due entirely to the 
Current price lev 


Sridges said 


George 
shoe 


view 


lack of raw material 
high and hardship to 
shoe manufacturers con 
Damage to tanners in New 
through the country 


els are create 


tanners, and 
sumers 
England and all 


an be tremendous.” 


W olff-Tober Manager Retires 

William J. Sly, office man 
ager and credit manager for Wolff- 
Tober Shoe Manufacturing Company 
the past 11 retired January 14. 
He has been ucceeded by Eugene 
Sacks. Prior to joining Wolff-Tober, 
Mr. Sly was associated Tobin 
Hamilton Shoe Company and the now 
Brown organization 


St. Louis 


years, 


with 
defunct Hamilton 
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> The only shoe 


% 


1. WEDGED SUPPORT 

Special last grading permits room for 
patented medial longitudinal and heel 
wedge giving support and fit at inner 
corner of heel where most needed. 
Patent No. 2,242,868. 


2. BEST ANKLE FIT 

Exclusive backpart size grading of 
lasts provides best ankle and heel 
fitting of any shoe manufactured, 
without sacrifice of room in forepart. 


3. NON-CRACKING INSOLE 
Innersoles are guaranteed not to crack 
even when exposed to most extreme 
cases of foot perspiration 


4. NON-GUTTERING INSOLE 
Innersoles guaranteed not to collapse 
or gutter because of patented process 
of construction. Gives smooth com- 
fortable wear for life of shoe. Patent 
No. 2,703,460. 


5. STEEL ARCH SUPPORT 

Steel arch support imbedded in spe 
cial plastic guaranteed not to break 
down under body weight. Protects and 
supports weak or strong feet 
No. 2,290,988. 


Patent 


6. SPECIAL HEELS 

Special made rubber heels 1/4," longer 
than regular heels provide support un 
der center line of body weight where 
other shoes break down 


7. SPECIAL COUNTERS 
Counters of special design and special 
material resist run-over and spreading 
common in many shoes 





in the world made 


IMES 


BETTER 


That’s a strong statement but the boys at 
Foot-so-Port are backing it up with a money- 
back guarantee and a quality piece of 


merchandise that appeals to the 7 out of 10 
people who suffer from some form of foot 
trouble. That's a mighty big market with little 
evidence of changing as long as fashion de- 
shoved into a shoe 


mands that the foot be 


that’s decorative rather than functional. 


You can’t see comfort, you 
can only feel it because it’s 
built in on the inside. Saw a 
Foot-so-Port shoe in half and 
compare. You'll see what we 
mean when we say “the only 
shoe in the world made 7 times 


better.” 


Write today for your free copy of the “Inside 
Story of Foot-so-Port Shoes’ and details con- 


cerning an agency in your City. 


FOOT-SO-PORT SHOES, A Division of Musebeck Shoe Co., OCONOMOWOC, WISCONSIN 


vith the two affiliated Ro 


division of Goodyear Tire & Rubber 


Company 
Frank R 
the division, said, “In spite of improved 


Evans, general manager of 


operating efficiencies, these increases 


increased labor 
that 


the 


are to cove! 
and 
accumulating 
months.” 

Mr 
affects 
amount 


necessary 


material costs have been 


ovel past several 
Evans said the increase in prices 
all products the line The 
of each item wa 
determined of its 
production 


in 
increase 
by 


current cost 





Down East Clam Chowder 
Brews for Factory Managers 


New England clam chowder a-brewin' 
for the Factory Management Conference 
in Cincinnati, February 18-21. Chowder 
will be served by Dewey and Almy 
Chemical Company Division of W. R. 
Grace and Company in its shoe products 
division hospitality suite. Sales mana- 
ger Cary Giles does the tasting while 
“Chef Bud Ludwig, sales promotion 
manager, looks on. 





Wellceo-Ro-Search Man 
Making Far Eastern Sweep 
WAYNESVILLE, N. C.—V. J. Bjacek, 
of the foreign technical se) 
department of Wellco-Ro-Search, 
has arrived in Djakarta, Indone t 
the affiliated Wellco-Ro-Search 
Hana Shoe Company, Ltd., who have a 
daily 5,000 the 
company here, reported 
there, Myr Bjacek 
Malaya to visit 
affiliated Sinw: 


Ltd. He 


manager 
vice 
la, a 
factory, 
production of pall 
for 
the Ro 

Manu 


From left 
Singapore, 
Search 

factory, 


February 15, 1956 


til 
Kong and Ta an, the 


Manufactory, Ltd 


Hong 
Fung Keong Rubber 
the HWA heng Rubber 
respectively. Mr. Bjacel return to 
the United Stat on March 1, 1956 


after having 1 gone for one yea! 


torie in 


and Kactory 


‘ 


Goodyear Division Announces 
Higher Shoe Products Prices 


AKRON 0 nereé rice on 


olf and product 


ring from three cent, ha 


per 


“ nou! ed ty 


Airline Director 
Whitt 


board of the 


Whittemore 
N. H 


Cnabmatr 


Laurence F 


of the 


BERLIN 
more 
Brown 


Company, manufacture: 


othe product 
| a8 a director of 
Airline 

vynen he Was a 


& Maine R 


to add the ai 


Northes 


In 193 


ociated 
ailroad, he 
iaded th 
ation a 
He wa 
1945 


Companys 





START BUILDING YOUR 
PROFITS 


TOTS’ TO WOMEN'S 
CORRECT FOOTWEAR 


ELASTICIZED 
BALLET 


95 Less 5% 


30-days 


Made of high grade 
special leather that has 
a stretch. Elasticized to fit 
like a glove; follows every 
foot without 
insole. Black or 
to Women's 10, 


move of the 

Smooth leather 

Sizes: Infants’ 8 
M widths 


gapping 
White 
N or 


€ 


PLEATED TOE BALLET: 


Leather insole. Elastic 
strap. White, Black, Red, Blue or P nk 
Infants’ 6 to Women's 9. M or N widths 
Biack or White without elastic instep 
Women's 3'/,-—9 only 


instep 
Sizes 

Also in 
strap if 


TAP SHOE: Correct heel height 
Patent Leathe Sole f Taps included Sizes 
Jum§2, 12/——3 9 Womer M or N widths 
Straps as sh ] o. Lip Taps attached 15« 
Heel taps fur and attached 35 


White or Black 


BOYS’ TAP SHOE: Biack Patent. Leather sole 
Lis dod. Sizes: Youths’ and Little Gents 
8 13 Boy I—6. B D widths. Lip Taps 
attached I* Hee! taps furnished & attached 35 

ED WHITE JUNIOR SHOE CO. 
DEPT. 8 PARAGOULD, ARK. 
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New Leather Treatment 
Gives More Resistance 


ul 


WASHINGTON, D, ¢ The U. S. Air 


Force has developed a new method of 


treating leathers to make them resis- 


tant to the powerful oxidants and re- 
ductant 
iles, The 
fully applied to footwear worn in in- 
dustrial plants, the Air Force says. 


used as fuels in guided 


method can he 


mi1s- 


new succe - 


The treatment includes (1) 
tanning the leather, then (2) 


chrome- 
treating 
it by an emulsion method through which 
10 to 15 per cent of a filler polymer is 
deposited with the interstices of the 
hide. This closes most of the free 
in the 


al 0 


Spaces 


outer subsurface leathers and 


provides an anchorage for the 


acid-resistant film 
The tep of the method call 
for the application of a resistant poly- 


meric film about five to six 


econd 


mils thick. 
From the number of polymers investi 
gated, a few give 


found which 


acid resistance. 


were 
excellent 
The new processes are reported in de 
tail in 
tions 
PB 111882 
esistant to 


these two government publica- 
Production of 


Powerful 


Leathers 
Oxidants and 
eductants, prepared by Nicholas D. 
Cheronis and Merilyn A. Wente, Syn- 
thetical Laboratories, Wright Air De- 
velopment Center, June 1955, Office of 
Technical Services, U. S. Department 
of Commerce, Washington 25, D. C., 
$1.75. 62 pages. An earlier report, also 
prepared by Nicholas D. Cheronis and 
describing the emulsion method devel- 
oped by the Army Quartermaster Corps 
through seven years of research, men- 
tioned above, is also available from 
OTS. It is PB 111540, The Development 
of Water Resistant Leather by Depo- 
sition of Polymers Within the Inters- 
tices, Apr 1954, 347 pages. 


i 
R 


Gerberich-Payne Acquires 
Facilities of Lancaster Shoe 
MT Joy, PA. 


Company, 


Gerberich-Payne Shoe 
of Mt. Joy, has entered into 
an agreement to buy the factory and 
equipment of the Lancaster Shoe Con 
Pa., it 
ported by Gerberich-Payne 
Clyde E., 
tion will be like adding another factory 
to the present facilities at Mt. Joy. Th 
and brands of shoe 


pany of Elizabethtown, was re 


Gerberich said the acquisi 


same types, grade 


will be made in Elizabethtown as are 


now being made by Gerberich-Payne i 


Mt. Joy. 


Price of ‘Mylar’ Film Reduced 

WIEMINGTON, DEL. The Du Pont 
Company announced a reduction of 25 
cents per pound in the price of “Mylar” 
The reduction, effective 
type 


polyester film 


immediately, applies to all and 


gauges except 25 and 35 gauges, the 


thinnest films 


Sole Company Joins Plan 
To Synchronize Vacations 
COLU MBI N«£B.—Reece Wooden 
salety 
foot 
Columbus 


Sole 
Shoe Company, manuiacturer of 
hoes, beach clogs and orthopedi 


wear, has joined nine othe 


manufacturers in a plan to synchronize 


Summer vacation periods 
of all 10 plants can take 


tions the first two week 


o employes 
their vaca 
in July. The 
families, with members 
working in different plant 


plan will allow 
, to vacation 
together, it was explained by Genevieve 
Reece, general manager of the footwear 
plant 

Reece Wooden Sole 
the oldest 


Shoe Company is 
manufacturer in Columbus. 
It wa tarted in 
in 1912 by John A 


now 


1885, and purchased 
The firm is 
daughters, Gene 


Mrs. An- 
husband, Gus 


teece 
managed by his 
Dorothea 


gelene Bergman and het 


vieve and teece, 
sergman 

It makes 

oles and 
dustrie 


safety shoes with wooden 


such in 
as packing plants, steel mills, 


steel toes for use in 


chemical plants and dairies. Also man- 
ufactured oled and 
shower sandals and orthopedic shoes in 


are wooden heach 
which the wooden sole acts as a splint 


for an injured foot 


B. F. Goodrich in Canada 


Suspending Operations Soon 

KITCHENER, The rubber foot 
wear business of B. F. Goodrich, Can 
ada, will be 


ONT. 


suspended as soon as pres 
ent inventories sold, it 
Ira G. Needles, president. 
volume of low labor 
footwear that is 
being dumped on the Canadian market 
was cited by Mr. Needles as the cause 
for the close-out of the 30-year-old bus- 
He said that imports of rubber- 
oled canvas “Chiefly made in 
Hong Kong at coolie wage levels,” have 


than half of the 


are was an- 
nounced by 
The increasing 


cost imported rubber 


iness. 
shoes, 
drained more 
domestic demand. 
“Waterproof 
ports are following the same trend and 
in the first months of 1955 in 
creased 126 per cent, over the same 
period in 1954,” said Mr. Needles 
“We market 
plastic study the pos- 


away 


rubber footwear im- 


nine 


will continne to our 
footwear and will 

of producine additional plas- 
tic items,” said Mr. Needles, comment 
employment in the industry 
1.500 


sibilitie 


ing that 
has dropped from 7,509 to 

At Granby, a spokesman for the 
Miner Rubber said his firm 
is planning to lay off about 190 work 
ers because of the cheap rubber foot 
from Hong Kong sold in 
Canada, the company makes its own 
i contractor for 


Company 


wear being 


and also is a 
odrich (Canada) 


footwear 
PRP KF Ge 


OK Shoe Corporation Site 


A site for a new office 
Shoe 


Co_tumMBus, O 
building of the 
America 
commis 


Corporation of 
i here by the 


was approver 


county oners 
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There Are No Small Towns 


CONTINUED FROM PAGE 140} 


them, but there weren't many of these so L could. still 
afford to operate this way. Out and out dogs went in a 
hash section at a close-out price. The result was not only 
having less expensive shoes for the customers who wanted 
them—but—-a much improved turnover (nearly 1 per cent) 
a cleaner stock at all times, and | was still doing business 
with one firm and making my account with them valuable 
enough for my store to expect, and receive, better service 


Phere are on! mall town merchants who are 


afraid 
to grow up with their Own towns and the times and the 
neighboring competition! But there are some who are 
There are more of these ag 


ilfraid ot 


brave and not alraid to try. 
gressive nen in small towns today who are not 
highways by-passin 


hey m 


big town competition or the super 
their towns. They have many advantages that t 
selves overlook. Personal acquaintance with customers 
Larger areas ol parking space at home (which outlying 
stores on the edges of city ballyhoo from you know where 
to breakfast). Casual, unhurried shopping 

And this brings us to another major point of importance 
in this business of thinking, There Are No Small Town 
Time and again in places less than city size | have heard 
business men bemoan their advertising mediums. Also | 
broke 
an ad in their own home town papers at school opening ot 
Christmas, Fathers’ Day, Mothers’ Day, or any of the rest 


have heard them moan because the “city competitors” 


It the out-of-town competitor thinks enough of your own 
local paper to run a few ads in it—-why don’t you run more 
Ill tell you why 


wasn't open fifteen minutes until you expected a crowd 


in it? You ran an ad once and the store 
bigge: than you'd ever seen, and so you proclaimed the 
local paper as a bad thing for you to advertise in. But 
this isn’t true. 

Advertising to be good must be done and done again over 
and over. But you can copy your city competitor's idea 
All around you are smaller towns than yours. You can 
advertise in their papers and on their radio stations too 


When | was 


the great north west just fifty miles from a metropolitan 


an advertising shoe man in a little city in 


area, | ran ads in six little weekly papers in smaller towns 
around us, and it paid off, and it can for you too 
the big boys. 


smaller scale 


Copy 


doing what they are doing to vou on a 
Youll be surprised how it will help you 
If vou tell people in towns around you the stocks of shoes 


And keep up yout id 


in your own local papers, and mailing lists, and radio 


you have, they will come to you 


Don’t forget your customers will be glad to know vou have 
the shoes they see advertised in national magazine ind th 
city papers down the road 

There are no small towns—just small town wavs of doin 


Let's. 


town way 


as shoe men, be men who do things in a big 
And that takes us hack to 


what | said above. are we going to BE 


things. 

| ' 
wherever we are 
merchants serving 
profits? | 
have been accused of | iving too idealistic ideas about the 
But I don’t think they are and | think over 
| have taken over shoe 


our customers well or just grubbing for measly 
shoe bu bie 
the years | have proven my point 
busine 


stores and department and built up the 


idea that elling shoes was a service busine 
satisfaction at servir 
Don't grub 


you! profits 


boss's profits have grown, and his 
his friends and neighbors and customers well 
for little profits 


will be big 


Serve your customers well and 


There are no small towns! 
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AMERICAN FIXTURE INC. 
ile} mal- leat ial 
Jalel-mtiela-mib aie] a -+- 


CO 22 

Displays flats and 
high heel shoes. Six 
iT x 30” adjustable 


shelves ore tinished 





alternately in pastel 
green and eggshell 
white. Overall height 
66 width 37 base 
spread 24”. Sat 
black 1" square meta 
tubing welded frame 
Reversible shelves 
have strip to hold 
high heels, front edge 
for casuals 
Complete as 


illustrated $53.50 





This is one of hundreds of different 
fixtures we make to...help sell shoes 


window fixtures, stools, chairs, displayers 


whatever your needs are...can be supplied by 


American Fixture Inc 


American Fixture Inc. serves 


the largest shoe manufacturers with a retailers 


fixture service. This omplete fixture program 


can be developed for you 


We are Shoe Retailers Shoe Manufacturers 
Please send us descriptive literature 

Firm Name 

Address to attention of 

Street Address 


City Zone State 


AMERICAN FIXTURE INC. 
2300 LOCUST STREET * SAINT LOUIS, MISSOURI 


New York: 11 W. 42nd St 
New York 36,N.Y 


Chicago: 220 W Adame %t 
Chicago 6, I! 





Where 


TO 


SE EE FF Or rere 


ORTHOPEDIC FOOTWEAR 


OE rer herr 


TARSO SUPINATOR SHOES® 


for weak or flat feet— 
; prescribed by doctors 
as the modern corrective 
shoe for children 


M adle 


Maurice J. Markell Shoe Co., Inc. 


332 South Broadway 7 Yonkers, N. Y. 


and distributed only by 


ee 


SLIPPERS 


~~ e e eeS 


~~ rererm 


Or Pe me 








CUSHION-SOLE 
CASUA LS 


the big news for Spring and Summer 

this popular finger-gore style in 
soft liable elk with buoyant 
l12-iron cushion crepe sole 
Retails profitably at $4.95 
Order Now for February and 
March delivery 
Tan or Brown 
par: size runs 6-11 


— 


Case runs of 12, 18 and 36 

Minimum order 12 pair 
Write for Catalog and Price List 

HUBER stirrer co., aviston, tt. 


LO EF Fe ee Oe ee ee 


_ SHOW. CARD NEEDS 


eee 


DO-IT 
YOURSELF 


Display signs 


Oe 





with pre-cut gummed 
paper Lettering num 
bers and characters 
Moisten and mount 





Starter Kit A 
2500 Red and Biack Letters 3S 
m 
divided 


2 sizes 44°—1'4 
Refills under '5¢ $17.95 wie 
FRUCHEY SERVICE COMPANY 


per letter 
Box 401, Napoleon, Ohio 


of each 

















Amalgamated Shows 
New Fall Leathers 


St. Louis 
shrunken 
its debut 
ers 


LaPina, a natural 
mat textured kidskin, 
before St 
and shoe 


made 
Louis leather buy- 
stylists when Amalga- 
mated Leather Company presented its 
Fall collection February 1 at the Park 
Plaza Hotel here. Offered in unlined as 
well as regularly lined weights in plain 
as well as antiqued finishes, the 
leather—in pastels and pale neutrals 
evoked the enthusiasm of many 

With Mrs. Ruth Kerr Fries of New 
York, the company’s fashion consultant, 
on hand to show the 


new 


new leathers and 
empha 


high 


red 


colors, the also 
sized the 


colored 


presentation 
fashion importance of 
Blue, and 
s, borrowed from the 
emphasized for 
Suede, 
brown 
camel 
and 


suedes green 


tone Persian color 
were com 
pop 
included 


spectrum, 
bination with black in the 
heige to tones, 
Mist, a 


tan; 


ular 
Coffee 
golden 
fied brown 

In the glazed grouping, 
called attention to the 
well as a range of 


tone; Nugget, a 


Sugar Spice, a modi 
Mrs. Fries 
very brights as 
neutrals (the 
palest greys and beiges) as indicative 
of what would be good for the transi 
tion period between Summer and Fall 
She also highlighted a group of Persian 
toned pastels for use in skimmer types 
of shoes for late Fall promotion. Amal- 
gamated’s particu 
larly those and bronze 


new 


Frostee leathers 
of brown, blue 
were stressed for combina- 
of the firm’s sueded fin- 


yreen 
tion or trim 
ishes 

Three other 
the collection are 


hichlighted in 
suede, 
new softy 
than the 


leathers 
Corduroy 
and a 
leather duller finish 
firm’ offering 
Looking toward Fall 
Mrs Fries 
sueded leathers in 
mat grains 
She also believes 


Honeycomb suede 
with a 
previous 
fashion 
that 


combina 


and its 
footwear predicts 
nappy or 
tion with glazed or will be 
of great importance 
in the shiny underlays o1 
half-and-half combinations of 
Speaking further of 
New York authority 
return of the spat shoe to popu 
Printed suedes too are expected 
into the fa potlight 


strippings or 
luster on 
suede combina 
tions, the looks 
for a 
larity 


to move shion 


Proctor to Display at Show 
The 
Company, this city, will have increased 
display at the Factory Manage 
Conference at the Netherlands 
Plaza Hotel, it was announced by 
Frank E sident of the 
pany 

The line includes 
Sofline, Proctorflex, 
leather. The 
halter 
leather 


heel 5 


Sr. Louis Proctor Counter 
spac ¢ 
ment 
com 


Proctor, pre 


fibre, 
and 


counter of 

Lefatex 
company will also show 
and laminated 


tacked 


braces, oak soles, 


Heel covers to simulate 


U. 5S. Rubber Lists Manager 
Of Baltimore Shoe Division 


New York—James S. Seignious, Jr., 
has been appointed district sales man- 
Baltimore footwear 
and general products division, United 
States Company, Louis J. 
Healey, manager of the branch 
organization, 


ager ot branch, 
tubber 
sales 


announced. 


JAMES S. SEIGNIOUS, JR. 


In his 
will be 
and 


new position, Mr. Seignious 


responsible for sales of fabric 
water 


Balti 


rubber footwear, rainwear, 


and other products in the 


district 


wear 
more 
Mr. Seignious started with U. S 
tubber in October, 1934, as a clerk in 
Atlanta branch. Later he 
salesman. In July, 1951, he 
pointed assistant district sales manage! 
in At branch, the position he was 
holding at the 


became a 
was ap 


lanta 


time of his present pro 


motion 


Heel and Sole Institute 
Elects Officers in New York 
New YorK—At a meeting of the 
Rubber Heel & Sole Institute at the 
Waldorf A Hotel in New York 
City, the following officers were elected 
Pres Forest Moor, Gro-Cord 
tubber Lima, O.; vice-presi 
dent, E. Colman Beebe, Beebe Rubber 
Company, Nashua, N. H.; secretary, 
Dr. Robert A. Winters, 551 Fifth 
Avenue, New York, N. Y treasurer, 
M. J Bernstein, American siltrite 
Rubber Company, Chelsea, Mass 
Chosen a 1959 was 
J. B. Reynolds, Rubber 
Company, 


storia 


ident, 
Company, 


director until 
Hagerstown 
Md 


Hagerstown, 


Lerner Joins John Addison 


Lerner, who ha 
England for six 
member of the sale taff 
& Sons Company, 
with John Addison 
Footwear, Inc., of Marlboro, Mass. He 
will ell the John A ddison line in 
easter? Massachusetts Rhode Isl 
Maine and New Hampshire. 


Boston—J oseph 
traveled parts of New 
years as a 
of Julius Goldstein 


is now associated 


and, 


Boot and Shoe Recorder 





Joy to Cover North Central 
Territory for E. E. Taylor 
AuGUSTA, ME.—The appointment of 
C. B. Joy as a sales representative in 
the states of Wisconsin, Minnesota, 
North and South Dakota 
nounced by Miles Baker, vice-president 
of the E. E. Taylor Shoe Corporation. 


was an- 


Mr. Joy was 
with the C & H Shoe Company in 
Marion, Ind. Mr. Joy has had more 
than 20 years’ experience in the retail 


formerly associated 


business—as salesman, manager, shoe 
buyer, and merchandiser. He 


side in Marion, Ind. 


will re- 


Selby Promotes Benton 
As New General Manager 

PORTSMOUTH, O.—Wallace H. Ben- 
ton, sales manager for the Selby Shoe 
Company, is the new general manager 
for the manufacturer of women’s foot- 
wear. 

Homer C. Selby, chairman of the 
board and president, who also has been 
discharging the duties of general man- 
ager, announced the promotion of Mr. 
Jenton, who started with the 
1931 after graduation 
University of Minnesota. 

Mr. Selby said Mr. Benton contrib 
uted much toward the made 
by the firm since new management took 
over in 1954. It was Mr. Benton who 
streamlined the sales department with 
styling and quality improvement 

In 1955 the company rounded the 
corner and turned a profit with 
continuing to climb in 1956. Produc- 
tion is at peak half way through the 
Spring 
their 


firm in 


soon from the 


recovery 


ales 


Salesmen 
calls of the 
running ahead of the 
period for 1955. 

Mr. Benton worked in the plant office 
for seven years and was promoted to 
After three-and 
a-half years in the Navy he returned 


season. are making 


second season and 


sales are same 


line manager in 1939. 
and was assigned sales territory in the 


Pacific Northwest 
the home 


He was recalled to 
1951 as 


and 


assistant 
later won 
and 


office in 


general sales manager 


promotion to sales manager vice 


president 


February 15, 1956 


International Man Retires 
After 44 Years of Service 
Royce B 
of International 
Company's Cutting Efficiency 
Department, retired February 1 afte: 
14 years of service, it announced 
by Lee McKinley, 
Upper Stock 
curement. 


St. Louis Sheppard, for 


mer manager Shoe 


Upper 


was 
general manayer, 


and Miscellaneous Pro 


Mr. Sheppard began his career with 
International in 1912 at the Mullanphy 
Heel Rand 

Louis. In the years 
War I, 
allowance system used by International! 
During World War I he 
forces 


and Department in St 
just prior to World 
he helped develop the cutting 
erved in the 


armed two years, after which 
he returned to International and helped 
Efficiency 


establish the Upper Cutting 


Department 
Gro-Cord Rubber and Union 


Resume Settlement Talks 


LIMA, O.—Preliminary talks 
at the reopening of the Gro-Cord Rub 


aimed 


resumed be 
officials at 


plant here, 

tween union and 

the Barr Hotel. 
The 


1955, 


ber Company 
company 


plant was struck September 2 


terms of contract renewal 


length of 


over 


with wages and contract 
among the major issue 


A federal 


was unable to be 


attend 
present, but it 
hortly if the 


mediator asked to 
said he could be on hand 
talks should resume 

The 


same place negotiation 


umed at the 
broke off De 
starting 


preliminaries re 
cember 10—on wages As a 
point, representatives of Local &5 
United Rubber Workers, AFL-CIO, sug 
gested the possibility of further discu 


sion on the ba of an earlier unio 


proposal—adjustment of wages to meet 


the average of Gro-Cord’s five principal 
competitors 

During a resumé of develonments, a 
that afte) 
negotiations and at 
10 that the com 


company spokesman said 


breakdown of 


nouncement December 


pany would sell, liquidate, merge o1 


move, the firm received a number of 


’ move or sale of 


that there 
investi 


“extremely attractive’ 
fers from 
has not been time yet to “fully 
gate” all of them. He said 
more vital now than at any 


other cities and 
the wave 
micture 1s 


time during previous negotiation 


Rand Heads Big Brothers 
Norfleet H. Rand 


ternational Shoe Company was re-ele 
sident of the Big Brothe: 


Loui 


St. Louts 
ed pre Organ 


ization in st 


Faith Shoe Building Addition 


WILKES-BARRE, PA I 
Company, through Greater Wilke 
Industrial F 
permit at the building inspec 
City Hall, for 


to cost $12,000 


aith Shoe 


Barre ind, was issued a 
tor office 


addition and alteratior 


Where 


TO 


LE LROME A  e 


LEOTARDS 


ee ee 





LEOTARDS AND TIGHTS 
Whirl-a-Weve Leotards, Durene yarn, zipper back 
fastener. Children: Short sleeve, $2.15 Long 
sleeve, $2.50. Adults, Short sieeve, $2.35, long 
sleeve, $2.75. Give sizes when ordering 

A. Chatila and Company 

5719 18th Avenue, Bkiyn., N. ¥ 


MANUFACTURERS OF BETTER DANCEWEAR 











ee 


BOX HANDLERS 


ee 


~ eer 


—~ 


Do You 


ride ina 


HORSE 


drawn 


BUGGY? 


Neither would you climb ladder if you 

what LONG ARMS will do f you and your 

LONG ARMS, the modern way to get the 

fror the high helve quickly easily 

everal right now. Satisfaction guaranteed 
el post ud im USA 

24 to 6’ 


each par 
lengths yor wa 


wome t 


Y r findings jobber or 


CARL BEEMAN 


Heights Roc 


stamford 


ORTHOPEDIC FOOTWEAR 


~ 


ce oa oy 


DENIS BROWNE SPLINTS 


't «t aluminum allaoyenbest 


qualit 
REGULAR: 5 6 7,8 9% 


+ 
3 ' 
SWwivke:'6 8, 10. 12, 14, "6 " sad 5 - 
g 2, 22, 24 Inches, SDB pon. 8 
* Maurice J. Markell Shoe Co., Inc. | 

t 

5 


4 332 South Broadway . Yonkers, NM. Y 


iPr eee eee ee ee 


“~~ er 


JOBS 
Everyone Who Knows Comes to BARIS 
SURPLUS SHOE STOCKS 


from best sources always on hand 
at action prices 
B A R | S THE NATION'S FINEST 
CANCELLATION SHOES 
79-81 READE ST. NW. Y.7 + WO 2.5180 





Where 
Dy 


i hl i i ei ti et 


WOMEN'S SHOES 


i i i i i ee ee 


Clmoriead Fineut acy 


HANDSEWN 
VALUE 


FOSTER 














IN STOCK 


AR 


10 RETAIL PROFITABLY 
abour $12.95 


on Fashioned with glove-soft leather 
i in compus and career colors— 
aed benedictine, brown, red, bam 
SIZES boo, block, white, smoke, navy 
3, 10 12 —for an outstanding hendsewn 
gues AAAA 10 8 value. Inquire todoy 


1960 Sales territories open. Merchandising program 


EA FOSTER SHOE co, 


ROWLEY, MASS 


i i Ri i i i ed 


~ JOBS 


~~ rer ee eee 











Se ~ rere 


FOR OVER 40 YEARS 


Headquarters For 


CANCELLATION 
STORES 


All Price Ranges Quality Brands 
Lowest Prices Largest Stocks 


Our Store Planning Division is ready 
to assist you in opening another store. 


Stee bo 
MOSINGER-COHN 


St Lovis 3, Mo 








1235 Woshington 





Buy Savings Bonds 








Employes associated with the Gilbert Shoe Company, of Thiensville, Wis., for 
more than 25 years, were tendered a dinner in recognition of lengthy service. 
Wives were also quests. Employes in the photo are, left to right, Marion Raloff, 
Rollin Tuttle, Eileen Schmidt, Rose Gilbert, Milda Wolff, Walter Lindert, Jack 
Czisny, Joe Anzia, James Grimes, and Walter Czisny. Standing left to right, first 
row, Floyd Fowler, Edward Moegenburg, Erwin Otto, Ervin Dreblow, Ray Hilty, 
Harvey Jaeger, LeVern Hilty, A. P. Gilbert, president of the company; Walter 
Kadel, Alex Labbe, Arno Mueller, and C. J. Plautz. Las row, left to right, Dr. 
A. H. Carthaus, Leo F. Molling, Elmon Merritt, George Seifert, A. Percy Wilson, 
Delmore Rennicke, Norbert Barth, Ervin Jacque and Alvin Strassburger. Another 
employee, Harry Maronde, was unable to attend because of illness. 





Cavalier 
Assistant Sales Manager 


3ALTIMORE John J. Miniter has 


Navy Vet Elected President Appoints Miniter 


By J J Slater and Hanan 


New YorkK—L. J. Horan, Jr., 30, 
was elected president of J & J Slater been appointed assistant sales manager 
and Hanan, that firm announced. He of the Cavalier Company, shoe polish 
father, L. J. Horan, who manufacturers, it was 
is now chairman of the board of direc William Hoehn, partner in the 
tors of the 107-year-old shoe firm. The pany. 
younger Mr. Horan has been with the A 
pent more 
earlier with a findings 
and for the 


ucceeds his announced by 


com- 


native of Chicago, Mr. Miniter 
than 25 years in the field, 
distribu- 
past nine 


company since returning from service 
with the Navy in the South Pacific serving 
during World War II. tor as 


salesman, 


x 


L. J. HORAN 


JOHN J. MINITER 


shoes for years, as Cavalier’s 


} 


J & J Slater and Hanan representative in 


men and women are sold in the com- Chicago. 
pany stores and by more than 365 fran Mr. Hoehn 
chised United up sales and 
States and in many 1956, 

the world 


also announced a stepped- 
agencies throughout the advertising campaign for 


countries around 


Moves 


Stephens-Em 


C-S-E Branch Office 
Curtis 
Company, announced the moving of 
Angeles Office from the Haas 
Alexandria Hotel, Room 
Spring Streets, in Los 


Humberstone Doubles Net ae 


Humberstone’ bry 
their Los 


Porr COLBORNE, ON1 
Shoe Limited reported net 
profit for the year ended July 31, Building to the 
1955, of $22,643, or $1.10 a share, com 305, Tifth and 
pared with $10,157, or 51 cents a share, Angele The 
for 1954. Profit for 1955 includes pro- on the West 
ceeds from sale of the 
Weltpack C 


Company 


Company is represented 
Coast by E. C. Walker, 
whose home address is 811 Craig Av- 


n LaCanada 


company’s in 


vestment in ompany enue 
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Classified sx» Want Ads 


SALESMEN WANTED 





SALESMEN WANTED SALESMEN WANTED 








HELP BEAT THE COST 


FOR EXPERIENCED SHOE SALESMEN 
s there are many customers you would like to sell your present OF TRAVELING 


W 
Territories open: 
1. North and South Carolina 
. Mississippi—Louisiana—Arkansas 


. Colorado — Utah New Mexico 
Wyoming 
. Minnesota — North and South Da 


kota—Montana 
8. Oklahoma 


. Kentucky—Tennessee 
. Texas 
. Washington—Oregon—Idaho 


Reply to Box 443, BOOT & SHOE RECORDER, Chestnut & 5éth Streets, Philadelphia 39, Penna 


S 





average 





Indiana 
Illinois (except Chicago); Wisconsin 
Wyoming Idaho 


Territories open 


ALESMAN 


v ) 


Montana; 


re ve 


FOR EXPERIENCED SHOE 
tT Tor rt ent sel i Ay a ines — “ 
100% IN STO¢C 
Price field 


} 
y whict 


M 


lf zes 


proc t n tor you err ICce 
lise 


ypular 


ales 
SHOE RECORDER 


Philadelphia 39 


Box 446, care BOOT & 


Chestnut & 


facture nd merchar LK Womer 


Shoe r Pp 


tr 


th Streets ra 


Casua 
lished busines 
North and § 
for the man. 


Reply to Box 444, BOOT & SHOE RECORDER, Chestnut & 56th Streets, Philadelphia 39, Penna 





e territor we 


ith Dakota ntana 





tr SALESMEN 


Juvenile Foot 








An expanding Line ol 
territorial openings 
lers. JUDY 
fastest 
Field 


ad 


has a few 


MEN'S SHOE SALESMAN WANTED 


want this kind of 
any of the large N 


wear 
hoe Trave 
ne of the 
the V 
Nati 


onlidence 


for experienced 5 
JERRY is 
Lines in 
Completely in stock 
Write in 


traveled 


Bates Shoe Company wants a man to open up a new territory. Applicant must an 
Preference will be given to applicants now successfully selling men’s 
Metropolitan Centers. We sell exclusively through independent retailers 


Our croanization knows of this ad. Write in strict confidence to my home 


16 Lincoln Street, Webster. Mass. 


opening shoes in 


Eastern 
to the right man 


F. E. RYAN 


Secure, well-paying future a 
rowing ime 


nally 
vertised Give 


territory Lines now carried 





and background 


SHERMAN BROS. SHOE MFG. CORP. 


230 Jackson Street Lowell, Massachusetts 





SALESMAN WANTED 


of Children's Pre-Welts and Ce 
Brand. Stock and Make Ups 


| TOP OPENING 


To carry Line 
\ 


ments Luther 


Expanded Sales Coverage has resulted 
in several territorial openings on travel- 
ing soles force. Leading Line of Casual 
Sports and Protective Footwear. Quality 
with unusual dealer-con- 
sumer acceptance. Strong year ‘round 
advertising—promotional backing. Draw- 
ing account against commissions. Re- 
tirement plan, benefit program. Offers 
excellent income and advancement pos 
sibilities. Car necessary. Write in con- 
fidence to: 


Box No. 437 
Chestnut & 


Manufacturer 


BOOT & SHOE RECORDER 
hth Sts Philadelphia 39, Pa 


Commission basi Ca be ted with non-con 
flicting Line Established territorie Tennessee 
Mississipo: and Alabama. Reply references 





with 








THE KEPNER-SCOTT SHOE CO., INC 
Orwigsburg, Pa 











POSITIONS WANTED 





OPPORTU? 


GALI 
J rhb We 


WA 











The rate for undisplayed classified 
accepted 18 words, $3.60. When a 
and charged at the word rate if 
rate, Classified 
fied ad 


at word advertising 


opened for clas rtisin 


The rate for all displayed or boxe 





except 


CLASSIFIED ADVERTISING RATES 


advertising is 20 cents a word under any of our cla 
» desired 


name 


box number adare d to any of our ofhes 


12 
advertisers own and addre peed ount ¢ ‘ 


in iivanee 


is payable 


lor regular advertiser 


d in classified advertisements is $14.00 an ine} 





February 15, 1956 


Notice: All Classified Advertisements Should be Addressed to Our Philadelphia Office—Séth & Chestnut Streets, Philadelphia 39, Pa. 











HELP WANTED HELP WANTED WANTED TO PURCHASE 














FAMILY SHOE STORE MANAGERS | | emcisitsisster = 


° ° i P aes : te COANE ST... WTS. 
Openings in Indiana, Illinois, Michigan, Ohio ang cam a 


Highest Prices Paid for 
Complete Stores & Closeouts 
MILLER-JONES, now operating |00 


pular-priced farr ly shoe store Leases Assumed 





je to expansior program has oper ngs in the above mentioned states. 





on and bonus. Complete group insurance program. 

Reply r confidence TO the following Distr ct Super M Y HO BBY 

Buying, Selling Shoes for 36 years 

CASH TOP PRICES 

Indiana Iinois Michigan Northern Ohio Central Ohio Discontinued stocks 

M. |. Whitted £. A. Lane R. £. Hoga K. E. Worland F. C. Grove HARRY HESS 

P.O. Box 581 P.0. Box 631 P.O. Box 188 P.0. Box 12 P.0. Box 658 76 Reade Street New York 7, N. Y. 

Marion, Indiana Bloomington, III Marshall, Mich Findlay, Ohio Columbus, Ohio enceseners tbat diese sc coon 











Reply to Box 447, BOOT & SHOE RECORDER, Chestnut & Séth Streets, Philadelphia 39, Penna 





CASH PAID FOR 
B' YER. MERCHANDISER EXPANDING SHOS STORES 


MID-ATLANTIC SHOK CHAIN has ope CLOSE OUTS, JOB LOTS 
for man experienced in large Chain Mediun SHORT LEASES ASSUMED 


Priced Family Shoe Over 40 years in bu 

me first opening ir 17 years Replie confi B. SABIN 

ANTED SIDELINE SALESMEN for lentis include complete history, recent photo 101 DUANE ST. NEW YORK 7, N. Y. 
Children’s Casuals. GARDNER SMITH, graph ilary desired. Permanent position. Op Telephone WOrth 2-2515 

Mir 1647 (thio Avenue, St. Louis 18, Mo portunity to become corporate officer Rey t 


Boot and Shoe Recorder. Chestnut & 


OFPORTUNITY! ieee ee cae Mmm CASH FOR 


resentatives for our wonderful line of open FOR RENT 
stock, in-stock low priced Juvenile Footwea 
ow open territories are well ‘established ‘apes, Cc L oO s E oO U U s 
6% commission, plus bonus. Write 
oo fh, Camson, SALESMANAGER Set CONCH pote Roe pt, ir ‘ este SURPLUS 
D NATIONAL SHOE COMPANY ; er tore OWNING KING & 
529-525 W. Pratt $¢., Baltimore 1, Md. INC., 1200 Lincoln Road, Miami Beach, Florida MMMM DISCONTINUED LINES 


WANTED: YOUNG. AGGRESSIVE SIDE MM COMPLETE STORES 
| ALS AN to cart ationally | 
~ Prin go yt gpg 4 FOR SALE 


Northwest 1 Mountain State Medium Price BROITMAN - GAFFIN 
Write iy nfidence Reply to Box #4 Box “ ‘ 
Per posers ie i FAMILY SHOE STORE in Southwest Was 


nut 6th Streets 
I 


hiladelphia 39. Pe > ington The Only Exclusive Shoe tore ir BELO 

rom Cit of 10,000 population Depreciated Stock SHOES, INC. 

ELANCA NYLON FOOT SOX Manutac nd xtures, $18,000.00, Reply to Box #4 

0 ee ee ee ee ee Boot and Shoe ‘Recorder, Chestnut & 56th 146 DUANE ST.,N. Y.C. BE 3-7290 

BA et Key : i #442 ge Be Street Philadelphia 39, Penna 

Records ( he & 56th Street Philadelphia 

, haaees , ss ADRIAN SHOE X-RAY MACHIN 
I A centl 


j 








SIDELINE SALESMAN WTD. 









































examine cellent cor 


i: | 
SIDELIN MAN WANTED: To carry en eee ae ee Meet WE PAY CASH 
, tionary New Women’s Sandal Line Street, Akror Oh 


bu ear twle ‘atented Construct 


; bother claves. ‘Verstberts for your 
apen Weat. Midwest and South, Contact DI | Manager in South America * SURPLUS STOCK 
descaaraeay New York—Charles Goldstein, direc * DISCONTINUED LINES 


tor of the export department and East- 6 ” 
LINES WANTED ern sales manager of Kramer Brothers, CLOSE OUTS 


Inc., is making a seven-week flying tour Entire Stock or Portion 

of Central and South America on be- High Quality Shoes Preferred 
half of Kramer’s Trimfit socks and ho Ladies’ * Men's * Children’s 
SALES ORGANIZATION siery. Mr. Goldstein is visiting the 


; 31 No. 4th St. 
WITH EXCEPTIONAL CONTACTS | | company’s selling agents in about a BARSH & CO. Phila. 6, Pa. 
WANTS TO ADD JUVENILE LINES IN dozen countries to pave the way for 7.1 


THE POPULAR PRICED FIELD. RE-| | the coming Spring line of Trimfit hose Write or PHONE - MA 7-1666 
PLIES STRICTLY CONFIDENTIAL. It is his seventh annual tour. 


Reply te Box 449, BOOT & BHOE RECORDER 
Chestaut & Séth Sts Philadelphia 39. Penna 





























Compo Shoe Acquires A O’Conor, Compo pontine. said, 
*LORIDA. GEORG 3¢ ( . . “This acquisition wi yroaden our 
Friary. Raperieneed Shoe Salonan be | Wood Products Company cranny ca ik tick haat Seiabere 
unt ay Sou SF, Sooheone te BosTON Arrangements have been It will provide the company with an 
completed by Compo Shoe Machinery additional facility for an important 

| INE WANTED: SALESMAN WITH Corporation to buy the Wood Products shoe producing area.” 
ene arta ed an B South — Company of Nashville. Tenn. The Mr. O’Conor also announced that 
; ‘ton company, which manufactures wood Compo is now operating a newly-con 
heels. has most of its distribution in structed lumber mill in Ontario in order 
that state and in Mississippi and Ar to be assured of an adequate supply 
kansas of high-grade lumber used in making 


In announcing this purchase, Charles these heels. 
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WANTED TO PURCHASE WANTED TO PURCHASE 


WANTED TO PURCHASE 








WE BUY CLOSE OUTS, SHOE STORES 
LEASES ASSUMED 
YOUR NAME PROTECTED 


B. & R. SHOE CORP. 


74 READE ST., NEW YORK 7, N. Y. 
WORTH 2-6356 
RALPH VOGEL 


TOP DOLLAR! 


FOR YOUR ODDS AND ENDS, CLOSEOUTS 
OR COMPLETE STOCKS 


EDDY SHOE COMPANY 
ALWAYS RELIABLE 
132 No. 4th St. Phila. 6, Pa. 
Phone: LO 3-9533 

















CASH 
PRICES 


” SURPLUS SHOES 
CANCELLATIONS 


COMPLETE STORES 
Half a Century Write or wire for fast ae- 


of Satisfactory cribs tk MG Geman 
Service 


For | 
slo TOP 


CLEANING 
CALL 


OR WRITE 


women's 


, = Pe FOR OVER 40 YEARS 


MOSINGER-COHN 


1235 Washington St. lovis 3, Mo 


LOUIS CAMITTA & SON 


91 READE ST., NEW YORK, N.Y 
WO 2-5063 
formerly with $. CAMITTA & SONS 











“BARIS BUYS for CASH” 


Quick decision on your offers of discontinued and 


THE NATION'S FINEST Jobs in Fine Shoes From Fine Sources Since 1931 
CANCELLATION SHOES 


79-81 Reade St. * New York 7, N.Y. - Tel: WOrth 2-5180 


surplus men's, women's and children's shoes. 
p 


Also complete stores considered 


Wea. 


lela 


FOR CASH 
V Complete Stores 


V Quality Shoes 
J CLOSEOUTS OR SURPLUS 
from Mfr. or Retailer 
Any Quantity ... Any Time! 


le 


QUALITY SHOES SINCE 32 
“WHILE IN TOWN SEE WEIL” 


Oil COeH COLL cee Saree Bieee 


For Quick Action 
Write, Wire or Phone 


SHOE CO. 


CE 1-3762 


i Tot 





MERCHANTS’ NEEDS 











WE BUY 


Your BRANDED 
and DISCONTINUED 


SURPLUS STOCK 


Write or Phone 
LOmbard 3-2062 


CAMITTA SHOE CO. 
120 No. 4th St. Phila. 6, Pa. 


ARRONSON 
PAYS MORE 


FOR YOUR JOB LOTS & CLOSEOUTS 
YOUR NAME & BRANDS PROTECTED 
LEASES ASSUMED FOR OPERATION 


NOTHING TOO LARGE OR TOO 
George J. Arronson Associates 


157 DUANE ST., NEW YORK, N.Y 
RECTOR 2-4170-4171 


SMALL 














/ATA°VERTISING 
'CUppings 


how to get 
More Business! 


HE Vincent Edwards Idea Clipping 

Service has over 2000 satisfied users 

Each order filled ac« what 
you want; wholesalers usually request best 
retail ads; manufacturers usually want ads 
of competitive brands 

You will find that a study of newspaper 
ad clippings is the quickest and least ex 
pensive way to keep in touch with what's 

y on 


Wen) 


here's 


ording to 


coupon below to learn more about 
this valuable service and the special short 
term trial offer obligation 


VINCENT EDWARDS & CO. 


World's Largest Advertising Service 
Organization 


342 Madison Ave., New York City 


more about your news 
e and special short 


Please tell me 
paper ad clipping servi 
term trial offer 
City 
Name 


Company 











WE PAY MORE because WE ARE RETAILERS 


WE BUY MEN'S, WOMEN'S AND CHILDREN'S BRANDED SHOES. 
FOR QUICK ACTION WRITE, PHONE OR WIRE COLLECT 


HEMPSTEAD SHOE CO., INC., 269 FULTON AVE., HEMPSTEAD, L. I., N. Y 
Max L. Meltzer, Pres. Ivanhoe 1-9830 




















YOU DEAL WITH CONFIDENCE WHEN YOU DEAL WITH THE ORIGINAL 
SAM CAMITTA & SONS 95 Reade St., New York 13, N. Y. 


COrtiandt 7-6378-9 
Foremost Cash Buyers of Fine Shoe Jobs Since 1906 


Surplus Stocks @ Closeouts @ Complete Stocks © Your Name B 











BUY BONDS 
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J. D. ZELLERBACH 


“(Sood business 


is for everybody. ie 


At Crown Zellerbach we have 24,000 employe s who 
like the company have bills to pay plans to finance 
and emergencies to antic iprarte This requires saving, 

Crown Zellerbach saves a portion of its annual in 
come in U.S. Government securities. This saving is safe 
ystematic and, with interest profitable Our mplove Ss 
follow the same ‘Good business practice through the 
Payroll Savings Plan 

At our Camas, Washington paper mill, for instance 
1.654 « mploye es out of a total of 2,640 set aside a por 
tion of their income last year and bought over $450,000 
worth of U. S. Savings Bonds on the Payroll Savings 


Portrait by Fabian Bachrach 


Plan. To them this means money for the goods of today, 
the ambitions of tomorrow, and the security of the fu 
ture. And this way of saving has the same advantages 
for an individual as for a company —a sate investment 
a convenient method, and a profitable return 
‘Good business’, then, is not just for business. ‘Good 
business which includes systematic saving in Govern 
ment bonds is for everybody 
J.D. ZELLERBACH, President 
Crown Zellerbach Corporation 


Chairman, Committee for Economic Development 
Chairman, National Manpower Council 


If you do not have the Payroll Savings Plan or if you 
have the Plan and employee participation I le SS than 
50 write to Savings Bond Division, U.S. Treasury 
Department, Washington, D. C. Your State Sales Di 
rector will be glad to he Ip YOU ¢ \pre Ss your agreement 


with Mr, Zellerbach...“Good business is for evervbody.” 
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THE MOST 
FAMOUS BRANDS 
IN AMERICA 


All in fine condition 
All good fitters 
All types... 
novelties 
staples 


Good size 
BARIS | 


available 
THE NATION’S FINEST 
CANCELLATION SHOES 


Headquarters for 
surplus stocks of 
top-quality, 


women’s branded shoes. 





INDEX TO ADVERTISERS 


Drew, Irving 
0 ly Locke 
Allied Kid Co Du Pont. E 
Ire 





Acme Boot Co 
Advance Theatrical Shoe Co 


Allied Leather Products Show 
Amalgamated Leather Co 
Amer, William, Co 
American Biltrite Rubber Co 
American Fixture Co 
American Girl Shoe Cx« 
American Juniors Shoe Co 
\merican Stay Co 

\ndrew Alderfer Co 
Arronson, George J 

Avon Sole Co 


Keaton, (, A ( 
eddy Shoe Co 
Icdward Pe ee 
Id White Junior 
Ephrata Shoe (« 
John RR 


{i Chemical Co 
& KR. Shoe Co 

sanister Shoe Co 

jarbour We 
¢ 


Sho 


iting 
(y 


troitman-Gaffin Sh 
sro ; 


ambridg 
imitta 
amitta 
‘amitta 

‘arte! 


app wiwit on 
jlonial Tanning Co 
: oe Machinery Cor 
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THE PURCHASING AGENT 


...and the SHANKS in his shoes 


When footwear designs have been approved, when production 
plans are being made... the PA’s big job begins. 
He’s part of a team... he helps to execute the work of the 
stylist... and must satisfy manufacturing requirements. That’s 
why each component of the new shoe must be right . for the shoe 
for production. And all this at a price that will not boost 
the final cost-per-pair 
Quite a few factory Purchasing Agents with sharp eyes for 
real value have found that it pays to consult United on their 
shank problems. A well fitted, well made shank is the backbone 
of the shoe, helping to maintain shoe lines and minimizing 


the annoyance of returns. 


VITA-TEMPERED STEEL SHANKS 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 


Boot and Shoe Recorder 





Style 21¢ BERMUDA Last 
BERMUDA Last ir 


Inywood Calt 1 ¢ kot N 


FIRST IN QUALITY! 


BE ie tv $24.9 
QO some nicner 


The big Story in Shoes is 
2 Ankle-Fashioning makes the difference! 
Nunn-Bush Performance : “RY cule eA 


gives superior character to style lines, 
comparably greater comfort, added miles of 


satisfying wear. Ask any Nunn-Bush wearer 
See Your Local Nunn-Bush Dealer 


* MILWAUKES 
Style 463 

BERMUDA Last 

Brown Calf and 


(yu ne Silk Shantun 
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ALSO MAKERS OF EDGERTON SHOES 
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how many shoes 
can our shoe shippers ship? 


They can ship shoes like nobody’s business. . . 

and that’s good for everybody’s business! 

But, as fast and efficient as our In Stock Department is, it’s not 
jet-propelled. And, as smart and lovable as our shippers are, 
they’re not magicians. 

So we urge you to stay calm and cool through the 

Easter rush by anticipating your needs now. ORDER NOW. 
Plan to have a filled-in stock on hand ... plan to keep it that way. 
Don’t lose any time... and you won't lose any sales to broken 
size-runs or an incomplete style collection. 

Yes, order now! And let our super shippers 


show how many shoes they can ship. 


ifal- 


TRIDE NITE 


SHOE 


Green Shoe Mfg. Co., Boston, Mass 








